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iNewspaper  Circulations  Turn  Upward; 
A.B.C.  Reports  Show  Sharp  Gains 

[substantial  Part  of  Depression  Losses  Regained  in  Last  Six  Months — Morning, 
Evening  and  Sunday  Issues  Join  in  Advance 


VTEWSPAPEK  circulations,  after  a 
slow  but  prolonged  decline  during 
three  years  of  depression,  have  turned 
efinitely  upward,  the  March  31  state¬ 
ments  gathered  by  the  Audit  Bureau  of 
jrculations  show. 

Reports  from  589  publishers  of  niorn- 
ag,  evening,  and  Sunday  newspapers  in 
very  section  of  the  United  States  and 
'snaila  indicate  that  the  rising  tendency 
s  general. 

Newspaper  circulations  in  the  aggre- 
;,ate  apparently  hit  bottom  last  sum¬ 
mer,  with  the  statements  of  last  Sept. 
,0  making  the  poorest  showing  of  the 
t^le  depression.  In  the  six-month 
aeriod  since  then,  the  A.  B.  C.  news- 
apers  of  the  country  have  made  sharp 
oins.  as  follows: 

Morning  newspapers — 3.52  ))er  cent 
Dcrease. 

Evening  newspapers — 4.%  per  cent 
ncrease. 

Sunday  newspapers — 8.66  per  cent  in- 
.rease. 

In  making  these  figures  available  to 
iom»  &  Publisher,  O.  C.  Harn,  man- 
iging  director  of  the  A.  B.  C.,  re- 
wrt^  that  some  individual  increases 
■'or  the  six-month  period  were  as  high 
as  34.99  per  cent  for  morning  papers, 
14.02  per  cent  for  evening  newspapers, 
md  34.84  per  cent  for  Sunday  news¬ 
papers. 

The  new  evidence  of  a  change  in 
Tend  is  given  authority  by  the  fact  that 
:ven  last  September’s  statements  con¬ 
tained  scattering  but  substantial  evi- 
[knce  of  an  upturn. 

In  the  group  of  cities  of  less  than 
100,000  population,  Sunday  newspapers 
made  a  gain  of  7  per  cent  in  circulation 
petween  March  31,  1933,  and  Sept.  30, 
1933,  despite  the  traditional  summer 
^ump. 

Among  the  morning  papers,  both 
the  cities  of  less  than  100,000  and  the 
cities  of  100,000  to  500,000  showed  in¬ 
tros  during  the  same  period,  and  de¬ 
spite  a  fractional  loss  in  metropolitan 
^cities,  the  morning  papers  as  a  whole 
M^ined  slightly. 

Thus  it  is  obvious  that  with  large 
jodAortions  of  the  nation’s  press,  the  surge 
circulation  upward  is  of  a  year’s 
tiding  rather  than  being  merely  a 
development  of  the  last  six  months. 

..  j  is  an  analysis  compiled  by  the 
lei^A.  B.  C.  statistical  department  in  Chi- 
ott  the  basis  of  reports  up  to  last 
dw  September : 

Morning  Newspaper* 

wer  500.000  population; 

Sep  .  30  1930.  to  March 

w,  ■  1933  .  1 .03%  decrease 

March  31.  1933  to  Sept. 

*”3  .  0.95%  decrease 

i*her  100,000  to  500,000 
Population : 

Sept.  30  1930,  to  March 

’-01%  decrease 

.  1.16%  increase 

t  100,000  popM- 

Sept.  30  1930,  to  March 

'TJCroH.t  ’  ilfV  V .  S. 46%  increase 

n  morning 

31'  1933  “■ 

“ro'^iV  >”^v-t;"sept: 

’  0.39%  increase 
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8.10%  decrease 
3.27%  decrease 


9.07*; 
1 . 94'' 


8.19*' 


Evening  Newspaper* 

Citict  over  SOO.OOO  population  : 

Sept.  30,  1930,  to  March 

31,  1933  . 

March  31,  1933,  to  Sept. 

30,  1933  . 

Cities  100.000  to  500,000 

population  : 

Sept.  30,  1930,  to  March 

31,  1933  . 

March  31,  1933,  to  Sept. 

30.  1933  . 

Cities  under  100,000  popu¬ 
lation  : 

Sept.  30,  1930,  to  March 

31.  1933  . 

March  31,  1933,  to  Sept. 

30.  1933  .  0.79% 

Grand  total  for  evening 

papers: 

Sept.  30,  1930,  to  March 

31,  1933  .  8.42% 

March  31.  1933,  to  Sept. 

30,  1933  .  2.24% 

Sunday  Newspaper* 

Cities  over  500,000  population  ; 

Sept.  30,  1929  (peak),  to 

March  31.  1933 .  8.41% 

March  31,  1933,  to  Sept. 

30,  1933  .  2.98% 

Cities  100,000  to  500.000 

population : 

Sept.  30,  1929,  to  March 

31,  1933  .  7.98% 

March  31,  1933,  to  Sept. 

30,  1933  .  3.13% 

Cities  under  100,000  popu¬ 
lation: 

Sept.  30,  1929,  to  March 

31,  1933  .  9.54% 

March  31.  1933,  to  Sept. 

30,  1933  .  7.00% 

Grand  total  for  Sunday 

papers: 

Sept.  30,  1929,  to  March 

31,  1933  . 

March  31,  1933,  to  Sept. 

30.  1933  .  1.95% 

In  the  accompanying  chart,  it  should 
be  noted  that  some  of  the  percentages 
have  been  recalculated  so  that  all  per¬ 
centages  are  based  uniformly  on  the 
peak  circulations  of  1929  or  1930  as  100 
per  cent.  For  this  reason  there  are  ap¬ 
parent  discrepancies  between  the  figures 
in  the  chart  and  the  percentages  men¬ 
tioned  earlier  in  this  article. 

When  the  percentages  are  all  put  on 
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decrease 


decrease 

decrease 


decrease 

riecrease 


decrease 

decrease 


decrease 

decrease 


decrease 

increase 


8.42%  decrease 
decrease 


a  uniform  basis,  however,  it  is  amaz¬ 
ing  to  note  the  si^ed  and  extent  to 
which  newspaper  circulations  have  re¬ 
covered.  Morning  newspapers,  which 
at  (heir  worst  were  only  4.72  per  cent 
below  their  highest  circulation,  in  the 
last  year  have  recovered  almost  all  of 
their  loss,  and  stand  at  99  per  cent  of 
the  peak. 

Evening  newspapers,  which  dropped 
during  the  depression  to  about  89J4  per 
cent  of  their  top  figure,  have  regained 
nearly  half  the  loss  and  stand  at  practi¬ 
cally  94  per  cent. 

Sunday  newspapers,  which  dropped 
about  as  far  as  evening  papers,  have 
got  back  nearly  three-fourths  of  the 
loss  and  stand  at  97j^  per  cent. 

As  to  the  explanation  of  these  gains, 
there  seems  little  argument.  Officers 
of  circulation  managers’  associations  in 
various  regions,  whose  views  are  quoted 
below,  hail  the  rising  circulation  tide  as 
unmistakable  evidence  of  business  re¬ 
covery. 

The  government  emergency  relief 
measures  have  had  much  to  do  with  the 
gains,  they  say,  and  workers  regaining 
employment  have  started  taking  news¬ 
papers  as  one  of  the  first  and  most  in¬ 
dispensable  purchases.  In  many  cases 
the  gain  in  newspaper  circulation  has 
directly  reflected  the  re-establishment  of 
individual  homes  by  families  who  had 
moved  in  with  relatives  by  force  of 
necessity. 

Mr.  Harn  referred  to  this  “unscram¬ 
bling”  of  families  as  one  reason  for  the 
gains.  He  said  the  uptrend  of  circu¬ 
lations  obviously  reflected  better  business 
conditions.  The  government’s  PWA 
and  eWA  activities  and  other  emer¬ 
gency  activities,  together  with  the  re¬ 
employment  brought  about  by  private 
business,  had  caused  increased  buying 
in  many  lines  of  business,  he  pointed 
out,  and  it  was  only  natural  that  the 
newspaper  should  feel  the  same  effect. 

One  factor  to  be  remembered,  par- 


THE  CIRCULATION  TREND 
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The  three  trend  lines  in  this  chart  are  not  on  a  single  scale,  but  are  shown 
together  here  for  convenience.  For  each  line  the  starting  point  is  the  peak 
circulation  for  that  division,  taken  as  100  per  rent,  and  all  the  figures  along 
that  line  are  percentages  of  the  peak  circulation.  This  involved  recalculating 
some  of  the  percentages  mentioned  in  the  accompanying  article,  since  they  were 
percentages  of  circulations  of  later  dates.  Where  no  figures  are  shown,  the 
trend  has  been  estimated  from  data  of  different  source. 


ticularly  in  the  morning  and  Sunday 
fields,  is  the  influence  that  very  large 
gains  by  one  or  more  metropolitan 
newspapers,  may  have  had  in  raising 
the  percentages.  But  such  gains  can¬ 
not  be  more  than  part  of  the  story. 

James  C.  Montgomery  of  the  Detroit 
Xeti's,  president  of  the  International 
Circulation  Managers  .Association,  told 
Editor  &  Pi  blisher  that  ".March  cir¬ 
culation  statements  reflect  improved 
business  conditions  as  clearly  as  any 
other  barometer  used  in  the  business 
world  to  prove  just  how  far  we  are  on 
the  road  to  recovery. 

“The  general  upward  trend  of  circu¬ 
lation  in  both  large  and  small  cities,” 
he  added,  “indicates  that  all  sections  of 
the  country  are  participating  in  im¬ 
proved  business  conditions. 

“With  the  return  of  employment  the 
average  family  can  again  afford  its 
newspaper  instead  of  borrowing  from 
its  more  fortunate  neighbor  or  relative. 
.Also  families  that  doubled  up,  due  to 
economic  necessity,  are  now  renting 
homes  of  their  own.  In  such  cases 
where  one  newspaper  formerly  served 
two  or  more  families,  each  family  is 
now  subscribing  to  its  favorite  news¬ 
paper. 

"Investigation  also  indicates  that 
families  who  had  reduced  their  reading 
wants  to  one  newspaper  are  again  sub¬ 
scribing  to  two  or  more  newspapers. 
This  is  particularly  true  in  the  larger 
cities. 

“Smaller  newspapers  are  greatly 
encouraged  by  results  of  rural  mail 
solicitation.  After  three  years  of  de¬ 
clining  circulation  accompanied  by  dis¬ 
couragements  of  every  nature,  circula¬ 
tion  managers  are  again  cheerful  and 
optimistic  and  are  looking  at  their 
peak  figures  of  the  past  with  fond 
hopes  of  again  setting  records  in  1929 
fashion.” 

Opinions  were  also  sought  from  the 
heads  of  regional  circulation  managers’ 
associations.  Here  are  their  replies : 

H.  E.  Murphree,  Houston  (Tex.) 
Chronicle,  secretary  and  treasurer, 
Texas  Circulation  Managers  .Associa¬ 
tion:  “The  publishers’  statements  to  the 
.Audit  Bureau  of  Circulation  for  six- 
month  period  ending  March  31  show 
practically  all  daily  newspapers  in 
I'exas  have  increased  from  8  to  15  per 
cent  in  circulation  during  the  past  year. 
This  increase  is  due  principally  to  better 
conditions  in  general  and  in  Texas  in 
particular. 

“The  eWA  and  the  NR  A  have 
made  it  possible  for  many  families 
who  have  been  forced  to  do  without  a 
daily  newspaper  for  the  past  several 
years  to  subscribe  for  one  or  more. 
There  has  been  no  particular  unusual 
activity  on  the  part  of  any  of  the 
papers.  The  greater  portion  of  the  in¬ 
crease  in  circulation  is  the  result  of 
an  increased  upward  trend. 

“Some  morning  and  some  afternoon 
papers  have  increased  circulation  by  ex¬ 
tending  motor  route  delivery  in  the 
rural  sections,  but  premiums  and  short 
term  trial  rates  have  been  practically 
eliminated  by  all  papers.  If  the  upward 
trend  continues  for  another  three 
months  many  papers  will  pass  their 
highest  peak  in  circulation  figures." 

(Continued  on  page  33) 
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Editor  &  Publisher  for  May  5,  19  34 


PREMATURE  RELEASE 
ON  PULITZER  PRIZES 


Winckell  Broadcast  Saying  Juries’ 

Selections  for  Drama  and  Novel 
Awards  Were  Ignored  Starts 
Controversy 

A  literary  storm  was  created  in  New 
York  this  week  following  announcement 
■of  several  of  the  Pulitzer  prize  winners 
by  Walter  Winchell  of  the  New  Vork 
Mirror  in  his  radio  broadcast  Sunday 
night,  April  2V. 

He  revealed  that  the  Pulitzer  ad¬ 
visory  board  has  overruled  the  judgment 
of  the  respective  juries  in  the  drama  and 
novel  awards  and  selected  “Men  In 
White”  and  “Lamb  In  His  Bosom”  as 
the  winners  over  “Mary  of  Scotland” 
and  “A  Watch  in  the  Night.”  “Men  In 
White”  was  written  by  Sidney  Kingsley, 
“Mary  of  Scotland”  by  Maxwell  Ander¬ 
son,  “Lamb  in  His  Bosom”  by  Caroline 
Miller  and  “A  Watch  in  the  Night”  by- 
Helen  C.  White. 

Members  of  the  juries  were  inter¬ 
viewed.  Some  were  indignant  at  the 
action  of  the  advisory  board,  while 
others  said  the  board  was  acting  entirely 
within  its  rights.  President  Nicholas 
Murray  Butler  of  Columbia  University 
was  moved  to  attack  “certain  newspa¬ 
pers”  for  breach  of  confidence. 

It  was  pointed  out  that  although 
specially  appointed  juries  select  winners 
in  each  class,  and  that  these  are  then 
reviewed  by  the  advisory  board,  no 
award  is  official  until  it  is  voted  upon 
by  the  University  board  of  trustees 
which  meets  next  Monday. 

The  prizes  in  all  classifications  will  be 
announced  officially  at  the  annual  dinner 
of  the  alumni  of  the  Pulitzer  School  of 
Journalism  to  be  held  Monday  night. 
May  7,  at  the  Faculty  Club,  New  York. 

Guests  will  include  recipients  of  the 
prizes,  yet  to  be  finally  selected;  repre¬ 
sentatives  of  literature  and  the  press; 
and  members  of  the  Advisory  Board  of 
the  School  of  Journalism. 

The  members  of  the  Advisory  Board, 
in  addition  to  President  Nicholas  Mur¬ 
ray  Butler,  are: 

Kent  Cooper,  general  manager  of  the 
Associated  Press;  Julian  Harris  of  the 
Atlanta  Constitution;  John  L.  Heaton, 
formerly  of  the  New  York  World;  Ar¬ 
thur  M.  Howe,  of  the  Brooklyn  Eagle; 
Frank  R.  Kent,  of  the  Baltimore  Sun; 
Robert  Lathan,  of  the  Asheville  Citizen 
and  Times;  Robert  Lincoln  O’Brien, 
head  of  the  United  States  Tariff  Com¬ 
mission  ;  Rollo  Ogden,  editor  of  the 
New  York  Times;  Stuart  H.  Perry, 
publisher  of  the  Adrian  (Mich.)  Daily 
Telegram;  Marlen  E.  Pew,  editor  of 
Editor  &  Publisher;  Joseph  Pulitzer, 
publisher  of  the  St.  Louis  Post-Dis¬ 
patch;  and  Ralph  Pulitzer,  former  pub¬ 
lisher  of  the  New  York  World. 


TAX  PUBUCITY  ASSURED 

Full  Reports  on  Income  Levy  Indi- 
cnted  in  Washington 

(By  telegraph  to  Editos  &  Publishes) 

Washington,  May  3 — Full  publicity 
on  income  tax  returns  was  assured  this 
week  when  the  Senate  and  House 
adopted  the  report  of  conferees  on  this 
feature,  and  others,  in  the  new  revenue 
bill.  This  presumes  approval  by  the 
president,  and  there  has  been  no  indica¬ 
tion  here  that  he  will  disapprove. 

The  House  ways  and  means  commit¬ 
tee  rejected  the  publicity  section  and 
the  bill  was  adopted  by  the  House  on 
that  basis.  In  the  Senate,  the  publicity 
clause  was  returned.  The  disagreement 
was  considered  by  conferees  of  both 
houses  who  recommended  its  inclusion 
and  it  was  adopted. 


COAST  MEETING  MAY  26 

Old  problems  which  characterized 
prosperous  times  are  again  becoming 
acute  with  recovery  imminent,  accord¬ 
ing  to  the  announcement  of  C.  B,  Linde- 
man,  advertising  director  of  the  Seattle 
Post-Intelligencer,  as  he  called  the 
spring  meeting  of  the  Pacific  Northwest 
Newspaper  Advertising  Executive’s  As¬ 
sociation  for  May  26.  The  conference 
will  be  in  Seattle. 


OGDEN  REID  YALE  SPEAKER 

Ogden  Reid,  editor  of  the  New  York 
Herald  Tribune,  will  be  the  chief  speaker 
at  the  fifty-sixth  annual  dinner  of  the 
Yale  Daily  News,  which  will  be  held 
Tuesday,  May  8,  in  the  Law  School 
building.  Mr.  Reid  is  a  graduate  of 
Yale  College  in  the  class  of  1904,  and  a 
graduate  of  the  Yale  Law  School,  1907. 
Dr.  James  Rowland  Angell,  president 
of  the  University,  will  be  the  other 
speaker. 

ADVANCE  NEWS  HELD 
PRIVILEGED  BY  COURT 

Wisconsin  Supreme  Court  Sustains 

A.  P.  Contention  That  Future 
Release  Story,  Although  Libel¬ 
ous,  Is  Not  Actionable 

(By  telegraph  to  Editor  &  Publishes) 

Madison,  Wis.,  May  2 — The  Wis¬ 
consin  Supreme  Court  today  estab¬ 
lished  a  new  rule  of  law  that  advance 
matter  which  a  press  association  mails 
to  its  papers  subject  to  later  release 
is  a  privileged  communication  between 
the  association  and  its  newspapers  even 
though  it  might  contain  matter  that 
could  be  construed  as  libelous.  The 
court  sustained  Circuit  Judge  Hopp- 
mann  of  Dane  county  in  dismissing  a 
libel  suit  by  Attorney  Philip  Lehner 
of  Princeton,  Wis.,  against  the  Asso¬ 
ciated  Press.  The  case  hinged  on  an 
advance  story  subject  to  later  release 
mailed  by  the  .Associated  Press  to 
member  papers  in  March,  1931. 

This  was  never  released  but  a  mem¬ 
ber  paper  used  it  erroneously.  The 
story  was  written  in  alternative  form 
so  the  state  supreme  court’s  opinion 
could  be  reported  by  editing  the  ad¬ 
vance  copy  upon  its  release  from  Mad¬ 
ison.  It  referred  to  a  divorce  suit  and 
appeal  in  which  Lehner  was  counsel. 

Attorneys  here  state  the  decision  to¬ 
day  establishes  a  legal  precedent  which 
it  was  impossible  to  find  heretofore  in 
law  books  and  court  proceedings. 

In  another  decision  today  the  Wis¬ 
consin  high  court  reversed  a  circuit 
court  decision  under  which  Attorney 
Lehner  was  awarded  $2,300  damages  in 
a  libel  suit  against  the  Princeton 
(Wis.)  Weekly  Republic  and  ordered 
the  case  back  to  the  lower  court. 

The  defendant  contended  the  amount 
awarded  was  excessive  and  publication 
of  the  alleged  libelous  story  in  the 
Republic  followed  wide  publication  of 
the  case  in  many  papers  and  so  did  not 
add  to  the  information  of  the  readers. 
The  supreme  court  said  certainly  that 
was  a  factor  upon  the  subject  of  com¬ 
pensatory  damages  and  now  directs  the 
lower  court  to  fix  the  lowest  sum  that 
a  jury  properly  instructed  would 
reasonably  award,  and  also  that  the 
plaintiff  should  have  election  to  waive 
exemplary  damages,  then  to  enter 
damages  in  such  sum,  or  if  plaintiff 
fails  to  do  so,  to  enter  judgment  for  a 
new  trial. 


EDITOR  &  PUBLISHER 
CALENDAR 

May  6-12— 25th  annual  Journalism 
Week,  School  of  Journalism,  Uni¬ 
versity  of  Missouri,  Columbia,  Mo. 

May  7-8 — Pacific  Northwest  Circu¬ 
lation  Managers'  Assn.,  12th  annual 
meeting,  Yakima,  Wash. 

May  10-17 — National  Editorial 
Assn.,  48th  annual  convention  and 
tour,  St.  Louis,  Mo. 

May  18 — South  Dakota  Newspaper 
Day,  State  College,  Brookings,  S.  D. 

May  18-19— Advertising  Affiliation, 
31st  annual  convention.  Royal  York 
Hotel,  Toronto. 

May  20 — Blue  Pencil  Club,  7th 
annual  meeting,  Ohio  State  Univer¬ 
sity,  Columbus. 

May  21-23 — Southern  Newspaper 
Publishers’  Assn.,  annual  meeting. 
Grove  Park  Inn,  Asheville,  N.  C. 

May  25 — Insurance  Advertising 
Conference,  executive  committee 
meeting.  Hotel  New  \orker.  New 
York. 

May  26 — Pacific  Northwest  Adyer- 
tising  Executives’  Assn.,  meeting, 
Seattle. 


BILL  AUTHORIZES  U.  S. 
TO  MINT  3-CENT  COIN 

Senator  Vandenberg  Is  Author  of 

Measure  Which  Follows  Sugges¬ 
tion  of  A.N.P.A. — Referred 
to  Banking  Committee 

(Special  to  Editor  &  Publisher) 

VV'ashincton,  D.  C.,  May  3 — Follow¬ 
ing  a  suggestion  made  by  the  .American 
Newspaper  Publishers’  .Association, 
Senator  Arthur  H.  Yandenberg  of 
Michigan,  has  introduced  a  bill  to  have 
the  United  States  Government  mint  a 
three-cent  coin. 

The  newspaper  publishers  are  inter¬ 
ested  because  many  papers  are  sold  for 
three  cents,  but  they  believe  the  mer¬ 
cantile  field  generally  will  realize  the 
change-making  advantages  which  will 
accrue. 

Senator  \’andenberg  who,  until  1928, 
was  editor  and  publisher  of  the  Grand 
Rapids  Herald,  proposes  a  coin  to  be 
made  of  the  same  alloy  as  the  five-cent 
piece,  but  to  be  about  one-half  that  size. 

The  bill  was  referred  to  the  Senate 
Committee  on  Banking  and  Currency. 

In  view  of  the  fact  that  the  73rd  Con¬ 
gress  is  expected  to  close  this  month, 
there  is  very  little  likelihood  that  any 
action  will  result  at  this  session.  Re- 
introduction  in  the  next  Congress  will 
therefore  be  necessary. 


UBEL  LAW  REVISED 

Civil  actions  for  libel  against  news¬ 
papers  in  New  Jersey  must  be  started 
within  one  year  of  the  publication  of 
the  libel,  under  the  terms  of  the  Al¬ 
bright  bill,  which  became  a  law  April 
30  with  the  signature  of  Gov.  A.  Harry 
Moore.  The  measure  was  one  of  eleven 
to  receive  executive  approval. 
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SURVEY  BY  N.  Y.  GUILD 
SHOWS  AVERAGE  PAY 

Out  of  597  Answers,  387  Worktn 

Earn  Below  $50  Weekly — Report, 
er’s  Average  Pay  Is  $45,  Copy 
Readers  Make  $48 

First  results  of  the  comprehensht 
survey  of  the  Newspaper  Guild  of  No, 
York  concerning  wages,  hours  ami 
working  conditions  were  announced  this 
week  in  The  Guild  Reporter. 

Out  of  597  answers  received,  it  wu 
disclosed,  387  editorial  employes  tart 
less  than  $50  a  week,  and  210  are  in  tit 
higher  salary  bracket. 

Of  the  387  in  the  under-$50  clast 
200  are  earning  $35  a  week  or  less,  and 
the  remaining  187  are  earning  fron 
$35  to  $50. 

In  the  upper  bracket,  155  are  earn, 
ing  from  $50  and  $75;  38  are  earninr 
between  $75  and  $100;  14  between 
and  $150;  2  between  $150  and  jioc 
and  one  man  reported  earnings  betwee 
$450  and  $500. 

The  wage  differences  between  tk 
various  types  of  editorial  employes  »tr» 


given  as  follows: 

Editors  . $100.83 

Feature  writers  .  74.37 

Rewrite .  53.35 

Artists  .  50.83 

Copyreaders  .  48.85 

Reporters  .  45.63 

Photographers  .  43.45 

Deskmen .  37.K 

Qerks  .  25.50 

Copy  boys .  15.42 


•Additional  data  on  the  survey  wiC 
be  given  out  later.  The  working  coo- 
ditions  sections  are  at  present  incom¬ 
plete,  although  some  preliminary  dan 
was  given. 

ASKS  $100,000,  SAYING 
HE  WAS  DISCHARGED 

Birmingham  Post  Employe  Stp 

Office  Acted  After  He  Hsd 
Complained  to  NRA  Com¬ 
pliance  Board 

(Special  to  Editor  &  Publisher) 

Birmingham,  .Ala.,  April 
tending  that  he  was  discharged  in  viola¬ 
tion  of  the  code  for  the  daily  newi- 
paper  publishing  business,  M.  .\.  Foae 
last  week  asked  damages  of  $100,11)1 
against  the  Birmingham  Post,  tfat 
beripps-Howard  Newspaper  Synicatt 
and  Howard  Parish,  business  manage 
of  the  Post. 

Foster  claims  he  was  discharged  be 
cause  he  took  up  a  controversy  regard 
ing  hours  and  wages  with  the  suit 
compliance  board  ot  the  National  Re 
covery  Administration. 

Foster  was  employed  in  the  book¬ 
keeping  departnient  as  an  assistant  It 
the  cashier.  His  complaint,  whict 
involved  only  himself,  hinged  chid; 
around  his  hours  of  work,  .■\ccordiij 
to  Mr.  Parish,  NRA  conditions  wen 
complied  with  in  full,  Mr.  Foster  work¬ 
ing  52  hours  and  being  paid  time-and- 
a-half  for  the  12  hours  overtime.  Mr 
Parish  explained  that  the  nature  of  tht 
job  of  handling  funds  required  that  i 
be  filled  by  one  man  throughout  the  i. 
hours. 

“VVe  heard  of  Mr.  Foster’s  complaaR 
even  before  being  notified  by 
compliance  board,”  added  Mr. 

“and  he  admitted  in  conversation  ot 
us  that  we  had  complied  with  the  NR-^ 
but  said  his  wife  had  complainw  <> 
his  hours  of  work.  When  the  Me 
called  on  us  to  reemploy  him  we  agr« 
to  confer  again  with  him  and  asked  nm 
to  bring  his  wife  to  the  office,  so  W 
we  could  give  him  work  under  coo®- 
tions  satisfactory  to  us  all.  This 
failed  to  do,  and  on  the  ^y,  he  Ws 
suit  we  wrote  him  a  letter  inviti^  I® 
to  the  office  and  again  telling  him 
would  provide  a  job  for  him.’  . 

“From  the  newspaper’s  standpo 
we  did  not  discharge  him  h^*“.**  ^ 
filed  complaint,  but  because  o*  *h>5 
his  later  actions  we  do  not  feel  tna 
fits  into  our  organization  in  the  ) 
which  he  held.” 
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HOWARD  HITS  AGAIN  AT  A.P.  TELEPHOTO 

*»  in  Case  a  Sane  Solution  of  Controver.y  U 

although  .he  -  ^e‘™”ent  Interference  May  Be  Sought  to  Block  Plan 

«  rh';t^.ivv'ri'"s'‘5f  t'.' «,5;hoTo  ti-TrLfh  ?-sf.o 

bwd  and  management  m  its  new  tele-  again  its  finelv*rr>n!-  ptered  to  the  needs,  not  of  a  mere  hand-  l*zed  that  no  publisher  is  to  derive  any 

photo  plan,  spirited  opposition  to  the  ity  was  reduced  to  '  but  to  the  combined  needs  tangible  advantage  and  that  the  pub- 

project  continues  ‘•Generali  u  ^  all  four  of  the  country’s  largest  news!  lishing  business  is  to  be  saddled  with  an 

•  Howard,  chairman  of  the  attempted  a*  legitfmat^^^^nd^°***'^  ^ picture  services.  And  the  A.  T.  &  T.  absurd  and  purposeless  cost,  an  effort 
board,  Scripps- Howard  Newspapers,  ai,|g  journalistu!  conn  ftir  just  one  reason!  Not  be-  ttiay  be  made  to  apply  the  fair  practice 

»_ho  was  one  of  the  vigorous  opponents  nates  cast  somethmir  /S' j**^^*^^*'  ‘^ause  it  lacked  skill;  not  because  its  code  to  the  situation, 

of  the  plan  at  last  weeks  meeting,  told  the  effort  hv  an  shadow  over  machines  were  not  efficient,  but  be-  “I  believe  that  Mr.  Cooper  acted  in 

Editor  &  Publisher  this  week  that  crimination  Ivtwwn  fa  *be  combined  spot  news  picture  perfectly  good  faith.  He  had  reason 

other  publishers  have  already  planned  favored  members  ““‘Pu*  of  the  A.P.,  the  Wide  World,  to  believe  that  he  was  going  to  give 

a  competing  telepho^  system.  ,  .  .  ,  .■  *bo  International  Newspictures,  and  the  those  who  subscribed  to  his  service  a 

The  result  of  this  will  be,”  Mr.  tion  between  niemh/.rc  picture  services,  was  not  suf-  j ump  and  a  prestige  advantage  of  sound 

Howard  Mid,  that  unless  sanity  can  niore  easilv  overlonkeH^'^^^A^^iy^j ficipt  to  meet  even  approximately  the  value  to  any  who  could  have  afforded 

newspaper  business  X  fj^en  maintenance  cost  of  the  service.  to  gamble. 

*ill  be  taxed  a  staggering  amount  an-  sultant  pronosition  hp/.n  •  this  failure  of  the  ultra-  “Certainly  such  effort  by  him  did 

Dually,  without  proht  to  anyone.”  o£  ma^ritv  th^"  Ih  mterest  efficient  A.  T.  &  T.,  the  A.P.  directors  not  merit  censure— and  an  understand- 

He  pleaded  for  an  amicable  recon-  would  have  been^’l**®*  practice  are  dashing  in  where  the  transmission  ^ble  and  commendable  refusal  to  cen- 

sideiation  of  the  controversy,  and  in-  resSant  devVlonm^nt  t  A.  T.  &  T.  not  on°!?  sure  Mr.  Cooper  was  really  all  the 

tarated  t  at  if  this  action  is  not  taken  terest  of  the  mL’nritv  P°^  *u'  but  refused  to  tread  (at  a  con-  A.P.  members  at  the  New  York  meet- 

TOluntanly  steps  may  be  instituted  Sgemern  tinuing  loss).  They  are  going  Vat-  mg  voted.” 

through  government  channels  to  force  was  furnished  hv  clearly,  tempt  this  picture  transmission  service  At  the  meeting  Mr.  Howard  said  that 

a  fair  practice  hearing  m  which  the  permit  time  for  mfr,r  ®  group  of  hand-picked  pub-  he  could  hardly  be  called  “reactionary” 

interests  of  the  picture  services,  the  - u-l?  ..  orming  the  full  lishers,  a  large  oercentape  nf  Avhr>t*.  in  opposing  the  plan.  He  asserted  that 


gi-iH  ,  L.VU.U  uc  revicweo.  affected  direct  v  nr  inA;,  «  economically  un-  Publisher,  "is  not  going  to  revolu- 

After  paying  tribute  to  the  enter-  “Since  it  wifi  he  mnnfk*  ^  c  sound,  but  who  have  signed  up  solely  tionize  news  pictures  or  newspapers, 

Manager  Kent  Cooper  telephoto  service  ran  *tty  to  insure  themselves  against  their  com-  but  it  does  represent  progress. 

pointed  out  anywav  amnie  time  petitors.  Furthermore,  those  who  have  “H  should  be  utilized,  but  under 

failure  of  Mr.  Cooper  exists  not  onlv  to^nfnrm^’  been  compelled  to  do  so  conditions  whereby  the  telephoto  works 

through  no  sp^ial  enterpnse  on  member  but  ^evprv  A.P.  for  a  period  of  five  years,  though  the  foe  *he  newspapers,  instead  of  as  pro- 

tte  part  of  the  A.P.  s  competitors,  a  lishgr  in  America  «  cwspaper  pub-  A.  T.  &  T.  exacts  no  such  obligation  ject^,  with  the  newspapers  working  for 

sblemate  is  inevitable  m  the  matter  involved  ’  what  is  from  the  A.P.,  and  so  far  the  -A.P.  has  fhe  telephoto.  It  should  not  be  permit- 

M  proposed  picture  tran^ission  by  *<t£  taj-pn  ij  u  .  not  even  contracted  for  a  wire  system.  to  pile  on  publishers  a  needless  load 

wire.  He  said  that  the  A.P.  will  have  jji.  ’  ij  .  <  A  great  basis  on  which  to  launch  a  of  millions  of  dollars  of  production  costs 

nothing  exclusive  to  offer  its  member-  on  the  question  of  ‘service’!  ^  in  such  revolutionary  Hmes  as  these, 

ship,  some  of  whom  have  agreed  to  embark  nnnn  independently  “But  President  Noyes  of  the  A.P.  Furthermore,  if  such  an  assinine  course 

pay  a^roxinutely  a  thousand  dollars  ^raDhic  tr^smieci/A^l  telephoto-  has  stated  that  no  publisher  has  to  take  pursued,  the  responsibility  for  it  will 

a  week  for  the  chance  of  getting  an  ^or  the  ^nefit  of  the  picture  service  if  he  does  not  wish  be  inescapably  personal  to  the  gentle- 

occasional  news  picture  a  few  hours  Xmbersh.W  the  A.P, ’s  to.  men  of  the  n^nagement  and  directorate 

quicker  thM  IS  possible  by  present  de-  Smlee  ^  ‘‘‘V  ^ or  does  he  have  to  eat  if  he  of  the  A.P.” 

^ery  methods,  in  that  competitive  tele-  remaining  OA  expense  of,  does  not  wish  to !  But  if  he  expects  “And  how  would  vou  reduce  this 

u  .  .  “Harrelonfhle^^^^^^  •  to  compete,  and  if  the  picture  serviVis  cost  and  still  not  eliminate  the  tele- 

Mr.  Howard  believes  that  there  is  u.j  /u  .  ,  ? given,  and  five  per  cent  as  efficient  as  it  has  been  pboto?”  he  was  asked, 

possible  a  sane  solution  of  the  im-  a  P  ^  *°“'cd  to  be,  every  publisher  is  going  “Very  simply.  The  A.  T.  &  T.  has 

^ssc,  which,  if  followed,  will  avoid  a  that  thp  4  T  ^  have  learned  to  buy  the  A.P.  telephotos,  or  a  com-  reasons  besides  news  pictures  for 

useless  expense/'  and  ^  enirinepr^  ’  ^^*^photo.  or  he  is  going  to  suffer  wishing  to  see  further  development  of 

which  will  be  more  of  a  credit  to  the  uk"  5.  ®  own  wires,  research  in  a  competitive  wav  ‘cr 


Ji,;.!,  It  k  f  expense,-  and  Peting  telephoto,  or  he  is  going  to  suffer  wishing  to  see  further  development  of 

^  which  will  be  more  of  a  credit  to  the  in  a  competitive  way.  ^  telephoto. 

viola-  1"!*  enlightened  self-inter-  forre  .®*cilled  maintenance  “I  know  that  many  publishers  have  **f^  dropped  the  project  only  be- 

®  publishers,  “than  a  handle  the  h/ft  k**!*"***.  signed  up  solely  in  an  attempt  at  very  cause  it  did  not  care  longer  to  bear 

ill-considered  directors  expensive  self-protection.  They  would  ^be  operating  loss.  If  the  A.P.  goes 

week.”  He  urged  °  sectors  have  grabbed.  It  would  have  be  delighted  to  see  the  whole  nrn°ert  through  with  its  plan  there  will  &  a 

**“  t/>  .  a newspapers  are  certain  w»  n  nrs  v-w  ^  -  - -  rival  telephoto  service  of  equal  efficiency 

and  sinre  ^  ‘"‘^'cectly,  JblSt  Ot  3^  UcillicS  SubsCrihirtir  tn  making  a  simultaneous  start.  Of  that 

since  no  advantage  can  accrue  to  lO  there  is  not  the  slightest  doubt.  Natu- 

idini!!?.^  I  whole  matter  of  A  P  J  rally,  if  one  transmission  system  oper- 

i  '*•  fnr^  ‘°I  PX*”®®  .should  be  re-opened  ,  1  BiepHOlO  OBTVICB  AnnOUtlCCd  ated  by  the  A.  T.  &  T.  itself  and  s^- 

fartf  .’■®y*cw  of  the  'X'HIRTY-NINE  metronolitan  news-  vlr/.  d/i  .k  •  .  .  '"8  ***  ^be  newspaper  clients  could  not 

nmiraiX  before  a  -I  papers  have  subscribed  to  the  As  Keen  the  equ,pn^gj,{  made  to  pay,  two  services  splitting 

I  fa-  "'“fa  fact-finding  board.  sociited  Press^  SoTo  service  it'  Rnstnn  as  far  East  as  the  available  business  will  each  pay 

I  think  It  extremely  unfortunate  was  announced  this  ^ek  bv  the  AP  NoriW/.!!  Francisco,  through  the  nose,  and  it  is  not  to  be 

should subscribers  to  the  servic^  Miamr  *  Seattle  and  Southeast  to  forgotten  that  the  money  for  such  pay- 
"t  tl^  those  which  underwrote  tL  slrvt^  *  t.  k  .  ^^om  but  one  source- 

endorsement  of  the  A.P.  and  guaranteed  the  ^righia  LiXs.^  W^T  ‘he  publishers, 

hirf:  i^'’.-  ^^oward  said.  “If  the  are:  ^  origina  expense  the  last  of  “The  obviously  sane  course,  putting 

persisted  in,  it  will  cost  New  York  Datlv  Nezvs  Philadelt>hm  ^  telephotograph  publishers’  interests  ahead  of  pride,  is 

withrSft^aHH  n'^"^'^*  millions  annually.  Bulletin,  Baltimore  Morning  Sim  Bal-  neers  of  ’  costing  $16,000.  Engi-  for  the  A.P.  management  to  recognize 

*  penny  s  worth  of  ad-  timore  Ez'ening  Sun  Washinaton  <iinr  of  the  company  are  visiting  as  that  however  admittedly  high  their  ob- 

inyone  V  u^r'^ht'Ye  position  of  Washington  Post.  ’ Syracu^  Herald  tion^of^'th^’  ^or  the  mstalla-  jectives,  the  situation  has  changed  since 

yone.  I  think  it  equally  unfortunate  Buffalo  News  Buffalo  Courier  Fi  *  Tt,  ^  service  around  Autumn.  the  original  inception  of  their  plan.  The 
A.P.  should  tress.  Clez-el^^  pTaToealera^eh^  wiH  installed  in  best  they  can  hope  for  is  a  sialemate- 

challenged  by  the  unwill-  News  Detroit  News  Deimit  ffices  of  the  Associated  Press  in  the  one  that  will  benefit  no  single  newspaper 

Sri-'*’"  to  permit  a  full  Press.  Chic^o  TrihZe  ChicZ  rfrZs  .  k  •  publisher,  but  one  which,  under  the  l«h 

whic^  Ihlr  ° k  *  proposition  on  St.  Louis  Globe-Democrat  St  Louis  five  firm® ^  received  m  nega-  of  competition  and  self-preservation,  will 
Sv  ^  “‘^tion  for  Post-Distatch/LnZs  c7tv  Star  kZ  t've  ^t  the  point  tax  us  all  to  the  tune  of  many  utterly 

either  the  joj  City  Times  OkTaho  2  CiZ’ nZ'  .  '^^^t.Pt'on  to  be  distributed  to  the  squandered  millions, 

one  of^e^l  vm  P''‘=®t'ge  of  every  hotnan.^CJtlahoma  City'  Times  ‘  ^  *“or'the*^  W "^wspapers.  “Since  it  is  possible  to  prove  beyond 

“Certain/’^  the  A.P.  Others  are :  nii^  tililf  subscribing  newspapers,  argument  that  no  individual  or  no  group 

oepWninp  ®°"’®  Dallas  Times-Herald  cities"  f'Si’ts  in  their  stands  to  profit  as  the  matter  now  shapes 

iTnof  ^‘’’®T®““"tion.  The  job  Los  Angeles  Times  San  FranZrn  Me  •  k  up,  let  the  A.P.  board,  or  a  commit^ 

yon  myXdiviH?S  ^  <^h^onicle.  Oakland  'Tribune  DeZer  areaf  Husrsaid"  metro^Iitan  appointed  by  it.  sit  with  the  represent- 

that  of  a  JuhHski  viewpoint  which  is  Post.  Omaha  Morning  Worl'd-Herald  plans'  to  make  P'^ture  services  and 

AP  and  P“°‘*®t'cc>  a  member  of  the  Omaha  Evening  World-Herald  Minne'  k  ♦  * k  *  •  P"?.  of  representatives  of  the  A.  T.  &  T.,  and 

hire  se“  ice  P^  Afomm?  Ser^L^^  work  out  a  plan  whereunder  the  A.  T. 

is  a  fine  h,',nrV  tiicre  Ezvning  Tribune.  Milu-aukee  Journal  ohotovrank  ^  &  T.  will  resume  its  obligation  and  its 

i" ‘he  makX  headaches  Miami  News.  Atlanta  Journal.  Dayton  tJ  newspaper^  iJ^mLrs  nXtk*^  a  ^"""^tion  as  a  common  carrier, 

ors  who  al^e*  newspaper  own-  Nezvs,  Columbus  Dispatch  Colunibus  ated  Pre^sX  the  Associ-  and  resume  its  telephoto  service  on  a 

bills  The  ;n  P“y_,  the  telephoto  State  Journal.  Des  Moines  Register  and  “T^  k«dr  a  •  •  ‘hat  will  make  it  equally  available 

siedlvLni^^  ®‘’0rt-  A/oiW^  TnW  ^  newSaJf  '".the  to  all  under  a  guarantee  against  deficits, 

ear-iwafv*^  2r ^‘^‘'on  of  a  small  and  Three  of  these  papers  the  Columbus  \fr  h!!!  ’  ?""?“oc'ng  the  service,’  to  be  entered  into  jointly  by  the  four  in- 

takerat^k  ®  A.P.  members.  Dispatch  andX  dS Les  XS  ^“’^tise  said,  “show  the  subscribers  terested  picture  agencies. 

‘"il.hour  on  f"/  subscribed  since  the  A.P.'  meeting  is  ^onXof ' the'^n^^sl’  r  k  ‘  ^  ’®t.  Nobody  will 

tasier  to  understand  week,  Epitor  &  Publisher  was  forward  steps  that  has"  come^  ^k'^  be  discredited,  and  for  once  the  agencies 

h  was  another  d  ‘han  to  condone,  told.  "  ®t'P®  fiat  has  come  to  the  can  demonstrate  that  in  a  crisis  they  can 

'I'wstioa  however^"wtaf'^ik°"  X*  In  announcing  the  list  of  subscribers,  with  *Th?  transition"fr!!fi sulwrdinate  private  feuds  and  cut-throat 
""tedly  u^  th,  Tp  ^  A.  Huse.  executive  editor  of  prei  to  and^-h^  tactics  to  the  interests  of  the  men  who 

PO"  the  A.P.  membership,  the  Associated  Press  News  Photo  Ser-  tion  of  the  tyS/ng  m/chi^”  iTsheV’^*"*^  existence  possible-the  pub- 
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Editor  &  Publisher  for  May  5,  1934 


REFUSAL  OF  DAILIES  TO  COOPERATE 
HALTS  FORMATION  OF  PAPER  BOARD 

NRA  Marks  Time  On  Sanctioning  Organization  oi  Planning  and 
Adjustment  Group  which  Papers  Fear  Would  Create  Mon* 
opoly — Pulp  wood  Shortage  Feared  by  Some 


(^v  tcicgraph  to  Editor  &  Publisher) 

ASHINGTOX,  D.  C,  April  3— 
While  newspaper  publishers  re¬ 
mained  adamant  in  their  refusal  tu  juin 
in  the  creation  of  a  Newsprint  Planning 
and  Adjustment  Board,  the  National 
Recovery  Administration  this  week  con¬ 
tinues  to  mark  time  on  the  controversial 
subject  which  promises  no  early  adjust¬ 
ment. 

At  the  office  of  Deputy  Administra¬ 
tor  Pickard,  in  charge  of  the  newsprint 
code,  of  which  this  would  be  a  supple¬ 
ment,  it  was  said  nothing  is  now  planned 
in  the  way  of  applying  pressure  to  re¬ 
quire  the  newspapers  to  participate.  It 
is  conceded  here  that  enforced  action 
would  be  extremely  difficult  since  the 
plan,  as  now  projected,  cannot  be  car¬ 
ried  out  unless  three  publishers  agree  to 
serve  on  the  committee,  and  the  pros¬ 
pect  of  obtaining  such  service  is  far 
from  bright.  Others  on  the  committee 
of  nine  would  include  three  represen¬ 
tatives  of  the  newsprint  industry,  one 
labor  representative  from  the  newspaper 
industry  and  one  from  the  newsprint  in¬ 
dustry,  and  a  chairman,  a  NRA  ap¬ 
pointee,  who  would  be  supposed  to  ex¬ 
ercise  neutrality. 

Elisha  Hanson,  counsel  for  A.N.P..A., 
declares  the  proposal  is  fraught  with 
grave  danger  to  the  newspaper  trade.  It 
could,  he  points  out,  create  monopoly  by 
allocating  production,  and  foster  price 
fixing  and  parcelling  of  customers. 

Theoretically,  NRA  can  force  estab¬ 
lishment  of  this  board,  but  the  practical 
objection  of  gaining  publisher  represen¬ 
tation  is  a  serious  obstacle,  it  is  ad¬ 
mitted. 


The  action  of  the  American  News¬ 
paper  Publishers  Association  last  week 
in  refusing  to  participate  in  the  forma¬ 
tion  of  a  board  to  regulate  prices  and 
conditions  in  the  newsprint  industry  has 
met  in  general  with  two  reactions. 

Publishers  generally  feel  that  by  their 
action  they  have  blocked  an  attempted 
monopoly  and  possibly  have  thwarted 
an  attempt  to  increase  newsprint  prices 
inordinately. 

Newsprint  manufacturers  feel,  gen¬ 
erally  speaking,  that  the  .\.N.E>A.  took 
an  arbitrary  and  unwarranted  attitude 
toward  a  condition  that  seemed  well  on 
the  way  to  solution.  For  selfish  mo¬ 
tives,  it  was  felt,  the  publishers  have 
taken  advantage  of  an  impoverished  and 
chaotic  industry  in  order  to  insure  a 
ruinously  low  price  for  their  product. 

It  was  generally  agreed,  however,  that 
the  next  step  in  the  matter  must  come 
from  the  NRA.  It  was  the  NRA  that 
proposed  the  formation  of  a  NewsiH’int 
Planning  and  Adjustment  Board,  com¬ 
posed  of  manufacturers,  consumers  and 
labor  repre^tatives,  to  control  the 
newsprint  situation  in  this  country. 
With  the  refusal  of  the  consumers,  the 
publishers,  to  participate  in  this  plan, 
although  other  parties  were  in  accord, 
it  was  believed  that  some  new  arrange¬ 
ment  must  be  worked  out.  Some  pub¬ 
lishers  felt  this  week  that  the  newsprint 
manufacturers  would  have  to  get  to¬ 
gether  in  the  formulation  of  a  substi¬ 
tute  plan.  Some  newsprint  men  felt  it 
was  up  to  the  NRA. 

"^e  A.N.P.A.  newsprint  resolution, 
which  is  printed  in  full  on  page  nine 
this  issue,  instructed  the  president  and 
board  of  directors  of  the  association  “to 
Uke  every  proper  step  to  prevent  a 
monopoly  of  the  United  States  news¬ 
print  market  by  any  combination  of 
producers,  dcxnestic  or  domestic  and 
foreign,  the  setting  up  of  any  price¬ 
fixing  scheme  by  collusion  or  otherwise, 
or  the  approval  by  the  NRA  of  any  plan 
which  includes  monopoly,  price  fixing, 
proration  of  tonnage,  parceling  of  con¬ 
sumers,  restriction  of  importations  or 
curtailment  of  use  of  newsprint  paper." 

In  an  indignant  article  in  Thr  Paper 
Mill,  an  organ  of  the  pulp  and  paper  in¬ 


dustry,  Joe  L.  Hodgins,  editor,  said  in 
connection  with  the  resolution; 

"For  blind  greed  and  a  complete  dis¬ 
regard  of  the  rights  of  their  fellow 
countrymen,  1  give  you  the  patriotic 
newspaper  publishers  of  the  United 
States.” 

Certainly  indications  at  present  point 
to  an  unprecedented  impasse  between 
publishers  and  the  manufacturers  of 
their  raw  product. 

In  the  meantime  the  newsprint  indus¬ 
try  continues  to  insist  that  prices  must 
go  up.  A.  R.  Graustein,  president  of 
the  International  Paper  and  Power 
Company,  last  week  at  the  Company's 
annual  meeting  in  Boston  forecast 
higher  prices  by  the  first  of  next  year, 
and  expressed  the  hope  that  it  would 
Come  before  that  time.  He  cited  in¬ 
creased  costs  in  all  departments. 

EoiTtMt  &  Publisher's  correspondent 
in  Montreal  this  week  telegraphed  the 
follow!^  information : 

"A  situation  in  the  newsprint  industry 
which  is  attracting  considerable  atten¬ 
tion  at  the  present  time  is  the  possibility 
of  a  shortage  of  pulpwood,  engendered 
by  a  variety  of  factors.  A  chief  reason, 
naturally,  has  been  the  sharp  expan¬ 
sion  in  the  consumption  and  in  turn  the 
production  of  newsprint.  To  this  can 
be  added  that  the  tact  that  most  mills 
in  the  past  years  have  concentrated  in 
reducing  their  wood  piles,  a  develop¬ 
ment  dictated  by  the  low  level  of  con¬ 
sumption  and  price  for  newsprint, 
while  a  third  factor  was  the  difficult 
winter  for  wood  cutting  which  has  just 
been  concluded. 

"\  arying  views  are  taken  in  the  in¬ 
dustry  and  in  other  interested  sources 
as  to  the  imminence  of  such  a  shortage, 
but  for  the  most  part  there  appears 
agreement  that  there  has  been  a  distinct 
tendency  in  that  direction,  for  the 
reasons  above  noted,  even  while  few 
believe  that  the  condition  will  assume 
anything  like  an  acute  character,  at 
least  in  the  immediate  future.  \\  hile 
some  mills  have  undoubtedly  been  able 
to  maintain  a  better  position  than  others, 
so  far  as  pulpwood  supplies  are  con¬ 
cerned,  it  can  broadly  be  assumed  that 
the  industry  as  a  whole  has  been  en¬ 
gaged  in  converting  assets  into  cash 
working  capital. 

"The  increase  in  consumption  and 
production  of  newsprint  paper  in  the 
past  few  months  has  been  little  short 
of  spectacular  and  well  in  excess  of 
general  expectation.  During  the  first 
quarter  of  this  year,  as  has  already 
been  pointed  out,  production  by  Cana¬ 
dian  mills  reached  93  i^r  cent  of  the 
output  for  the  same  period  in  the  peak 
year,  namely  19-^9.  In  the  same  period, 
however,  revenue  amounted  to  only  53 
per  cent  of  that  achieved  in  the  1929 
period. 

“At  the  time  when  the  price  of 
newsprint  was  reduced  to  its  present 
level,  producers  were  getting  15  per  cent 
premium  on  funds.  Not  only  has  this 
disappeared,  but  costs  have  recorded  a 
marked  advance  and  together  provide 
a  basis  for  the  Canadian  producers  need 
for  a  higher  price,  Canadian  newsprint 
producers  say.” 

An  ansigned  analysis  of  the  situation 
in  the  New  York  Sun  April  28  stated, 
in  part: 

“The  only  thing  that  can  enable  the 
weaker  units  to  make  ends  meet,  aside 
from  an  increase  in  the  price  of  news¬ 
print,  is  a  material  increase  in  the  ratio 
of  output  to  capacity.  There  is  an  im¬ 
portant  phase  of  the  industry  that  may 
deny  greater  production  to  those  com¬ 
panies  that  need  it  most.  That  is  the 
question  of  pulp  wood  supply. 

“Under  the  necessity  of  converting 
assets  into  cash  working  capital,  not  a 
few  of  the  Canadian  plants  in  the  past 
two  years  have  been  working  rapidly 
toward  the  bottom  of  the  huge  piles  of 
pulp  wood  that  are  normally  a  part  of 


KNOX  LEAVES  FOR  EUROPE 


Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  News,  and  Mrs.  Knox, 
photographed  on  board  the  liner  Rex 
in  New  York  City,  April  28,  when  they 
left  for  Europe.  Col.  Knox  will  study 
the  managed  economies  of  European 
nations,  particularly  the  effect  of 
planned  economies  on  employer-labor 
relations. 


a  paper  mill  picture.  Now  that  con¬ 
sumption  of  newsprint  is  on  the  increase, 
these  plants  are  confronted  by  low  sup¬ 
plies  of  the  basic  material  and  if  they 
cannot  correct  their  position  in  this  re¬ 
spect  their  ability  to  share  in  any  future 
demand  for  paper  will  be  limited.” 

“The  technical  position  of  the  news¬ 
print  industry  price  structure  is  the  best 
in  years.”  the  Wall  Street  Journal  said 
this  week.  It  was  seen  that  the  attitude 
of  the  NR.A  against  rebates  and  conces¬ 
sions  has  been  instrumental  in  stabiliz¬ 
ing  the  present  base  price. 

“Recent  negotiations  by  Hearst  Pub¬ 
lications  with  officials  of  the  St.  Law¬ 
rence  Corp.  organization  for  newsprint,” 
the  newspaper  said,  “are  understood  to 
have  centered  on  a  plan,  whereby  a  large 
block  of  Lake  St.  John  Power  &  Paper 
common  was  to  be  allotted  to  Hearst 
in  return  for  a  substantial  amount  of 
tonnage  which  was  to  be  supplied  by 
the  St.  Lawrence  organization.  Part  of 
the  plan,  it  is  said,  involved  a  ‘freiglit 
relrate’  concession,  a  form  of  price  cut¬ 
ting  now  under  the  ban  of  the  organized 
United  _  States  and  Canadian  newsprint 
industries,  as  result  of  government  in¬ 
tervention.  Inasmuch  as  the  Canadian 
association  of  newsprint  producers  has 
imdertaken  to  enforce  adherence  to  price 
agreement,  to  avoid  United  States  gov¬ 
ernment  obstacles  to  Canadian  newsprint 
movement  into  the  states,  the  plan  foun¬ 
dered  on  this  clause. 

“The  contract  between  St.  Lawrence 
and  Hearst  still  is  hanging  fire;  it  is 
likely  to  continue  so  unless  government 
pressure  against  price  cutting  collapses. 
The  three  operating  units  of  St.  Law¬ 
rence  Corp.,  holding  company,  are  now 
being  run  independently,  with  bondhold¬ 
ers  of  Lake  St.  John  in  control  of  that 
subsidiary  under  voting  trust  agree¬ 
ment  with  parent  company.” 


NEW  OKLAHOMA  DAIUES 

■Two  new  daily  newspapers  made 
their  appearance  in  Oklahoma  recently 
with  the  establishment  of  the  Sulphur 
(Okla.)  Daily  News,  an  evening  paper, 
published  by  the  Times-Democrat  Com¬ 
pany,  with  J.  J.  Diamond,  general  man¬ 
ager,  and  S.  Viney,  managing  editor; 
and  the  Clinton  (Okla.)  Morning  Times 
published  by  the  Clinton  Times-Tribune, 
The  latter  is  edited  by  Ralph  Stone 
Smith.  Dick  Mitchell  is  managing  edi¬ 
tor;  C.  F.  Franklin,  circulation  man¬ 
ager,  and  Thos.  Summars,  advertising 
manager. 


U.P.  APPOINTS  VAUGHN 
NIGHT  NEWS  director 

Former  Far  Eastern  Manager  Sac. 
ceeds  M.  D.  Tracy,  Transferred  to 
San  Francisco — Began  News¬ 
paper  Work  in  Kansas 


The  United  Press  has  announcol 
appointment  of  Miles  W.  Vaughn  ai 
night  news  director  of  the  United  Presi 
He  succeeds  M. 

D.  Tracy,  who 
has  just  taken  up 
duties  in  San 
Francisco  as  Pa¬ 
cific  News  direc¬ 
tor. 

Vaughn  recent¬ 
ly  returned  to  the 
United  States 
from  Tokio, 
where  he  has  been 
Far  Eastern  man¬ 
ager  for  the  U.P. 
for  nine  years. 

He  was  born 
at  Nebraska  City, 

Neb.,  and  is  a  graduate  of  the  Univer¬ 
sity  of  Kansas,  where  he  was  editor 
of  his  university  publication,  the  Dail; 
Kansan,  .\fter  serving  on  newspaper 
in  Lawrence  and  Salina,  and  I^nsas 
City,  Mo„  he  joined  the  United  Pros 
in  1915  in  Chicago,  and  later  was  at 
various  times  manager  of  bureaus  io 
St.  Louis,  Kansas  City,  Dallas  and  New 
York. 

When  the  United  States  entered  the 
World  War,  Vaughn  joined  the  Naiy, 
but  he  still  remained  a  newspaperman, 
for  he  spent  two  years  at  the  Great 
Lakes  Naval  Training  Station  (as  a 
“land  sailor,”  he  volunteers)  helping  to 
win  the  war  as  night  editor  of  ik 
Great  Lakes  Bulletin,  the  Naval  Sta¬ 
tion’s  newspaper,  and  also  working  for 
the  naval  affairs  division  of  the  Com¬ 
mittee  on  Public  Informatioa 

X'aughn  returned  to  the  United  Press 
in  the  foreign  department  in  New  York 
in  1919  and  during  the  same  year  went 
to  Brazil  as  assistant  manager  of  the 
U.P.  bureau  at  Rio  de  Janeiro.  He 
succeeded  to  the  managership  in  Bra¬ 
zil  shortly  thereafter,  returned  to  the 
United  States  in  1923  as  manager  of 
the  New  York  bureau,  and  in  1925 
went  to  the  Far  East. 

During  his  foreign  career  Vaughn 
has  covered  some  of  the  biggest  stories 
of  the  last  decade,  including  wars,  r^ 
hellions,  earthquakes,  famines  and 
floods. 


NRA  APPOINTS  BENTLEY 


Miehle  Executive  Is  Cbairnwii  af 
Printing  Equipment  Authority 

(Stecittl  to  Editor  &  Publisbu) 
VV^ASHiNGTON,  D.  C.,  May  3— .Arthur 
Bentley  of  Miehle  Printing  Press  and 
Manufacturing  Company,  14th  and 
South  Damen  Avenue,  Chicago,  Ijk 
has  been  approved  by  NR.\  .Adminis¬ 
trator  Hugh  S.  Johnson  for  the  chair¬ 
manship  oif  the  national  code  authoritj 
for  the  printing  equipment  industry  and 
trade. 

Others  selected  by  the  industry  and 
approved  by  General  Johnson  for  mem¬ 
bership  on  the  code  authority  art: 
Thomas  R.  Jones,  American  Type 
Founders  Sales  Company,  Jersey  City, 
N.  J. ;  Joseph  T.  Mackey,  Mergenttalff 
Linotype  Company,  New  York;  Cal¬ 
vert  B.  Cottrell,  C.  B.  Cottrell  &  Soift 
Company,  Westerly,  R.  I. ;  James^  5 
Gilbert,  Dexter  Folder  Company,  Nj* 
York ;  R.  V.  Mitchell,  Harris-SeyboM- 
Potter  Company,  Cleveland. 


DUTCH  TREAT  CLUB  ELECTS 

The  Dutch  Treat  Club  of  New 
has  elected  the  following  officers  to* 
1934-35 :  President,  Clarence  Budi^' 
ton  Kelland;  first  vice-presidenL^Jul^ 
Mason;  second  vice-president,  Iwy  *“ 
Den;  treasurer,  W.  H.  Walker ;_sec^ 
tary,  Roger  B.  Whitman ;  chairm^ 
executive  committee,  John  O’Hara  Lov 
grave. 


Miles  Vauchx 
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DAVIS  REELECTED  PRESIDENT  OF  A.  N.  P.  A. 

J.  D.  Baraum  Is  Vice-President — Resolutions  Condemn  Proposed  Newsprint  Plan  To  Fix  Prices, 
Food  and  Drug  Bill,  Certain  Postal  Rules  and  Ask  Coinage  of  3-Cent  Piece 


The  American  Newspaper  Publi¬ 
shers  Association  concluded  its  ses¬ 
sions  in  New  York  on  Friday  of  last 
week  by  electing  officers  and  passing 
four  resolutions. 

One  resolution  condemned  a  proposal 
that  the  A.N.P.A.  become  a  participa¬ 
ting  party  in  the  formation  of  a  board 
to  control  prices  and  regulate  conditions 
in  the  newsprint  industry. 

Another  approved  of  a  “constructive” 
revision  of  the  present  federal  food  and 
drug  act. 

The  third  authorized  the  postal  com¬ 
mittee  to  take  up  with  Postmaster  Par¬ 
ky  "the  matter  of  his  department’s  at¬ 
tempt  to  classify  the  material  appearing 
in  newspapers  as  advertising  and  non- 
idvertising  in  a  manner  contrary  to  the 
facts  and  to  the  law.” 

The  fourth  asked  for  the  coinage  of 
a  three-cent  piece  to  facilitate  the  pur¬ 
chase  of  newspapers. 

At  a  previous  session  the  convention 
formally  approved  the  fight  of  its  offi¬ 
cers  and  members  of  its  code  committee 
for  the  inclusion  of  a  free  press  clause 
in  the  daily  newspaper  code. 

Howard  Davis,  business  manager  of 
the  A’w  York  Herald  Tributw,  was  re¬ 
elected  president  of  the  association. 
Jerome  D.  Barnum,  publisher  of  the 
Syracuse  Post-Standard,  was  elected 
vice-president,  succeeding  W.  G.  Cliand- 
ler,  general  business  manager,  Scripps- 
Howard  Newspapers,  who  would  not  be 
considered  for  the  position  because  of 
the  pressure  of  business.  E.  H.  Harris, 
publisher,  Richmond  (Ind.)  Palladium- 
Item,  was  reelected  secretary  and  Wal¬ 
ter  M.  Dear,  publisher,  Jersey  City 
Jersey  Journal,  was  reelected  treasurer. 

W.  G.  Chandler  was  elected  a  direc¬ 
tor  in  place  of  Mr.  Barnum,  making  an 
exchange  of  positions  for  these  two, 
and  Norman  Chandler,  assistant  pub¬ 
lisher,  Los  Angeles  Times,  son  of  Harry 
Chandler,  former  A.N.P.A.  president, 
was  elected  as  a  director  in  place  of  his 
father.  Four  were  reelected  directors; 
E.  H.  Butler,  publisher,  Buffalo  (N. 
Y.)  Evening  News; 

John  S.  Parks,  pres¬ 
ident  of  the  Fort 
Smith  (Ark.)  Times- 
Record;  Charles  A. 

Webb,  publisher, 

Ashez-ille  (N.  C.) 

Cithen  -  Times,  and 
S.  R.  Winch,  busi¬ 
ness  manager,  Port- 
laitd  (Ore.)  Journal. 

In  addition  to  the 
above  named,  the 
following  are  direc¬ 
tors  with  unexpired 
terms :  Hilton  U, 

Brown,  Indianapolis 
News;  F.  J,  Burd, 
general  manager, 

Vancouver  (B.  C.) 

Proiince;  W.  E. 

Macfarlane,  business 
manager,  Chicago 
Tribune,  and  W.  O. 

Taylor,  business  man¬ 
ager,  Boston  Globe. 

The  newsprint 
resolution  which  was 
adopted  following 
extensive  discussion 
of  the  subject  fol¬ 
lows: 

“Whereas,  o  n 
April  3rd,  1934,  the 
National  Recovery 
A^inistration  sub¬ 
mitted  to  a  commit- 
tw  of  this  associa- 


membership  of  the  association,  in  an¬ 
nual  convention  assembled,  for  their 
consideration  and  approval,  and 

"Whereas,  the  said  recommendations 
propose  the  creation  of  a  board  of  nine 
members,  three  of  them  newspaper  pub¬ 
lishers,  to  govern  the  newsprint  indus¬ 
try  under  the  supervision  of  the  Na¬ 
tional  Recovery  Administration,  and 

“W'hereas,  under  the  recommenda¬ 
tions  as  submitted  this  board  would 
have  power 

“1 — To  investigate  conditions  in  the 
industry ; 

"2 — To  consider  the  requirements  of 
consumers,  including  the  require¬ 
ments  for  the  importation  of 
newsprint  paper  and  the  necessity 
therefor 

“3 — To  adopt  such  rules  and  regula¬ 
tions  for  the  sale  of  newsprint 
paper  as  it  shall  regard  as  essen¬ 
tial,  and 

“4 — To  give  to  its  acts,  if  approved 
by  the  Administrator,  the  full 
force  and  effect  of  law,  and 

“Whereas,  under  other  provisions  of 
the  recommendations,  a  plan  is  set  up 
for  a  monopoly  of  the  United  States 
market  for  the  benefit  of  Canadian  and 
United  States  producers  of  newsprint 
paper,  acting  in  concert,  the  objects  of 
which  monopoly  include  price  fixing 
restriction  of  imports,  the  parcelling  of 
consumers,  and  the  elimination  of  com¬ 
petition  in  the  United  States  market, 
and 

“Whereas,  this  monopoly,  in  effect, 
is  now  and  has  been,  since  Oct.  24,  1933, 
in  operation  in  violation  of  the  anti¬ 
trust  laws  of  the  United  States,  the  Na¬ 
tional  Industrial  Recovery  Act,  and  also 
of  a  certain  final  decree  filed  in  the 
District  Court  of  the  United  States  for 
the  Southern  District  of  New  York  on 
Nov.  26,  1917,  which  decree  restrains 
and  perpetually  enjoins  newsprint  manu¬ 
facturers  from  practices  for  which  ap¬ 
proval  is  now  sought  through  the  in¬ 
strumentality  of  a  code,  and 

“Whereas,  this  decree  has  never 


been  modified  or  set  aside,  nor  the  laws 
referred  to  repealed; 

“Therefore,  Be  It  Resolved,  that  the 
-American  Newspaper  Publishers  -Asso¬ 
ciation  do  not  give  its  approval  to  the 
plan  as  submitted,  and 

“Be  It  Further  Resolved,  that  the 
president  of  this  association  be  instruc¬ 
ted  to  inform  the  National  Recovery 
-Administration  of  this  action,  and 

“Be  It  Still  Further  Resolved,  that 
the  board  of  directors  and  the  newsprint 
committee  be  instructed  to  take  every 
proper  step  to  prevent  a  monopoly  of 
the  United  States  newsprint  market  by 
any  combination  of  producers,  domestic 
or  domestic  and  foreign,  the  setting  up 
of  any  price  fixing  scheme  by  collusion 
or  otherwise,  or  the  approval  by  the 
NR  A  of  any  plan  which  includes  mon¬ 
opoly,  price  fixing,  pro-ration  of  ton¬ 
nage,  parcelling  of  consumers,  restric¬ 
tion  of  importations  or  curtailment  of 
use  of  newsprint  paper.” 

L.  B.  Palmer,  general  manager  of  the 
association,  introduced  the  Tug  well  res¬ 
olution,  which  set  forth  the  -Association’s 
approval  of  “a  constructive  revision  of 
the  present  Food  and  Drugs  Act  to 
strengthen  its  protection  of  the  con¬ 
sumer  public,”  but  its  preference  for  an 
amendment  to  the  existing  act  instead 
of  a  new  law.  The  resolution  follows: 

“Whf-reas,  The  American  Newspaper 
Publishers  -Association  approves  of  a 
constructive  revision  of  the  present 
Food  and  Drugs  Act  to  strengthen  its 
protection  of  the  consumer  public,  but 
records  its  belief  that  the  proper  method 
of  effectuating  this  objective  would  be 
by  amendment  to  the  existing  Pure 
Food  and  Drugs  Act  of  1906;  and 

“Whereas,  Industries  most  vitally- 
affected  by  the  drastic  legislation  pro¬ 
posed  in  Senate  Bills  Nos.  1944  and 
2000,  having  submitted  amendments  to 
the  present  proposed  Senate  Bill  No. 
2800.  be  it 

“Resolved,  That  the  American  News¬ 
paper  Publishers  Association,  in  Con¬ 
vention  assembled,  hereby  goes  on  rec¬ 


ord  as  endorsing  the  following  proposed 
-Amendments  to  Senate  Bill  No.  2800: 

Definition  of  Advertising :  Section  2  (j), 
page  J,  lines  16-18:  revise  this  paragraph 
to  read  (.the  amendment  is  in  italics) — 
“The  term  ‘advertisement’  includes  alt 
advertisements  and  all  representations  of 
fact  or  opinion  therein  or  commercially 
disseminated  in  any  manner  or  bjr  any 
means  other  than  by  the  labeling.  ’ 
Definition  of  False  Advertising:  Sec¬ 
tion  9  (a),  pages  15-16:  add  at  the  end, 
in  line  2  of  page  16,  the  following  new 
sentences — 

“No  representation  concerning  airy 
value  or  effect  of  a  food  or  cosmetic 
shall  be  deemed  to  be  false  under 
this  paragraph  if  such  representa¬ 
tion  is  supported  by  substantial  scien- 
titic  opinion  or  by  demonstrable  scien- 
tihe  facts.  This  paragraph  shall  not 
be  construed  or  applied  to  prohibit 
harmless  trade  claims.” 

and  be  it 

“Further  Resolved,  that  the  Amer¬ 
ican  Newspaper  Publishers  Association 
approves  an  amendment  to  Section  l5, 
pages  22-24,  by  inclusion  of  a  new  para¬ 
graph  in  substance  as  follows: 

"Administrative  Board  of  Review: 
There  shall  be  appointed  by  the  Presi¬ 
dent  an  Administrative  Board  of  Re¬ 
view  with  power  of  administrative  re¬ 
view  as  prescribed  by  the  President,  to 
which  an  advertiser  may  appeal  from 
an  administrative  decision  that  he  has 
violated  the  Act  when  the  advertiser  be¬ 
lieves  such  decision  to  be  with  without 
legal  sanction,  before  being  compelled 
to  face  a  criminal  prosecution  upon  the 
basis  of  such  doubtful  decision.” 

Following  is  the  postal  committee’s 
resolution : 

“Resolved,  That  the  postal  committee 
be  directed  to  take  up  with  the  Post¬ 
master  General  the  matter  of  his  de¬ 
partment’s  attempt  to  classify  the  ma¬ 
terial  appearing  in  newspapers  as  ad¬ 
vertising  and  non-advertising  in  a  man¬ 
ner  contrary  to  the  facts  and  the  law, 
and  be  it 

“Further  Resolved,  That  failing  a 
satisfactory  solution  of  this  problem 
by  departmental  ruling,  the  Congress  be 
asked  to  clarify  the  postal  statutes  in 
such  a  way  that  no 
governmental  agency 
can  construe  them 
as  giving  it  the  right 
to  classify  for  its 
purposes  in  an  arbi¬ 
trary  or  capricious 
manner  any  matter 
appearing  in  news¬ 
papers.” 

The  resolution  in 
regard  to  coinage  of 
a  three-cent  piece, 
followed  a  talk  on 
the  merits  of  the 
plan  by  Victor  Po- 
lachek,  H  e  a  r  s  t 
Newspapers.  Fol¬ 
lowing  is  the  resolu¬ 
tion  : 

“W  H  ERE  AS,  m 
many  lines  of  busi¬ 
ness  the  need  of  an 
intermediate  coin  be¬ 
tween  the  one  cent 
piece  and  the  five 
cent  nickel  has  been 
recognized  and  *s 
now  becoming  in¬ 
creasingly  urgent ; 
and 

"Whereas,  our 
price  basis  has  so 
shifted  in  the  l^t 
ten  years  that  the 
utility  of  a  three 
cent  coin  would  be 
almost  as  great  as 


tion  certain  recom-  The  American  Newspaper  Publishers  Association,  on  April  27,  elected  new  officers,  re-electing  Howard  Davis,  business  the  present  five  cent 
tnendations under  the  manager  of  the  New  York  Herald  Tribune,  as  president,  at  the  final  business  session  of  the  48th  annual  convention,  nickel;  and 

0‘  fair  com-  at  the  Waldorf-Astoria  Hotel,  New  York  City.  Photo  shows,  front  row,  left  to  right:  Norman  Chandler,  Los  Angeles  “Whereas,  drug 
^tition  of  the  news- Times,  director;  E.  H.  Harris,  Richmoruf  (Ind.)  Ptdladium^Item,  secretary;  President  Davis;  J.  D.  Barnum,  Syracuse  stores,  tobacco 
UnkJi  Post-Slomfard,  newly-elected  vice-president;  Walter  M.  Dear,  Jersey  City  (N.  J.)  Journal,  treasurer;  Hilton  U.  Brown,  stores,  grocery  stores, 

nited  States,  with  Indianapolis  News,  director.  Rear  row,  left  to  right:  Amon  Carter,  Ft.  Worth  (Tex.)  Star-Telegram;  W.  E.  Macfarlane,  markets,  notion 
w  request  that  such  Chicago  Tribune,  director;  F.  J.  Burd,  Vancouver  (B.  C.)  Daily  Province,  director;  E.  H.  Butler,  Buffalo  Evening  stores  and  depart- 
s  j°"!”'^‘“fions  be  News,  director;  Charles  H.  Taylor,  Boston  Globe,  director;  and  Lincoln  B.  Palmer,  general  manager,  A.  N.  P.  A.  Sev-  (Continued  on 
nutted  to  the  eral  directors  were  not  present  when  the  nicture  was  taken. 
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A.N.P.A.  SURVEY  SHOWS  EDITORIAL  WAGES 

Workers  Are  Not  Underpaid  Is  Conclusion  Drawn  From  Figures  Presented  At  Code  Authority 
Hearing — Data  For  854  of  1,914  Dailies  Presented — 42%  Receive  From  $32  to  $60  a  Week 


papers  in  each  group  which  replied  y 
follows : 

Percent  of 
toUl  numbv 

r.  S.  Newspepen  Uited  Number  la  eedi 
In  IP 3 4  Edior  Pub-  which  (rnupninil 

Usher  Year  Book  replied  to  repUedti 

I —  Less  than  5,000  queatlonnalre  quMtioauin 

Circulation  ....  1,00  1  3  1  3  31,261^ 

II— 5,000  to  10,- 

000  Circulation.  373  176  47.1855 

III— 10,000  to 

25,000  Circula¬ 
tion  .  264  169  64.0155 

IV—  25,000  to 

50,000  Circula¬ 
tion  .  134  92  68.6495 

V—  50,000  to 

75,000  Circula¬ 
tion  .  41  29  70,7315 

VI—  75,000  to 

100,000  Circula¬ 
tion  .  34  19  55.8815 

VII—  .\bove  100,- 

000  .  67  56  83.5805 

Total  . 1,914 

Table  No.  2  shows  the  number  of 
papers  which  answered  the  questionnairt 
by  groups  and  the  percentage  whicli 
each  group  of  replies  represents  in  n- 
lation  to  the  total  of  854  replies.  Tfe 
table  follows : 

Percentan  t( 
total  (8341  shid 

Number  which  answered  each  grcupd 

Uuestionnalre  by  groups  replies  reprseoni 

I  Less  than  5,000...  313  36.651% 

II  5,000  to  10,000...  176  20.609% 

III  10,000  to  25,000..  169  19.789% 

IV  25,000  to  50,000..  92  10.773% 

V  50,000  to  75,000..  29  3.395% 

V^I  75,000  to  100,000.  19  2.224% 

\TI  Above  100,000  ...  56  6.557% 
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GUILD  REQUESTS  NEW  WAGE  SURVEY 


Asks  That  Code  Authority  Have  NRA  Collate  A.N.P.A.  and  Own  Data  With  Later  Information- 
Publishers  Relate  Difficulties  of  5-Day  Week  In  News  Departments 


Difficulties  encountered  in  at¬ 
tempting  to  place  editorial  depart¬ 
ments  on  a  tive-day  week  schedule  con¬ 
stituted  the  main  burden  of  publishers’ 
and  editors'  testimony  before  the  tirst 
hearing  of  the  Daily  Newspaper  Co<le 
Authority  held  at  the  Waldorf-Astoria, 
New  York,  April  30.  Officers  of  the 
American  Newspaper  Guild,  presenting 
their  case  to  the  Authority,  declared 
that  the  .A.N.P.A.  survey  of  editorial 
wages  and  hours,  made  public  at  the 
hearing,  was  inadequate  and  obsolete, 
and  requested  that  the  Authority  take 
cognizance  of  later  surveys  by  the 
guild  and  by  the  NRA,  as  well  as  the 
publishers’  findings,  in  determining 
future  working  conditions  for  editorial 
employes. 

.At  the  conclusion  of  the  hearing, 
which  lasted  more  than  two  hours, 
Howard  Davis,  business  manager  of 
the  A’fw  i'ork  Herald  Tribune  and 
chairman  of  the  Code  Authority,  stated 
that  the  .Authority  would  file  a  report 
with  the  National  Recovery  Adminis¬ 
tration. 

In  the  preparation  of  this  report,  Mr. 
Davis  said  the  Authority  would  take 
into  consideration  statements  made  at 
the  hearing  in  addition  to  a  survey  of 
conditions  made  by  the  publishers  and 
data  which  the  guild  promised  to  file 
within  three  days. 

.At  the  opening  of  the  hearing  Mr. 
Davis  e.xplained  that  it  had  been  called 
in  accordance  with  article  Ill,  section  1 
of  the  newspaper  code,  which  states: 
"The  code  authority  is  authorized  to 
secure  the  necessary  data  and  to  deter¬ 
mine  the  maximum  hours  and  minimum 
wages  for  news  department  workers 
and,  subject  to  the  approval  of  the  ad¬ 
ministrator,  to  incorporate  its  findings 
in  the  provisions  of  the  code.  Until 
such  time  as  its  findings  shall  be  made 
a  part  of  this  code,  present  conditions 
shall  be  maintained.” 

Jonathan  Eddy,  executive  secretary 
of  the  .American  Newspaper  Guild,  in 
a  prepared  statement  at  the  hearing’s 
start,  declared  that  the  guild  "has  been 
considerably  puzzled  by  the  purpose  of 
this  meeting  and  the  whole  manner  in 
which  it  was  called.” 

Later  he  read  that  the  guild  had 
“concluded  the  intent  of  to-day’s  in¬ 
formal  gathering  to  be  a  friendly 
approach  on  the  part  of  the  Code 
Authority  to  an  understanding  on 
wages  and  hours,  so  as  to  avoid  dis¬ 
agreements  in  subsequent  N  R.A  pro¬ 
ceedings.” 

Mr.  Eddy  went  on  to  say  that  the 
publishers  had  failed  to  fulfill  a  condi¬ 
tion  of  the  Presidential  executive  order 
of  Feb.  17,  requiring  that  a  determi¬ 
nation  of  hours  and  wages  for  news 
department  workers  should  be  made 
"not  later  than  60  days  hence.”  Mr. 
Davis  pointed  out  that  earlier  action 
had  not  been  possible. 

Notice  of  the  hearing,  Mr.  Eddy 
stated,  came  to  the  guild  not  from  the 
Code  Authority,  “but  through  George 
Buckley,  divisional  code  administrator, 
under  date  of  April  23,  who  reported 
to  us  an  announcement  from  the  Code 
.Authority,  saying  that  the  latter  would 
meet  today  for  the  purpose  of  consider¬ 
ing  the  above  section.” 

‘The  guild  then  requested  by  tele- 
stated,  “that  the 
Code  Authority  or  the  .American  News- 
^per  Publishers’  Association  furnish 
the  organization  with  copies  of  the 
and  hours  data  collected  by  the 
publishers  immediately.  No  reply  was 
Reived  from  the  Code  Authority,  Mr. 
tddy  continued,  and  the  A.N.P.A.  sec- 
^  telegram  stating  that 
.  j  “could  not  have  them  until 
today.” 

Mr.  Davis,  president  of  the  American 
ewspaper  Publishers’  Association,  in¬ 


terrupted,  to  state  that  the  A.N.P..A. 
had  no  connection  with  the  hearing, 
although  the  papers  of  some  of  the 
members  of  the  Code  Authority  were 
also  A.N.P.A.  members. 

Copies  of  the  material  compiled  for 
the  publishers  were  furnished  to  mem¬ 
bers  of  the  Code  .Authority  and  repre¬ 
sentatives  of  the  guild  at  the  opening 
of  the  hearing.  It  is  summarized  on 
page  10  of  this  issue. 

Previously  the  material  had  been  sub¬ 
mitted  to  the  NR.A  division  of  planning 
and  research  in  Washington.  In  com¬ 
menting  upon  this,  Mr.  Eddy  said  that 
“a  cursory  glance  in  Washington  the 
other  day  at  a  copy  of  the  figures  sub¬ 
mitted’’  had  indicated  that  the  division 
“or  any  body  of  expert  statisticians  will 
be  unable  to  arrive  at  any  true  evalua¬ 
tion  of  the  figures  in  the  tabulated 
form  in  which  the  publishers  have 
made  them  available. 

’’The  publishers,”  he  continued,  “have 
turned  over  to  the  NR.A  what  amounts 
to  a  pig  in  a  poke;  and  we  submit  that 
the  only  fair  way  to  go  into  a  true 
determination  of  wage  and  hour  levels 
is  to  make  the  original  questionnaires 
available.” 

Mr.  Eddy  later  made  a  formal  re¬ 
quest  from  the  floor  that  the  question¬ 
naire  forms  be  made  available  to  the 
Guild.  This  request  also  was  voiced 
by  Morris  L.  Ernst,  counsel  for  the 
Guild,  from  the  floor.  Mr.  Davis  said 
the  request  would  be  taken  under  con¬ 
sideration. 

"We  assume,”  continued  Mr.  Eddy’s 
statement,  “that  the  reason  for  the  de¬ 
lay  in  collecting  these  figures  and  the 
reason  for  submitting  them  in  their 
present  obscure  form  are  identical — 
that  the  figures  disclosed  indicate  such 
shocking  wage  levels  for  editorial  de¬ 
partment  workers  that  the  publishers 
are  loath  to  disclose  their  economic 
practices  to  the  public. 

“We,  too,  are  ashamed  of  the  fact 
that  a  competent  newspaperman  makes 
on  an  average  less  than  a  truck  driver 
or  coal-heaver;  and,  in  order  to  avoid 
embarrassment  to  the  publishers,  we 
offer  this  move ;  namely,  that,  instead 
of  throwing  the  figures  open  to  the 
inspection  of  the  thousands  of  men  and 
women  most  intimately  concerned  in 
them,  the  publishers  turn  their  com¬ 
plete  data,  including  questionnaires  and 
any  accompanying  material  that  went 
out  with  them,  over  to  the  NR.A  di¬ 
vision  of  planning  and  research.” 

The  Guild,  Mr.  Eddy  said,  is  now 
making  a  nation-wide  survey  of  news 
workers’  conditions.  Questionnaires 
were  drafted,  he  said,  with  the  assist¬ 
ance  of  the  division  of  planning  and 
research  of  the  NRA.  which  will  break 
down  the  material.  He  asked  that  the 
Code  Authority  similarly  submit  all  of 
its  original  documents,  so  that  the  di¬ 


vision  could  make  an  analysis  of  the 
entire  situation. 

Heywood  Broun,  national  president 
of  the  guild,  objected  to  certain  of  the 
arrangements  of  categories  in  the  ma¬ 
terial  compiled  by  the  publishers.  This 
was  explained  by  Harvey  J.  Kelly,  of 
Qiicago,  chairman  of  the  A.N.P.A. 
Special  Standing  Committee,  who  com¬ 
piled  the  statistics. 

Mr.  Davis  then  referred  to  a  list  of 
newspaper  publishers  and  editors  before 
him,  and  said  he  would  call  upon  them 
for  any  comment  they  might  wish  to 
make.  The  first  to  be  called  upon  was 
Dwight  Marvin,  editor  of  the  Troy  (N. 
Y.)  Record. 

Mr.  Marvin  said  he  had  nothing  to 
say  about  the  minimum  wage  question. 
.As  for  the  five-day  week,  he  declared 
that  it  had  been  tried  unsuccessfully  in 
the  office  of  the  Troy  Record  and  that 
the  paper  had  had  to  return  to  the  six- 
day  week  for  news  department  workers. 

The  close  relationship  between  repor¬ 
ters  and  the  contacts  on  their  beats  or 
runs,  he  explained,  had  made  the  five- 
day  week  impractical.  Furthermore,  he 
said,  that  the  editors  of  the  paper  had 
"to  drive  them  out  of  the  office”  to 
make  news  department  workers  comply 
with  the  five-day  provision  when  they 
were  trying  it. 

One  man,  Mr.  Marvin  said,  purchased 
a  typewriter  and  took  it  home  and  pre¬ 
pared  special  stories  for  the  paper  while 
the  five-day  week  was  being  attempted 
on  his  paper. 

“We  believe  in  the  NR.A,”  said  Mr. 
Marvin,  “but  we  don’t  see  how  we  can 
work  on  a  five-day  week.  While  this 
scheme  has  employed  a  great  many 
men,  it  has  driven  a  good  many  out  of 
work.  I  have  no  objection  to  a  mini¬ 
mum  wage,  but  serious  doubts  as  to 
the  effectiveness  of  the  five-day  week 
in  small  towns.” 

F.  M.  Lindsay,  publisher  of  the  De¬ 
catur  (Ill.)  Herald  and  Review,  said, 
“We  can’t  accommodate  ourselves  to 
the  five-day  week.”  The  paper  is  now 
on  the  40-hour  week  for  those  receiv¬ 
ing  less  than  $35  a  week,  he  said. 
Those  earning  more  work  overtime,  he 
added,  but  no  compensation  is  paid  for 
overtime. 

Beginners  are  paid  $10  a  week  as 
correspondents,  Mr.  Lindsay  said.  For 
those  beginners  later  brought  into  the 
office,  the  salary  is  $15  a  week,  he 
said.  If  the  men  make  good,  he  added, 
their  p;iy  is  raised  at  the  end  of  six 
months  to  $20  a  week.  The  wage  scale 
on  his  paper  for  proven  news  workers, 
he  said,  is  from  $20  to  $50  a  week. 

Mr.  Broun  was  recognized  again  and 
said  that  he  favored  some  similar  gra¬ 
dation  in  the  minimum  wage  based  on 
the  length  of  service. 

J.  Lyle  Kinmonth,  publisher  of  the 
.dshury  Park  (N.  J.)  Press,  said,  “I 
agree  with  the  other  speakers  that  it  is 


SOB  SISTER  SHORTS 


By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Call-Bulletin 


''PHE  story  was  to  be  of  a  new  chapel 
JL  And  the  minister  who  had  built  it  himself 


With  his  own  competent  hands. 


It  was  a  gem  of  a  chapel 

And  he  was  proud  to  exhibit  it  and  have 

Photographs  taken,  inside  and  out. 


“But  don’t  you  dare  to  publish  one  word 
About  my  building  it,”  he  ordered. 

“If  people  knew  I  did  the  work. 

My  reputation  would  be  ruined  in  the  community- 
His  fare  was  crimson  with  intensity. 


“Oh,”  the  sob  sister  answered  softly. 

“1  thought  you’d  find  yourself  in  good  company. 

I  seemed  to  remember - 

One  Carpenter  .  .  .” 


impossible  to  operate  on  a  five-day  week 
in  small  towns  as  far  as  news  workers 
are  i;jjncerned.’’ 

Mr.  Kinmonth  added  that  he  had  paid 
the  full  1929  wage  scale  for  a  forty- 
hour  week,  increasing  his  force,  and 
that  his  paper  had  been  in  the  red  for 
the  last  three  months,  despite  increases 
in  advertising  and  circulation  revenue. 

William  j.  Pape,  publisher  of  the 
Waterbury  (Conn.)  Republican  and 
American,  said  he  had  tried  the  five- 
day  week  and  found  it  impractical,  and 
gone  back  to  the  six-day  week.  When 
the  five-day  week  was  being  tried,  he 
said,  “we  found  difficulty  in  keeping 
the  men  out  of  the  office.” 

“So  far  as  the  city  newspaper  re¬ 
porter  is  concerned,”  said  Mr._  Pape, 
“he  is  like  a  fireman.  He  either  is  busy 
and  working  overtime,  or  he  wishes  he 
could  find  something  to  do.” 

Concerning  a  minimum  wage,  Mr. 
Pape  said,  “any  minimum  wage  scale 
I’ve  heard  about  seems  laughable  in 
comparison  with  what  most  Connecti¬ 
cut  newspapers  pay.” 

“I  am  interested  in  finding  out,”  Mr. 
Broun  said,  "that  a  number  of  papers 
are  going  back  to  the  six-day  week 
from  the  five-dav  week  because  re¬ 
porters  can’t  stand  it. 

“I  realize  that  some  reporters  like 
to  work  hard,”  Mr.  Broun  continued. 
"In  fact,  I  used  to  work  overtime  con¬ 
siderably  when  I  didn’t  need  to.  But 
as  I  have  grown  older,  I  have  found  I 
can  use  my  leisure  time  otherwise.  I 
think  that  after  a  time  reporters  would 
be  able  to  accommodate  themselves  to  a 
five-day  week.” 

A.  W.  Shipton,  publisher  of  the 
Springfield  Illinois  State  Journal,  said 
his  paper  was  a  “marginal  newspaper.” 
It  was  doing  all  it  could,  he  said,  with¬ 
out  trying  the  five-day  week.  Expenses 
were  increased  75  per  cent,  he  added, 
by  his  signing  of  the  President’s  un¬ 
employment  agreement,  most  of  the  in¬ 
crease  going  to  the  news  department. 

T.  J.  Dillon,  managing  editor  of  the 
Mintieapolis  Tribune,  publishing  morn¬ 
ing  and  evening  newspapers,  nine  edi¬ 
tions  a  day,  said  that  he  did  not  see 
how  they  could  establish  the  five-day 
week. 

Mr.  Broun  suggested  understudies. 
Asked  if  he  had  an  understudy,  Mr. 
Broun  replied  in  the  negative. 

H.  M.  James,  publisher  of  the  Hud¬ 
son  (N.  Y.)  Daily  Star,  said  news¬ 
papers  in  such  small  towns  were  often 
on  a  “marginal  status”  and  couldn’t 
establish  the  five-day  week. 

"Victor  J.  Ridder,  publisher  of  the 
Staats-Herold,  New  York  City,  urged 
separate  consideration  for  the  foreign 
language  press,  which  he  said  had  been 
under  special  stress  because  of  the  de¬ 
pression. 

J.  Noel  Macy,  publisher  of  the  W  est- 
chester  County  Newspapers,  said  he  did 
not  see  how  small  newspapers  could 
work  on  a  five-day  schedule. 

F.  H.  Gainsway,  managing  editor  of 
\\\c  Jersey  City  Jersey  Journal,  said  that 
since  they  had  to  provide  24-hour  ser¬ 
vice  without  a  local  news  gathering 
association,  he  did  not  see  how  they 
could  go  on  the  five-day  week. 

Carl  Randau.  a  staff  writer  of  the 
Ne-io  York  World-Telegram,  said  it 
wasn’t  very  flattering  for  the  publishers 
and  editors  present  that  their  papers 
were  being  published  in  their  absence 
while  they  could  not  spare  a  $35  a 
week  reporter  for  an  extra  day.  Mr. 
Randau  said  he  was  not  covering  the 
hearing  for  his  papers — that  “today  was 
his  day  off.” 

E.  B.  Berlinrut,  a  reporter  on  the 
Newark  Sunday  Call,  said  he  was  one 
of  those  “horrible  relief  men”  who 
filled  in  for  men  on  their  days  off.  He 
endorsed  the  five-day  week. 

William  N.  Hardy,  manager  of  the 
Pennsylvania  Newspaper  Publishers’ 
(Continued  on  page  38) 
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PITTSBURGH  MAILERS’  STRIKE  HALTS 
DISTRIBUTION  OF  NEWSPAPERS 

Riots,  Damaging  of  Trucks  and  Destruction  of  Papers  Marks  Two- 
Day  Unsanctioned  Walkout — ^Men  Win  Restoration  of  One  ■ 
Pay  Cut — Other  Detsuls  Being  Settled 


{Special  to  Bj)itor  &  Publisher) 

pi  1  TSBURGH,  Pa.  April  30 — A 
A  compromise  agreement  Saturday 
night  ended  a  two-day  outlaw  strike 
of  Pittsburgh  mailers,  which  prevented 
the  Pittsburgh  Press  Sun-Telegram 
from  making  deliveries  Friday,  tied  up 
the  Post-Gazette  (morning)  on  Satur¬ 
day  and  prevented  delivery  of  anything 
except  papers  sent  through  the  mails 
on  Saturday  afternoon. 

The  mailers  returned  to  the  Press 
and  Sun-Telegraph  on  Saturday  night 
at  8  o’clock,  in  time  to  handle  the  large 
Sunday  editions  of  the  two  papers. 

A  considerable  amount  of  rioting  and 
violence  marked  the  strike,  with  damage 
to  newspaper  trucks  and  the  destruction 
of  many  thousand  of  copies  of  the 
papers. 

The  mailers  struck  in  defiance  of 
their  own  international  union  and  in 
the  face  of  pleas  from  General  Johnson 
and  the  National  Labor  Board  for  them 
to  withhold  strike  action  until  the  gov¬ 
ernment  could  act  to  bring  about  conci¬ 
liation  or  arbitration. 

Truck  drivers  did  not  actually  strike, 
but  refused  to  haul  papers  with  police 
escorts.  Many  trucks  were  put  out  of 
commission  and  others  were  boarded  by 
strikers  and  sympathizers  as  soon  as 
they  attempted  to  leave  newspaper 
plants  and  their  papers  seized  and  de¬ 
stroyed. 

Efforts  by  the  publishers  to  have  the 
controversy  settl^  through  the  NRA 
or  the  National  Labor  Board  were 
futile.  The  Newspaper  Industrial 
Board  was  without  power  to  force  arbi¬ 
tration  in  view  of  the  mailers’  refusal 
to  present  the  case.  Numerous  state 
and  federal  representatives  intervened 
in  an  effort  to  bring  about  conciliation, 
but  the  final  settlement  was  brought 
about  largely  through  the  efforts  of 
heads  of  other  printing  trade  unions, 
particularly  George  Riley,  president  of 
the  Pittsburgh  Stereotypers'  Union  and 
many  years  ago  the  first  organizer  of 
the  mailers. 

Details  of  the  settlement  were  not  re¬ 
vealed  and  have  not  been  entirely 
worked  out.  It  is  known,  however,  to 
have  included  a  restoration  of  a  pay 
cut  which  the  mailers  took  less  than  a 
year  ago. 

The  strike  was  thoroughly  an  outlaw 
affair,  but  functioned  none  the  less  ef¬ 
fectively  for  that  reason. 

The  mailers’  contract  expired  Jan.  7 
and  demands  for  a  new  contract  were 
made.  There  were  a  number  of  meet¬ 
ings  during  following  months,  during 
which  an  agreement  was  reached  for 
the  decision  to  be  delayed  so  that  inter¬ 
national  union  representatives  could 
handle  other  matters  first,  with  the 
understanding  that  any  decision  would 
be  retroactive. 

Matters  suddenly  came  to  a  head  on 
Thursday,  April  26,  when  publishers 
were  inform^  that  unless  wage  de¬ 
mands  were  met  immediately  a  strike 
would  be  voted  that  night. 

A  meeting  was  held  with  the  mailers’ 
scale  committee  at  6  p.  m.,  at  which  a 
definite  written  proposition  from  the 
publishers  was  demanded.  In  response, 
the  following  statement  was  handed  to 
the  committee  to  be  read  to  the  union 
meeting : 

Pittsburgh  Mailers’  Union  No.  22, 
Pittsburgh,  Pa. 

(Jentlemen : 

The  Pittsburgh  Publishers  Associa¬ 
tion  offers  to  you  the  following  prop¬ 
osition  : 

1 — In  an  effort  to  compose  the  present 
differences,  the  publishers  suggest  that 
a  committee  representing  the  mailers’ 
union  and  the  publishers,  go  to  Wash¬ 
ington  tomorrow  to  confer  with  Presi¬ 
dent  Roosevelt  or  General  Johnson  or 
Senator  Wagner,  chairman  of  the  Na¬ 
tional  Labor  Board,  and  that  concilia¬ 
tion  be  conducted  under  the  auspices  of 


any  representative  that  they  may  sug¬ 
gest  ;  or, 

2 —  That  the  publishers  are  willing  to 
conduct  meetings  in  conciliation  under 
the  direction  of  any  conciliator  sug¬ 
gested  by  the  Regional  Labor  Board  or 
any  representative  wlioin  General  John¬ 
son  or  the  National  Labor  Board  may 
send  to  Pittsburgh,  or  who  may  be  sug¬ 
gested  under  the  jurisdiction  of  the 
National  Recovery  Administration;  or, 

3 —  That  in  case  conciliation  fails,  that 
the  publishers  are  willing  to  go  to  arbi¬ 
tration  under  any  system  mutually 
agreed  upon  or  suggested  by  the  parties 
alKjve  mentioned;  and, 

4 —  Any  decision  reached  by  either 
conciliation  or  arbitration  or  any  in¬ 
crease  therein  granted,  shall  be  retro¬ 
active  to  April  15,  1934. 

The  Pittsburgh  Press 

The  Pittsburgh  Sun- Ielegrai'h 

The  Pittsburgh  Post-Gazette 

Prior  to  the  meeting  tieneral  Hugh 
S.  Johnson  sent  the  following  identical 
telegram  to  the  publishers  and  mailers : 
■Request  you  make  every  effort  to 
avoid  strike  pending  investigation  by 
me.” 

A  telegram  from  the  National  Labor 
Board  was  also  sent  to  both  parties, 
reading : 

National  Labor  Board  Urges 
Parties  Take  No  Su.mmarv  Action 
in  Dispute  Between  Mailers’  Union 
AND  Pittsburgh  Publishers  Until 
Pittsburgh  Regional  Board  Has 
Opportunity  to  Provide  Arbitration 
Machinery  for  Peaceful  Settlement 
OF  Dispute.  Regional  Labor  Board 
Exists  as  Agency  for  Settlement  of 
Labor  Disputes  Without  Need  for 
Resorting  to  Strike  Action. 

National  Labor  Board. 

These  statements,  together  with  a  plea 
from  the  international  union  not  to 
strike,  were  read  at  the  meeting,  but 
were  greeted  with  jeers.  Munroe  Roberts 
of  St.  Louis,  international  secretary  of 
the  Mailers’  Trade  District  Union,  at¬ 
tempted  to  speak  to  the  meeting  but 
was  denied  the  floor. 

Later  he  conferred  with  publishers 
and  informed  the  scale  committee  that 
he  had  assurances  of  an  increase  if  it 
could  be  made  under  conditions  which 
did  not  involve  a  strike  threat.  Pub¬ 
lishers  took  the  position  that  thev  would 


meet  with  the  union  iininediatelv  and 
continue  in  session  throughout  the  night 
if  the  men  would  rescind  their  strike 
vote  and  continue  at  work,  but  that  they 
could  not  deal  “with  a  gun  at  their 
heads.” 

Another  meeting  of  the  union,  held 
after  midnight,  refused  to  postpone  the 
strike. 

Mr.  Roberts  then  gave  to  the  pub¬ 
lishers  the  following  statement : 

“To  the  Pittsburgh  Publishers’  Asso¬ 
ciation  : 

"Gentlemen — It  is  with  much  regret 
that  I  must  report  to  you  that  my 
efforts  to  have  the  mailers  of  your  city 
conciliate  further  with  you  have  proven 
futile.  While  the  organization  has  voted 
not  to  report  for  work  Friday  morning, 
I  want  you  to  know  that  this  action 
does  not  have  the  sanction  of  the  Mail¬ 
ers’  Trade  District  Union.  It  goes  with¬ 
out  saying  that  I  exceedingly  regret  I 
was  unable:  to  forestall  this,  especially 
in  view  of  your  conciliatory  attitude. 

“You  can  rest  assufed  that  the  Mail¬ 
ers’  Trade  District  Union  will  do  every¬ 
thing  within  their  power  to  supply  you 
with  necessary  help,  and  you  have  the 
sanction  of  the  international  union  to 
advertise  for  men  in  other  cities  if  you 
so  choose. 

“Yours  very  truly, 

“Munro  Roberts, 
“Secretary-T  reasurer, 
“Mailers’  Trade  District  Union.” 

Mailing  rooms  were  empty  Friday 
morning  when  the  afternoon  newspaper 
staffs  began  work.  When  the  first  ^i- 
tions  started,  employes  of  the  circula¬ 
tion  departments  of  the  two  afternoon 
papers  went  into  the  mail  rooms  and 
liegan  wrapping  bundles.  These  were 
loaded  on  trucks,  but  riots  immediately 
broke  out  when  the  trucks  attempted  to 
leave  the  buildings. 

.\lthough  the  newspapers  appealed  for 
adequate  police  protection,  sporadic 
violence  continued  throughout  the  day. 

Some  papers  were  sent  out  as  mail 
and  were  hauled  to  postal  sub-stations, 
and  on  Saturday  both  afternoon  papers 
sent  out  many  thousands  of  copies  with 
IHistage.  Strikers  refrained  from  touch¬ 
ing  papers  carrying  stamps  or  loaded  in 
mail  sacks.  Other  delivery  service,  how¬ 
ever.  was  entirely  suspended. 

Senator  Robert  F.  Wagner,  chairman 
of  the  National  Labor  Board,  held  long 
telephone  conferences  with  both  pub¬ 
lishers  and  strike  leaders  Friday  after¬ 
noon.  and  announced  that  he  had  se¬ 
cured  a  promise  from  the  president  of 
the  mailers  to  recommend  that  night 
that  the  strike  lie  called  off.  The  meet¬ 
ing  at  which  this  action  was  expected  to 


CORNERSTONE  LAID  FOR  NEW  PLANT 


Five  officialt  of  the  Los  Angeles  Times  took  part  in  the  laying  of  the  cornerstone 
for  the  newspaper’s  new  $1,6^0,000  home  at  First  and  Spring  streets,  Tuesday 
noon,  April  10.  Left  to  right:  Frank  X.  Pfaffinger,  treasurer;  Harry  Chandler, 
with  trowel  in  hand,  publisher;  Marian  Otis  Chandler,  secretary;  Jacob  Baum, 
business  manager,  and  Norman  Chandler,  vice-president.  Behind  Mr.  Pfaifinger 
and  speaking  into  the  microphone  may  be  seen  Bill  Henry,  sports  editor  who 
broadcast  a  description  of  the  ceremony  over  KMTR. 


be  taken  was  not  held,  and  the  strike 
continued  through  Saturday. 

The  two-day  strike  was  marked  by  in- 
tervention  of  several  Federal  agencies 
which  gave  the  service  of  their  offices 
in  order  to  effect  an  agreement  of  the 
differences. 

Edward  F.  McGrady,  Assistant  Sec¬ 
retary  of  Labor,  arrived  in  the  city  in 
time  to  assist  in  the  negotiations. 

Hiss  Frances  Perkins,  Secretary  of 
Labor,  dispatched  her  chief  conciliator, 
Thomas  L.  Finn,  to  Pittsburgh  hw 
night,  but  the  strike  reached  a  settle¬ 
ment  before  Mr.  Finn’s  services  were 
available. 

Others  who  contributed  largely  to 
settlement  of  the  strike  were  George 
Riley,  president  of  the  Stereotype 
Union;  William  McCann,  representing 
the  International  Typographical  Union; 
Harry  L.  Woodmansee,  president  d 
Typographical  Union  No.  7 ;  Dr.  A.  C. 
Jewett,  member  of  the  Pittsburgh  Re¬ 
gional  Labor  Board;  John  Kane,  City 
Councilman  and  president  of  the  press¬ 
men’s  union;  Joseph  Washington,  me 
diator  for  the  state  labor  deiiartment, 
and  John  Moore,  representing  the  Nj- 
tional  Labor  Board. 


UNION  PRINTERS  OUT 
IN  WICHITA,  KAN. 

Men  Demand  Same  Pay  at  Given  it 
Job  Shops  Under  Graphic  Arts 
Code — 10%  Rite  and  Arbi¬ 
tration  Refuted 


The  three  Wichita,  Kan.,  dailies,  the 
Eagle,  morning,  evening  and  Sunday, 
published  by  -Marcellus  M.  Murdock, 
and  the  Beacon,  evening  and  Sunday, 
published  by  Ixiuis  and  M.  M.  Levand, 
are  being  issued  with  the  aid  of  non¬ 
union  printers  following  a  strike  of 
their  union  men  Saturday,  April  21, 
at  midnight. 

The  strike,  it  was  said,  was  caused 
by  the  demand  of  the  printers  for  the 
rate  of  pay  prescribed  under  the 
Graphic  Arts  Coide. 

Jess  Reeves,  president  of  the  printen' 
union  and  a  compositor  for  the  Eagle, 
said :  “We  have  been  demanding  the 
Graphic  Arts  Code,  which  is  paid  in 
all  the  job  offices  of  Wichita,  but  not 
by  the  daily,  newspapers.  We  have  beet 
drawing  71.2  cents  an  hour  for  dny 
work  and  76.9  cents  for  night  work. 
We  asked  for  82  cents  for  day  oper¬ 
ators  with  corresponding  difference  for 
night  men,  which  is  provided  for  cities 
of  the  same  population  as  Wichita,  fi 
present  we  are  drawing  the  low« 
wages  in  the  United  States  for  cities 
of  this  class.  Wichita  has  lll.OOf 
population.  Our  last  contract  expired 
January  1,  and  since  then  we  have  been 
trying  to  get  the  Graphic  Arts  Code 
riiey  have  refused.  We  did  not  strike 
We  walked  out.” 

Marcellus  Murdock,  publisher  of  tht 
Eagle,  said:  “We  have  not  violated  tht 
NRA  code.  There  are  two  codes 
plying  to  printing,  one  is  the  Graphic 
Arts  and  applies  primarily  to  job  shiv 
and  allied  lines.  The  other  is  the  daily 
newspaper  code  and  applies  to  dau' 
newspapers.  The  daily  newspaper  code 
provision  as  to  wages  says  that  not  1® 
than  40  cents  an  hour  shall  be 
not  more  than  40  hours  a  week  worked. 
The  Wichita  daily  newspapers  ha« 
signed  the  daily  newspaper  code  and  ^ 
working  under  it.  These 
printers  were  offered  an  increase  of  1® 
per  cent.  They  were  offered  arbitra¬ 
tion.  They  declined  both.” 

Max  Levand,  publisher  of  the  Beacoc 
said:  “I  offered  the  printers  arbitratio'’ 
They  refused.  I  offered  them  *  J”,.!*' 
cent  increase.  Again  they  refu^- 

The  printers  had  been  working  w' 
$28.50  for  a  five-day  week  on  f** 
side  and  for  $30.75  for  the  night  shitts 


EXTEND  SHOPPER  TO  LOOP 

The  Doumtoum  Shopping  Mevs,  bi‘ 
weekly  free  distribution  shopper 
sored  by  State  street  merchants,  is 
being  delivered  to  Chicago 
buildings  every  Monday  and  Thi^- 
mornings.  The  shopper  had 
been  confined  to  residential  districts. 


Editor  &  Publisher  for  May  5,  19  34 


13 


42  CODES  UMIT  ADVERTISING  DEALER’ AID 

Survey  of  280  of  407  Approved  Codes  Shows  Effect  of  Paid  Space  Contributions  to  Retailers  Has 
Been  Considered  in  Fair  Practice  Provisions — Complete  Report  of  Research  Division 


WASHINGTON,  D.  C.  April  30— 
A  total  of  42  of  the  first  280 
approved  NRA  codes  are  found  to  have 
special  fair  practice  provisions  govern¬ 
ing  the  use  of  advertising  contributions 
or  allowances. 

To  date,  407  codes  have  been  approved. 
The  Division  of  Economic  Research 
and  Planning  made  the  compilation  of 
advertising  allowances  on  the  first  280 
of  these  and  has  in  process  of  comple¬ 
tion  a  similar  report  on  those  which 
follow. 

Advertising  allowances  of  any  and 
all  descriptions  are  banned  in  the  fol¬ 
lowing  codes:  American  match,  arti¬ 
ficial  flower,  cement,  cotton  textile,  hair 
and  jute  felt,  ice,  fabricated  metal  prod¬ 
ucts,  lime,  retail  lumber,  robe  manu¬ 
facturing,  rubber  manufacturing,  toy 
and  playthings. 

Use  of  advertising  allowances  where 
secret  or  discriminatory  in  nature,  is 
prohibited  in  the  following:  Fertilizer, 
floor  and  wall  clay,  funeral  supply,  me¬ 
dium  and  low  price  jewelry,  salt,  metal 
tank,  paper  bag,  paper  disc  bottle  cap, 
precious  jewelry,  silverware,  umbrella, 
underwear,  warm  air  furnace,  wire  rod 
and  tube  die,  wool  textile. 

Six  codes  permit  use  of  advertising 
allowances  within  specified  limits.  They 
are:  Bedding  manufacturing,  corset  and 
brassiere,  hosiery,  medium  and  low- 
price  iewelry,  oil  burner,  and  precious 
jewelry. 

The  retail  food  and  grocery  code  pro¬ 
hibits  acceptance  of  advertising  contri¬ 
butions  except  under  certain  conditions, 
and  the  macaroni  code  prohibits  giving 
allowances  except  under  like  conditions. 

Six  other  codes — boot  and  shoe, 
leather,  luggage,  carpet  and  rug,  Not¬ 
tingham  lace  and  millinery — contain  cer¬ 
tain  miscellaneous  provisions  concerning 
advertising. 

The  following  list  shows,  in  the  nu¬ 
merical  order  of  approval,  the  codes 
with  their  applicable  provisions  and  text 
references : 

The  following  shall  constitute  unfair  trade 
practices : 

^  1.  Colton  Textile — Division  4.  Sup.  I; 
“No  advertising  allowances  are  permitted.’' 
(Div.  4,  4.) 

Division  5,  6,  Sup.  I :  "Fabric  demonstra¬ 
tion,  or  allowance  therefor,  or  advertising 
allowances  in  any  form  whatsoever,  are 
prohibited.”  (4.) 

3.  Wool  Textile:  "Selling  at  terms  dif¬ 
ferent  from  those  prescribed  by  the  rules 
of  the  Division  or  aub-diviaion  or  granting 
*0  any  customer  secret  rebates,  subsidies, 
commissions,  or  advertising  credits."  (A- 
XIII,  1.) 

I-  Corset  and  Brassiere:  “No  person  shall 
contribute  more  than  50  per  cent  of  the  net 
cost  of  the  space  to  the  retailer  for  any  re¬ 
tailer’s  advertisement  covering  the  person’s 
product.  No  person  shall  pay  any  of  the  cost 
of  advertising  on  corsets,  combinations, 
lirdle-corsets,  or  step-in-corsets  which  are 
advertised  for  retail  sale  at  less  than  $2.00 
or  on  brassieres  or  bandeaux-brassieres  which 
are  advertised  for  retail  sale  at  less  than 
$1.00  nor  shall  a  person  pay  any  part  of  the 
cost  of  advertising  a  retailer’s  own  brand.’’ 
(9a.) 

15.  Hosiery:  "Hosiery  manufacturers  sell- 
'"8  merchandise  under  their  own  brands 
shall  have  the  right  to  enter  arrangements 
for  cooperative  advertising  of  such  brands. 
Such  manufacturers  may  also  offer  exchange 
merchandise  services,  returns  for  credit  ex¬ 
cepted,^  provided  that  such  practices  are  part 
of  their  regular  and  customary  merchandis¬ 
ing  methods,  and  provided  that  these  privi¬ 
leges  are  open  to  all  customers  of  such 
manufacturers.  The  manufacturers’  share  of 
cMperatlve  advertising  referred  to  above 
•hall  not  exceed  SO  per  cent  of  the  amount 
nctually  spent.’’  (VIII,  3.) 

20.  Salt  Producing:  "Secret  allowances  by 
way  of  discount,  brokerage,  storage,  or  ad¬ 
vertising.”  (4,  e2.) 

21.  Leatlur:  "The  giving  by  the  seller  of 
ny  advertising  allowance,  directly  or  in- 
rwtly,  which  brings  the  price  of  any 
product  below  his  cost  of  such  product.” 
5.) 

Vnd^ear:  "No  person  shall  allow 
e  equivalent  of  secret  rebates  or  secret 
iscounu  in  the  way  of  advertising  or  other 
aUowancea"  (vi,  3.) 
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25.  Oil  Burner:  “The  giving  of  secret 
rebates,  special  services,  discounts,  free  dis¬ 
play  units,  or  advertising  allowances  in  ex¬ 
cess  of  an  amount  equal  to  that  expended 
by  a  dealer  for  local  advertising  and  not  in 
excess  of  $10.00  per  burner  sold  or  the 
providing  for  the  absorption  of  transporta¬ 
tion  costs.”  (VI,  5.) 

29.  Artificial  Flower  and  Feather:  “.Al¬ 
lowance  of  discounts  for  advertising  or  for 
payment  for  space  in  newspapers,  magazines, 
guides,  or'  directories  on  behalf  of  any  re¬ 
tailer  to  be  used  in  promoting  the  sale  of 
merchandise  to  the  consumer.”  (VI,  c7.) 

31.  Lime:  “To  make  allowances,  such  as 
bonuses,  rebates,  refunds,  credits,  unearned 
discounts,  or  subsidies  of  any  kind,  whether 
In  the  form  of  money,  services,  advertising, 
or  otherwise  for  the  purpose  of  securing 
business.”  (IV,  4.) 


33.  Retail  Lumber:  “The  granting  of 
gratuities,  special  discounts,  secret  rentes, 
advertising  allowances,  free  samples  of  com¬ 
mercial  size,  special  services,  the  issuance 
of  false  invoices,  or  quotations,  or  the  grant¬ 
ing  of  undue  allowances  or  other  special  in¬ 
ducements.”  (VIII,  40.) 

42.  Luggage  and  Fancy  Leather.  (VI, 
2) — Same  as  21.  Leather. 

43.  Ice:  “Giving  and  form  of  rebate  in¬ 
cluding  stocks,  cash,  overweights  exceeding 
5  per  cent,  special  services  of  any  character, 
special  price  on  other  products,  advertising 
allowances,  or  exchange  of  ice  for  other 
products.”  (IX,  2e.) 

44.  Boot  and  Shoe:  “Contributions  by 
manufacturers  of  all  or  part  of  the  cost  of 
customer’s  advertising,  where  the  manufac¬ 
turer’s  name  or  trade  marks  does  not  appear 
in  such  advertising.”  (VIII,  Id.) 


ROCKY  MOUNTAIN  NEWS  IS  75 


Robert  P.  Scripps,  speaking  at  the  nnveUing  of  a  tablet  marking  the  site  of 
the  first  plant  of  the  Rocky  Mountain  News  at  Denver. 


The  Denver  (Colo.)  Rocky  Moun¬ 
tain  News  on  April  23,  celebrated 
its  75th  anniversary  with  the  publica¬ 
tion  of  a  Diamond  Jubilee  Edition,  is¬ 
sued  April  22,  which  ran  150  pages  in 
15  sections.  The  edition  was  unusual 
in  that  it  carried  no  “puffs,”  for  adver¬ 
tisers.  The  news  matter  consisted  en¬ 
tirely  of  historical  sketches,  feature 
stories  and  illustrations  pertaining  to 
Denver’s  history.  The  cover  page  of 
each  section  was  an  illustration  in  colors 
depicting  some  epoch  in  Denver’s  his¬ 
tory,  the  work  of  Frank  D.  Miller, 
News  artist.  Robert  Chase  and  Norman 
Fuller,  of  the  editorial  staff,  prepared 
most  of  the  editorial  matter,  while 
Albert  DeBemardi,  Jr.,  of  the  adver¬ 
tising  staff,  had  charge  of  the  advertis¬ 
ing,  which  ran  116,000  lines. 

The  special  edition  carried  greetings 
and  congratulatory  messages  from 
President  Roosevelt,  members  of  his 
cabinet,  governors  of  the  Rocky  Moun¬ 
tain  states,  the  nation’s  outstanding 
publishers  and  writers,  and  cartoonists 
whose  strips  appear  in  the  daily. 

Seventy-five  years  ago,  on  March  8, 
1859,  William  N,  Byers,  an  Omaha  sur- 
veyer  who  had  received  a  Washington 
hand  press  and  the  odds  and  ends  of  a 
frontier  newspaper  in  payment  of  a  debt, 
loaded  them  cm  an  ox-cart  and  started 
for  the  “gold  fields.”  He  arrived  at 
Auraria,  April  17,  and  later  moved 
across  Cherry  Creek  to  Denver  and  ob¬ 
tained  quarters  for  his  newspaper. 
There  on  April  23,  1859,  the  Rocky 
Mountain  News,  which  was  named  by 
Byers’  wife,  started  publication,  during 
a  spring  blizzard.  Byers  got  his  paper 


on  the  street  20  minutes  ahead  of  his 
rival,  the  Cherry  Creek  Pioneer  and 
the  News  was  declared  the  town’s  offi¬ 
cial  newspaper  in  accordance  with  an 
edict  by  a  citizen’s  committee  which  had 
decreed  that  the  first  paper  on  the  street 
would  be  the  official  newspaper.  Mer¬ 
rick,  his  competitor  sold  his  plant  to 
Byers  and  later  returned  to  work  for 
Byers  as  a  printer. 

Byers  sold  his  interests  in  the  daily 
to  W.  A.  H.  Loveland  in  1878.  He  died 
at  the  age  of  72  on  March  25,  1903. 
Loveland  remained  publisher  of  the 
paper  until  1886  when  he  sold  it  to  John 
Arkins.  The  late  U.  S.  Senator  Thomas 
M.  Patterson  acquired  the  paper  in  1890 
and  was  its  editor  and  publisher  until 
Oct.  24,  1913,  when  he  sold  it  to  John 
C,  Shaffer,  Chicago  publisher.  Under 
the  Shaffer  ownership,  Kent  Shaffer, 
the  owner’s  son  was  in  active  charge. 
When  he  retired,  the  News  was  sold 
to  the  Scripps-Howard  organization, 
November  24,  1926. 

On  Monday  afternoon,  April  23,  a 
bronze  tablet  marking  the  site  where 
William  N.  Byers,  erected  his  first 
newspaper  plant  in  the  bed  of  Cherry 
Creek,  was  unveiled  and  dedicated  with 
impressive  ceremonies  in  the  presence 
of  state  and  city  officials.  The  tablet 
was  erected  by  the  Colorado  State  His¬ 
torical  Society.  Robert  P.  Scripps, 
president  and  editorial  director  of  the 
Scripps-Howard  papers,  and  Frank  S. 
Byers,  son  of  the  founder  of  the  News, 
were  speakers.  Charles  E.  Lounsbury, 
editor  of  the  News,  pledged  his  news¬ 
papers  to  a  continuation  of  the  policies 
of  William  N,  Byers. 


51.  Umbrella:  “Commercial  bribery  in 
any  form,  commissions  or  presents  to  em¬ 
ployes  for  the  purchasers,  over-liberal  en¬ 
tertainment,  paying  or  allowing  secret  rebates, 
unearned  discounts,  refunds,  credits  or  con¬ 
cessions  in  the  form  of  free  goods,  advertis¬ 
ing  allowances,  secret  transportation  allow¬ 
ances,  or  the  like,  or  any  other  act  which 
will  directly  or  indirectly  effect  any  of  the 
foregoing  acts.”  (IX,  Id.) 

.67.  Fertilizer:  “Making  special  allow¬ 
ance  to  buyers  or  consignees  under  the  guise 
of  advertising  expense,  or  giving  any  other 
form  of  gratuity.”  (VIII,  10.) 

73.  Hair  and  Jute  Felt:  “The  granting  to 
a  customer  of  any  advertising  allowance  of 
any  nature  or  in  any  form.”  (VII,  f.) 

78.  Nottingham  Lace:  "Advertising  al¬ 
lowances  and  rebates  are  unfair  trade  prac¬ 
tices  and  must  not  be  granted,  with’  the 
exception  of  such  advertising  allowances  as 
are  approved  in  advance  by  the  Code  Au¬ 
thority.”  (VIII,  4.) 

84.  Fabricated  Metal  Prod.,  Sup.  2,  Hand 
Chain  Hoist:  “To  allow  or  make  payment 
or  allowance  of  a  rebate,  refund,  commis¬ 
sion,  credit,  unearned  discount,  excess  al¬ 
lowance,  or  allowance  for  customer  adver¬ 
tising,  catalogues,  or  illegitimate  premiums, 
whether  in  the  form  of  money  or  otherwise, 
nor  shall  a  member  of  the  industry  secretly 
offer  or  extend  to  any  customer  any  special 
service  or  privilege  not  extended  to  all  cus¬ 
tomers  of  the  same  class  for  the  purpose  of 
influencing  a  sale.”  (V,  4e.) 

The  above  provision  is  found  also  in  Sup. 

3,  CThain  Mfg.  and  Sup.  4,  Elec.  Ind.  Truck 
Mfg.  (V,  4e.)  . 

86.  Toy  and  Playthings:  “The  making 
of  allowances  for  advertising  in  any  form.” 
(VII,  9.) 

90.  Funeral  Supply:  “To  indulge  in  lav¬ 
ish  entertainment  of  customers,  or  to  give 
excessive  personal  gifts  to  purchasers  or 
their  families. ..  .or  to  make  allowance  for 
advertising,  returned  goods,  or  other  purposes 
to  some  customers  which  are  not  offered  to 
all  other  customers  under  the  same  terms, 
or  to  indulge  in  any  other  form  of  substan¬ 
tive  price  cutting  or  rebates.”  (IX,  p.) 

92.  Floor  and  Wall  Clay  Tile:  “To  give 
or  permit  secret  rebates,  allowances,  refunds, 
credits,  subsidies,  or  unearned  discounts, 
whether  in  the  form  of  money,  material, 
premiums,  advertising,  or  otherwise,  or  ex¬ 
tend  to  certain  purchasers  special  service  or 
privileges  not  extended  to  all  purchasers  un¬ 
der  like  terms  and  conditions.”  (VIII,  3.) 

128.  Cement:  “The  payment,  or  offer  to 
pay,  directly  or  indirectly,  any  advertising 
expenses  of  purchasers  or  users  of  cement.” 
(X,  4h.) 

130.  Precious  Jewelry  Prod.:  “.Advertis¬ 
ing  allowances  which  have  the  effect  of  a 
concession  in  price,  provided  that  this  pro¬ 
vision  shall  not  be  so  interested  as  to  pro¬ 
hibit  legitimate  advertising,  or  the  purchase 
of  a  reasonable  space  in  a  school  or  college 
publication,  based  on  approximately  3%  of 
the  business  secured  by  the  member  of  the 
Division,  as  Advertising,  from  such  school  or 
college.  (Sch.  A,  7c.) 

137.  Warm  Air  Furnace:  “Making  any 
allowances  for  advertising  in  any  form  to 
dealers  or  jobbers  except  pursuant  to  specific 
provision  therefor  in  the  member’s  price 
sheets,  published  pursuant  to  Sec.  2,  Art. 
Ill,  so  that  such  allowance  is  available  to  all 
customers  in  the  same  cUss.”  (Ill,  i.) 

151.  Millinery:  “The  Code  Authority 
shall  have  power  to  recommend  to  the  Ad¬ 
ministrator  provisions  concerning  allowances 
or  discounts  for  advertising  or  payment  for 
space  in  newspapers,  magazines,  guides  or 
directories  on  behalf  of  retailers  to  he  used 
in  promoting  the  sale  of  merchandise  to  the 
consumer,  which  recommendations  shall  upon 
the  approval  of  the  Administrator,  become 
effective  as  part  of  the  Code.”  (VIII,  14.) 

154.  Metal  Tank:  “For  the  purpose  of 
inducing  or  influencing  a  sale,  paying  or 
offering  to  pay  specific  advertising  costs  of 
any  purchaser  not  offered  to  all  purchasers 
or  prospective  purchasers  under  like  terms 
and  conditions.”  (VII,  If.) 

156.  Rubber  Manufacturing:  Automobile 
Fabrics  Division.  “Money,  goods,  premiums 
or  a  reduction  in  price  of  products  of  the 
Division  shall  not  be  given  to  a  purchaser 
for  the  purchaser’s  or  his  customer’s  adver¬ 
tising  purposes.”  (IV,  A,  3.)  Sponge  Rub¬ 
ber  Division.  “No  member  of  the  Division 
shall  furnish  an  advertising  allowance  of  any 
kind.”  (Ill,  9.) 

The  same  provisions  are  found  in  Rubber 
Sundries  Division.  (IV,  7.) 

Rainwear  Division:  “No  member  of  the 
Division  shall  make  any  allowance  or  die- 

(Continued  on  page  37) 
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NRA  PRICE  SCHEDULE  FOR  JOB  SHOPS 
DESIGNED  TO  END  WAGE  “CHISELING” 

Newspapers  AfFected  by  Fair  Competition  Order  Just  by  Goieral 
Johnson  Under  Graphic  Arts  Code — Certsun  Elxceptions 
Made  for  SnuJler  PUmts 


{Special  to  Editor  &  Publisher) 

Chicago,  May  l — Approved  by 
Gen.  Hugh  S.  Johnson,  NRA  ad¬ 
ministrator,  the  “Price  Determination 
Schedule,”  issued  by  the  National  Grap¬ 
hic  Arts  Coordinating  Committee  of  the 
graphic  arts  industries  code  at  the  re¬ 
quest  of  industries  A-2  and  A-5  and 
concurred  in  by  A-1,  was  released  this 
week  to  daily  and  weekly  newspapers 
haying  job  printing  establishments,  with 
price  stabilization  provisions  effective 
May  4. 

The  schedule,  according  to  C.  A. 
Baumgart,  National  Editorial  Associa¬ 
tion  code  authority  manager,  applies 
to  every  establishment  that  does  any 
commercial  relief  printing  regardless, 
of  toe  particular  national  code  authority 
having  adimnistration  jurisdiction  over 
such  establishment.  Details  concerning 
how  dailies,  with  job  shops  under  the 
Daily  Newspaper  Business  Code  would 
receive  copies  of  this  “Price  Determina¬ 
tion  Schedule”  were  not  available  here 
today. 

Mr.  E^umgart  stated  that  various 
state  regional  code  administration  man¬ 
agers  were  being  sent  copies  of  the 
schedule,  which  is  to  be  furnished  free 
of  charge  to  eve^  establishment  coming 
under  the  jurisdiction  of  Divisions  A-2 
and  A-5. 

_  The  schedule  covers  various  classifi¬ 
cations  of  relief  printing  products  and 
is  designed  to  stabilize  basic  prices  for 
relief  printing  and  thereby  help  bring 
about  fair  competition  undgr  the  graphic 
arts  code,  it  was  explained  to  Editor 
&  Publisher.  The  schedule  itself  was 
printed  at  Washington  and  consists  of  a 
48-page  booklet,  traund  in  a  leatherette 
cover.  Its  prices  have  been  worked  out 
by  a  representative  committee  of  prin¬ 
ters,  each  of  whom  is  an  owner  and  an 
official  of  the  N.E.A.  or  the  United 
Typothetae  of  America.  Small  as  well 
as  large  shops  have  been  considered  in 
the  determination  of  the  price  schedules, 
it  was  stated. 

The  schedule  provides  that  beginning 
May  4,  1934,  seven  days  after  Admin¬ 
istrator  Johnson  signed  the  executive 
order  approving  the  schedule,  no  estab¬ 
lishment  ^  shall  sell  or  offer  to  sell”  any 
product  listed  in  the  schedule  at  a  price 
less  than  10  per  cent  below  the  price 
^r  such  product  contained  in  Price 
petermination  Schedule.  The  exception 
is  made,  however,  that  this  prohibi¬ 
tion  does  not  apply  to  (1)  a  single  order 
exceeding  $500  in  amount,  or  (2)  on 
any  combined  order  exceeding  $5,000  in 
amount,  or  (3)  on  any  order  actually 
contracted  for  and  exceeding  $5,000  in 
amount  per  year. 

Further  provision  is  made  that  an 
establishment  with  a  total  press  equip¬ 
ment  consisting  of  not  more  than  three 
platen  presses  may,  upon  application 
and  proper  showing  by  its  national  code 
authority,  secure  authorization  to  sell 
or  offer  to  sell  any  such  products  manu¬ 
factured  by  it  on  such  equipment  at  a 
price  not  less  than  20  per  cent  below  the 
prices  contained  in  the  Price  Determin¬ 
ation  Schedule.  The  order  also  states 
that  an  establishment  which  uses  a 
method  of  cost  finding  prescribed  by  its 
national  code  authority  in  accordance 
with  Section  26  of  the  graphic  arts  code^ 
or  if  such  a  method  has  not  been  so 
prescribed,  an  establishment  which  uses 
an  adequate  cost  finding  system  and  can 
thereby  determine  its  costs  for  such 
products  as  lower  by  more  than  ten  per 
cent  than  those  listed  in  the  Price  De¬ 
termination  Schedule,  may  sell  at  not 
less  than  the  costs  so  determined  upon 
submitting  to  its  national  code  authority 
satisfactory  proof  of  the  accuracy  of 
such  costs. 

“This  approved  Price  Determination 
Schedule  and  plan,  together  with  the 
hours  and  wages  provisions  of  the  code, 
prevents  unfair  price  quoting  and  price 
cutting  and  chiseling  by  lowering  wage 


rates  until  they  are  entirely  out  of  line,” 
declared  Mr.  Baumgart  in  outlining  the 
controlling  provisions  of  the  plan  to 
Editor  &  Publishm. 

The  plan  of  distribution  of  the  sched¬ 
ules  among  dailies  and  weeklies  under 
Divisions  A-2  and  A-5  includes  the 
placing  of  a  copy,  free  of  charge,  into 
the  hands  of  each  establishment  doing 
commercial  relief  primming  and  taking  a 
receipt  for  it.  Thus,  each  establishment 
is  to  be  put  “on  notice,”  so  no  claim, 
after  May  4,  can  be  made  that  an  es¬ 
tablishment  did  not  have  the  schedule, 
or  did  not  know  about  it  and  the  con¬ 
ditions  of  the  NR.\  executive  order 
making  it  effective. 

Gen.  Johnson’s  order  and  the  annexed 
petition  appearing  in  the  Price  Deter¬ 
mination  Schedule  follow: 

NR.\  Price  Schedule  for  Job  Shops — 

“.Approval  for  use  by  the  Graphic 
Arts  Industries  of  a  Price  Determina¬ 
tion  Schedule  for  certain  relief  printing 
products. 

“The  National  Graphic  Arts  Coordi¬ 
nating  Committee  having  submitted  to 
me  for  approval,  a  Price  Determination 
Schedule  issued  by  said  Graphic  Arts 
Coordinating  Committee  to  be  used  with 
certain  conditions;  and,  upon  consider¬ 
ation  of  a  memorandum  from  the 
Deputy  Administrator,  dated  April  23, 
1934,  approved  by  the  Division  Admin¬ 
istrator,  recommending  that  approval  be 
granted, 

“Now,  Therefore,  I,  Hugh  S.  John¬ 
son,  Administrator  for  Industrial  Re¬ 
covery,  pursuant  to  the  authority  vested 
in  me,  hnding  that  the  proposed  Price 
Determination  Schedule  and  its  use  as 
provided  in  the  petition  annexed  hereto 
and  hereby  made  part  hereof  is  in  ac¬ 
cord  with  the  provisions  of  the  Code  of 
Fair  Competition  for  the  Graphic  Arts 
Industries,  and  will  promote  the  poli¬ 
cies  and  purposes  of  Title  I  of  the  Na¬ 
tional  Industrial  Recovery  Act,  do  here¬ 
by  approve  said  Price  Determination 
Schedule  and  its  use  as  provided  in  said 
annexed  petition ;  provided  however, 
that  this  Order  shall  take  effect  seven 
(7)  days  from  the  date  hereof,  unless 
good  cause  to  the  contrary  is  shown  to 
the  Administrator  before  that  time  and 
the  Administrator  issues  a  subsequent 
Order  to  that  effect,  and  provided  fur¬ 
ther  that  this  Order  shall  be  of  effect 
for  a  period  of  ninety  (90)  days  or  un¬ 
til  further  Orders  by  the  Administrator 
in  this  regard;  and  provided,  further, 
that  all  rights,  powers  and  duties  dele¬ 
gated  herein  to  National  Code  Authori¬ 
ties  and  to  the  National  Graphic  Arts 
C^rdinating  Committee  and  the  exer¬ 
cise  thereof,  are  subject  to  the  right  of 
the  Administrator  to  review,  modify  or 
disapprove  the  same,  and  further,  that 
the  Administrator  may  at  any  time 
amend  or  modify  this  Order  or  impose 
any  further  conditions  therein  as  he  may 
deem  necessary  or  desirable  to  effect 
the  policies  of  Title  I  of  the  National 
Industrial  Recovery  Act. 

Hugh  S.  Johnson  (Signed), 
Administrator. 

April  27,  1934 

Approval  recommended: 

(jeorge  Buckley  (Signed), 

Division  Seven. 

Petition 

“No  establishment  shall  sell  or  offer 
to  sell  any  product  listed  in  the  Price 
Determination  Schedule  issued  by  the 
National  Graphic  Arts  Coordinating 
Committee  of  the  Graphic  Arts  Code 
attached  hereto  and  made  a  part  hereof 
at  a  price  less  than  ten  (10)  per  cent 
below  the  price  for  such  product  con¬ 
tained  in  said  Price  Determination 
Schedule. 

“Provided,  that  this  prohibition  shall 
not  apply  to  any  single  order  exceeding 
five  hundred  ($500.00)  in  amount,  nor 
to  any  combined  order  exceeding  five 
thousand  dollars  ($5,000)  in  amount,  nor 
to  any  order  actually  contracted  for  and 


ATTENDED  WHEAT  PARLEY 


Frederick  E.  Murphy,  publisher  of  the 
Minneapolis  Tribune,  and  Mrs.  Mui^hy, 
photographed  on  the  Europa  April  26 
as  they  arrived  in  New  \ork  from  a 
trip  to  Europe,  where  Mr.  Murphy  was 
the  official  U.  S.  delegate  to  the  World 
Wheat  Conference  at  Rome. 


exceeding  five  thousand  dollars  ($5,- 
000.00)  in  amount  per  year ; 

“Provided,  further,  that  an  establish¬ 
ment  with  total  press  equipment  consist¬ 
ing  of  not  more  than  three  platen 
presses,  upon  application  and  proj^r 
showing  to  its  National  C(^e  Authority 
and  approval  of  such  application  by  its 
National  Code  Authority,  may  be  autho¬ 
rized  to  sell  or  offer  to  sell  any  such 
products  which  it  manufactures  on  such 
equipment  at  a  price  not  less  than  twenty 
(20)  per  cent  below  the  prices  contained 
in  the  said  Price  Determination  Sched- 
ule; 

“Provided,  further,  that  an  establish¬ 
ment  which  uses  a  method  of  cost  find¬ 
ing  prescribed  by  its  National  Code  Au¬ 
thority  in  accordance  with  the  provisions 
of  Section  26  of  the  Graphic  Arts  Code, 
or,  if  such  a  method  has  not  been  pre¬ 
scribed,  an  adequate  cost  finding  system 
and  can  thereby  determine  its  costs  for 
such  products  as  lower  by  more  than 
ten  (10)  per  cent  than  those  listed  in 
the  Price  Determination  Schedule,  may 
sell  such  products  at  not  less  than  the 
costs  so  determined  upon  submitting  to 
its  National  Code  Authority  satisfactory 
proof  of  the  accuracy  of  such  costs." 


NON-UNION  SHOPS  PROTEST 

Ask  That  Union  Label  Be  Discar<led 
In  Political  Campaign  Printing 

A  demand  that  the  “union  label  be 
discarded  as  a  factor  in  political  cam- 


PROMINENT  SPEAKERS 
ON  N.E.A.  PROGRAM 

Business,  Editorial  Executives,  aii4 
NRA  Officials  Will  Address  St. 

Louis  Meeting — Members  Will 
Attend  Journalism  Week 

(Special  to  Editor  &  Publishes) 

Chicago,  May  1— Prominent  men  in 
journalism,  advertising  and  business  will 
address  the  49th  annual  convention  of 
the  National  Editorial  Association  in 
St.  Louis,  Mo.,  May  15-17,  following  a 
tour  of  Missouri  by  N.E.A.  members, 
beginning  .May  10,  Harry  B.  Rutledge, 
N.E..A.  executive  secretary,  announced 
here  today. 

.^mong  the  speakers  at  the  St.  I^uii 
business  meeting.  May  15  to  17,  is  J. 
Frank  Grimes,  Chicago,  president  of  the 
Indejiendent  Grocers’  Alliance. 

Clark  Mc.Adams,  editorial  director, 
St.  Louis  Post-Dispatch,  will  present  a 
discussion  on  “The  Editorial”  at  tlw  St 
Louis  business  meeting.  “Possibilities 
for  .Advertising  Promotion  on  the  Snudl 
Newspaper”  is  the  topic  of  an  address 
to  be  given  by  Douglas  Martin  of  the 
promotion  department,  St.  Louis  Globt- 
Dcwocrat. 

C.  .A.  Baumgart,  national  code  admin¬ 
istration  manager,  will  report  the  ad¬ 
ministrative  developments  on  the 
Graphic  Arts  Industries  Code  and  will 
discuss  “The  Fair  Trade  Practices  Con¬ 
tained  in  the  Code  as  They  Relate  to 
Newspapers.” 

Ernest  Gross,  formerly  a  member  of 
the  legal  staff  of  the  NRA  and  now 
legal  counsel  of  the  Graphic  Arts  Cio- 
ordinating  Committee,  will  take  part  in 
the  program  May  16.  The  NRA  has 
approved  the  attendance  on  that  day  of 
one  of  the  chief  administrators  of  its 
Division  No.  7.  Another  speaker  will 
be  E.  W.  Palmer,  Kingsport,  Tenn, 
chairman  of  the  Graphic  .Arts  Code  Co¬ 
ordinating  Committee. 

A  feature  of  the  N.E.A.  business 
meeting  will  be  the  announcement  May 
17  of  prize  winners  in  the  1934  N.E..A 
National  Newspaper  (Contests  and  Ex¬ 
hibit.  and  the  award  of  trophies  and 
certificates  by  the  donors  to  the  winim 

Representing  James  Wright  Brown, 
publisher  and  president  of  Ewroa  & 
Publisher,  New  York,  who  has  do¬ 
nated  silver  trophies  to  first  prize  win¬ 
ners  in  two  classes,  over  3,500  circula¬ 
tion,  and  under  3,500  circulation,  of  the 
daily  division.  General  Excellence  Coif 
test,  will  be  Roy  M.  Edmonds,  St.  Louis 
correspondent. 

Newspaper  Association  Managers, 
Inc.,  will  meet  in  St.  Louis  on  May  16 
Regional  code  administration  managers 
will  also  hold  a  meeting  opening  on  that 
day.  A  meeting  of  the  joint  national 
code  authority  for  Divisions  No.  A-2 
and  No.  A-S  of  the  Graphic  Arts  Indus¬ 
tries  Code  will  open  on  May  18. 

The  N.E.A.  convention  includes  the 
St.  Louis  business  meeting,  a  two-day 
program  May  10  and  11  as  part  of  An¬ 
nual  Journalism  Week  of  the  School  of 
Journalism,  University  of  Missouri,  at 
Columbia ;  and  a  tour  of  the  Ozark  le¬ 
gion  May  12,  13  and  14. 


paign  printing”  was  made  April  28  by 
81  publishers  and  printers  meeting  at 
Oklahoma  City,  Okla. 

Written  protests  that  candidate  :me 
discriminating  in  favor  of  “minority 
union  printers”  were  served  on  officers 
at  campaign  headquarters  of  more  than 
30  political  candidates  in  Oklahoma  City. 

Less  than  25  per  cent  of  the  non¬ 
metropolitan  newspapers  in  Oklahoma 
are  unionized  and  more  than  90  per  cent 
of  the  commercial  plants  in  larger  cities 
are  not  organized,  it  was  declared  by 
L.  M.  Nichols,  Bristow  Record,  chair¬ 
man  of  the  protest  committee. 

“We  are  not  fighting  union  labor,” 
it  was  said  by  Bob  Kidd,  Foteau,  vice- 
chairman  of  the  committee.  “We  are 
protesting  discrimination.  We  demand 
the  candidates  quit  discriminating 
against  us.” 


HERMAN  BLACK  RETURNS 

Herman  Black,  chairman  of  the  board 
of  the  Chicago  American,  has  returned 
from  a  four  months’  Pacific  ocean  trip. 


CHARGED  WITH  CONSPIRACY 

Five  Publisking  Houses,  3  Diitril)- 
utors  Cited  by  Trade  Body 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  May  2 — Charged 
with  conspiring  to  destroy  the  second¬ 
hand  magazine  industry,  five  publishing 
houses  and  three  distributing  agencies 
have  been  cited  before  the  Federal 
Trade  Commission. 

The  respondents  were  given  until 
June  1  to  show  cause  why  an  order  to 
discontinue  the  complained  of 
should  not  issue.  They  are:  Butterid 
Publishing  Company,  Macfadden  Puv 
lications,  Inc.,  Frank  A.  Munsey  ^ 
Street  &  Smith  Publications,  Inc., 
torial  Review,  Inc.,  S-M  News 
pany,  Inc.,  and  Midwest  Distributors! 
Inc.,  all  of  New  York  City. 

It  is  charged  that  they  are 
agreements  from  retailers  not 
in  second-hand  publications  and  re^ 
ing  their  product  to  dealers  who  do  na  j 
so  agree. 
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THE  SAN  FRANCISCO  NEWS. 

Leads  in  Total  Department  Store  Advertising 

Media  Records  Figures  ...  9  months  ending  March  31,  193U 


NEWS  (E)  (6  days)  .  . 

Call-Bulletin  (E)  (6  days) 

Examiner  (M  &  S) 
Chronicle  (M  &  S) 


1,358,841 

807,634 

690,937 

604,329 


PER  CENT  OF 
CITY  TOTAL 

39.2% 

23.4% 

20.0% 


THE  SAN  FRANCISCO  NEWS. 

Leads  in  Upstairs  Department  Store  Linage 


NEWS  (E) . 

• 

.  959,545 

32.4% 

Call-Bulletin  (E)  . 

•  •  •  • 

.  768,811 

26.0% 

Examiner  (M  &  S) 

•  •  • 

.  652,210 

22.0% 

Chronicle  (M  &  S) 

.  .  .  . 

.  580,544 

19.6% 

SAN  FRANCISCO  NEWS» 

Leads  in 

Retail  Grocery  Linage 

NEWS  (E) . 

.  410,096 

48.7% 

Call-BuUetin  (E)  .  .  . 

•  •  •  • 

.  229,447 

27.2% 

Chronicle  (M  &  S) 

•  • 

.  111,417 

13.2% 

Examiner  (M  &  S) 

. 

.  90,955 

10.9% 

The  San  Francisco  News 
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CENSORSHIP  HIT  BUT  TRUTH  IN  COPY 
UPHELD  IN  U.  S.  CHAMBER  REPORT 

Value  of  Paid  Space  ac  an  EcontHnical  and  Efficient  Means  of 
Distributi<Hi  Emphasized — Food  and  Drug 
Copy  Discussed 

(Special  to  Eoitok  &  Publisher)  competition,  embracing  all  acts  charac- 

WASHINliTON,  D.  C,  May  3 —  terized  by  bad  faith,  deception,  fraud 
"Government  imposition  of  ccn-  ...  is  wasteful,  despicable,  and  a 
sorship  in  any  form  upon  advertising  public  wrong.’  The  position  of  the 
is  an  attempt  at  inexcusable  intrusion  Chamber  applies  to  advertising  as  well 
into  private  business  affairs  and  should  as  to  any  other  method  of  selling,  or 
be  opposed,”  delegates  to  the  22d  annual  to  other  business  practices, 
meeting  of  the  United  States  Chamber  "It  is  equally  obvious  that  the  re- 
of  Commerce  in  this  city  were  told  this  quirement  of  truthful  advertising  of 
week  through  a  report  submitted  for  articles  to  which  the  Federal  Food  and 
their  consideration.  Drugs  Act  applies,  without  impairment 

The  report  further  asserted:  ‘‘The  of  modern  advertising  in  its  truthful^ 
value  of  proper  advertising  as  an  eco-  and  beneficial  forms,  cannot  be  ex-* 
nomical  efficient  means  of  distri-  tended  to  include  all  of  the  technical 
bution  should  be  maintained  as  in  the  requirements  that  may  be  appropriate 
public  interest,  and  all  attempts  to  re-  for  labels.  With  the  requirement  ot 
strict  it  as  a  means  of  reaching  and  truthfulness  there  should  always  be 
developing  markets  should  be  resisted.’^  recognition  of  the  essential  difference 
With  reference  to  the  censorship  of  between  a  label  and  an  advertisement 
advertising  contemplated  in  food  and  as  carried  in  a  modem  medium  of  ad- 
drug  legislation,  the  desirability  of  re-  vertising. 

straint  was  conceded  in  the  following  “Advertising  has  attained  an  indis- 
paragraph:  “There  should  be  legisla-  pensable  place  in  modern  American  life, 
tion  r^uiring  the  same  truthfulness  in  Through  advertising  consumers  obtain 
advertising,  with  respect  to  foods,  drugs  most  of  their  opportunity  to  exercise 
and  cosmetics,  as  in  the  labeling  of  ar-  selection.  It  is  largely  responsible  for 
tides  to  which  federal  labeling  laws  the  development  of  our  enormous  do- 
apply.”  mestic  market.  It  is  through  adver- 

The  statement  was  presented  to  the  tising  that  improvements  in  products, 
meeting  by  the  National  Chamber’s  new  products,  or  new  uses  for  old 
Domestic  Distribution  Department  products,  which  are  beneficial  to  the 
Committee.  It  was  predicated  upon  a  public,  are  most  quickly  and  directly 
study  of  pending  food,  drug  and  cos-  made  known.  The  proper  coordination 
metic  laws.  of  advertising  with  other  sales  effort 

The  report  follows :  results  in  the  most  efficient  and  most 

“During  the  years  in  which  the  Food  economical  means  yet  devised  to  bring 
and  Drugs  Act  has  been  in  force,  loop-  to  the  attention  of  great  numbers  of 
holes  have  been  found  which  have  pre-  persons  articles  which  will  contribute 
vented  the  Food  and  Drug  Administra-  to  their  individual  welfare, 
tion  from  reaching  certain  practices  “Large  scale  production  in  this  coun- 
which  are  considered  to  violate  prin-  try,  which  has  meant  economy  of  manu- 
ciples  of  the  law.  For  example,  the  factoring  processes,  has  been  possible 
law  does  not  apply  to  statements  not  only  because  producers  have  been  able 
actually  on  the  label.  Unwarranted  and  to  reach  a  wide  market.  As  a  sales 
exaggerated  claims  which  formerly  ap-  medium,  advertising  has  helped  to  make 
peared  on  the  labels  of  the  containers  possible  economical  methods  of  produc- 
were  tranferred  in  some  instances  to  tion  and  distribution,  and  eventual  sav- 
separate  advertising  of  the  products,  ings  to  consumers.  The  general  result 
while  the  label  was  made  to  conform  has  been  to  reduce  prices  and  to  im- 
to  the  law.  Advertising  of  this  type  prove  and  standardize  quality.  It  has 
undoubtedly  assisted  in  the  sale  and  helped  to  stabilize  business  operations 
use  of  pr^ucts,  in  some  cases,  which  hy  developing  year-round  demand  in- 
were  injurious.  stead  of  seasonal  use  for  many  prod- 

“During  the  27  years  in  which  the  ucts. 
present  Food  and  Drugs  Act  has  been  “Without  advertising  it  would  scarce- 
in  force  there  has  been  a  great  devel-  ly  be  possible  to  have  newspapers 
opment  of  legitimate  advertising,  both  and  periodicals  at  current  low 
in  the  number  and  kinds  of  media  by  prices. 

which  it  is  disseminated.  Advertising  “Newspapers  and  other  printed  matter 
has  become  an  increasingly  important  which  are  supported  almost  entirely  by 
means  of  inducing  consumers  to  buy.  the  revenue  from  advertising,  contrib- 
“It  would  seem  obvious  that  adver-  ute  great  social  benefits  to  the  public, 
tising  of  products,  the  labeling  of  which  Their  educational  value  can  hardly  be 
is  covered  by  the  Federal  Food  and  estimated,  and  on  this  ground  alone  ad- 
Drugs  Act,  should  contain  only  truthful  vertising  could  be  justified, 
statements  at^ut  these  articles.  “Some  critics  have  come  forward  to 

“The  National  Climber  has  long  say  that  advertising  entails  an  unneces- 
held  that  ‘representation  of  goods  and  sary  expense  which  consumers  pay  in 
services  should  be  truthfully  made  and  the  price  of  goods,  and  make  proposals 
scrupulously  fulfilled’  and  that  ‘unfair  which  are  calculated  to  reduce  advertis- 
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ORE  NEW  YORK  homes  above  the 


lowest  living-standard  group  are  reached  per 
advertising  dollar  through  The  New  York 
Times  than  through  any  other  New  York 


newspaper. 


Authority: 


R.  L.  POLK  &  COMPANY’S 

Consumer  Census  of  New  York 


ing.  The  place  of  advertising  in  American 
economic  life  and  its  undoubted  social 
benehts  demonstrate  the  invalidity  of 
this  position,  not  merely  from  the  busi¬ 
ness  point  of  view  but  also  from  the 
public  point  of  view. 

"A  special  form  of  attack  on  ad¬ 
vertising  has  appeared  in  proposals  for 
government  censorship  of  advertising. 
The  laws  respecting  truthfulness  in  ad¬ 
vertising  are  already  adequate  or  can 
be  made  adequate  through  the  cus¬ 
tomary  legislative  and  judicial  pro¬ 
ceedings.  It  is  in  no  sense  a  proper 
government  function  to  exercise  any 
degree  of  censorship  of  advertising 
otherwise  lawful.  Government  censor¬ 
ship  would  be  an  attempt  to  intrude 
government  inexcusably  into  private 
affairs. 

“Furthermore,  the  practical  impos¬ 
sibility  of  dealing  with  the  great  vol¬ 
ume  of  advertising  through  any  process 
of  censorship  would  inevitably  result 
in  the  suppression  of  the  greater  part 
of  present-day  advertising  even  though 
such  advertising  may  be  conducted  in 
a  manner  undeniably  legitimate.  Any 
attempt  at  censorship  would  mean  also 
the  creation  of  a  new  bureaucracy  of 
federal  employes. 

“For  the  most  part  advertising  has 
been  honest  in  intention  as  well  as  per¬ 
formance;  and  in  the  great  majority  of 
cases,  particularly  in  recent  years, 
abuses  have  been  recognized  and  effec¬ 
tive  steps  taken  b>’  non-governmental 
agencies  to  correct  them.  This  move¬ 
ment  has  been  aided  by  advertising 
agencies  and  media,  as  well  as  by  the 
advertisers  themselves. 

“Business  men  understand  that  pub¬ 
lic  confidence  in  industry  and  its  ad¬ 
vertising  must  be  maintained  if  busi¬ 


ness  restoration  is  to  go  forward.  Falst 
misleading  and  deceptive  advertising 
even  though  practiced  only  by  a  small 
minority,  tends  to  impair  public  con¬ 
fidence  in  all  advertising. 

“As  a  result,  individual  business  a. 
terprises  have  censored  advertisn* 
copy  and  will  continue  to  do  so.  It  jj 
generally  recognized  that  all  factors  a 
business  which  deal  with  advertisi» 
should  exercise  constant  and  vigilant 
care  to  prevent  fraudulent  and  untmth, 
ful  advertising  as  a  principle  of  busi¬ 
ness  conduct.” 

A.  P.  WINS  UBEL  SUIT 

Court  Holds  Error  Might  Have  Oc¬ 
curred  “In  Any  Businest” 

With  a  background  of  testimony  ami 
witnesses  from  the  old  cattle  days  in 
Kansas,  a  trial  in  the  federal  court  in 
Kansas  City  last  week  of  a  $100,0(1(1 
libel  suit  brought  by  Chauncey  Dewq, 
Northwest  Kansas  cattleman  against  tit 
Associated  Press  resulted  in  a  verdki 
for  the  defendant. 

The  jury,  out  less  than  two  houn, 
held  there  was  no  malice  in  the  article 
complained  of  by  Dewey ;  that  it  was  “j 
little  error  such  as  might  occur  in  any 
business.” 

The  action  grew  out  of  an  incidental 
reference  in  a  news  story  handled  by 
the  press  association  in  1932  to  a  gm 
battle  that  occured  June  3,  1903  be^ 
tween  a  group  from  the  Dewey  randi 
in  Rawlins  county,  Kansas  and  a  groop 
on  the  Berry  ranch  in  Cheyenne  county. 
Three  of  the  Berrys  were  kilW  and 
two  were  wounded. 

Dewey  later  was  acquitted  of  a  charp 
of  murder  in  connection  with  the  shod- 
ing. 


FIRST  3  MONTHS  1934  COMPARED  WITH  FIRST  3  MONTHS  1933 

I  I 

Providence  Journal  Chart  Wdo. 

- - - Contr.Jm 


BARS  SHOW 
PERCENTAGE 
INCREASES 


Cotton 

Oor  Ooo-  “• 
Wood* 
invt 


A  PARADE  OF  PROGRESS 
IN  RHODE  ISLAND 

Feeling  the  surge  of  an  upward  trend  in 
general  business  activity,  this  compact  in¬ 
dustrial  area  registered  broad  and  em¬ 
phatic  gains  for  the  first  quarter  of  1934. 
Here  a  receptive  marl<et  awaits  you, 
reach  it  at  lowest  cost,  through  the  col¬ 
umns  of  the  Providence  Journal  and 
Bulletin. 

C.  H.  EDDY  CO. 

Boaton  —  Ntw  yeili  —  Cbicato 

R.  J.  BIDWELL  CO. 

Sm  Frtacbco  —  Lot  Aii|«ln  —  SmHIb 

Providence  Journal  ^Bulletin 
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READER  BITES  EDITOR 


John  Newspaper  Reader  en¬ 
tered  the  offices  of  the  Daily 
Headache  shortly  before  noon 
today  and  bit  the  editor. 

“I  was  sick  and  tired  of  the 
eyestrains  /  got  from  reading 
his  papor,”  Reader  said,  in 
explaining  his  extraordinary 
action. 


Give  a  reader  Excelsior,  the  mod¬ 
ern  newspaper  body  face,  and  he’ll 
want  to  kiss  the  ^itor.  Scientifi¬ 
cally  designed  for  newsprint  and 
modern  presses,  it  is  everything  his 
heart ...  or  his  eyes  . . .  could  wish. 
Better  distribution  of  white  space 
in  and  around  letters  makes  them 
stand  out.  No  corners  or  pockets  for 
ink  to  cake  and  smudge.  No  smear¬ 
ing  or  breaking.  Enlarged  counters. 
Simplified  serifs.  Excelsior  prints 
in  a  way  that  makes  newsprint  seem 
like  vellum. 

But  Excelsior  is  also  a  break  for 
the  pressman.  Takes  rubber  rollers 
and  dry  mats  with  its  little  finger, 
Laughs  at  the  highest  speed  a  mod¬ 
ern  newspaper  press  can  turn. 

These  are  just  a  few  of  the  rea¬ 
sons  why  competent  newspaper 
men  are  calling  Excelsior  the  high¬ 
est  development  in  modem  news¬ 
paper  body  faces. 

Linotype  Excelsior 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

LINOTYPE^  EXCELSIOR 

THE  MODERN  NEWSPAPER  BODY  FACE 
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FINNEY  URGES  ADVERTISING  “CZAR” 
WITH  POWER  TO  CLEAN  UP  ABUSES 

Little  Progress  in  Last  20  Years,  Says  Agency  Man — Would  Ask 
Administratimi  for  Two  Yews  in  Which  to  Effect 
Reforms  From  Within 

By  FRANK  HNNEY 
Street  &  Finney,  Inc.,  New  York 


The  advertising  industry  is  asleep. 

What  the  advertising  business 
needs  is  a  “czar.”  He  should  be  backed 
by  all  branches 
o  f  advertising, 
i.  e.,  publishers, 
broadcasters,  out¬ 
door  companies, 
trade  papers, 
agents,  advertis¬ 
ers,  et  cetera. 

Nearly  every 
industry  has  its 
dictator  or  a  “he” 
association,  e  x  - 
cept  advertising. 
But  we  who  are 
supposed  to  be 
possessed  of  su- 
|)er  -  brilliance  — 
we  are  just  a  scattered  mob — on  our 
way,  but  don’t  know  where  we  are 
going.  ,  .  , 

We  advertising  men  brought  the 
Tugwell  Bill  on  ourselves  by  our  dis¬ 
organization.  We  "great  _  propagan¬ 
dists”  have  allowed  wrong  impressions 
to  get  into  consciousness  about  adver¬ 
tising.  We  have  allowed  the  public 
to  believe  that  the  promotion  of  foods, 
medicines  and  cosmetics  by  advertising 
is  a  “shady”  route  to  colossal  profits  at 
the  consumer's  expense. 

Naturally  Professor  Tugwell  and 
those  in  Washington  who  are  seeking 
to  reduce  the  cost  of  living  and  in¬ 
crease  the  farmer’s  income,  pounce  on 
this  “shady”  business  as  a  means  of 
reducing  the  cost  of  distribution.  Why 
shouldn’t  they  when  we  “expert  propa¬ 
gandists”  never  even  thought  of  edu¬ 
cating  the  public  as  to  the  benefits  of 
advertising  ? 

The  fact  is  that  the  advertising  in¬ 
dustry  has  made  little  or  no  progress 
during  the  last  20  years,  except  by  the 
introduction  of  radio  advertising,  and 
that  wasn’t  our  fault. 

We  are  still  making  ads  to  please 
ourselves  instead  of  testing  them  to  find 
ads  that  will  sell  the  consumer.  We 
are  still  making  ads  with  pictures  of 
pretty  women  and  pretty  men,  which 
all  look  very  much  alike  and  read  alike, 
.^nd  finding  that  such  ads  do  not  pro¬ 
duce,  we  add  expensive  deals,  samples, 
P.M.’s,  displays,  inside  discounts,  sales¬ 
men,  etc.,  to  our  advertising  expense 
in  order  to  move  the  goods.  We  are 
afr3,id  to  try  to  make  the  ads  do  all 
the  work  of  selling,  which  the  ads  can 
be  made  to  do  if  they  are  tested. 

Most  of  us  know  nothing  about  test¬ 
ing  ads  and  don’t  want  to.  We  want 
to  make  ads  to  please  our  vanity  and 
that  of  the  man  who  is  paying  for  them. 
We  are  still  indulging  in  grandiose 
market  surveys  and  consumer  investi¬ 
gations.  We  are  still  getting  up  ex¬ 
pensive  dealer  broadsides  which  the 
dealer  doesn’t  look  at  and  salesmen's 
portfolios  which  the  salesmen  throw 
away,  and  are  still  holding  big  sales 
conventions  (drunks)  which,  of  course, 
have  some  merit,  but  we  have  forgotten 
completely  that  the  major  object  of 
advertising  is  to  create  consumer  de¬ 
mand;  in  fact,  most  advertising  men 
are  afraid  to  put  up  to  themselves  the 
job  of  making  ads  that  will  sell  at  a 
profit  on  the  cost  of  the  space  without 
any  other  kind  of  promotion  in  the 
picture. 

What  we  need  is  a  “czar”  who  will 
get  some  real  work  done  on  these 
problems — a  “czar”  who  will  teach  the 
public  the  real  benefits  of  advertising 
to  the  consumer — a  “czar”  who  will 
show  advertisers  how  to  reduce  the  cost 
of  advertising. 

What  we  need  is  a  dictator  who  will 
go  down  to  Washington  and  ask  Presi¬ 
dent  Roosevelt  for  two  years  in  which 
to  prove  to  him  that  such  abuses  as 
may  be  in  medicine,  cosmetic  and  food 


advertising  will  be  eliminated,  and  that 
it  is  wholly  unnecessary  for  the  gov¬ 
ernment  to  waste  either  time  or  money 
in  enacting  laws  for  this  purpose.  1 
am  sure  he  would  listen  to  and  accept 
this  offer  and  put  us  on  our  honor  to 
deliver,  and  I  know  we  would  deliver. 

Every  industry  has  drifted  into  Prac¬ 
tices  that  should  be  eliminated.  The 
medicine,  cosmetic,  food  and  advertis¬ 
ing  industries  are  no  different  from 
otners.  But  the  procedure  to  eliminate 
them  should  not  lie  that  of  coercion  by 
law.  It  should  come  from  those  who 
make  their  living  out  of  the  industry. 
The  coercion  process  by  law  will  suc¬ 
ceed  no  better  tlian  the  Volstead  Act. 
Bootleggers  will  violate  the  Copeland 
Bill  the  same  as  they  violated  the  Vol¬ 
stead  Act. 

But  if  an  industry  is  put  on  its  honor, 
it  will  deliver. 

There  are  plenty  of  laws  now  and 
plenty  of  means  by  which  to  force 
crooks  and  liars  out  of  the  advertising 
business.  All  we  need  is  the  opportu¬ 
nity.  But  we  have  not  seen  the  neces¬ 
sity  of  it  until  now.  We  should  feel  a 
debt  of  gratitude  to  Professor  Tugwell 
for  having  aroused  us  to  action. 

But  this  cannot  be  done  by  the  usual 
mollycoddle  association.  The  different 
branches  of  advertising  have  got  to 
be  willing  to  organize  behind  a  “czar,” 
who  is  a  real  "he  man,”  and  have  got 
to  contribute  the  money  necessary  to 
do  a  real  job. 

Of  course  I  well  appreciate  the  fact 
that  we  advertising  men  are  all  colossal 
egotists.  That  seems  to  be  the  nature 
of  a  good  advertising  man.  Therefore, 
it  would  be  hard  for  us  to  bow  to  the 
will  of  a  “czar.”  But  if  we  don’t,  we 
will  be  forced  to  bow  to  the  unreason¬ 
ing  and  impractical  will  of  a  govern¬ 
ment  bureau  which  will  crack  up  our 
silly  egotism  far  worse  than  a  “czar” 
who  knows  our  business. 

This  thing  needs  quick  action  if  any¬ 
thing  at  all  is  to  be  done.  It  needs 
first  a  “he  man”  to  lead  us,  and  I  am 
wondering  if  there  is  any  such  animal. 
The  whole  world  today  is  suffering 
from  the  conspicuous  absence  of  such 
men.  But  since  there  is  so  much  “bril¬ 
liance”  in  the  advertising  profession,  it 
ought  to  be  easy  to  find  a  leader.  But 
it  should  be  remembered  that  we  ad¬ 
vertising  men  have  all  been  bent  w’ith 
expediency  so  long  that  maybe  it  will 
be  hard  to  find  a  man  who  can  straighten 
up  and  take  the  strong  position  of 
leadership. 

Even  if  the  Copeland  Bill  passes,  still 
we  need  a  “he  czar”  to  stop  bootlegging 
and  educate  Washington  and  the  con¬ 
sumer  on  the  benefits  that  accrue  from 
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was  the  averase  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

MARCH,  1934 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  March, 
1934,  was  188,480. 

Evmythtng  in  Baltimorm 
Kmoolvat  AroanJ 

THE  SUN 
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advertising,  and  to  wake  up  the  adver¬ 
tising  profession  to  a  more  up-to-date 
efficiency. 


BRIGHT  LEAVES  N.  Y.  TIMES 


Personnel  Director  Joining  industrial 
Alcohol  Corporation 

Members  of  the  advertising  staff  of 
the  New  York  Times  and  other  of  his 
newspaper  associates  tendered  a  fare¬ 
well  luncheon  P'riday,  April  27,  to  Willis 
C.  Bright,  who  has  left  the  Times  to 
become  treasurer  and  comptroller  of 
the  Industrial  .•Mcohol  Corporation.  Mr. 
Bright  joined  the  Times  11  years  ago 
as  director  of  personnel.  He  started 
the  work  of  the  department,  and  it  has 
since  functioned  along  the  lines  he  laid 
down  at  its  inception.  After  four  years 
in  this  capacity,  Mr.  Bright  went  to 
Ixmdon  to  reprc.scnt  the  Times  business 
and  advertising  departments  and  to  act 
as  fiscal  agent  abroad.  Since  his  re¬ 
turn  to  this  country  three  years  ago, 
Mr.  Bright  has  been  engaged  in  execu¬ 
tive  and  advertising  activities. 

Harold  Hall,  who  succeeded  Mr. 
Bright  in  London,  presided  at  the 
lunchQin.  I'arewell  tributes  were  paid 
by  Colonel  Julius  O.  Adler;  Don  U, 
Bridge,  advertising  director,  and  Ben¬ 
jamin  T.  Butterworth,  advertising  man¬ 


SNYDER  TO  ST.  LOUIS 


Milwaukee  Executive  Join*  St.  Louis 

Star-Time*  a*  Advertising  Mgr. 

C.  Joseph  Snyder  has  resigned  as 
vice-president  and  general  manager  of 
the  IVisconsin  Nev.’s  and  Milwouket 
Sentinel  to  become  advertising  manager 
of  the  St.  Louis  Star-Times. 

Before  going  to  Milwaukee,  Mr. 
Snyder  had  worked  out  of  the  New 
York  office  of  Paul  Block,  and  previ¬ 
ously  was  business  manager  of  the  Lot 
Angeles  Express. 

Mr.  Snyder  began  his  newspaper  ca¬ 
reer  in  the  editorial  office  in  1916,  and 
has  been  engaged  in  the  business  and 
advertising  department  since  1921. 


PAY  CUT  RESTORED 

The  remaining  5  [wr  cent  of  a  10 
I)cr  cent  wage  reduction  was  return^ 
to  li'oreesler  (Mass.)  Telegram  and 
Gazette  employes  last  week.  George  F. 
Brxith,  publisher,  stated  that  the  wagt 
readjustment  was  “somewhat  in  accord 
with  the  tendency  of  business.” 


MEETING  DATES  CHANGED 

The  date  for  the  Georgia  Press  Asso¬ 
ciation’s  annual  convention  in  Savannah 
has  been  advanced  from  July  25  to  June 
20-23,  it  is  announced. 


ager. 


tylnnouncing  the  addition  of^ 

Cincinnati  Enquirer 
Minneapolis  Journal 
San  Francisco  Chronicle 
Terre  Haute  Tribune  &  Star 
Toledo  Blade 

as  subscribers  to  our  Complete 
Checking  Proof  Service — effective 
at  once. 

• 

“Orer  950  Satisfied  Subscribers^’ 

• 

Our  service  is  offered  as  a  simple,  prac¬ 
tical  and  absolute  solution  to  the  pub¬ 
lishers’  checking  proof  problem.  It 
relieves  the  publisher’s  office  of  that 
entire  detail,  trouble  and  expense,  and 
substitutes  a  conscientious  service  at 
small  cost,  that  meets  every  checking 
requirement,  with  a  prompt,  accurate 
and  dependable  service  that  satisfies 
every  agency  and  advertiser  .  .  .  always. 

• 

“WE  HOLD  SUBSCRIBERS  ON  GOOD  SERVICE— not  contracts” 


thiAdvertising  Checking  BureaUihi 


I  79  MADISON  AVE.  NEW  YORK,  N.  Y. 

538  SO.  CLARK  ST.  CHICAGO,  ILL. 

I  500  SANSOME  ST.  SAN  FRANCISCO,  CAL. 

I  ♦  Eitcdtiv*  officn  *t  Clilcafo  ♦ 


MIXED  COMPOSITION 

NOW  POSSIBLE  AT  STRAIGHT- MATTER  SPEED 


A 


TWO  Faces  as  Fast 
os  One 


INTERTYPE 

MODEL 


MIXER 


By  means  of  the  light-touch  lever  (1)  the  operator 
changes  INSTANTLY  from  one  face— or  size— of  type 
to  another.  Note  the  short  drop  of  the  matrices  from 
the  magazine  to  the  matrix  delivery  belt.  This  short 
drop  is  one  reason  why  the  Model  F  Mixer  is  as  fast 
os  any  other  Intertype. 


ANY  TWO  SIZES  OF  TYPE 


OR  ANY  FOUR  STYLES 


INTERTYPE  CORPORATION 

360  FURMAN  STREET.  BROOKLYN.  NEW  YORK 

Chicago  •  New  Orleans  ■  San  Francisco  *  Los  Angeles  ■  Boston 


FROM' ONE  KEYBOARD 


Without  Shifting  Magazines 


Set  on  the  lotertype  in  Cairo 


THE  CHANGE  FROM  ONE  FACE 


TO  ANOTHER  IS  AS  SIMPLE 


AS  THE  FLIP 


F  A  FINGER 


News 


^very  day  this  envelope  is  relied  upon  by  more  than  600  pro¬ 
gressive  editors  to  assure  the  publication  of  new^spapers  that  vigorously, 
successfully,  win  and  hold  readers.  The  regular  mailings  provide  the 
irreplaceable  essentials  of  day-after-day  circulation  appeal:— nationally 
famous  comic  strips;  renowned  men  and  women  columnists  and  special 
writers  who  cover  every  department  of  reader  interest;  and  America’s 
most  complete  news  photo  mat  coverage,  serviced  several  times  daily 
from  conveniently  situated  plants.  Additional  mailings  bring  special 
illustrated  features  on  outstanding  events  of  the  day,  and  preparedness 
layouts  that  arm  the  news  desk  in  advance  for  big  stories  ahead.  It  not 
only  means  the  solution  of  the  circulation  problem;  produced  under 
the  direction  of  the  world’s  greatest  feature  organization,  and  with  all 
material  completely  matted.  Central  Press  is  also  the  direct  way  to  a 
more  conveniently  edited  and  more  economically  published  newspaper. 


y  t  tkink  C  LaOe  eOei  seen 
mo\e  mah.rze^  iniMcOement  iLan 

iltai  shewn  tu  (3enhal  Piess 

in  the  Last  iieai 


WILLIAM  F.  HOWLAND 
Managing  Editor 
Nashville  Tennessean 
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lieres  why  editors  say 

“Central  Press 
has  no  equal  as 
a  news-feature  service” 


PLETE 


including 


COMICS _ 

BIG  SISTER  by  Les  Forgrave 

BRICK  BRADFORD 

by  William  Ritt  and 
Clarence  Gray 

ETTA  KETT 

by  Paul  Robinson 

FRANK  MERRIWELL 

by  Burt  L.  Standish 

HIGH  PRESSURE  PETE 
by  George  Swan 

MUGGS  McGinnis 

by  Wally  Bishop 
THE  OLD  HOME  TOWN 

by  Lee  Stanley  Dr.a.rr,c.M,„. 

COLUMNISTS _  - 

Dr.  LOGAN  CLENDENING  A 

Health  Column 

GLADYS  GLAD  ^  ,  ^jV 

Beauty  Culture 

Dr.  GARRY  C.  MYERS 

Child  Psychology  Brick  Bradford 

[Write  or  wire  for  proofs  of 
service,  or  the  pony  service  for 


CHARLES  P.  STEWART 

Washington  Dispatch 
LESLIE  EICHEL 

World  at  a  Glance 
CLARK  KINNAIRD 

Today  Is  the  Day 
JAMES  ASWELL 

My  New  York 

ALEX  MORRISON 

Golf  Facts,  Not  Theories 

WILLIAM  RITT 

Spying  on  Sports 

E.  V.  SHEPARD 

Contract  Bridge 

PICTURE  FEATURES 

JESSE  CARGILL 

Editorial  Cartoon 

R.  J.  SCOTT 

Scott's  Scrapbook 

CRAWFORD  YOUNG 

The  Tutts 

JACK  SORDS 

Sports  Cartoons 

the  complete  j 
smaller  dailies.  J 


Alex  Morrison 


Muggs  McGinnis 


e  sales  agents;  KING  FEATURES  SYNDICATE,  Inc 
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MISUSE  OF  POWER 

The  resolution  the  American  Society  of  News¬ 
paper  Editors  passed  at  its  Washington  meet¬ 
ing  on  the  free  press  fight,  calling  it  “a  memor¬ 
able  battle  and  glorious  victory,”  is  dubbed  “ridicu¬ 
lous”  by  Milwaukee  Journal. 

“The  Society  has  not  placed  the  press  of  America 
in  an  enviable  light  by  trying  to  bolster  the  farcical 
behavior  of  a  few  Tory-minded  publishers,”  says 
the  editorial.  “In  fact,  the  whole  shameful  affair 
may  have  done  the  press  incalculable  harm.  It  is 
not  impossible  that  as  the  struggle  against  adverse 
economic  conditions  develops,  America  may  find  it¬ 
self  forced  to  pattern  its  government  more  closely 
after  the  dictatorships  into  which  European  nations 
have  been  thrust.  Then,  indeed,  might  there  be  an 
issue  of  freedom  of  the  press  to  carry  to  the  people. 
Then,  indeed,  might  the  press  need  the  support  of 
the  public.  And  then  would  the  people,  deceived, 
as  they  have  been,  by  the  cry  of  ‘Wolf !  Wolf  1’  re¬ 
spond  ?” 

We  are  not  in  agreement  with  the  Milwaukee  Jour¬ 
nal  that  the  organized  resistance  to  the  license  feature 
of  the  code  was  a  “wolf”  cry  and  we  have  stated 
our  reasons  so  often  that  it  would  be  superfluous 
to  repeat  them.  It  was  a  real  issue,  based  upon 
sound  principle,  and  it  was  won  against  the  whole 
power  of  government  and  a  dissenting  section  of  the 
press.  The  Milwaukee  Journal  was  one  of  the 
dissenters  and  did  a  thoroughly  creditable  job  of  in¬ 
dependent  editorial  advocacy.  Naturally  it  sticks  to 
its  guns,  though  we  think  mistakenly. 

Nevertheless  it  is  very  true  that  there  is  such  a 
thing  as  losing  public  confidence  and  making  a  “wolf 
cry”  of  free  press.  In  issues  much  less  clear  than 
the  license  feature  of  the  code  there  has  recently 
been  free  press  argument  which  will  not  stand  an 
acid  test.  This  patently  lends  itself  to  the  peril  the 
Milwaukee  Journal  points  out.  Don’t  make  a  foot¬ 
ball  of  our  constitutional  right!  Such  ‘‘straw  man” 
tactics,  by  advocates  who  propose  to  win  every  selfish 
cause  by  every  legalistic  strategem,  may  in  time 
lead  to  public  questioning  as  to  the  amount  of  power 
the  .\merican  press  seeks  to  exert  in  its  own  behalf 
in  modern  political  life,  and  whether  that  is  not  some¬ 
thing  else  to  be  decided  by  legislation  and  the  ballot 
box.  Nor  must  leaders  of  the  organized  press  for¬ 
get  that  our  guarantee  of  freedom,  set  forth 
in  the  Bill  of  Rights,  is  inseparably  linked  with 
two  other  guarantees — the  rights  of  free  assembly 
and  free  speech. 

These  constitute  the  triple  principle  of  liberty 
which  underlies  the  most  precious  American  tradi¬ 
tion.  Never  let  it  be  said  that  the  press,  because 
of  its  vast  and  generally  organized  power,  has 
denied  to  speech  and  assembly  rights  equal  to  its 
own. 


When  dissatisfied  with  your  freedom  consider 
Bruce  Blnen's  statement  before  the  Editors’  So¬ 
ciety  that  1,350,000,000  people  in  the  world  to¬ 
day  have  no  free  speech;  500,000,000  Irve  under 
limited  censorship  and  only  226,000,000  people 
live  in  countries  enjoying  free  speech  compar¬ 
able  to  our  own. 


A  REAL  COMEBACK 

The  remarkable  comeback  of  newspaper  cir¬ 
culation  described  elsewhere  in  this  paper  con¬ 
stitutes  a  real  testimonial  to  the  place  of  news¬ 
papers  in  American  life. 

How  many  other  businesses  can  boast  of  having 
held,  throughout  the  worst  of  the  depression,  89 
per  cent  or  more,  of  their  peak  business  in  prosper¬ 
ous  times? 

How  many  other  businesses,  in  the  last  six  months 
or  year,  have  got  back  all  but  a  few  per  cent  of  the 
peak  number  of  customers? 

True  it  is  that  this  circulation  increase  does  not 
mean  immediate  prosperity  for  the  newspapers.  Un¬ 
til  circulation  is  translated  into  advertising  income, 
increases  are  an  expense.  But  the  figures  give  a 
glimpse  of  the  solid  foundation  upon  which  the  news¬ 
paper  structure  stands. 


Several  editors  reported  to  the  Newspaper 
Code  Authority  they  couldn’t  keep  reporters  out 
of  the  office  on  days  off,  under  the  short  week, 
which  is  interesting  but  remote  from  the  eco¬ 
nomic  issue  the  Guilds  are  defending. 


I  A  L 


The  path  of  the  just  is  as  the  shining  light. — 
Proverbs,  IV ;  18. 
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EDITORIAL  PAY  AND  HOURS 

HE  survey  of  editorial  workers’  pay  madtii, 


NEWSPRINT  STATESMANSHIP 

The  three-cornered  chess  game  between  NRA, 
newspaper  publishers,  and  newsprint  manu¬ 
facturers  continues,  with  the  next  move  appar¬ 
ently  up  to  the  latter.  The  newspapers,  speaking 
through  the  A.  N.  P.  A.,  rejected  the  proposed  joint 
board  of  publishers,  manufacturers  and  of  labor 
representatives,  in  its  present  form,  but  the  A.  N. 
P.  A.  action  in  no  sense  closes  the  door  to  further 
proposals  for  joint  action  to  stabilize  the  newsprint 
situation. 

That  door  must  not  be  closed.  The  well-being 
of  the  newsprint  industry  of  the  United  States  is 
inextricably  united  with  that  of  the  newspaper  pub¬ 
lishing  industry.  Present  prices  of  newsprint  have 
offset  in  publishing  economy  a  part  of  the  losses 
sustained  in  advertising  volume,  thereby  keeping 
many  newspapers  from  extinction.  The  result  has 
been  attaint  by  intense  competition  between  mills 
for  the  diminished  tonnage,  by  discount  arrange¬ 
ments  which  have  forced  the  price  to  levels  at 
which  the  most  efficient  mills  claim  inability  to  profit 
even  at  normal  capacity. 

Unquestionably,  the  A.  N.  P.  A.  realizes  to  the 
full  the  serious  implications  of  this  position  for 
both  industries.  The  interests  of  its  membership 
and  of  the  entire  newspaper  structure  must  be  the 
first  consideration  of  the  A.  N.  P.  A.;  also,  it  can¬ 
not  forget  that  combinations  of  paper  manufacturers 
have  had  little  regard  for  the  well-being  of  news¬ 
paper  publishers.  Its  caution  in  examining  any  plan 
for  co-operative  action  by  manufacturers  and  pub¬ 
lishers  ^at  might  lead  to  monopolistic  control  is 
well  founded.  It  should  not  be  considered  as  mani¬ 
festing  indifference  to  the  plight  of  the  domestic 
newsprint  industry. 

The  essentials  of  the  problem  are  being  defined 
more  clearly  by  the  successive  acts  of  the  manu¬ 
facturers  and  the  publishers.  For  the  first  time  the 
manufacturers  are  stating  their  difficulties  publicly 
and  in  terms  that  can  be  comprehended  by  their  cus¬ 
tomers.  There  is  still  an  element  of  the  ex  parte 
in  these  statements,  as  there  undoubtedly  is  in  the 
publishers’  presentation,  best  exemplified  in  the  A. 
N.  P.  A.  paper  committee’s  report  to  the  convention 
last  week,  but  there  is  evidence  of  approaching  un¬ 
derstanding. 

Fundamentally,  solution  of  the  problem  must  com¬ 
prise  two  elements : 

1.  Stabilization  of  price  at  a  level  which  will 
permit  a  fair  return  on  invested  capital. 

2.  Protection  of  the  customer  against  monopo¬ 
listic  control  which  would  drastically  and  arbitrarily 
advance  prices,  imperilling  all  marginal  newspapers 
and  many  others  now  congratulating  themselves  on 
safe  operating  reserves. 

Attainment  of  these  ends  cannot  be  reached  by 
unilateral  action  of  the  manufacturers,  even  with 
NRA  sanction.  The  newspaper  industry  must  have 
more  than  an  advisory  part,  not  only  in  determining 
the  first  steps,  but  in  the  operation  and  regulation 
of  any  price-stabilizing  structure.  The  essentially 
conflicting  interests  of  these  two  industries  will 
almost  certainly  require  government  as  a  participant 
and  referee — a  development  more  likely  to  be  realized 
now  than  when  Editor  &  Publisher  first  proposed 
it  four  years  ago. 

The  newsprint  supply  problem  of  the  American 
press  in  its  broadest  aspects  requires  the  highest 
type  of  industrial  statesmanship  that  can  look  past 
the  difficulties  of  today  and  tomorrow  toward  the 
time  when  the  domestic  industry  will  be  able  to 
furnish  a  stable,  and  not  decreasing,  portion  of  the 
domestic  demand.  No  present  phase  of  the  prob¬ 
lem  presents  an  obstacle  to  that  end  which  cannot 
be  overcome.  No  passing  development  should  be 
allowed  to  interfere  with  the  attainment  of  that 
major  objective. 


the  American  Newspaper  Publishers’  Associj 
tion  shows  that  newsmen’s  wages  connutj 
favorably  with  those  of  other  wage  earners  in  jj. 
dustry,  but  these  findings  are  not  conclusive  j»- 
the  statistics  are  challenged  by  the  Guilds,  whic 
are  now  making  a  counter  survey. 

However,  the  A.  N.  P.  A.  report  includes  datan 
hours  and  wages  among  15,522  editorial  employes  «i 
854  daily  newspapers,  representing  44.61  per  centoj 
the  1,914  dailies  of  the  country  as  listed  in  Editoi 
&  Publisher  Year  Book.  It  is  estimated  thattbt 
total  number  of  daily  newspaper  editorial  workers  i 
the  United  States  is  in  excess  of  24,000.  Therefon 
the  A.  N.  P.  A.  survey  covers  about  63  per  c« 
of  the  total.  The  analysis  is  important  and  is  n. 
markable  as  the  first  of  its  kind  ever  made. 

The  result  is  summarized  as  follows: 

42.81  per  cent  of  the  workers  covered  in  the  si». 
vey  receive  from  $32  to  $60  per  week. 

20.04  per  cent  receive  from  $20  to  $32  per  week. 

19.7  per  cent  are  paid  less  than  $20  per  week. 

13.38  per  cent  are  paid  from  $60  to  $100  pe 
week. 

4.22  per  cent  receive  more  than  $100  per  week. 

As  might  be  expected  there  is  a  wide  variation  i 
working  hours.  Wage  averages  are  struck  by  bji- 
ancing  the  pay  of  boys  and  cubs  with  executire 
and  the  A.  N,  P.  A.  committee  regards  the  fi| 
ures  as  “average  earnings”.  However,  the  Gnilik 
challenge  them,  saying  that  the  analysis  should  Ib« 
been  made  by  a  commercial  auditor,  not  by  tk 
A.  N.  P.  A.  committee,  and  asserting  that  c» 
plete  figures  will  show  that  offices  which  did  k 
return  questionnaires  to  A.  N.  P.  A.  are  usually  tin* 
which  pay  lowest  wages. 

The  averages  are  contrasted  with  the  pay  of  pris 
ers,  as  shown  by  a  report  of  the  International  Typo¬ 
graphical  Union  for  1933,  with  an  averagt  i 
$31.95  per  week.  It  is  an  interesting  aside  that  Pits 
dent  Howard,  of  the  I.  T.  U.,  recently  told  Xn 
York  Guildsmen  that  they  had  their  “choice  of  }1: 
per  week  and  individualism,  or  $50  a  week  as  unior 
men,  affiliated  with  the  I.  T.  U.” 

Inasmuch  as  editorial  workers  do  creative, » 
mechanical  work,  it  is  our  feeling  that  they  n» 
higher  pay  than  printers, 

Editor  &  Publisher  presents  on  other  page* 
exclusive  account  of  the  findings  of  the  A.  N.  P..k 
committee.  It  commands  intensive  and  ope- 
minded  study,  though  it  is  by  no  means  the  ba 
word  on  the  subject.  It  is  possible  that  the  come 
survey  of  the  Guilds  will  be  available  for  pidilio 
tion  within  a  month. 


A  neivspaper  that  deliberately  suppresses  scB 
unfavorable  to  its  editorial  policies  gk'es  stn 
zvarrant  for  public  distrust  in  all  it  .«sys  id 
stands  for. 
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JOE  VILA 

MASTER  of  sports  writing  is  lost  lhro<l 
the  death  of  Joe  Vila,  member  of  thespet 
department  of  New  York  Sun  fw 
than  40  years,  half  of  which  time  he  served* 
sports  editor.  Starting  as  a  youth  fresh  from  al¬ 
lege,  at  $12  a  week,  he  gained  wide  acceptance* 
an  expert  in  racing,  football,  baseball  and  pw 
fighting  and  there  were  few  who  could  write  w* 
comparable  skill  on  tliose  topics.  A  Joe  Vihjt 
view  of  a  sports  event  was  a  joy  forever, 
invented  the  play-by-play  coverage  of  a  foodel 
game,  wrote  baseball  with  a  sure  hand  and  k** 
the  complicated  story  of  the  racing  tracks  as  ll»; 
oughly  as  any  reporter.  He  introduced  the  i»* 
the  typewriter  in  the  press  stands  of  the  game  1** 
and  was  also  famous  as  a  rapid  and  accurate  dicta* 
of  running  stories,  poured  into  the  ear  of  a 
graph  operator.  We  hope  to  see  the  best  of  * 
columnar  writings  collected  and  published 
history  of  sport  in  America.  Joe  Vila  was  a  enj 
to  the  profession,  gentleman,  scholar  and 
friend. 


point 
cil  c 
repo 
ceedi 
rear 
Cli 
cisco 
Mon 
sorec 
ences 
Calif 
E. 
tralia 
of  Ai 
Keitl 
Fran 
I'nite 
sions 
dent 
ationi 
Lot 
HevL'i 
presii 
ganiz 

W.  L 
ton. 

W. 
(Okl; 
electe 
kee  ( 
T. 
(La.) 
Lafay 
trict 
trict  ( 
fereni 
Qa 
(.^rk, 
Recof 
18  at 
school 
Mr 
co-pu 
Daily 
aimua 
Gamn 
the  V 
V. 

Joh 
Burlii 
and  X 
m  W 
was 
Beaco 
years 


HaiHss,  French  official  news  agency,  i» 
supported  by  Goz’emment  funds,  has  controd" 
to  sell  foreign  news  to  American  indeptaiid 
broadcasters,  a  fact  tvhich  the  Radio  Coiwm*’ 
sion  at  Washington  should  sharply  note. 
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PURELY  PERSONAL 

Eugene  LORTON,  publisher,  TuUa 
(Okla.)  Daily  fVorld,  has  been  ap¬ 
pointed  a  delegate  to  the  national  coun- 
^  of  the  Boy  Scouts  of  America  to 
represent  the  Tulsa  county  council,  suc¬ 
ceeding  Patrick  J.  Hurley,  former  Sec¬ 
retary  of  War,  resigned. 

Chester  Rowell,  editor,  San  Fran¬ 
cisco  Chronicle,  spoke  on  “Japan’s 
Monroe  Doctrine”  at  a  forum  spon- 
wred  by  the  Institute  of  Arts  and  Sci¬ 
ences  of  the  University  of  Southern 
California  April  27. 

E.  J.  Bonney  of  Melbourne,  Aus¬ 
tralia,  executive  editor  for  the  chain 
of  Australian  newspapers,  headed  by  Sir 
Keith  A.  Murdock,  arrived  in  San 
Francisco  April  25  for  a  tour  of  the 
United  States  to  get  first-hand  impres¬ 
sions  of  the  economic  program  of  Presi¬ 
dent  Roosevelt  and  to  study  its  oper¬ 
ations. 

Louis  C.  Elbert,  publisher,  Galveston 
ffeu's  and  Tribune,  has  been  elected 
president  of  The  Moody  Club,  an  or- 
Mization  comprising  employes  of  the 
W.  L.  Moody,  Jr.,  interests  of  Galves¬ 
ton. 

W.  G.  Strong,  publisher,  Oketnah 
(Okla.)  Daily  Leader,  was  recently 
elected  chairman  of  the  Hughes-Okfus- 
kee  County  Printers’  Association. 

T.  M.  Callahan,  editor,  Lafayette 
(La.)  Advertiser,  and  founder  of  the 
Lafayette  Rotary  Club,  was  named  dis¬ 
trict  governor  of  the  17th  Rotary  dis¬ 
trict  during  the  final  session  of  the  con¬ 
ference  held  at  Alexandria  April  20. 

Clarence  F.  Byrns,  editor.  Fort  Smith 
(Ark.)  Southwest  American  and  Times 
Record,  will  deliver  the  address  May 
18  at  the  commencement  of  the  high 
school  at  Rogers,  Ark. 

Mr.  and  Mrs.  Franklin  E.  Jordan, 
co-publishers  of  the  Ellsworth  (Me.) 
Daily  News,  were  guest  speakers  at  the 
annual  journalistic  conference  of  Kappa 
Gamma  Phi,  journalistic  fraternity,  at 
the  University  of  Maine,  Orono,  April 

John  Redmond,  publisher  of  _  the 
Burlington  (Kan.)  Daily  Republican, 
and  Mrs.  Redmond,  spent  several  days 
in  Wichita  last  week.  Mr.  Redmond 
was  working  on  the  Wichita  Daily 
Beacon  when  he  was  married  some  35 
rears  ago. 

IN  THE  BUSINESS  OFHCE 

Eg.  smith,  general  manager, 
•  Quebec  Chronicle-Telegraph, 
ailed  from  Canada  for  Europe  recently, 
and  is  expected  to  be  away  several 
weeks. 

John  B.  Long,  general  manager  of 
the  California  Newspaper  Publishers’ 
Association,  spoke  on  “Freedom  of  the 
Press”  at  the  recent  annual  banquet  of 
the  Citizens’  Council  of  Los  Angeles, 
Inc. 

Harold  Essex,  Chicago  Daily  Times 
promotion  manager,  recently  addressed 
the  .Maywood,  Ill.,  Lions  Club  on  the 
development  of  the  modern  newspaper. 

William  H.  Oat,  secretary  and  gen¬ 
eral  manager  of  the  Norwich  (Conn.) 
Bulletin  and  Record,  observed  the  50th 
anniversary  of  his  connection  with  the 
company  on  April  21.  The  entire  force 
of  both  papers  attended  a  surprise  party 
liven  Mr.  Oat  at  his  home,  and  he  was 
presented  an  album  containing  photo- 
iraphs  of  all  the  employes. 

W.  J.  Foster,  advertising  manager, 
Marshall  (Mich.)  Evening  Chronicle, 
«  a  member  of  the  Junior  (Chamber  of 
^merce  committee  in  charge  of  the 
uean-up  and  Paint-up”  campaign. 

•V  J.  Fchrenbach,  advertising  editor, 
Joumo/  of  Commerce,  spoke 
"n  ‘Dangerous  Curves  Ahead  in  Ad¬ 
vertising”  before  the  Cincinnati  Adver- 
hsers’  Club  recently. 

_  Thomas  N.  Prime,  classified  adver¬ 
tising  manager,  Hackensack  (N.  J.) 
oergen  Evening  Record,  appeared  be- 
•ore  the  Dumont  Board  of  Trade  re¬ 
cently  and  urged  the  members  to  con¬ 
centrate  their  efforts  toward  keeping 
tiusiness  in  town. 


J.  C.  Bedient,  business  manager  of 
the  Albion  (Mich.)  Evening  Recorder, 
has  been  elected  vice-president  of  the 
-Albion  Rotary  Club. 

Franklin  E.  Katterjohn,  advertising 
director.  Cedar  Rapids  (la.)  Gazette, 
was  recently  elected  to  the  Board  of 
Directors  of  the  Cedar  Rapids  Rotary 
Club  for  the  coming  year. 

A1  Sherman  has  joined  the  Bridge¬ 
port  (Conn.)  Times-Star  display  staff, 
filling  a  vacancy  caused  by  the  transfer 
of  Frederick  Hilsinger  to  the  post  of 
credit  manager. 

George  H.  Powell,  circulation  man¬ 
ager,  Leader  Papers,  Staunton,  Va., 
has  been  elected  president  of  the 
Staunton  Rotary  Club. 

Henry  E.  Beveridge,  classified  ad¬ 
vertising  manager,  Portland  (Me.) 
Press  Herald,  Evening  Express  and 
Sunday  Telegram,  recently  underwent 
an  operation  for  acute  appendicitis  at  a 
Portland  hospital. 

Ray  Hines,  with  the  classified  depart¬ 
ment  of  the  Denver  Post  for  the  past 
four  years,  has  joined  the  Oklahoma 
City  Daily  Oklahoman  and  Times 
classified  staff. 

Richard  Chenault,  artist  in  the  ad¬ 
vertising  department  of  the  Washing¬ 
ton  Herald  and  Times,  Hearst  news¬ 
papers,  has  been  appointed  art  director 
of  their  advertising  department. 

James  E.  Fesler,  for  a  number  of 
years  a  prominent  member  of  the  dis¬ 
play  advertising  staff  of  the  Cincin¬ 
nati  Enquirer,  is  recovering  from  a 
major  operation. 

E.  R.  Peay,  general  manager,  New 
Kensington  (Pa.)  Dispatch,  has  been 
named  by  Charles  P.  Howe,  president 
of  the  P.  N.  P.  A.,  to  the  association’s 
committee  on  advertising  rates  and 
practices. 

Henry  J.  Auth,  business  manager, 
Newark  (N.  J.)  Star-Eagle,  is  recuper¬ 
ating  from  an  operation  he  underwent 
a  few  weeks  ago. 

IN  THE  EDITORIAL  ROOMS 

Thomas  P.  LESENE,  managing 
editor.  Charleston  (S.  C.)  Nezvs  &■ 
Courier  and  senior  past  president  of  the 
Charleston  Rotary  Gub,  addressed  the 
club  April  25  on  “Early  Newspaper 
History  in  the  United  States.” 

W.  G.  Sutlive,  managing  editor.  Sa¬ 
vannah  (Ga.)  Evening  Press,  will  de¬ 
liver  the  literary  address  to  students 
at  the  Georgia  Military  College  com¬ 
mencement  exercises  June  5. 

Alison  Simonton,  managing  editor, 
Covington  (Tenn.)  Leader,  has  been 
named  by  J.  W.  Haynie,  jiresident  of 
the  Tennessee  Press  Association,  as  a 
delegate  to  represent  the  organization 
at  the  annual  meeting  of  the  National 
Editorial  Association,  in  St.  Louis,  May 
10-17. 

Silas  B.  Ragsdale,  managing  editor 
of  the  Galveston  News  and  Tribune 


I  FOLKS  WORTH  KNOWING 

JH.  BUTLER,  classified  adver- 
•  tising  manager  of  the  Houston 
Chronicle,  recently  appointed  business 
manager  to  suc¬ 
ceed  the  late  G. 
J.  Palmer,  al¬ 
though  still  a 
comparatively 
young  man,  is 
one  of  the  old¬ 
est  employes  in 
point  of  service 
in  the  Chronicle 
organization. 

He  began  his 
career  with  the 
paper  in  1910, 
when  he  was  a 
J.  H.  Butler  lad  of  16,  and 
since  then  has 
remained  faithfully  with  the  organiza¬ 
tion,  often  turning  aside  tempting  offers 
to  go  to  other  papers,  and  growing 
steadily  with  the  growth  of  the  institu¬ 
tion  he  has  been  representing  for  24 
years. 

His  reputation  as  a  director  of  classi¬ 
fied  advertising  has  become  nation¬ 
wide,  and  last  year  he  was  president 
of  the  Association  of  Newspaper 
Classified  Advertising  Managers. 

In,  his  new  work  as  business  man¬ 
ager,  Mr.  Butler  will  also  retain  direct 
charge  of  the  classified  department. 

On  April  1,  1910,  when  a  boy  in 
short  trousers,  Butler  joined  the  paper 
to  sell  classified  ads  behind  the  counter 
downstairs,  he  represented  50  per  cent 
of  the  personnel  of  the  department. 
Four  years  later,  when  he  was  placed 
in  charge  of  the  classified  department, 
the  staff  consisted  of  four  employes. 
Today,  there  are  24  engaged  in  the 
business  of  soliciting  and  servicing  the 
many  accounts. 

Mr.  Butler  is  married  and  has  one 
son. 

and  G.  A.  Seel,  city  editor  of  the  Trib¬ 
une,  attended  a  joint  meeting  of  the 
Galveston  and  Houston  auto  clubs  in 
Houston  April  27. 

Charles  J.  Gilchrest,  Chicago  Daily 
News  radio  editor,  will  be  the  prin¬ 
cipal  speaker  at  the  Medill  Press  Con¬ 
ferences,  sponsored  by  Northwestern 
University  Medill  School  of  Journalism, 
May  4  and  5.  This  conference  will 
climax  'Medill  Journalism  Week,  which 
began  April  30. 

Claude  A.  Mahoney,  of  the  staff,  In¬ 
dianapolis  Star,  addressed  the  Newcastle 
(Ind.)  Kiwanis  Gub,  April  24.  , 

Graham  Roskein,  reporter.  Union 
City  (N.  J.)  Hudson  Dispatch,  and 
Mrs.  Roskein,  are  the  parents  of  a  son 
born  April  23. 

Miss  Jane  Cavanaugh  has  resigned 
(Continued  on  next  page) 
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STRANGE  AS  IT  SEEMS 

by  John  Hix 

A  daily  panel  in  three  columns  and  a  four-color  Sunday  page. 
One  of  the  fastest-growing  features  on  the  Market! 

OILY  OF  THE  MOVIES 

by  Julian  Ollendorff 

Already  a  big  success,  after  less  than  'four  months! 
A  Daily  Strip  about  Girls  and  Movies. 

The  McNaught  Syndicate,  Inc. 
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NEW  YORK,  N.  Y.  Preiident 


by  Mrs. 
Franklin  D. 
Roosevelt 


JL  N  this  new  series  of  daily 
articles  by  the  first  lady  of  the 
land,  newspapers  are  discovering 
a  feature  of  the  first  magnitude. 

Mrs.  Roosevelt  has  chosen  an 
ample  group  of  topics  of  wide  and 
personal  and  immediate  interest 
to  the  women  of  the  country.  She 
has  written  about  them  in  lively, 
sound  and  trenchant  fashion — and 
the  success  of  the  enterprise  has 
been  instantaneous. 

Within  a  few  days  of  the  offer  of 
Mrs.  Roosevelt’s  articles  for  news¬ 
paper  syndication,  these  news¬ 
papers  ordered  them: 

The  Albany  Evening  News 

The  Akron  Times  Press 

The  Blackwell  Journal  - 

The  Boston  Globe 

The  Buffalo  Times 

The  Chattanooga  News 

The  Cincinnati  Post 

The  Dayton  Herald 

The  Detroit  News 

The  Kansas  City  Star 

The  Knoxville  News  Sentinel 

The  New  Orleans  Item  Tribune 

The  Louisville  Herald  Post 

The  Rochester  Times  Union 

The  San  Diego  Sun 

The  Seattle  Times 

The  Washington  News 

The  Youngstown  Telegram 

T^HE  articles  in  the  group 
number  sixty,  each  ranging  b^ 
tween  600  and  700  words  in  length. 
They  treat  of  such  diverse  and 
engrossing  subjects  as  marriage, 
careers,  divorce,  wives,  children 
and  housekeeping,  in  new  and 
thoughtful  fashion. 

“It’s  Up  to  the  Women’’  is  for 
immediate  release.  For  terms  and 
samples,  please  wire 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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as  society  editor,  Bridgeport  (Conn.) 
Post,  being  succeeded  by  Miss  Josephine 
Dickerman,  formerly  of  the  Bridgept^t 
Telegram  staff.  Miss  Alma  R.  Ekins 
becomes  society  editor  of  the  Telegram* 

Joe  Cannon,  until  recently  with  the 
Amarillo  (Tex.)  News-Globe,  has 
joined  the  staff  of  the  Oklahoma  City 
Times,  in  the  capacity  of  desk  man. 
Cannon  was  employed  on  the  Times 
eight  years  ago. 

John  L.  Wray,  Texas  newspaperman, 
has  b^ome  a  city  police  reporter  for 
the  Salt  Lake  Tribune. 

Herbert  G.  Olson,  Worcester  (Mass.) 
Evening  Gazette  reporter,  last  week  was 
re-elected  a  member  of  the  Republican 
City  Committee. 

John  Bennus,  Los  Angeles  Examiner 
photographer,  who  was  injured  by  auto 
race  drivers  who  objected  to  his  photo¬ 
graphing  funeral  services  for  a  driver 
killed  in  a  race-track  accident,  returned 
to  work  April  30  after  a  months’  illness 
as  a  result  of  his  treatment. 

Mrs.  Dorothy  Konold,  society  editor, 
South  Bend  (Ind.)  News  Times,  left 
April  24  for  a  three-week  visit  to 
Pasadena,  Cal.  During  her  absence 
Mrs.  Louise  Hess  Miller  is  substituting. 

George  Y.  Loveridge,  night  city  edi¬ 
tor,  Providence  (R.  I.)  Journal,  has 
returned  to  his  desk  after  a  three-week 
illness.  During  his  absence,  Ross  Her- 
sey  of  the  re-write  staff  took  the  desk. 

Royal  F.  Munger,  Chicago  Daily 
News  financial  editor,  was  operated  on 
April  30  following  a  sudden  attack  of 
appendicitis.  He  is  reported  to  be  re- 
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covering  satisfactorily  at  Billings  Mem¬ 
orial  Hospital,  Chicago. 

Lou  Straus,  theatrical  publicity  man, 
will  succeed  Bob  Grannis  as  managing 
editor  of  Zit’s  Weekly  commencing  with 
the  issue  dated  May  12.  Straus  started 
his  theatrical  newspaper  work  in  1919 
on  the  staff  of  the  New  York  Clipper 
and  also  served  on  Variety  for  several 
years.  Grannis,  who  formerly  was 
drama  editor  of  the  New  York  Graphic 
returns  to  the  staff  of  the  Brooklyn 
Daily  Eagle,  where  he  started  his  news¬ 
paper  career.  He  will  act  in  the  ca¬ 
pacity  of  night  city  editor. 

Vaughn  E.  Hill,  with  the  Lansing, 
Mich.,  United  Press  bureau  for  the 
past  five  years,  resigned  April  28  to 
become  Lansing  correspondent  of  the 
Detroit  Times,  succeeding  Gene  Hayes, 
resigned 

C.  Fred  Henne,  former  labor  reporter 
of  the  Scranton  (Pa.)  Times,  was  re¬ 
cently  named  to  assist  James  Gorman, 
umpire,  in  the  handling  of  grievances 
filed  by  hard  coal  miners  against  coal 
companies  and  the  old  union.  Mr,  (Bor¬ 
man  is  serving  as  sole  arbitrator  in  a 
dispute  of  great  importance  in  the 
Scranton-Wilkes-Barre  area. 

Richard  Seller,  formerly  publicity 
man  for  the  Seattle  Standard,  is  now 
covering  the  waterfront  for  the  Seattle 
Star. 

Marc  Bowman,  one  time  music  and 
drama  critic  for  the  Portland  Oregon¬ 
ian,  has  been  named  manager  of  the 
Fox-Liberty  Theater  in  Wenatchee, 
Washington. 

Lester  McCreery,  recent  graduate  of 
the  University  of  Washington  school 
of  journalism,  is  handling  police  and 
court  house  for  the  Wenatchee  (Wash.) 
Daily  Sun. 

Ed.  Mason,  of  the  Nervbieryport 
(Mass.)  Daily  News,  and  Giff  Knight 
of  the  Hartford  (Conn.)  Times,  are 
collaborating  on  a  new  feature  “As 
a  Matter  of  Fact.”  which  is  being  dis¬ 
tributed  by  United  Features  Syndicate 
and  made  its  first  appearance  recently. 

Jean  Bosquet,  Los  Angeles  Times 
aviation  expert,  recently  accompanied 
the  first  airplane  sleeper  in  the  history 
of  flying  from  El  Paso  to  Los  Angeles. 

John  F.  Aborn.  Providence  (R.  I.) 
Journal  sports  writer,  is  doing  a  daily 
column,  the  “Sport-o-graph,”  on  Rhode 
Island  athletes  and  sportsmen. 

Mrs.  Helen  Scheinfurth.  for  several 
years  with  Marshall,  Mich.,  bureau  of 
the  Battle  Creek  (Mich.)  Enquirer- 
Nert’s,  has  resigned. 

Margaret  (Marny)  Nichols,  until  re¬ 
cently  reporter  for  the  New  York  Eve¬ 
ning  Journal,  has  joined  the  Ne^oark 
(N.  J.)  Morning  Ledger  city  staff. 

Ralph  L.  Koons.  assistant  city  editor. 
Battle  Creek  (Mich.)  Enquirer  and 
Nervs.  and  Mrs.  Koons,  are  the  parents 
of  a  daughter,  born  August  27. 

Mildred  Harrington  Kennedv,  form¬ 
erly  a  Bridgeriort  (Conn.)  advertising 
woman,  has  joined  the  Bridgeport  Post 
citv'  staff,  as  a  special  writer. 

Chas.  K.  Browm.  of  the  news  staff. 
Evening  Leader,  Staunton.  Va.,  on  April 
23  was  elected  president  of  the  Staun¬ 
ton  Chamber  of  Commerce. 

Miss  Opal  Roberson.  Grayson  County 
(Tex.)  home  demonstration  agent,  has 
resigned  to  join  the  Houston  (Tex.) 
Post  as  ^home  economics  and  agricul¬ 
tural  writer. 

Stuart  Noble,  former  Parliamentary 
reporter  for  the  Quebec  Chronicle-Tele¬ 
graph.  has  resigned  to  join  the  Mon¬ 
treal  Gazette.  E.  J.  O’Neill,  of  Halifax, 
succeeds  him.  E.  Stafford  Green. 
City  Hall  reporter  for  the  Quebec  paper, 
has  also  resigned,  to  be  replaceil  by 
.Stanley  Eld.  former  marine  reporter 
for  the  Montreal  Star. 

DeWitt  Meredith,  formerlv  on  the 
Los  Angeles  Herald  and  Express,  has 
gone  to  the  Los  Aneeles  Times  on  gen¬ 
eral  assiirnment.  Meredith  was  with 
the  United  Press  for  ten  years  in  Chi¬ 
cago  and  ^St.  Paul,  and  was  on  the 
San  Francisco  Chronicle  staff  five  vears 
ago  before  joining  tbe  Herald  and  Ex¬ 
press. 


Tom  R.  Hutton,  managing  editor, 
Binghamton  (N.  Y.)  Press,  has  been 
named  a  director  of  the  Binghamton 
Centennial  Celebration,  Inc. 

John  Mullan,  police  reporter,  Wor¬ 
cester  (Mass.)  Evening  Gazette,  re¬ 
cently  passed  an  examination  for  ad¬ 
mission  to  the  Massachusetts  bar. 

James  Mclnerney,  formerly  of  the 
Boston  Record  and  recently  publicity 
agent  for  the  Boston  Garden,  has  joined 
the  Boston  American  editorial  staff. 

Lawrence  J.  Donahue,  police  reporter, 
Proiidence  (R.  1.)  Evening  Bulletin, 
and  Mrs.  Donahue,  are  parents  of  a 
son  born  April  25. 

Lee  Fuhrman,  Philadelphia  Public 
Ledger  reporter,  has  joined  the  Knox- 
inlle  (Tenn.)  Journal  staff, 

Byron  J.  Lewis,  managing  editor, 
South  Bend  (Ind.)  News  Times,  ad¬ 
dressing  the  journalism  class  of  the 
Central  senior  high  school,  April  24, 
declared  the  greatest  sport  story  writ¬ 
ten  was  that  in  the  Bible,  of  the  fight 
between  David  and  Goliath. 

PRESS  ASSOClA'nON  NOTES 

Morey  potter,  reporter  and 
columnist  for  the  Great  Bend 
(Kan.)  Tribune,  has  joined  the  United 
Press  in  Harrisburg,  Penn.  His  “News 
Reel”  usually  ran  a  column  or  longer 
daily  in  the  Tribune.  The  column  has 
been  discontinued  with  Potteris  de¬ 
parture. 

L.  U.  Leslie,  Associated  Press  corre¬ 
spondent  at  Charleston,  W.  Va.,  has 
been  transferred  to  the  Associated  Press 
office  at  Harrisburg,  Pa.  He  will  be 
succeeded  at  Charleston  by  J.  R.  Wat¬ 
kins,  of  the  Pittsburgh  staff.  Mr, 
Leslie  was  tendered  a  farewell  dinner 
by  fellow  newspapermen  prior  to  his 
departure. 

WEDDING  BELLS 

MISS  JANE  F.  CAVANAUGH, 
until  recently  society  editor, 
Bridgeport  (Conn.)  Post,  to  Walter  S. 
Dickerman,  New  York  City,  Jan.  23, 
1932,  in  Harrison,  N.  J.  The  marriage 
has  just  been  announced. 

John  Dix  Pillsbury,  Attleboro,  Mass., 
editorial  staff,  Boston  (Mass.)  Globe,  to 
Miss  Jean  Adams  of  Quincy,  Mass.,  at 
the  home  of  the  bride’s  parents  in 
Quincy,  April  21. 

Herbert  O.  Tschudy,  advertising 
director,  Monroe  (Wis.)  Evening 
Times,  to  Miss  Letha  Clemmer,  in 
Rockford,  Ill.,  April  14. 

W.  Chesley  Worthington,  editor  of 
the  Providence  (R.  I.)  Sunday  Jour¬ 
nal  feature  section,  to  Miss  Diana 
Scott,  of  Providence,  April  28,  in 
Providence. 

Clayton  E.  Berry,  circulation  man¬ 
ager,  (Force  jfer  (Mass.)  Telegram  and 
Evening  Gazette  in  Southbridge,  Mass., 
to  Miss  Christine  Walsh  of  South- 
bridge,  recently. 

Walter  J.  Lee,  owner  of  the  West- 
field  (N.  J.)  Leader,  to  Miss  Elizabeth 
Harriet  Lee,  April  27,  at  St.  Paul’s 
Church,  Westfield. 

Cliff  McKay,  city  hall  reporter, 
Vancouver  (B.  C.)  Sun,  to  Miss  Na¬ 
talie  Harrison,  of  the  Sun  business  of¬ 
fice  staff,  April  24. 

Robert  Miller,  assistant  publisher  of 
the  Battle  Creek  (Mich.)  Enquirer- 
News,  to  Miss  Jean  Leonard,  also  of 
Battle  Creek,  April  28. 

SPECIAL  EDITIONS 

CHARLOTTE  (N.  C.)  OB¬ 

SERVER,  April  29,  “Baby  Week” 
section,  12  pages  tabloid  size. 

Cedar  Rapids  (la.)  Gazette,  April 
22,  16-page  Menu  ancl  Recipe  Section. 

San  Francisco  Call-Bulletin,  April  27, 
City  of  Paris,  department  store,  cele¬ 
brates  84th  Anniversary,  8  pages. 

Camden  (N.  J.)  Courier-Post,  April 
24,  8  pages,  annual  South  Jersey  Real 
Estate  Supplement. 

Columbia  (S.  C.)  Slate,  April  27, 
special  section  for  Ford  Motor  Com¬ 
pany,  four  pages. 

Tulsa  (Okla.)  World,  Modern  Guild 


section,  eight  pages,  half-size,  for  thr«. 
day  style  show  of  modern  bedroou; 
April  22. 

Kenosha  (Wis.)  Evening  News,  H 
page  “Thrift”  advertising-news  sectW 
for  Thrift  Day,  April  26. 

Worcester  (Mass.)  Telegram  ns 
Evening  Gazette,  .April  23,  20-page 
vertising  section  in  connection  wj; 
Telegram  and  Gazette  Progress  Exp(. 
sition. 

New  Bedford  (Mass.)  Sunday  SUmi. 
ard-Times,  Yachting  section,  April  2 
8  pages. 

Newport  News  (Va.)  Times-Htrtii 
and  Press,  8  pages.  Electrical  Refrjc. 
eration  Edition,  April  23  and  24,  «. 
spectively. 

Edgartown  (Mass.)  Vineyard  C|. 
zette,  24  pages.  Vacation  Edition  o 
tending  Martha  Vineyard’s  inviutkr 
to  tourists.  I 

Tampa  (Fla.)  Morning  TrUtm 
April  29,  special  tabloid  section  w 
nouncing  Maas  Brothers’  48th  ann;. 
versary  sale,  16  pages. 

Miami  (Fla.)  Herald,  April  2 
special  section  announcing  “Bette 
Homes  Week,”  16  pages,  tabloid  siit 

Jacksonville  Florida  Times-Unin 
April  29,  second  annual  baby  editiot 
16  pages,  tabloid. 

Oklahoma  City  Daily  Oklahomr 
Sunday,  April  29,  special  Baby  Heilt 
Week  section,  16  pages,  tabloid  size. 

ASSOCIATIONS 

Kansas  editors  of  the  Sevekih 
Distric:t  Ass<x:iation  will  nge 
in  Pratt  June  9,  The  program  as  r- 
ranged  at  a  recent  conference  ■ 
Hutchinson  with  S.  P.  Gebhart  of  ti« 
Pratt  (Kan.)  Union,  president  of  ti» 
Southwest  Kansas  Editorial  Assoc- 
ation. 

Loup  Valley  Editorial  Associaikb 
met  at  Grand  Island,  Neb.,  recently  to 
discuss  code  matters  and  elected  Ih 
following  officers:  Perry  Gage,  fa 
mer  owner  of  the  Palmer  Joum. 
president ;  Miner  Harris,  formerly  oi 
the  Wolbach  Messenger  and  noi 
owner  of  the  Journal,  vice-preskte 
Mrs.  Grace  Roexi,  editor.  North  Lnt 
Loyalist,  re-elected  secretary. 

Columbus  (O.)  Press  Club  has  bm 
incorporated,  to  promote  and  cultim 
literary  taste,  encourage  friendly  re 
lations  among  its  members,  aid  ike:' 
bers  in  distress  and  further  ethka: 
standards.  Editorial  writers  on  tk 
Columbus  newspapers  and  press  senice 
and  special  correspondents  are  mai- 
bers. 

Eastern  Connecticut  Press  Cm 
has  been  formed  by  newspapermen  oi 
three  Connecticut  counties  to  spoocr 
the  erection  of  a  memorial  to  Irtiii 
H.  Nelson,  a  state  policeman  who  » 
killed  by  bandits  six  years  ago  in  Poe- 
fret.  Conn.  The  monument,  to  * 
ready  for  dedication  by  April  6,  IS 
Neil  J.  Bulger  and  Arthur  Bove,  te 
of  Putnam,  are  temporary  presidea 
and  secretary,  respectively,  of  the  cW 
The  club  held  its  formal  organizatu 
meeting  April  28. 

Kansas  Editorial  Golf  AssoaAtW 
will  hold  its  annual  spring  tours- 
ment  in  Topeka,  May  18-19.  BetwK 
M  and  90  newspapermen  will  take^ 
in  the  matches  to  be  played  on  the 
peka  Country  Club  course.  E 
Chapman,  Topeka  (Kan.)  Stately 
nal,  is  president  of  the  association,*' 
Roy  Bailey  of  the  Salina  (Kan.) 
nal,  secretary. 

Meeting  April  22  at  Bartles^ 
Okla.,  Western  Association  Base» 
writers  formed  an  organization  «* 
election  of  John  Snow, 

(Mo.)  Leader  and  Press,  presideili" 
Porter  VVittich,  Joplin  (Mo.)  6^ 
vice-president  and  secretary. 
Fairweather,  president  of  the  we^ 
Association,  was  host  to  the  bastw- 
writers. 

Dates  for  the  convention  of  '■ 
Texas  Women’s  Press  AssociAn' 
to  be  held  in  Galveston,  Tex-,  ^ 
been  changed  from  May  16  and  1/ 
June  25  and  26. 


PRIZE  WINNERS 


FOR  TYPOGRAPHICAL  SUPERIORITY 
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The  prize-winning  page,  and  the  Francis  Wayland  Ayer  Cup  which,  for  the  second 
time,  has  been  utvarded  to  the  “New  York  Herald  Tribune.”  This  paper  also 
received  first  honorable  mention  in  the  division  comprising  newspapers  of  more 
than  50,000  circulation. 
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The  Winner,  and  ALL  Papers  receiving 


Honorable  Mention  in  the  Division  for  Circnlations  of  more  than 


50,000,  nse  G-E  ELECTRIC  HEAT 


The  coincidence  is  significant  —  skilled  craftsmen 


choose  good  tools. 


•  If  you,  too,  want  better  plates,  reduced  spoilage,  less  waste  in  metal,  and  clean,  quiet,  comfcH'table 
wcwking  conditions  —  in  short,  the  advantages  of  electric  heat  —  slip  some  G-E  cast -in  immersion  units  into  your  stereotype 
pot.  •  Installation  is  simple;  it  can  be  effected  over  a  single  week-end.  Consult  the  nearest  G-E  office;  or  address 
General  Electric,  Dept.  6A-201,  Schenectady,  N.  Y. 


GENERAL  m  ELECTRIC 


26 


Editor  &  Publisher  for  May  5,  1934 


CODE  MATTERS,  CIRCULATION  TREND, 
AMONG  INLAND  CONVENTION  TOPICS 

Group  Will  Also  Discuss  Improvement  of  News  Columns  and 
Ways  to  Increase  Advertising  at  Chicago  Meeting,  May 
15-16 — Board  Will  Meet  May  14 


{Special  to  Eoitok  &  Publisher) 

Chicago,  May  l — inland  Daily 
Press  Association  members  will 
convene  here  Tuesday  and  Wednesday, 
May  15  and  16,  to  discuss  newspaper 
publishing  problems  under  the  NI^ 
circulation  trends  and  methods,  im¬ 
provement  of  the  editorial  and  news 
columns,  freedom  of  the  press,  ways 
and  means  of  increasing  local,  national 
and  classified  advertising,  and  general 
mechanical  and  managerial  problems,  it 
was  announced  this  week  by  President 
Verne  E.  Joy,  Centralia  (Ill.)  Sentinel. 

The  board  of  directors  will  meet  at 
the  Stevens  Hotel  Monday  afternoon, 
May  14,  for  its  regular  business  meet¬ 
ing  prior  to  the  opening  of  the  conven¬ 
tion,  which  will  also  meet  at  the  same 
hotel.  A.  O.  Lindsay,  Quincy  (Ill.) 
Herald-Whig,  chairman,  will  preside  at 
the  board  meeting. 

Dr.  Glenn  Frank,  University  of  Wis¬ 
consin  president,  will  be  the  Tuesday 
luncheon  speaker.  His  subject  will  be 
“The  Alternative  to  Revolution.” 

President  Joy  and  Secretary  J<An  L. 
Meyer  have  prepared  the  following 
two-day  program,  covering  important 
phases  of  newspaper  publishing  under 
current  conditions: 

Tuesday  morning.  May  IS — Report 
of  the  board  of  directors,  F.  E.  Mil¬ 
ligan,  Fort  Scott  (Kan.)  Tribune-Moni¬ 
tor;  Postal  Affairs,  report  and  discus¬ 
sion,  T.  E.  Nowells,  Colorado  Springs 
(Colo.)  Gasette-Telegraph ;  Circula¬ 
tion  Audits,  A.  L  Miller,  Battle  Creek 
(Mich.)  Enquirer-News;  Radio-Press 
Relations,  E.  H.  Harris,  Richnwnd 
(Ind.)  Falladium-Item;  “The  Right  to 
Speak,”  Col.  R.  R.  McCormick,  Chi¬ 
cago  Tribune. 

Tuesday  afternoon — Future  News¬ 
print  Prices,  E.  P,  Adler,  Davenport 
(la.)  Times;  Qiain  Store  Volume,  J. 

S.  (jray,  M^onroe  (Mich.)  News;  In¬ 
land  Industrial  Relations,  A.  W.  Ship- 
ton,  Springfield  Illinois  State  Journal; 
Newspaper  Industrial  Board,  Harvey 
J.  Kelly,  chairman  of  the  board  and 
A.N.P.A.  special  standing  committee; 
Costs  and  Production — An  Inland  Sur¬ 
vey,  F.  W.  Schaub,  Decatur  (Ill.)  Her- 
ald-Reziew.  The  rest  of  the  afternoon 
s^sion  will  be  devoted  to  code  forum, 
with  questions  and  answers.  Among  the 
suggested  topics  for  discussion  under 
mechanical  production  are  the  fol¬ 
lowing  : 

I.  Advices  are,  mechanical  contracts 
should  be  written  with  “pay  by  the 
hour” ;  that  use  of  “pay  per  week” 
should  be  eliminated  at  once.  Shall  we 
settle  the  question  now,  as  an  “Inland 
Practice  in  an  advisory  way”? 

2.  What  plans,  etc.,  have  you  found 
recently,  that  saved  money  in  produc¬ 
tion  departments? 

3.  What  experiences  with  regard  to 
waste  paper?  Reducing  paper  bills? 

4.  Who  will  help  regarding  the  ques¬ 
tion  of  making  mats  and  cuts  for  ad¬ 
vertisers,  etc.,  now  that  there  is  a  code 
for  electrotypers  and  stereotypers? 

Wednesday  morning.  May  16— Circu¬ 
lation  Round  Table  with  A.  E.  Meyer, 
Clinton  (la.)  Herald,  presiding.  “Self- 
Competition  with  Magazines,”  Vance 
Jerome,  Greenboro  (N.  C.)  News- 
Record;  “The  Reader  Should  Pay 
More,”  W.  R.  Ronald,  Mitchell  (S.  D.) 
Republican;  “Monthly  Mail  Collec¬ 
tions,”  Walter  S.  ChambCTS,  New 
Castle  (Ind.)  Courier-Times.  The  fol¬ 
lowing  questions  have  been  submitted 
for  circulation  round-table  discussion: 

1.  How  many  furnish  free  copies  to 
clipping  bureaus?  (iet  full  price?  Get 
part  price? 

2.  Should  Media  Records,  etc.,  be 
furnished  free  copies?  How  many  get 
paid  for  such  copies? 

3.  Does  insurance  as  a  premium  or 
service  really  “insure”  circulation? 


4.  Anyone  discovered  ways  to  increase 
efficiency  of  carrier  or  truck  delivery 
service  ? 

5.  Are  prices  now  paid  by  carriers, 
agents,  etc.,  satisfactory  and  equitable, 
in  the  face  of  present  conditions  and 
costs?  (b)  How  about  farm  conditions 
at  this  time  with  regard  to  subscription 
rates,  collections,  etc? 

6.  Smaller  dailies — how  many  employ 
field  men  to  call  on  farmers  and  small 
village  prospects?  Salary  or  commis¬ 
sion?  Do  you  provide  autos,  or  what 
is  the  best  arrangement? 

7.  How  has  the  Little  Merchant  Plan, 
or  similar,  worked  in  relation  to  sales 
taxes  ? 

8.  Have  you  changed  to  more  mature 
carriers?  Any  differences  in  organiz¬ 
ing,  handling,  remuneration? 

William  Southern,  Jr.,  Independence 
(Mo.)  Examiner,  will  preside  over  the 
^itorial  round  table  Wednesday  morn¬ 
ing.  Roscoe  B.  Ellard,  University  of 
Missouri  School  of  Journalism,  will 
present  “An  Editorial  Page  Survey.” 
Questions  up  for  consideration  include : 

What  special  local  features  have  been 
developed  ? 

Any  new  ideas — news,  features,  edi¬ 
torial — for  building  good  will,  holding 
readers,  getting  new  readers? 

How  about  the  newspapermen’s 
guilds?  What  do  you  expect? 

Is  the  general  public  prestige  of  the 
press  greater  than  a  year  ago? 

If  you  feel  that  economists,  speakers, 
etc.,  are  wilfully  or  innocently  harming 
the  standing  of  the  press  wrongfully, 
wdiat  do  you  think  should  be  done 
about  it? 

Wednesday  afternoon  —  Advertising 
Round  Table  with  Hoyt  F.  Boylan, 
Richmond  Palladium-Item,  presiding. 
“The  Newspaper  and  Retailer,”  J.  M. 
Baskin,  Fairchild  Publications;  “Meet¬ 
ing  Alibis  of  National  Advertisers,” 
Lee  P.  Loomis,  Mason  City  (la.) 
Globe-Gazette;  “Classified — How  to 
Build  and  Maintain,”  Robert  W.  Bliss, 
Jamesville  {Wis.)  Gazette. 

Under  general  discussion  Wednesday 
afternoon  are  the  following  subjects: 

“Promoting  Public  Relations,”  R.  R. 
Reid,  Richmond  Palladium-Item;  “Les¬ 
sons  from  Consolidations,”  E.  K.  Todd, 
Rockford  (Ill.)  Newspapers,  Inc.; 
“When  the  Sheet  Looks  ‘Rotten’,” 
John  Harm,  Chicago  Daily  News  me¬ 
chanical  superintendent.  _ 

A.  W.  Shipton,  Springfield  Illinois 
State  Journal,  will  discuss  the  news- 
writers’  g;uild  movement.  Exlward_  E. 
Lindsay,  Decatur  (Ill.)  Herald-Review, 
will  speak  on  hours  and  pay  for  edi¬ 
torial  workers.  President  Joy  will  re¬ 
port  on  daily  newspaper  code  develop¬ 
ments  and  vice-president  Linwood  I. 


CONUNDRUM... 

Which  of  the  five  New  York 
morning  newspapers  car¬ 
ried  the  most  advertising 
of  retail  grocery  stores  in 
1933?  The  answer  will  give 
I  you  an  idea  of  which  news- 
I  paper  is  obviously  consid- 
I  ered  more  influential  with 
f  the  women  who  do  the 
buying.  You’re  right.  It’s 
the 

NEW  YORK 

IHctalb  ^Tribune 


Noyes,  Ironwood  (Mich.)  Globe,  will 
review  the  important  highlights  of  the 
A.N.P..\.  meeting  in  New  York  last 
week. 

The  I.C.M.A.  exhibit  on  newspaper 
boy  welfare  will,  also  be  on  display  at 
the  inland  convention. 


REPORTERS  ORGANIZE 

Organization  of  the  New  York  Mu¬ 
nicipal  Building  Reporters  Association 
was  completed  May  2  by  newspaper 
men  assigned  to  cover  the  city  offices 
and  departments  in  the  building.  It 
will  1^  affiliated  with  the  Association 
of  City  Hall  Reporters.  Officers  of 
the  new  association  are  John  L.  Under¬ 
hill  of  The  New  York  Times,  presi¬ 
dent,  and  J.  W.  Haslett  of  the  World- 
T elegram,  secretary-treasurer. 


INTERTYPE  SHOWS  PROHT 

Intertype  Corporation  for  the  quarter 
ended  March  M  reported  net  profit 
after  taxes,  depreciation  and  other 
charges  of  $40,889,  equal  after  dividend 
requirements  on  8  per  cent  first  and  6 
per  cent  second  preferred  stocks  to  10 
cents  a  share  on  221,612  no-par  com¬ 
mon  shares,  contrasted  with  net  loss  of 
$47,999  a  year  before. 


DANIELS  VISITS  RALEIGH 

Josephus  Daniels,  American  Ambas¬ 
sador  to  Mexico  and  president  of  the 
Raleigh  (N.  C.)  News  and  Observer, 
and  Mrs.  Daniels,  arrived  in  Raleigh 
this  week,  for  their  first  visit  since  his 
appointment  as  Ambassador  to  Mexico. 
Following  a  brief  stay  at  their  home, 
Mr.  and  Mrs.  Daniels  will  go  to  Wash¬ 
ington. 


INVESTIGATING  WIRE 
CHARGES  IN  N.  C 

Utilities  Commissioner  Orders  Hesr. 

ing  to  Determine  If  Rates  for 
Press  Service  Are 
Unreasonable 

(Special  to  Editor  &  Publishes) 

Raleigh,  N.  C,  May  2— Stanley 
Winborne,  state  utilities  commissioner, 
on  April  29  ordered  officials  of  all  tet 
phone  and  telegraph  companies  oper¬ 
ating  in  North  Carolina,  to  appear  b^ 
fore  the  commission  Tuesday,  May  15, 
to  show  cause  why  the  existing  rates 
{or  telegraph  and  telephone  press  ser¬ 
vice  are  not  unreasonable  and  should 
not  be  reduced. 

In  making  known  the  order,  (^ommis- 
sioner  Winborne  said  that  for  some 
time  complaints  have  come  to  his  of¬ 
fice  with  reference  to  the  charges.  He 
said  that  of  the  rates  to  be  investigated 
under  the  order,  the  most  serious  com¬ 
plaints  come  from  the  subscribers  to  the 
service  of  the  press  associations,  and 
particularly  from  the  publishers  of  pa¬ 
pers  in  smaller  cities  and  towns  who  feel 
that  the  rates  they  are  required  to  pay 
are  excessive. 

“To  what  extent  the  regulation  of 
charges  for  the  news  service  is  within 
the  jurisdiction  of  this  commission  will 
be  determined  after  the  hearing,”  Mr, 
Winborne  said. 


NEW  CHICAGO  ADDRESS 

Theis  &  Simpson  Co.,  Inc.,  publishers' 
representatives,  have  moved  their  Chi¬ 
cago  office  from  75  E.  Wacker  Drive 
to  605  N.  Michigan  Avc. 


POINT  OP 
DIFFERENCE  NO.  1 


^Ji—THEONLY 
INTERNATIONAL  DAILY 
NEWSPAPER . 


The  Christian  Science  Monitor  gathers  the  news 
of  all  the  world,  and  distribules  it  throughout 
the  world.  It  is  read  in  124  countries.  It  has 
twelve  news  bureaus  .  .  .  hundreds  of  cor¬ 
respondents  .  .in  addition  lo  Associated  Press, 
United  Press  and  Press  Wirelesf  service. 
Monitor  readers  are  open-minded,  far-seeing, 
receptive  of  every  good  service  or  product. 


THE 

CHRISTIAN  SCIENCE 
MONITOR 

hy  Th«  ChrifitisB  Seienr*  PubltthlBf  Seel«l7 

BoMoBs  MsMsehuDCttfi 


NEW  YORK  OFFICE— 500  FIFTH  AVENUE 

Othsr  Bmnch  O0icm»t  Chiraso.  Detroit.  St.  Loula, 
KaBoa*  City*  Sao  FraBrlitco.  Lot  Angelet,  Seattle.  Miami. 
LoBdoB,  Parli,  Berllo.  FloreBce,  GeBera. 


I  ^  INTERN ATIONAi  DAILY 
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GAGNON  AGAIN  HEADS 
CANADIAN  PRESS 

^  J,  J.  Butler  of  Toronto  Mail  & 
Empire  Elected  President  of 
Canadian  Daily  News¬ 
papers  Association 

(Special  to  Editor  &  Publisher) 
Toronto,  May  3 — In  his  presiden¬ 
tial  address,  Henri  Gagnon,  general 
manager  of  Quebec  Soleil,  today  told  the 
annual  meeting  of  the  Canadian  Press 
that,  with  the  possible  exception  of  the 
war  years,  there  has  not  been  in  the 
history  of  the  co-operative  news-gather¬ 
ing  association  of  the  Canadian  daily 
newspapers  a  period  in  which  its  useful¬ 
ness  to  the  papers  and  to  the  country 
itself  has  been  as  clearly  demonstrated 
as  during  the  last  few  months. 

Mr.  Gagnon  paid  tribute  to  the  “long 
vears  of  strenuous  and  capable  effort’’ 
j.  F.  B.  Livesay,  general  manager,  had 
contributed  to  the  Canadian  press. 

Proposals  of  the  management  for 
carrying  on  the  news  service  unimpaired 
during  the  coming  year  were  authorized. 
A  substantial  increase  in  the  assessment 
for  British  and  foreign  cable  reports 
»as  also  authorized. 

Mr.  Gagnon  was  reelected  president. 
Others  elected  were :  Honorary  Pres¬ 
ident,  E.  Norman  Smith,  vice-presi¬ 
dent  of  the  Journal,  Ottawa;  first 
vice-president,  W.  B.  Preston,  manag¬ 
ing  director  of  the  Expositor,  Brant¬ 
ford,  Ont. ;  second  vice-president,  H.  P. 
Duchemin,  managing  director  of  the 
Post-Record,  Sychiey;  directors:  Sena¬ 
tor  VV.H.  Dennis,  the  Herald,  Halifax; 
H.  P.  Robinson,  the  Times-Globe,  Saint 
John,  N,  B. ;  J.  A.  McNeil,  the  Gasette, 
Montreal ;  Oswald  May  rand.  La  Presse, 
Montreal;  E.  J.  Archibald,  the  Star. 
Montreal ;  W.  Rupert  Davies,  the  Whig- 
Standard,  Kingston,  Ont. ;  H.  W.  An¬ 
derson,  the  Globe,  Toronto;  C.  O. 
Knowles,  the  Telegram,  Toronto;  A. 
R.  Ford,  the  Free  Press,  London,  Ont. ; 
E.  H.  Macklin,  the  Free  Press,  Winni¬ 
peg;  M.  E.  Nichols,  the  Tribune,  Win¬ 
nipeg;  Victor  Sifton,  the  Leader-Post, 
Regina;  Thomas  Miller,  the  Times, 
Moose  Jaw ;  John  M.  Imrie,  the  Jour¬ 
nal,  Edmonton ;  Senator  W.  A.  Buch¬ 
anan,  the  Herald,  Lethbridge;  F.  J. 
Burd,  the  Proi’ince,  Vancouver;  and  C. 
Swayne,  the  Colonist,  Victoria. 

W.  J.  J.  Butler  of  Toronto,  director 
of  advertising  of  the  Mail  and  Empire, 
was  elected  president  of  the  Canadian 
Daily  Newspapers  Association  at  the 
conclusion  of  the  annual  convention  here 
yesterday. 

0.  L  Spencer,  managing  director  of 
the  Calgary  Herald,  was  elected  vice- 
president,  and  William  Wallace  of  the 
Toronto  Star  was  elected  treasurer. 

A,  W.  Robb,  business  manager  of  the 
Herald  and  Mail  of  Halifax,  is  past 
president  of  the  asscxtiation. 

Directors  for  1934  follow:  H.  G. 
Brewer,  Montreal  Star;  Senator  W.  A. 
Buchanan.  Lethbridge  Herald;  F.  J. 
Burd,  Vancouver  Province;  W.  J,  J. 
Butler,  Mail  and  Empire,  Toronto;  C.  D. 
Dingn^,  Beacon-Herald,  Stratford ; 
J.  F.  Drummie,  Telegraph-Journal, 
Samt  John;  T.  N.  Dwan,  Toronto  Tele- 
Graybiel,  Border  Cities 
itur,  Windsor;  Emile  Jean,  Le  Nouvel- 
tttf.  Three  Rivers;  F.  I.  Kerr,  HomU- 
^Spectator;  H.  E.  Lemieux,  Le  Droit, 
E.  H.  Macklin,  Winnipeg 
ree  Press;  A.  D.  Mackenzie,  CariMion 
'jpserver  Sarnia;  Thomas  Miller, 
‘^s-Herald,  Moose  Jaw;  W.  J.  Motz, 
Record  Kitchener;  H.  B.  Muir,  Whig- 
^tmdard,  Kingston;  Col.  R.  F.  Park- 
mon  Ottcrmo  Journal;  Georges  Pelle- 
Mr,  Le  Deyotr,  Montreal ;  W.  B.  Pres- 
Ephsxtcnr  Brantford;  A.  G.  Samp- 
^  ChronxcleStar.  Halifax;  Victor 

Sm^h  Regina;  E.  G. 

M»h,  Chrontcle-Telegraph,  Quebec; 

ui  f  Ca/fpory  jOaily  Herald; 

Charil. ^txzette,  Montreal; 

S’""  London; 

rl^  T^pnto  Star. 

deluraf.  J>e  mvited  to  send  eight 
Co^r^J^  Imperial  Press 

nual  was  announced  at  the  an- 

SnirTp"*  Canadian  Section, 

Pte  Press  Union,  which  also  met 


here  yesterday.  The  conference  will  be 
held  in  the  Union  of  South  Africa  from 
May  6  to  June  21,  1935. 

Details  of  the  trip  were  explained  at 
today’s  meeting,  held  under  the  chair¬ 
manship  of  J.  H.  Woods,  editor  of  the 
Calgary  Herald. 

The  following  officers  were  elected: 
Honorary  Chairman,  Rt.  Hon.  Lord 
Atholstan,  Montreal  Star ;  Chairman, 
J.  H.  Woods,  Calgary  Herald;  honor¬ 
ary  secretary-treasurer,  W.  A.  Craick, 
Industrial  Canada,  Toronto. 


WHAT  OUR  READERS  SAY 


STEREOTYPE  DRY  MAT 
CODE  IS  OPPOSED 


A.  N.  P.  A.  Attorney  Says  Compact 

Propose*  Price  Fixing,  Monopoly 
and  Oppression  —  Industry 
Chairman  Denies  Charges 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  May  3 — Opposition  to 
the  proposed  NRA  code  for  the  stereo¬ 
type  dry  mat  industry  was  recorded 
today  by  Elisha  Hanson,  American 
Newspaper  Publishers  Association’s 
Washington  attorney,  on  the  ground 
that  the  compact  proposes  price-fixing, 
monopoly  and  oppression  of  smaller 
newspapers. 

Hanson  also  objected  on  the  ground 
that  the  code  as  submitted  contemplates 
a  control  of  the  industries’  merchandise 
after  it  reaches  the  hands  of  consumers. 

The  mat  industry,  he  pointed  out, 
consists  of  but  a  few  members  who, 
through  their  plan  of  open  price  agree¬ 
ments,  could  effectually  end  competition 
and  lead  to  parcelling  of  customers. 

One  of  the  restrictions  which  the 
code  would  impose  on  those  under  its 
jurisdiction  is: 

“No  member  of  the  industry  shall 
knowingly  sell  syndicate  mats  to  a 
newspaper  for  use  in  the  direct  produc¬ 
tion  of  such  newspaper." 

Another  would  restrict  quantity  dis¬ 
counts  to  those  who  buy  not  less  than 
20,000  syndicate  mats  or  100,000  news¬ 
paper  mats. 

Hanson  assured  the  code  hearing  the 
A.N.P.A.  has  no  objection  to  the  dry 
mat  industry  having  a  code  of  its  own 
but  does  object  to  price  fixing. 

_  “We  want  them  to  remain  competi¬ 
tive,  not  to  get  together  and,  under  a 
code,  fix  prices,”  he  explained. 

The  section  which  would  deny  sales 
of  syndicate  mats  for  newspaper  publi¬ 
cation  is  an  attempt  to  control  the  use 
of  a  ^  product  after  it  leaves  the  pro¬ 
ducer’s  hands,  and  to  force  small  papers, 
many  of  which  use  syndicate  mats  for 
daily  production,  to  purchase  a  more 
expensive  article  than  they  need,  he 
protested. 

With  reference  to  the  quantity  dis¬ 
count  program,  the  publishers’  attor¬ 
ney  asked  that  NRA  inquire  into  just 
ho.w  _  many  and  who  would  be  in  a 
position  to  obtain  discounts.  He  pre¬ 
dicted  it  will  be  found  that  publishers 
of  smaller  papers  would  not. 

Chairman  Townsend  of  the  Code 
Committee  answered  Hanson’s  protest 
by  declaring  the  attorney  is  misin¬ 
formed.  He  asserted  the  syndicate 
mats  are  not  used  in  daily  newspaper 
production,  or  at  least  not  in  very  many, 
because  they  are  not  mechanically  con¬ 
structed  for  such  service.  They  are 
designed,  he  explained,  for  use  by  syn¬ 
dicates  which  must  make  several  hun¬ 
dred  castings  from  the  same  impression. 
Restriction  against  attempted  use  by 
dailies  is  designed  to  end  costly  service 
charges  which,  he  said,  invariably  re¬ 
sult  when  an  effort  is  made  to  employ 
them  in  producing  newspapers.  The 
difference  in  shrinkage  between  news¬ 
papers  and  syndicate  mats  is  the  basis 
of  the  difficulty,  he  pointed  out. 

With  reference  to  price  differential, 
Townsend  answered  the  argument  is 
not  tenable  since  there  is  none. 

The  code  proposes  a  general  work 
week  of  40  Hours,  with  the  usual  ex¬ 
ceptions  for  certain  types  of  work,  and 
a  minimum  wage  of  40  cents  for  male 
labor  and  32  cents  for  female.  It  is 
sponsored  by  the  American  Dry  Mat 
Manufacturers  Association,  which  claims 
to  cover  the  entire  industry. 


RACING  DOPE  ACCURACY 

To  Editor  &  Pubusher;  I  noted, 
as  did  most  other  Chicago  turf  writers 
and  racing  selectors,  the  recent  contri¬ 
bution  to  your  "Shop  Talk  at  Thirty’’ 
column  by  Burrie  Dickinson  of  the  Uni¬ 
versity  of  Illinois,  giving  an  analysis 
of  racing  selections  that  purports  to 
prove  the  percentage  of  winners  chosen 
by  newspaper  handicappers  is  ridicu¬ 
lously  low. 

Editor  &  Publisher  is  hardly  the 
place,  of  course,  to  carry  on  a  contro¬ 
versy  over  racing  selections.  But  the 
article  drew  its  conclusions  from  prem¬ 
ises  so  illegitimate  that  every  Chicago 
racing  writer  resented  it  thoroughly, 
and  feels  that  we  are  entitled  to  a  hear¬ 
ing. 

Our  chief  complaint  is  that  Mr.  Dick¬ 
inson  has  not  even  an  elementary  knowl¬ 
edge  of  the  business  of  making  racing 
selections.  This  is  indicated  clearly  by 
the  selectors  he  chose  as  the  basis  of  his 
analysis,  by  his  expedient  of  figuring 
financial  return  upon  a  show  (or  third 
place)  bet  basis,  and  by  his  confining 
his  checking  to  so  brief  a  period  as  26 
racing  days.  It  might  interest  him  to 
know  that  the  records  of  all  prominent 
selectors  are  tabulated  carefully,  year 
after  year  and  over  thousands  of  races, 
according  to  a  standard  method  that 
permits  accurate  comparison.  An  anal¬ 
ysis  constructed  from  these  records 
means  something;  the  broad  statements 
wHich  he  feels  called  upon  to  make  after 
his  feeble  dip  into  this  vast  stream  of 
statistics  makes  it  plain  that  he  has  a 
pseudo-scientific  mind  similar  to  that  of 
an  advertising  copy  writer  employed  on 
cosmetic  accounts. 

The  plain  fact  is  that  a  professional 
racing  selector  will  average  30%  winners 
over  any  long  period.  The  dividing  line 
between  the  amateur  and  the  profes¬ 
sional  was  long  ago  set  by  experience 
at  26%;  any  selector  who  cannot  bet¬ 
ter  that  percentage  year  in  and  year  out 
does  not  belong. 

On  Dickinson’s  list  of  selectors  (aside 
fiom  the  syndicated  longshot  specialist, 
Walsh)  are  found  only  two  turf  writ¬ 
ers — Hirtenstein  of  the  Daily  News  and 
Simmons  of  the  Examiner.  It  will  be 
noted  that  these  are  the  high-percentage 
selectors  of  the  group,  Hirtenstein  hav¬ 
ing  31%  and  Simmons  28%  as  against 
the  23%  average.  Had  Mr.  Dickinson 
been  making  a  really  sincere  investiga¬ 
tion  of  his  subject  he  would  have  broken 
down  the  records  of  the  Chicago  se¬ 
lectors  who  cover  racing,  and  included 
all  of  them.  He  would  have  found  such 
a  handicapper  as  Sparr,  of  the  Amer¬ 
ican,  selecting  more  than  33%  winners 
over  the  more  than  1,0(X)  races  of  the 
Chicago  season,  and  showing  a  substan¬ 
tial  profit  on  a  flat  win  bet.  He  would 
have  found  the  professional  average  for 
the  season  right  around  30%. 

A  racing  selector  is  the  cmly  sports 
department  employe  whose  predictions 
must  stand  checking,  and  none  of  us  is 
afraid  of  a  complete  and  open  record. 
But  it  is  a  little  hard  to  stomach  when 
currency  is  given  to  the  opinions  of  a 
schoolboy  who  believes  that  Jerry  the 
Jockey  and  Longshot  Luke  are  legiti¬ 
mate  newspaper  handicappers,  and  who 
condemns  the  whole  craft  upon  averages 
based  upon  their  performances. 

Larry  Fitzgerald, 
Illinois  Turf  Writers’  Association. 

*  *  * 

Editor’s  Note — Editor  &  Publisher, 
of  course,  reserves  the  right  to  select 
its  own  controversies.  Therefore,  this 
paper  is  the  “proper  place”  for  this  one. 
Mr.  Burris  Dickinson  happens  to  be  a 
member  of  the  faculty  of  the  Univer¬ 
sity  of  Illinois,  with  a  Ph.  D.  degree  in 
economics  and  is  well-recognized  as  an 
expert  in  economic  statistics. 

We  put  up  to  him  the  points  raised 
by  Mr.  Fitzgerald  and  have  the  follow¬ 
ing  response:  “I  agree  with  Mr.  Fitz¬ 
gerald,  that  the  most  accurate  results 
would  have  been  obtained  by  extending 
the  survey  over  a  longer  period  of  time 
and  including  a  larger  number  of  se¬ 
lectors.  Inasmuch  as  I  stated  the  ex¬ 
tent  of  my  survey  I  assumed  its  limita¬ 


tions  were  apparent.  Nevertheless  an 
average  based  on  1381  predictions  pro¬ 
vides  a  sufficiently  broad  statistical 
base  for  at  least  tentative  conclusions. 
On  the  point  on  which  Mr.  Fitzgerald’s 
data  is  comparable  with  mine  there  is 
only  a  minor  variation.  His  average 
of  first  place  winners  was  30  per  cent, 
whereas  my  averages  were  28  and  31 
per  cent  for  Simmons  and  Hirtenstein, 
the  only  writers  whom  he  recognizes. 

“My  inclusion  of  other  selectors  than 
professional  turf  writers  was  deliberate. 
It  did  not  seem  unfair  to  me,  as  all  of 
the  selections  did  appear  in  the  news- 
paiiers  in  question.  Readers  had  equal 
access  to  all  of  them,  and  so  far  as 
I  can  see  were  not  told  that  some  were 
expert  and  others  not  so  expert. 

"My  reason  for  calculating  betting 
returns  on  a  show  basis  was  a  belief 
that,  since  show  bets  involve  a  certain 
amount  of  averaging,  the  results  would 
be  more  typical.  I  assumed  that  if 
bets  were  placed  on  the  same  horses 
in  a  large  number  of  races,  the  average 
winning  by  each  of  the  three  methods 
of  betting  would  be  identical.  I  see  no 
reason  why  this  would  not  be  true, 
unless  the  betters  using  one  method 
were  more  skillful  than  the  others. 

“If  more  complete  tabulations  of  the 
betting  returns,  as  well  as  the  percen¬ 
tage  of  first  place  winners  picked,  are 
available  I  hope  Editor  &  Publisher 
can  publish  them.  Indeed  may  I  make 
the  suggestion  that  the  turf  writers 
give  this  information  to  newspaper 
readers  by  adding  to  the  selections  each 
day  the  percentage  of  winners  picked 
for  the  season  to  date  and  the  percen¬ 
tage  won  or  lost  on  bets?’’ 

RATE  CUTS  IN  PITTSBURGH 


PresB  and  Sun-Telegraph  Offer  Big 

Discounts  on  Local  Advertising 

Differences  between  the  Pittsburgh 
Press  and  the  Pittsburgh  Sun-Telegraph 
in  the  matter  of  local  advertising  rates 
have  reached  a  point  where  new  adver¬ 
tisers  received  a  60  per  cent  discount 
from  regular  rates  by  the  Press  and  50 
per  cent  from  the  Sun-Telegraph,  as 
compared  with  May,  1933. 

Sunday  rates  had  been  cut  to  half 
price  by  the  Press  and  to  that  of  the 
daily  paper  by  the  Sun-Telegraph.  The 
reductions  do  not  affect  national  or 
classified  advertising.  The  large  de¬ 
partment  stores  are  upset  over  the  trend 
of  events  and  there  has  been  some 
talk  of  a  Shopping  News  to  be  launched. 
The  Post-Gazette  has  made  no  change 
in  rates. 

The  trouble  is  said  to  have  started 
when  Kaufmann’s  Department  Stores 
and  Gimbel  Brothers  took  up  with  the 
Press  the  matter  of  extending  the 
milline  rate  brackets  beyond  the  950,000 
maximum.  The  Press  declined  to  do 
this  counter-proposing  with  an  offer  of 
30  per  cent  reduction  to  the  store  wish¬ 
ing  to  go  beyond  the  maximum  to  the 
extent  of  250,000  lines.  The  Sun-Tele¬ 
graph  wished  the  brackets  to  be  ex¬ 
tended  25,000  to  50,000  lines  at  a  time 
and  rate  reductions  so  adjusted.  Then 
followed  an  offer  by  the  Sun-Telegraph 
of  a  50  per  cent  reduction  on  linage 
from  last  year’s  and  the  cutting  of  its 
Sunday  rate  in  half  on  linage  over  last 
year. 

NEWMAN  JOINS  HEARST 


New  York  Po«t  Circulation  Manager 
Tendered  Testimonials 

Abram  Newman,  for  10  years  circu¬ 
lation  manager  of  the  New  York  Post, 
has  resigned  to  join  the  circulation  de¬ 
partment  of  the  Hearst  Newspapers. 

He  has  been  succeeded  by  James 
Getleson,  who  for  10  years  has  been 
Post  city  circulation  manager. 

Mr.  Newman  was  tendered  two  tes¬ 
timonial  dinners  last  week  by  his  asso¬ 
ciates.  The  first  was  given  by  circula¬ 
tion  and  city  circulation  managers  of 
all  New  York  papers  at  the  Cafe  de 
Paris.  The  second  was  given  by  asso¬ 
ciates  on  the  Post  and  friends  at  the 
Old  Homestead  Inn. 

Before  joining  the  Post  Mr.  Newman 
was  with  the  Evening  Telegram  and  the 
Globe.  Mr.  Getleson  was  previously 
with  the  Evening  Mail  for  14  years. 
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JOE  VILA,  FAMOUS  SPORTS  WRITER 
AND  NEW  YORK  SUN  VETERAN  DIES 

Originated  System  of  Reporting  Football  Games  Play  by  Play — 
Widely  Known  as  Authority  in  All  Branches  of  Sports — 
Served  on  Sun  41  Years 


JOE  VILA,  nationally  known  sporting 
writer,  member  of  the  New  York 
Sun  staff  for  nearly  41  vears,  and  sport¬ 
ing  editor  since 
1914,  died  April 
27  at  his  home  in 
Brooldyn. 

The  heart  at¬ 
tack  that  led  to 
his  death  was  the 
result  of  his  de¬ 
votion  to  his  work 
and  his  men.  With 
the  return  of  le¬ 
galized  betting  on 
the  race  track  at 
Jamaica  April  21, 
he  worked  tire¬ 
lessly  for  hours 
Joe  Vila  cover 

the  story,  as  he  had  done  so  many  times 
in  the  past  and  to  lighten  the  burden 
of  the  regular  racing  writers.  His 
health  had  not  been  of  the  best  and  the 
exertion  put  too  great  a  strain  on  his 
heart. 

Born  in  Boston  on  Dec.  16,  1866,  and 
christened  Joseph  Spencer  Vila,  he  was 
graduated  from  the  Boston  Latin  School 
and  entered  Harvard  with  the  class  of 
1889.  But  he  found  university  life  too 
conhning  and  he  left  at  the  end  of  his 
freshman  year. 

With  the  idea  of  devoting  his  life  to 
railroading,  he  entered  the  employ  of 
the  Baltimore  &  Ohio  Railroad  as  a 
brakeman  and  shortly  afterward  became 
a  baggage  man  on  trains  running  be¬ 
tween  Jersey  City  and  Washington. 

On  one  of  his  trips  he  struck  up  an 
acquaintance  with  a  man  who  prov^  to 
be  Joseph  1.  C.  Clark,  managing  editor 
of  Albert  Pulitzer’s  Morning  Journal. 
Mr.  Clark,  greatly  taken  with  the  young 
baggage  man,  persuaded  him  before  the 
trip  was  over  to  abandon  railroading 
and  enter  the  newspaper  business  as  a 
reporter  on  the  staff  of  the  Journal. 
That  was  in  the  spring  of  1889.  His 
first  work  was  on  the  city  staff,  but  in 
the  fall  he  was  assigned  to  cover  the 
Harvard-Princeton  football  game.  That 
day  he  originated  the  system  of  report¬ 
ing  the  game  play  by  play  which  is  in 
general  use  today. 

He  wrote  “technical  accounts’’  of 
other  important  games  that  season  and 
the  innovation  took  the  fans  by  storm. 
They  marveled,  doubted  its  accuracy  at 
first,  for  it  seemed  impossible  that  the 
human  eye  could  see  and  the  hand  make 
note  of  all  the  rapid  plays  in  a  rough 
and  tumble  foott»ll  game,  especially 
since  there  were  no  press  boxes  and 
sports  reporters  had  to  run  along  the 
side  lines  and  see  as  best  they  could 
through  the  crowds  of  alumni  and  play¬ 
ers  and  officials  at  the  field’s  edge. 

But  the  accuracy  of  the  Vila  stories 
could  not  be  doubted  by  any  one  who 
saw  the  games,  and  next  season  sports 
writers  on  most  of  the  papers  over  the 
country  were  getting  headaches  trying 
to  figure  out  “technical  account’’  sys¬ 
tems  that  their  own  readers  were  de¬ 
manding. 


From  then  on  he  was  a  sporting 
writer.  He  left  the  Journal  in  February 
of  1890  to  go  with  the  Herald,  where 
he  remained  until  Mav  30,  1893,  when 
he  joined  the  staff  of  the  Sun,  under 
Charles  A.  Dana.  He  covered  the  great 
prize  fights  of  the  era  that  knew  John 
L.  Sullivan,  James  J.  Corbett.  Bob 
Fitzsimmons,  James  J.  Jeffries,  Tom 
Sharkey,  George  Dixon,  Terry  McGov¬ 
ern,  Jack  McAuliffe,  Kid  Lavig^e  and 
Joe  Walcott.  He  first  introduced  the 
typewriter  at  the  ringside,  although  he 
didn’t  use  it  himself. 

He  dictated  his  stories  to  a  typist 
named  Billy  Nash  who  pounded  them 
out  on  a  big,  old-fashioned  machine,  but 
b^use  Billy  was  so  small  and  he  was 
big  and  strong,^  Mr.  Vila  always  car¬ 
ried  the  typewriter  on  his  shoulder  into 
the  fight  club  and  down  to  the  ringside. 


He  covered  the  ball  games,  the  big 
football  games,  the  Poughkeepsie  re¬ 
gatta  and  every  other  sporting  event  of 
importance.  He  was  the  race  track  re¬ 
porter  from  1900  to  1910.  His  capacity 
for  work  was  prodigious  and  over  a 
span  of  19  years  he  did  not  take  a  day 
off,  Sundays  included. 

In  March  of  1914,  he  became  sporting 
editor  of  the  Evening  Sun,  and  started  his 
column  “Setting  the  Pace.”  He  always 
remained  a  reporter,  however.  It  was 
his  custom  to  go  to  the  office  at  8 
o’clock  in  the  morning,  read  proof  on 
every  line  of  type  that  went  into  the 
sporting  pages,  attend  to  his  corres¬ 
pondence  and  receive  visitors.  He 
would  leave  his  desk  at  noon  and  make 
the  rounds  of  the  news  centers,  keeping 
in  constant  touch  with  sources  of  infor¬ 
mation. 

There  was  not  a  single  world  cham¬ 
pionship  baseball  series  since  the  be¬ 
ginning  that  he  did  not  cover,  and  he  re¬ 
ported  all  the  major  football  games  in 
the  East  and  all  the  big  heavyweight 
fights. 

A  story  he  enjoyed  telling  con¬ 
cerned  an  occasion  when  Bob  Fitzsim¬ 
mons,  the  heavyweight  champion,  had 
just  laid  another  opponent  low.  Vila 
and  several  fans  were  in  Fitzsim¬ 
mons’  dressing  room  and  the  discus¬ 
sion  waxed  warm  about  the  length  of 
the  blow  that  Fitzsimmons  had  used 
to  deliver  the  haymaker.  Some  said 
it  was  a  long  swing  and  others  as¬ 
serted  the  champion’s  fist  traveled  only 
about  six  inches. 

The  boxer,  fond  of  a  practical  joke, 
.settled  the  matter.  “It  was  a  six-inch 
jab,”  he  said. 

He  measured  approximately  six 
inches  from  Vila’s  chin  and  let  fly — 
and  down  the  writer  went,  and  out. 
Fitzsimmons  had  a  great  laugh  out  of 
that  and  Vila  ruefully  joined  it  when 
he  awoke.  But  he  bided  his  time. 

Some  weeks  later  as  Fitzsimmons 
was  .doing  road  work  in  training  for 
another  fight,  Vila  met  him  one  morn¬ 
ing,  panting  and  heaving  from  a  six- 
mile  jog.  He  made  a  few  inquiries 
about  Fitzsimmon’s  condition  and  pros¬ 
pects  and  the  style  of  fighting  he  ex¬ 
pected  to  use. 

“What  you  want  to  do  Bob,”  he 
said,  “is  to  land  one  like  this — ” 

And  this  time  it  was  Vila’s  turn  to 
measure  off  six  inches  and  paste  the 
champion  on  the  chin.  Fitzsimmons 
went  down  like  a  tree  before  a  wood- 
chopper,  but  he  bounced  up  and  grasped 
Vila’s  hand. 

“Well  placed,  old  fellow!  Well 
placed  I”  he  exclaimed.  “We’re  quits 
now.” 

In  commenting  on  Mr.  Vila  when 
he  first  became  ill,  Damon  Runyon, 
New  York  American  sports  columnist, 
wrote : 

“He  is  without  doubt  the  foremost 
authority  in  America  on  the  historical 
and  political  phases  of  sport,  with  an 
amazing  memory  that  enables  him  to 
sit  down  and  write  a  story  offhand 
involving  the  background  of  a  sport 
situation  that  sends  other  sport  writers 
to  reference  books  for  their  data. 

“This  writer  (Runyon)  is  of  the 
opinion  that  as  a  sports  reporter  Joe 
Vila  has  always  been  in  a  class  by  him¬ 
self,  and  reportorial  efficiency  is  the 
high  light  of  newspaper  work.” 

A  ^n  editorial  April  28  said  in 
part; 

“Mr.  Vila’s  personality  attached  to 
him  the  affection  of  many  men  in  many 
walks  of  life.  Foremost  among  these 
were  his  associates  on  the  Sun,  and 
foremost  among  them  were  the  mem¬ 
bers  of  the  staff  he  assembled  and 
directed.  No  other  tribute  to  him 
could  be  as  convincing  of  his  worth  as 
is  the  sorrow  brought  to  them  by  his 
death.” 

More  than  400  persons,  many  of  them 
prominent  in  the  world  of  sport,  and  a 


large  number  of  Sun  executives  and 
staff  members,  assembled  April  30  at 
the  Funeral  Church,  Broadway  and 
Sixty-sixth  Street,  to  pay  a  final  tribute 
to  the  sports  writer. 


WOOD  SUCCEEDS  VILA 
ON  NEW  YORK  SUN 

It  Named  Sportt  Editor  —  Frank 
Graham  Will  Write  Late  Vet¬ 
eran’s  Column  “Setting 
the  Pace’’ 

Wilbur  Wood  has  been  appointed 
sports  editor  of  the  New  York  Sun 
to  succeed  Joe  Vila,  who  died  last  week. 


Wilbur  Wood  Fbank  Gbaham 

and  Frank  Graham  has  taken  over  Mr. 
Vila’s  column,  “Setting  the  Pace.” 
Keats  Spwd,  managing  editor,  an¬ 
nounced  this  week. 

Mr.  Wood  was  born  in  Kansas  City. 
Kan.,  Jan.  1,  1893,  was  taken  to  Spring- 
field,  Mo.,  at  the  age  of  two  and  lived 
there  until  he  was  ten.  Thence  to  St. 
Louis,  where  he  was  graduatad  from 
Central  High  School  and  won  a  schol¬ 
arship  at  Washington  University,  which 
he  entered  with  the  class  of  1914.  While 
a  student  at  Washington,  he  began  his 
newspaper  career  with  the  St.  Louis 
Reptiblic  and  was  in  his  junior  year 
when  he  left  the  university  to  take  a 
regular  position  as  a  baseball  writer 
on  the  Republic.  He  travelled  with 
the  Browns  and  Cardinals  and  wrote 
boxing  and  other  sports  as  well.  In 
1917,  at  the  age  of  24,  he  became  sport¬ 
ing  editor,  a  position  he  was  filling 
when,  in  1918,  he  joined  the  Naval  Avi¬ 
ation  Corps  and  went  to  France. 

Returning  to  St.  Louis  after  the  war, 
he  took  up  his  work  again  on  the  Re¬ 
public.  In  1920,  this  newspaper  was 
merged  with  the  Globe-Democrat.  He 
survived  the  merger  and  remained  with 
the  Globe-Democrat  for  a  few  weeks 
and  then  set  a  record  by  holding  three 
jobs  in  three  cities  within  a  space  of 
four  days.  On  a  Saturday  night  he 
was  with  the  Globe-Democrat.  On 


Monday  morning  he  was  sporting  ot 
tor  of  the  Akron  (O.)  Press,  and  oo 
Tuesday  morning  he  was  a  member  oi 
the  sporting  staff  of  the  Cleveland  Sett, 
It  appears  that  he  discovered  at  4  p.  j, 
on  Monday  that  he  was  not  only  ti( 
sporting  editor  of  the  Akron  Press  bo 
the  entire  sporting  staff  as  well, 
resigned  at  4.01. 

He  spent  three  years  in  Qeveland  lo! 
then  moved  on  to  Milwaukee,  whet 
he  joined  the  IVisconsin  News  as  hui; 
ol  the  copy  desk.  He  later  served# 
the  St.  Louis  Post-Dispatch  and  Set 
York  Herald. 

In  1924  the  Herald  was  merged  witt 
the  Sun  and  he  came  under  the  dim- 
tion  of  Mr.  Vila. 

Mr.  Graham,  who  has  taken  over  tit 
column,  “Setting  the  Pace,”  which  Jt. 
Vila  wrote,  is  a  native  New  Yorke 
having  been  bom  in  Harlem  on  Nov 
12,  1893.  As  a  youth  he  began  to  writ 
sports  as  a  contributor  to  a  magaiia 
called  Boxing  and,  subsequently,  c» 
tributed  to  the  sporting  pages  of  & 
World.  His  first  connection  with  tit 
Sun  was  as  a  space  writer  on  spon 
in  1913.  In  1915  he  became  a  mo- 
ber  of  the  regular  sporting  staff  j* 
was  assigned  to  cover  the  Giants.  Ii 
the  years  that  have  followed,  he  ha 
travelled  nearly  300,000  mijes  as  lit 
Sun’s  representative  with  the  Giana, 
the  Yankees,  and  the  hockey  clubs,# 
pounding  the  football  trails.  He  ha 
dipped  into  Canada  and  Mexico  in- 
quently  and  has  made  two  trips  to 
rope. 


LAWRENCE  JOHN  TRES 

Lawrence  John  Tres,  34,  telegrajo 
editor  and  sports  columnist  for  the  Aie 
Rochelle  (N.  Y.)  Standard-Star,  ii 
May  1.  He  was  an  authority  on  xtt- 
ball  and  was  on  the  mles  committee « 
the  National  Soft-Ball  Associatk 
Before  going  to  New  Rochelle,  he 
worked  on  newspapers  in  Port  ArAo. 
Tex. ;  Evansville,  Ind. ;  Sayre,  Pa.;  asd 
Elmira,  N.  Y.  He  was  graduate 
from  Ohio  State  University  in  1524 
and  had  been  on  the  staff  of  Tie 
Lantern,  the  student  publication,  as  rH 
as  on  the  basketball  coaching  staff. 


J.  KENNETH  MULUN 

J.  Kenneth  Mullin,  48,  for  seveni 
years  a  writer  for  the  New  York  Tmn 
and  later  for  News  Week,  died  in  S» 
Antonio  April  28.  Fifteen  years  ap 
has  was  a  San  Antonio  Evening  Sm 
copy  reader  and  returning  to  San  .h- 
tonio  recently  secured  employment  a 
the  Commercial  Recorder.  Bom  n 
Staunton,  Va.,  he  lived  most  oi  his 
life  in  Baltimore 


In  Kentucky— 


Where  "thoroughbred”  applies  to  the  people  as  well  as  the  famed  Kentudj 
horses,  hospitality  is  a  perfectly  natural  attribute.  This  spirit  of  A* 
thoroughbred  is  found  among  the  newspapers,  too.  Willingness  to  lisf* 
courteously  to  the  dry  mat  story  and  to  test  out  the  Wood  claims  opad 

the  way  for  Wood  Dry  Mats  to  become  asso-  WOOD 

njONc  coupomfpt^ 


ciated  permanently  with  many  of  the  leading 
Kentucky  papers 


NOOWeS  IWLIA.  M-T 
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d^bttuary 

Alice  Houston,  67,  society  edi¬ 
tor  of  the  Halifax  (N.  S.)  Mai/ and 
^  of  Eastern  Canada’s  best  known 
newspaper  women  died  in  Halifax, 
April  25.  She  had  been  engaged  in 
newspaper  work  for  nearly  SO  years. 
Before  going  to  Halifax  she  was  em- 
ployd  on  newspapers  in  Montreal  and 
Toronto. 

Gahroe  C.  Laing,  73,  former  pub¬ 
lisher  of  the  Saginaw  (Mich.)  Daily 
Star  in  1886  and  later  associated  in 
the  publication  of  the  Bay  City  (Mich.) 
Tribum,  died  in  General  Hospital,  Bay 
City  April  25.  He  was  city  clerk  at 
the  time  of  his  death. 

Charles  Cuu-e.v,  63,  make-up  man 
for  the  San  Francisco  Chronicle  for 
41  years,  died  at  St.  Mary’s  Hospital, 
San  Francisco,  on  April  25. 

David  Terry  Winton,  74,  for  sev- 
tral  years  publisher  and  ^itor,  Bridge¬ 
port  (Conn.)  Union,  before  the  paper 
was  merged  with  the  Bridgeport  Morn¬ 
ing  Telegram,  and  later  employed  by 
various  Connecticut  newspapers,  died 
.\pril  21  in  Bridgeport. 

Dennis  S.  Donahue,  65,  cartoonist 
and  war  correspondent  during  the 
Spanish-American  War,  and  employed 
for  several  years  on  newspapers  in  many 
large  cities  of  the  county,  including 
Detroit,  died  at  his  home  in  St.  Joseph, 
Mich.,  April  26. 

Howard  P.  Grim,  a  member  of  the 
staff  of  the  Leader  Papers,  Staunton, 
Va.,  died  Thursday,  April  26,  following 
an  illness  of  about  six  weeks.  He  was 
25  years  of  age. 

Jacob  Addison  Steck,  58,  editor, 
U’alhalla  (S.  C.)  Keowee  Courier,  died 
in  the  Anderson  County  Hospital,  April 
W,  after  a  two-week  illness. 

Edward  Goldbeck,  writer  in  Eng¬ 
lish  and  German,  and  who  for  several 
years  wrote  for  the  Chicago  Tribune  a 
column  of  comment  on  contemporary 
events  and  literary  topics,  died  at  his 
home  in  New  York  April  25.  He  was 
bom  in  Berlin  in  18&.  He  was  the 
author  of  several  books. 

Edward  B.  Hull,  76,  for  many  years 
a  sports  writer  on  the  Minneapolis  Tri¬ 
bune,  died  April  27. 

Edwin  P.  Burke  of,  Staunton,  Va., 
well-known  newspaperman,  died  April 
24,  after  a  long  period  of  ill  health. 
Mr.  Burke  was  for  many  years  on  the 
reportorial  staff  of  the  News  Leader 
in  Staunton,  and  for  a  time  held  a 
similar  position  on  the  Richmond  Neivs- 
Leader. 


BASIL  V.  RAFFERTY 

Basil  V.  Rafferty,  38,  circulation 
nianager  of  the  IV heeling  (W.  Va.) 
hews  and  Itelligencer,  died  suddenly 
April  26  at  his  home  in  McMechen. 
Death  was  attributed  to  acute  tonsilitis. 
Mr.  Rafferty  had  been  with  the  \V''heel- 
mg  News  for  22  years,  starting  his 
career  as  Moundville  correspondent, 
later  becoming  reporter  and  city  editor. 
He  was  appointed  circulation  manager 
m  1924,  a  position  he  held  until  his 
death. 


HARRY  A.  HABERER 

Harry  A.  Haberer,  55,  Dayton  (O.) 
Evening  Herald  editorial  writer  and 
formerly  Dayton  Journal  sports  writer, 
died  April  23  at  his  home  there,  fol- 
lowmg  a^  brief  illness.  Mr.  Haberer 
was  admitted  to  the  bar  and  practiced 
I?"’  ‘pj"  ^  short  time.  Later  he  joined 
I  Press  reportorial  staff, 

w  1915  he  was  appointed  managing 
editor  of  the  Herald  and  in  1921  became 
editorial  writer. 


JEREMIAH  CROWLEY 

Jeremiah  Crowley,  59,  manage 
the  art  department  of  the  Ante 
which  he  had  been 
ciated  with  for  the  past  35  years. 

“heart  attack,  April  24.  at  his  ' 
"New  York  Cit.v.  Mr.  Crc 
tn  the  New  York  Ante 
art  department  before  his  servit 
the  bpanish-American  War.  His 
and  two  daughters  survive. 


JOHN  E.  BARRETT 

Former  Scranton  Editor  and  Fiction 
Writer  Die* 

John  Erigena  Barrett,  former  man¬ 
aging  editor  of  the  Scrcutton  (Pa.) 
Republican,  died  April  27  at  his  home 
in  Scranton.  He  was  84  years  old. 

Mr.  Barrett  had  long  been  a  crusad¬ 
ing  journalist  in  Pennsylvania,  but  con¬ 
fined  his  activities  to  his  editorials  with 
the  exception  of  a  single  term  in  the 
Pennsylvania  House  of  Representatives 
in  1878,  as  a  Republican  member.  He 
joined  the  staff  of  the  Scranton  Re¬ 
publican  in  1872  and  a  year  later  be¬ 
came  its  city  editor.  He  subsequently 
served  as  legislative  and  Washington 
correspondent  and  managing  editor.  In 
1884,  with  a  partner,  he  organized  the 
Scranton  Truth,  an  independent  daily. 
He  retired  some  years  later  to  write 
fiction. 

Many  of  his  stories  appeared  in  New 
York,  London  and  Dublin  publications. 


CHARLES  H.  FENTRESS 


Retired  Texas  Publisher  Dies  at  67 
in  Richmond,  Va. 

Charles  Harvey  Fentress,  retired 
Texas  newspaper  publisher,  died  at  his 
home  in  Richmond,  Va.,  April  25,  aged 
67  years.  Before  retirement  he  was 
senior  partner  in  the  firm  of  Fentress, 
Fentress  &  Marsh,  owners  of  a  group 
of  newspapers  in  Texas.  He  was  also 
president  of  the  Newspaper  Publishing 
Company,  a  Texas  firm. 

Mr.  Fentress  began  his  career  with 
the  Cleveland  Press  and  later  moved 
to  Texas  where,  with  his  brothers,  he 
built  up  a  chain  of  newspapers. 


BRADLEY  WILUAM  DONNELL 

Bradley  William  Donnell,  60,  manag¬ 
ing  editor  of  the  Menominee  (Mich.) 
Herald-Leader,  died  April  29  from  a 
heart  attack,  suffered  the  previous 
Tuesday,  from  which  he  failed  to  rally. 
Mr.  Donnell  started  his  career  with 
the  Marinette  (Mich.)  Daily  North 
Star  in  1896.  During  the  Spanish- 
American  War  he  served  in  an  army 
regimental  band  and  as  correspondent 
for  the  Star.  Following  war  service 
he  rejoined  the  North  Star  and  con¬ 
tinued  with  the  newspaper  following 
its  merger  with  the  Eagle.  He  later 
became  advertising  manager  of  the 
Eagle-Star  and  resigned  in  1913  to  take 
a  similar  position  with  the  Menominee 
Herald-Leader. 


MRS.  BEATRICE  GREEN 

Mrs.  Beatrice  Green,  social  editor  of 
the  Vancoui’er  (B.  C.)  News-Herald, 
and  formerly  social  editor  of  the  Van- 
coiiX'er  Sun,  died  in  V’ancouver  -April 
27.  .At  one  time  she  was  recognized  as 
the  highest  paid  newspaper  woman  in 
Canada. 


LOUIS  HARMUTH 

Louis  Harmuth.  57,  a  writer  on  tex¬ 
tile  subjects  for  the  Fairchild  Publica¬ 
tions,  New  York,  died  April  24  at  his 
home  in  South  Orange,  N.  J. 
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WI  DO  out  MRT 


FIERY  AMERICA,  CALM  BRITAIN— 
WHY  NOT  TEAM  UP? 

Here  is  a  striking  editorial,  reprinted  in  full,  from  a  recent 
issue  of  the  Vancouver  (Canada)  Sun: 

UNITED  STATES  AND  ENGLAND 

Between  the  extremism  of  Uncle  Sam  and  the  com¬ 
promise  of  John  Bull,  where  shall  Canada  properly  fix  her 
economic  and  social  philosophy? 

The  phrase  of  “100  per  cent.  American”  is  more 
than  current  slang.  It  is  thoroughly  descriptive  of  the 
American  attitude  in  every  field. 

For  the  modern  American  is  the  most  intense  and  the  most  extreme 
individual  on  the  face  of  the  earth.  .And  this  extremism  has  given  to 
United  States  a  very  definite  function  in  the  evolution  of  political,  eoo- 
nomic  and  social  doctrine. 

Because  United  States  goes  to  the  extreme  in  all  her  experiments, 
she  has  brought  out  in  sharp  outline  the  weaknesses  of  the  various  theories 
with  which  ^le  has  associated  herself. 

Thus,  she  demonstrated  the  weaknesses  of  Prohibition,  the  weak¬ 
nesses  of  Democracy,  the  weaknesses  of  Capitalism,  and  now  we  will  soon 
see,  presumably,  the  weaknesses  of  Sociadism,  just  as  Russia  has  brought 
out  the  weaknesses  of  Communism. 

It  is  an  entirely  different  political  philosophy  that  colors  the  actions 
of  old  John  Bull,  lie  is  the  symbol  of  practical  compromise. 

Those  compromises  enable  him  to  sail  along  and  give  him  a  sense  of 
fictitious  strength  that  really  lies  in  the  concealment  of  his  weaknesses. 

Form  and  letter  do  not  mean  very  much  to  the  Englisliman.  He  gets 
right  through  to  the  spirit  and  the  essence  of  things.  That  is  why  his 
codes  and  his  ideas  are  fluid  and  elastic  and  durable. 

It  is  why  he  is  so  sure  of  himself. 

He  does  not  care  what  the  other  fellow  does.  He  is  not  concerned 
about  defining  himself  or  his  actions.  He  will  not  subscribe  to  hypocrisy 
nor  Puritanism. 

He  likes  a  good  meal  and  a  good  time  and  he  admits  it. 

Somewhere  between  the  stolid  and  Liberal  and  middle-course  com¬ 
promising  of  John  Bull  and  the  intense  100  percentism  of  Uncle  Sam  lies 
the  economic,  political  and  social  philosophy  that  Canada  shall  ulti¬ 
mately  adopt  as  her  own. 

VVhen  shall  we  begin  to  develop  it? 


We’ve  seldom  seen  so  clear  a  light  thrown  on  what  you 
might  call  the  American  national  character  as  that  editorial 
throws.  Presumably  it  throws  as  clear  a 
mn^  3woral  light  on  the  British  national  character; 
For  tJ»  certainly  the  Vancouver  editor’s  remarks 

tally  with  the  natures  of  most  of  the 
Englishmen  this  writer  has  had  opportunity  to  observe. 

The  Canadian  editor' draws  a  moral  for  Canada  from  the 
contrast  between  Americans  and  Englishmen  that  he  points  out. 

Isn’t  there  also  a  moral  for  the  United  States? 

*  *  * 

For  sometime  past,  worried  by  the  unrest  in  Europe  and  the 
war  threats  in  Asia,  we  have  been  advocating  a  naval  under¬ 
standing  at  the  least,  if  not  a  naval  alliance,  between  the  United 
States  and  Great  Britain. 

Between  js  we  could  keep 
peace  in  the  world  or  at  least 
keep  wars  from  spreading  to 
us.  Separated,  we’re  both 
in  danger  from  jealous  and 
aggressive  nations. 

Doesn’t  this  Canadian 
editorial  suggest  another 
reason  why  we  and  Britain 
should  draw  closer  together 
for  our  own  protection? 

President  The  mOSt  SUCCessful  King 

Rfmsevelt  partnerships  in  business  are  George  V. 

frequently  made  “p  of  one  partner  who  is  impulsive,  generous, 
large-hearted,  extr®mist  (as  the  Canadian  editor  says  we  Americans 
are,  and  as  we  «u'e  in  fact),  and  another  partner  who  is  cautious 
and  conservative  and  eminently  sane,  sometimes  too  sane,  as 
the  Canadian  editor  says  the  British  are.  Between  them,  the 
impulsive  partner  jerking  the  conservative  one  ahead  and  the 
conservative  one  keeping  the  impulsive  one  from  going  ahead 
too  fast,  such  partnerships  frequently  get  results  in  a  big  way. 

Why  wouldn’t  it  work  out  in  the  same  fashion  as  between 
ourselves  and  Britain? 


The  overture  of  goodwill  and  amity  sounded  by  America’s 
leading  voice.  The  New  York  Sunday  News,  with  its  gigantic 
circulation  exceeding  two  million  two  hundred  thousand,  cannot 
help  but  breed  goodwill  among  the  Earth’s  suffering  peoples. 
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Circulation 

PROPOSAL  IS  AIMED  AT 
EARLY  EDITIONS 

A.B.C.  Board  Hears  Plans  to  Shorten 
Publication  Hours,  Refers  It  to 
Next  Convention — New 
Members  Elected 

Members  ol  the  Board  of  Directors  of 
the  Audit  Bureau  of  Circulations,  meet¬ 
ing  in  New  York  April  27,  referred  one 
proposal  to  the  convention  next  Octo¬ 
ber  for  discussion  by  the  members.  T wo 
other  requests  for  changes  in  the  rules 
were  refused  by  the  board,  it  was  an¬ 
nounced  by  O.  C.  Harn,  managing  di¬ 
rector,  after  the  meeting. 

One  proposal  which  will  be  passed  on 
to  the  members  for  consideration  called 
for  a  change  in  the  hours  allotted  to 
morning  and  evening  papers  respective¬ 
ly.  This  would  give  the  twelve  hours 
from  9  a.  m.  to  9  p.  m.  to  the  evening 
papers,  and  the  hours  from  9  p.  m,  to 
9  a.  m.  ta  the  morning  papers.  The 
present  rule  calls  for  two  overlapping 
15-hour  periods — from  6  a.  m.  to  9  p.  m., 
and  from  6  p.  m.  to  9  a.  m.  If  more 
than  2  per  cent  of  a  newspaper’s  cir¬ 
culation  goes  to  press  outside  its  alloted 
period,  the  circulation  is  listed  not  as 
■‘morning”  or  “evening”  circulation,  but 
under  the  hours  covered  by  its  editions. 

Issue  of  extra-early  editions  by  either 
morning  or  evening  papers  has  been 
criticized  by  some  advertisers  as  bring¬ 
ing  a  kind  pf  circulation  which  they 
would  prefer  not  to  pay  for. 

The  board  held  that  the  matter  was 
too  important  for  immediate  decision. 

One  of  the  requests  turned  down  by 
the  board  called  for  repeal  of  the  rule 
prohibiting  a  showing  of  the  amount  of 
duplication  between  circulations  of  morn¬ 
ing  and  evening  editions  of  a  paper.  The 
board  held  that  this  was  something 
which  the  A.B.C.  could  not  audit 
without  great  cost,  and  dismissed  the 
request  as  impractical. 

The  board  also  heard  a  protest  by 
some  publishers  of  business  papers 
against  a  rule  adopted  at  the  February 
board  meeting.  This  rule  provides  for 
segregation  of  individual  subscriptions, 
association  subscriptions,  and  term  sub¬ 
scriptions  in  bulk,  both  in  the  vocational 
analysis  and  in  the  paragraph  on  renew¬ 
als.  Holding  that  the  measure  has  al¬ 
ready  received  full  consideration  and 
that  the  new  arguments  did  not  change 
the  situation,  the  board  declined  to 
change  the  rule. 

The  board  gave  final  approval  to  a 
recently  completed  revision  of  the 
A.B.C.  rules  and  the  new  version  will  be 
issued  soon. 

Two  advertisers  and  an  agency  were 
elected  to  membership:  Oneida  Com¬ 
munity,  Ltd.,  of  Oneida.  N.  Y. ;  War¬ 
ner- Hudnut  Corporation,  New  Y’ork; 
and  R.  C.  Smith  &  Son,  Ltd.,  Toronto. 

Membership  of  the  Bronzeman,  Chi¬ 
cago  weekly,  in  the  Bureau  was  ter¬ 
minated  by  the  board.  The  National 
Laundry  Journal,  New  Y^ork,  was 
dropped  from  membership. 

The  Banking  Law  Journal,  Cam- 
bn’dge.  Mass.,  and  the  Bankers  Maga¬ 
zine,  New  York,  were  both  accepted 
into  membership  as  of  June  30,  1934. 

Seven  newspapers,  three  magazines, 
and  a  business  paper  were  elected  sub¬ 
ject  to  release  of  satisfactory  audit  re¬ 
ports:  Bell^Zfille  (Ill.)  News-Democrat; 
Blackwell  (Okla.)  Journal;  Mexico 
City  El  Unk’crsal;  Mexico  City  El  Uni¬ 
versal  Grafico;  Mexico  City  Excelsior; 
Pottstown  (Pa.)  Herald;  Johnstown 
(Pa.)  Morning  Tribune;  also  the  Chi¬ 
cagoan  and  Esquire,  both  of  Chicago, 
and  Radio  Mirror  and  Advertising  Arts, 
both  of  New  York. 

The  following  publications,  which 
had  been  previously  elected,  were  an¬ 
nounced  as  having  qualified  and  be¬ 
come  members:  Athletic  Journal,  Chi¬ 
cago;  Jewish  Standard,  Toronto;  Mod¬ 
em  Merhanix  and  Inventions,  Minne¬ 
apolis;  News-Week,  New  York;;  Opin¬ 
ion — A  Journal  of  Jewish  lUfe  and 
Letters,  New  York;  Our  Sunday  Vis¬ 
itor,  Huntington,  Ind. ;  Radioland,  Min¬ 
neapolis;  Advertising  Age,  Chicago. 


CARRIERS  PETITION  A.N.P.A. 

Boston  Group  Asks  Publishers  to 

Continue  Minimum  Age  Fight 

Greater  Boston  newspaperboys  have 
sent  the  following  appeal  to  the  Amer¬ 
ican  Newspaper  Publishers’ Association : 

"On  behalf  of  the  newsboys  of 
Greater  Boston  the  Ylayor  and  City 
Council  of  N’ewsboyville  of  the  Bur¬ 
roughs  Newsboys’  Foundation  petition 
the  Publishers  Association  to  continue 
strenuous  ettorts  to  prevent  the  raising 
of  minimum  newspaper  boy  age  to  17 
years. 

"1.  We  demand  the  right  to  be  self- 
reliant  so  that  we  will  not  be  dependent 
on  charity. 

“2.  We  demand  the  right  to  help  our 
parents  with  our  earnings  and  save  them 
the  sh^me  of  asking  for  public  aid. 

"3.  We  demand  the  right  to  earn 
money  to  further  our  education  and  to 
meet  customers  from  whom  we  receive 
encouragement  and  inspiration  for  our 
future  responsibilities  in  life.” 

CARRIERS  FETE  FATHERS 

Two  hundred  and  seventy  Oakland 
(Cal.)  Tribuiu'  carriers  and  their  fathers 
gathered  at  Odd  Fellows  Hall,  April 
26  for  a  “family  meeting”  and  frolic. 
Each  boy  won  the  right,  in  competition, 
to  invite  his  father.  Thirteen  carriers 
were  awarded  special  prizes  during  the 
evening  by  William  F.  Knowland,  assis¬ 
tant  publisher.  For  outstanding  per¬ 
formance  of  duties,  Louis  Becco  was 
given  a  gold  watch ;  Wilbert  Simpson  a 
pen  and  pencil  set  and  John  Mulhern  a 
fountain  pen.  Talks  were  made  by 
W.  F.  D.  Brown,  circulation  director  of 
the  Tribune  and  William  F.  Knowland. 
Brown  spoke  on  the  Tribune  organiza¬ 
tion  and  sales  training  given  carriers. 
Knowland  conveyed  greetings  from 
Joseph  R.  Knowland,  publisher  of  the 
Tribune. 

SYRACUSE  BOYS  HONORED 

With  1,400  carriers  and  their  parents 
present  the  Syracuse  Civic  Symphony 
Orchestra,  with  Victor  Miller  conduct- 
ting,  presented  a  free  public  concert, 
April  24  in  the  Lincoln  Auditorium,  in 
honor  of  the  newspaper  boys  of  Syra¬ 
cuse.  Those  in  charge  of  the  concert 
were:  Jerome  D.  Barnum,  publisher, 
Syracuse  Post -Standard;  Edward  H. 
O’Hara,  editor,  Nyraciwc  Herald;  Louis 
D.  Burrill,  president,  Syracuse  Journal; 
W.  Clarence,  circulation  manager,  Post- 
Standard;  James  M.  Armstrong,  Her¬ 
ald;  Milton  C.  Picou,  circulation  man¬ 
ager,  Journal :  Alexis  N.  Muench, 
chairman,  C.  W.  B.  and  CTiarles  P 
Morse  of  the  American  Legion. 

JUNIOR  LEAGUES  START 

The  Toledo  Blade  Baseball  Leagues 
for  boys  under  17  started  their  fifth 
consecutive  season  last  week  with  open¬ 
ing  of  registration.  There  will  be  two 
leagues,  of  six  teams  each,  and  they  will 
play  a  regular  schedule  of  games 
through  the  summer,  winding  up  with  a 
“Little  World’s  Series”  between  the 
winners  in  each  league  to  determine  the 
junior  baseball  championship  of  the 
city.  The  teams  are  outfitted  by  the 
Blade  and  coached  by  prominent  local 
sportsmen. 

SELECTS  BLOSSOM  QUEEN 

The  Battle  Creek  (Mich.)  Enquirer 
and  Nexes  conducted  its  fifth  annual 
Blossom  Queen  eliminations  during  the 
last  two  weeks,  with  the  finals  staged 
April  27  at  a  local  theatre.  Miss  Vir¬ 
ginia  Lauber,  of  Albion,  was  chosen  to 
represent  the  district  in  the  finals  at 
Benton  Harbor.  The  former  local 
queens  in  the  Enquirer  and  News  con¬ 
tests  served  as  judges  this  year. 

RAN  SATIRICAL  EDITION 

The  Corpus  Christi  (Tex.)  Caller- 
Times  on  April  1  in  addition  to  the 
regular  paper  published  a  10-page  sup¬ 
plement  called  The  Muff  News-Ants, 
edited  by  a  fictitious  correspondent 
called  Mr.  Muff.  The  news  stories  and 
adv-ertisements  throughout  the  entire 
supplement  were  treated  in  satirical 
vein. 


ADDS  NEW  FEATURES 

The  Philadelphia  Evening  Ledger  re¬ 
cently  started  a  feature  page  with  fea¬ 
tures  taken  over  when  the  Public  Led¬ 
ger  merged  with  the  Inquirer  and  a 
number  of  its  own  headliners.  Music 
criticisms  by  Samuel  L.  Laciar,  art  com¬ 
ment  by  Dorothy  Grafly,  Robert  B. 
.Smith’s  “Daily  Mirror  of  Washington,” 
and  “Turning  Back  the  News  Pages” 
are  among  the  Public  Ledger  features 
on  the  page.  National  Whirligig,  illus¬ 
trated  with  several  two-column  sketches, 
and  several  cartoons  are  among  other 
features  used 

63,700  ATTEND  EXPOSITION 

More  than  63,700  persons  attended 
Progress  Exposition  recently  sponsored 
by  the  IVorcester  (Mass.)  Telegram 
and  Gazette.  National  manufacturers, 
distributors  and  local  merchants  cooper¬ 
ated.  Prizes  totaling  $5,000  were  dis¬ 
tributed.  Features  were  the  crystal 
studio  of  station  W^TAG  owned  by  the 
newspapers,  from  which  programs  were 
broadcast ;  V\'orcester  Polytechnic  In¬ 
stitute  exhibit,  and  the  VVestinghouse 
electrical  show.  The  newspaper's  ex¬ 
hibit  included  a  lintoype  machine  and 
operator,  an  automatic  printer  and  dis¬ 
play  of  type. 

BOY  WELFARE  SERIES 

First  of  a  series  of  addresses  to  car¬ 
rier  boys  of  the  Battle  Creek  (Mich.) 
Moon-Journal  by  leading  Battle  Creek 
business  executives,  part  of  a  program 
of  business  education  arranged  by  L. 
W.  Hurt,  circulation  manager,  was 
given  May  1  by  Harold  F.  Muntz,  of 
the  Kellogg  Company,  Battle  Creek. 
There  will  be  15  addresses,  and  the 
boys  are  to  hear  phases  of  general  busi¬ 
ness  conduct  applicable  to  the  news¬ 
paper  circulation  field. 

AIDING  CHICAGO  BOY  SCOUTS 

The  Chicago  Daily  Ncu’s  is  sponsor¬ 
ing  the  second  annual  Chicago  Boy 
Scouts  Jamboree  to  be  held  early  in 
May  at  the  Chicago  Stadium.  The 
circus  features  Scout  talent  from  all 
over  the  city.  The  Daily  News,  under 
the  direction  of  Dempster  Mac  Murphy, 
promotion  manager,  is  staging  the  jam¬ 
boree  entirely  for  the  benefit  of  the 
scout  organization. 

TROUT  FISHING  FEATURE 

The  San  Prancisco  News  featured  a 
.series  of  six  daily  articles  last  week  en¬ 
titled  “Let’s  Go  Fishing !”  written  by 
Robert  D.  Dwyer,  in  which  camp  pack¬ 
ing  and  a  tour  of  California’s  fishing 
lakes  and  streams  were  described.  This 
series  was  intended  to  tie  up  with  the 
opening  of  California’s  trout  fishing 
season  on  May  1. 

BRIGHAM  YOUNG  SERIES 

The  Salt  Lake  Tribune  is  running  a 
daily  feature  on  the  famous  trek  of  the 
Utah  pioneers  under  Brigham  Young. 
The  business  office  is  selling  scrap  books 
at  25  cents  each  to  readers  who  wish  to 
preserve  the  clippings. 

A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


It  just  seems  as  if  each  year  this 
School  sets  bisger  and  better  and 
we  trust  another  year  we  will  be 
able  to  report  a  still  bigger  and 
better  School. 

(From  »  New  York  Newspaper) 

Booking  Now  For 
1934  Fall  Season 

HOME  ECONOMICS 

SERVICE  CORPORATION 

>47V>«<(  Av«.  New  Yerit 
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W.  HOOTS  REJOINS  HEARS? 

Cincinnati  Circulation  Manager  Tekn 
Job  on  San  Francieco  Examiner 

(Special  to  hpiTOK  &  1'ublisuer) 

Ci.NciN.NATi,  April  30 — Walter  Hoots 
circulation  manager  of  the  ti/icuuu,! 
Enquirer  for  the  past  several  years,  teo 
dered  his  resignation  last  week  to  ac¬ 
cept  a  post  as  assistant  to  J.  B.  Cassidi 
circulation  manager  of  the  San 
eieo  Examiner,  effective  May  1. 

Mr.  Hoots  will  be  succeeded  by  Q 
W.  Staab,  who  for  some  years  ha, 
been  in  charge  of  the  country  circula- 
tion  department  of  the  Enquirer. 

In  accepting  his  new  post  at  Sat 
Francisco,  Mr.  Hoots  returns  to  the  W 
R.  Hearst  newspaper  service  fr« 
which  he  resigned  to  become  circulatkc 
manager  of  the  Enquirer.  Prior  to  ac¬ 
cepting  his  post  here,  he  was  with  the 
Chieago  Herald-Examiner  and  befote 
that  he  was  circulation  manager  of  the 
Baltimore  News. 

HAS  BASEBALL  SCHOOL 

The  Boston  Herald  opened  its  annm! 
baseball  schex)!  for  boys  from  10  to  If 
vears  of  age.  May  5  at  Fenway  Park 
and  Braves  Field.  Sessions  of  the  I 
school  will  be  held  on  Saturday  moni-  I 
ing  and  will  continue  the  remainii^  | 
Saturdays  in  May.  The  Boston  Rei  I 
Sox  and  the  Braves  are  cooperatof  i 
with  the  newspaper.  I 

PUBLISHED  HISTORY  PAGEANT  \ 

The  San  Franeisco  Chronicle  turned  i 
back  history’s  pages  with  a  special  maj-  E 
azine  section  in  its  Sunday  edition  of  | 
.\pril  22  by  reproducing  11  title  paps  ![ 
covering  historic  events  from  Lincoli  I 
to  the  VV'orld  War.  t 


THIS  PUBLISHER 
WAS  MAD! 

He  couldn’t  buy  his  on 
paper  at  his  favorite  nets 
stand.  Both  other  papers  tbm. 
hut  his  was  late.  And  not  tkf 

first  time,  either!  | 

1 

A  lot  of  questions  will  be  i 
asked  in  his  office  tomorro*. 
Probably  he  will  hear  about 
the  six  spoiled  mats  just  it  j 
press  time.  Probably  the  Stere 
otyping  Superintendent  will!*  j 
encouraged  to  do  what  he  ht  | 
been  thinking  of  lately- 
change  over  to  Certified  Mats- 
as  other  papers  have  done. 

For  dependable  stereot>l®f 
use  Certified  Dry  Mats,  oai 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York. 

PfA/j/jML 
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‘SPECIALS’  AND  ‘SPECIAL  PROMOTIONS’ 
MUST  BE  USED  WITH  DISCRETION 

Direct  Results  Should  Not  Be  Promised  on  Holiday  or  Directory 
Advertising — Four  Special  Sales  Events  Annually 
Balance  Classified  Program 
By  ELMER  F.  RICHTER 


MAT 


WHAT  place  have  “specials”  and 
"special  sales  promotions”  in  the 
scheme  of  classitied  operation?  Some 
managers  swear  by  them,  basing  their 
acceptance  on  the  fact  that  the  extra 
income  helps  meet  revenue  requirements. 
Others  claim  little  or  no  benefits  can 
be  found  in  their  use.  While  one  man¬ 
ager  claims  that  a  special  helps  him  to 
get  over  the  "hump”  of  last  year’s  fig¬ 
ures,  another  offers  proof  of  the  busi¬ 
ness  lost  through  destruction  of  adver¬ 
tisers’  confidence  in  the  columns.  To 
me,  both  are  right. 

A  special  is  an  idea  which  can  be 
merchandised  to  an  advertiser  because 
of  the  timeliness,  the  suitable  circum¬ 
stances,  or  the  proper  setting  of  condi¬ 
tions.  Results  should  not  be  the  im¬ 
portant  sales  factor  in  a  special,  where¬ 
as,  in  special  sales  promotion,  the  speci¬ 
fic  purpose  is  to  produce  direct,  trace- 
aUe  results. 

The  big  trouble  with  most  specials 
is  the  extreme  pressure  usually  needed 
to  sell  them,  with  all  kinds  of  wild 
promises  of  “results”  to  advertisers.  1 
have  rarely  seen  a.  special  which 
clicked”  for  the  advertiser,  as  far  as 
extra  sales  results  were  concerned. 
Here’s  where  the  most  damage  is  done 
in  destroying  the  confidence  of  regular 
and  prospective  clients. 

Sometimes  a  salesperson’s  anxiety  to 
get  an  order  will  even  cause  him  (or 
her)  to  tell  the  advertiser  to  use  the 
special  as  a  test  of  the  paper’s  pulling 
power.  That  happens  when  a  manager 
prepares  a  special,  calls  a  staff  meet¬ 
ing,  gives  the  usual  inspirational  talk 
and  builds  up  enthusiasm  by  offering 
prizes  for  the  most  ads  or  the  largest 
space  sold,  etc. 

Several  accounts  are  called,  orders 
are  hard  to  get  and  then  the  staff  starts 
telling  about  the  hundreds  of  people 
who  will  read  the  advertiser’s  mes- 
sage. 

Because  of  the  timeliness  of  the  oc¬ 
casion.  the  merit  contained  in  the  idea, 
the  persuasiveness  of  the  salesman,  his 
promises,  etc.,  the  advertiser  gaves  an 
order. 

The  ad  appears,  produces  no  results, 
a  bill  is  received,  the  advertiser  com¬ 
plains  but  pays  it.  A  month  passes,  he 
inserts  an  advertisement  in  another  me¬ 
dium,  a  member  of  the  staff  follows  up 
the  lead,  _  and  here  is  what  the  adver- 
tiscr^  replies  to  the  sales  solicitation : 

“I’ve  tried  your  paper  because  I  was 
told  1  would  get  results  and  your  paper 
failed  to  get  me  a  single  reply.  It  was 
a  waste  of  money  and  I  am  not  inter¬ 
ested.” 

Before  selling  a  special  it  is  smart  to 
test^^the  idea  for  its  value.  Your  test 
IS.  “Is  the  idea  based  on  an  element 
of  timeliness  of  occasion,  suitableness 
of  circumstance,  or  through  conditions 
in  the  market.” 

There  are  many  occasions  in  the  cal¬ 
car  year  when  a  special  can  be  sold. 
Christmas,  New  Year’s.  Tlianksgiving, 
fom  Kippur,  Memorial  Day,  Labor 
^2^’  examples  of  occasions 

where  such  specials  as  greetings,  “in 
■neraonams,”  guides,  etc.,  can  be  profit¬ 
ably  handled.  It  is  not  necessary  to 
talk  results,  what  should  be  stressed  is 
the  propriety  of  an  advertiser  being 
represented  by  a  card  for  the  institu- 
tioral  benefits  derived. 

^^•^•"^tion  Day  and  Labor  Day 
many  people  touring,  spend- 
'  g  the  My  at  resorts  or  seeking  amuse- 
mt.  Directories  which  supply  infor¬ 
mation  are  logical  specials.  Even  here, 
be  promise  of  direct  results  should  not 
given.  Rather  emphasis  should  be 
Placed  on  the  fact  that  the  ads  will 
reminders  or  guides  to  those 
iK.  benefits  will  show  for 

me  advertiser  ia  his  gross  volume. 

IS  true  that  sales  volume  on  this 


basis  will  not  be  as  large  as  sales  made 
under  the  pressure  method  using  results 
as  the  theme  song.  Yet,  I  know  a 
number  of  papers  which  use  the  former 
method  to  get  business  successfully, 
carrying  the  same  idea  year  after  year. 
Here  are  several  examples: 

The  Pittsburgh  Post-Gazette,  under 
the  leadership  of  Walter  Campbell, 
present  classified  manager  of  the  De¬ 
troit  Free  Press,  about  four  years  ago 
ran  a  special  page  of  Jewish  greetings 
for  Yom  Kippur.  It  was  repeated  the 
following  year  and  several  columns 
added.  Other  papers  are  now  using 
the  same  idea. 

The  Evansz’ille  Press  several  years 
ago  printed  a  page  of  Christmas  and 
New  Year  greetings  from  readers,  in¬ 
dexing  the  ads  in  alphabetical  order. 
It  wasn’t  necessary  to  sell  the  idea  of 
“results”  for  this  feature. 

The  iVashutgton  Dail\  Netvs  and  the 
Washington  Times  and  Herald  each 
vear  publish  a  special  entitled  “WHERE 
TO  GO.... WHERE  TO  DINE.... 
WHERE  TO  DANCE.... LABOR 
DAY.”  It  is  printed  in  the  form  of  a 
guide. 

Circumstances  which  affect  buyers  can 
be  used  to  good  advantage  in  getting 
extra  business  through  specials.  The 
week  before  Christmas  Day,  the  In- 
dianapolis  Times  and  other  papers  print 
a  special  entitled  “LAST  MINUTE 
SHOPPING  HINTS  FOR  GIFT 
BUYERS.”  It  is  a  gift  guide. 

Last  summer,  when  the  NR  A  was 
first  organized,  practically  every  news¬ 
paper  in  the  country  published  a  direc¬ 
tory  of  firms  which  had  signed  the 
temporary  code  and  were  displaying  the 
Blue  Eagle. 

When  the  Home  Owners  Loan  Cor¬ 
poration  was  organized  last  fall,  loan 
applicants  were  required  to  enclose  two 
photographs  of  the  property  with  the 
application.  .A1  Ball,  classified  man¬ 
ager  of  the  Detroit  Times,  conceived 
the  idea  of  publishing  a  special  classifi¬ 
cation,  entitled  “Commercial  Photo¬ 
graphers.” 

In  discussing  special  sales  promotion, 
we  get  into  another  realm  of  manage¬ 
ment.  My  conception  of  correct  sales 
promotion  campaigns  embodies  two  fac¬ 
tors. 

First,  the  strategy  necessary  to  com¬ 
mand  attention  of  the  readers  and  pro¬ 
duce  action.  This  means  taking  the  idea 
and  building  around  it  merchandising 
angles  which  we  know  from  a  study  of 
market  conditions,  consumer  habits, 
seasonal  factors,  etc.,  will  most  stimu¬ 
late  sales  and  create  sufficient  extra 
business  for  firms  to  justify  their  par¬ 
ticipation. 

Second,  the  planning  of  the  sales 
strategy  to  be  used  on  advertisers.  This 
means,  too,  an  analysis  of  the  classes  of 
business  most  likely  to  profit  by  such  a 
campaign,  the  amount  of  business  which 
can  be  anticipated,  the  assignments  of 
classifications  for  the  staff,  the  sales 
presentation  itself  which  will  answer  any 
and  all  probable  objections  which  the 
prospect  might  raise. 
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Back  in  1929,  the  Chicago  Tribune 
offered  a  successful  special  sales  promo¬ 
tion  feature  entitled  the  “WANT  AD 
W.ANDA  CONTEST.”  Most  man¬ 
agers  are  familiar  with  it.  At  that  time 
the  writer  was  classified  manager  of  the 
Washington  Daily  News.  The  cam¬ 
paign  was  offered  to  us  and  due  to  a 
limited  budget,  we  passed  it  by.  For  a 
substitute,  a  campaign  which  the  Cin¬ 
cinnati  Post  had  published  a  few  months 
previously  in  connection  with  the  serial 
story,  “Sheila,”  was  used.  With  sev¬ 
eral  changes  in  the  contest  features,  we 
called  it  the  “Want  Ad  Romance  Con¬ 
test.” 

The  idea  of  the  contest  was  to  get 
readers  to  form  short  synopses  in  story 
form,  building  each  thought  or  sentence 
of  their  tale  around  a  want  ad  contained 
in  the  columns.  The  story  might  start : 

“Harry,  a  salesman  (help  wanted  ad 
to  fit  this  thought),  while  driving  along 
a  road  (used  car  for  sale  ad)  saw  a  lit¬ 
tle  brindle  bull  pup  (dog  lost  ad)  lying 
crippled  alongside  the  ditch  (veterina¬ 
rian  ad),”  and  so  on  to  the  completion 
of  the  story. 

We  offered  a  total  of  $300  in  prizes 
and  a  local  theater  offered  theater  tick¬ 
ets  in  return  for  a  tie-up  in  the  contest. 
The  contest  ran  for  18  days. 

The  contest  brought  in  over  21,000 
entries  and  gained  reader  attention  for 
our  columns  that  would  have  taken  ordi¬ 
narily  several  years  to  accomplish  by 
straight  plugging  and  regular  promotion. 
It  produced  over  60,000  extra  lines  of 
business,  and  with  its  completion  more 
than  thirty  contracts  on  a  daily  basis 
for  a  year  were  signed. 

The  appeal  to  the  advertisers  was 
based  on  the  thought  that,  not  only  was 
the  News  sponsoring  a  contest  which 
would  cause  readers  to  consult  the  want 
ads,  but  it  was  actually  paying  these 
readers  through  prizes  to  study  each  of¬ 
fering  carefully.  Advertisers  were 
urged  to  give  “hot”  special  for  the 
eighteen  days. 

.After  the  campaign  for  the  readers 
and  the  other  for  the  advertisers  had 
been  prepared,  the  completion  of  our 
program  of  selling  the  feature  called  for 
a  daily  meeting  of  the  staff  for  two 
weeks  in  advance  of  the  selling.  At 
these  meetings  the  features  of  the  con¬ 
test  were  explained.  All  sales  points 
were  stressed — the  answers  to  the  likely 
objections  that  might  come  up,  drilling 
of  the  _  members  in  writing  copy  that 
would  insure  results  for  the  advertisers, 
and  at  the  end  of  the  second  week,  with 
enthusiasm  at  its  highest  pitch,  the  final 
meeting  on  a  Saturday,  when  quotas 
were  assigned,  prize  awards  announced 
and  final  details  again  covered. 

On  Monday  morning  a  short  inspira¬ 
tional  meeting  was  held  and  the  staff 
started  out  to  sell  the  contest.  -At  the  end 
of  the  first  day,  comparison  was  made 
with  the  first  day  quotas  we  had  set  up, 
situations  were  discussed  which  hadn’t 
been  considered  in  previous  meetings 
and  this  routine  was  followed  through 
each  day  for  the  two  weeks’  selling. 

The  writer  believes  that  four  of  these 
major  special  sales  campaigns  at  least 
should  be  put  over  in  a  year.  The  cam- 
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paign  enables  the  department  to  get  a 
peak  volume  of  business  that  should  re¬ 
sult  in  a  gain  over  the  year  preyious 
and  at  the  same  time  carry  the  volume 
to  new  levels. 

One  reason  why  managers  object  to 
specials  or  special  sales  promotions  is 
the  difficulty  they  experience  in  mak¬ 
ing  collections  on  the  business  published. 
One  idea  which  the  writer  has  used  to 
maintain  high  collection  percentages  is 
having  a  member  of  the  credit  depart¬ 
ment  call  back  and  verify  each  order  as 
it  comes  in,  checking  the  correct  name 
of  the  advertiser,  the  address,  the  copy, 
the  insertions,  the  cost  and  the  reasons 
for  giving  the  ad.  The  time  and  date 
of  .verification  is  stamped  on  the  back 
of  the  order  with  the  verifier’s  initials. 

It  loses  orders.  That  is  certain. 
Usually  upon  verification  the  advertiser 
says,  “I’ve  reconsidered,”  “I  didn’t  give 
the  order,”  etc.  But  how  much  better 
it  is  to  lose  the  ad  at  the  start  with  a 
chance  of  your  staff  again  soliciting  it, 
than  to  permit  it  to  run  and  have  the 
account  go  on  your  “bad  credit”  list 
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UR  OVN  VOR!^ 

or  Letters 


PUBLICATION  of  a  book  attacking 
Quebec’s  morals,  and  also  contain¬ 
ing  passages  which  its  author  describes 
an  "indirect  attacks”  against  the  clergy 
of  Quebec,  have  cost  Jean  Charles  Har¬ 
vey,  editor  of  Le  Soleil,  his  job,  as  well 
as  having  the  book  placed  on  the  index 
by  religious  authorities. 

Mr.  Harvey  declares  he  has  with¬ 
drawn  his  book  from  publication,  at  the 
request  of  ecclesiastical  authorities,  but 
has  resigned  his  post  as  editor  of  Le 
Soleil,  Quebec’s  chief  French  language 
newspaper,  because  the  owners  feared 
the  results  of  a  campaign  directed 
against  Le  Soleil  as  a  result  of  the 
book’s  appearance. 

.According  to  the  author,  the  book, 
“Les  Demi  Civilises”  (The  Half  Civil¬ 
ized)  is  an  attack  on  the  morals  of  the 
bourgeoisie  of  Quebec,  and  concerns  two 
Catholics. 

It  appeared  in  print  last  week,  with 
several  hundred  copies  scheduled  for  the 
provincial  government,  but  was  brought 
to  the  attention  of  Cardinal  V’illeneuve. 
The  next  day  it  was  placed  on  the  index 
and  the  author  at  once  got  into  touch 
with  his  Eminence,  withdrawing  the 
l>ook  and  asking  all  booksellers  and 
agents  to  return  their  copies.  Accord¬ 
ing  to  a  statement  from  the  archbishop’s 
palace,  it  is  forbidden  to  read,  handle, 
translate  or  even  touch  the  book. — C. 

*  *  * 

ADET.AILEU  picture  of  the  Chi¬ 
cago  Tribune,  including  character¬ 
istic  sketches  of  (3ol.  Robert  R.  Mc¬ 
Cormick,  editor  and  publisher,  and  a 
resume  of  the  news,  circulation  and  ad¬ 
vertising  departments,  together  with  in¬ 
formation  concerning  the  key  to  the 
Tribune’s  management  and  estimates  of 
its  yearly  earnings,  apprars  in  the  May 
issue  of  Fortune  magazine. 

In  its  usual  thorough  and  none  too 
sympathetic  manner.  Fortune  unfolds 
the  story  of  the  Tribune  in  pictures  and 
words.  It  is  understood  that  a  Fortune 
staff  writer  and  two  assistants  spent 
several  months  in  assembling  the  huge 
mass  of  data  dealing  with  the  intimate 
details  of  the  ‘‘The  World’s  Greatest 
Newspaper.”  Fortune  itself  sums  up 
its  len^hy  account  in  the  headline 
w  hich  highlights  the  article  as  follows : 

‘‘The  Chicago  Tribune,  which  calls  it¬ 
self  the  World’s  Greatest  Newspaper 
(or  WGN)  and  which  is  run  (but  not 
quite  owned)  by  Robert  R.  McCormick. 
Its  Andy  Gump  and  its  Annenbergs  and 
Roses,  its  Medill  Trust,  and  its  $2,900,- 
000  net — even  in  1933.  To  say  nothing 
of  the  $3,800,000  which  the  Tribune’s 
hew  York  News  and  Syndicate  added 
to  the  profits.” 

By  way  of  introduction  to  the  esti¬ 
mates  given  as  to  the  value  of  the 
Tribune  in  dollars,  Fortune  states  in 
part : 

“No  industry  is  so  reluctant  to  re¬ 
veal  earnings  as  the  newspaper  busi¬ 
ness.  .  .  .  Much  of  their  secrecy  is 
foolish — for  the  only  sources  of  revenue 
a  newspaper  has  (aside,  of  course,  from 
investments)  are  completely  in  the  pub¬ 
lic  eye.  They  are  advertising  and  cir¬ 
culation.  A  few  sheets  of  foolscap  and 
a  pencil  make  it  possible  for  anyone  to 
ascertain  with  fair  accuracy  the  gross 
revenue  of  almost  any  newspaper.” 

Referring  to  the  Medill  Trust,  estab¬ 
lished  by  Joseph  Medill  before  he  died 
in  1899,  the  article  comments  upon  the 
present  ownership  arrangement  as  fol¬ 
lows  : 

“Today’s  trustees  are  Colonel  Robert 
R.  McCormick,  son  of  Katharine,  and 
editor  of  the  Tribune,  and  Captain  Jo¬ 
seph  M.  Patterson,  who  is  the  son  of 
Elinor,  and  editor  of  the  New  York 
News.  They  share  the  income  of  the 
Medill  Trust  with  Mrs.  Eleanor  Patter¬ 
son  (the  famous  Cissy  Patterson  of  the 
iVashington  Herald)  who  is  Joe  Pat¬ 
terson’s  sister,  and  with  Ruth  Hanna 
McCormick  Simms.  Mrs.  Simms  was, 


in  sequence:  (1)  wife  and  then  widow 
of  Medill  McCormick,  brother  of  the 
current  Bert  McCormick,  (2)  wife  of 
former  Congressman  Simms  of  New 
Mexico.  It  was  as  the  widow  of  Me¬ 
dill  that  she  became  eligible  for  her 
share.” 

The  article  explains  the  working  ar¬ 
rangement  between  Col.  McCormick 
and  Capt.  Patterson,  with  the  former 
in  complete  charge  of  the  I  ribune  and 
the  latter  entirely  in  command  of  the 
tabloid  News.  Considerable  space  is 
devoted  to  the  circulation  enterprise  of 
the  Tribune,  with  the  following  paren¬ 
thetical  remarks : 

"The  circulation  department  of  WGN 
differs  from  that  of  many  newspapers. 
The  intellectual  lads  in  the  city  room 
may  look  down  on  the  roughnecks  who 
sell  the  papers.  Conceivably,  they  look 
down  on  Louis  Rose  (circulation  man¬ 
ager).  Friction  is  not  allowed  to  inter¬ 
fere  with  co-operation,  however.  The 
circulation  manager  decides  when  an 
extra  is  to  be  printed,  if  at  all.  He 
confers  with  Colonel  McCormick  at 
least  once  a  week.” 

Incidentally,  Louis  Rose  is  referred 
to  as  “Dr.  Jekyl  and  Mr.  Hyde”  by  his 
own  description,  which  Fortune  elabo¬ 
rates  by  explaining  “he  means  that  he 
is  part  gentleman  and  part  roughneck ; 
and  he  is  very  proud  of  his  versa¬ 
tility.” 

Much  space  is  given  to  reciting  for¬ 
mer  circulation  wars  in  Chicago  and  the 
coming  of  Max  Annenberg  and  his 
brother-in-law,  Louis  Rose.  The  Trib¬ 
une  is  credited  with  having  an  efficient 
news-gathering  force,  editorial  forth¬ 
rightness,  competent  management  from 
the  business  office,  first  class  printing, 
including  run-of-paj^r  color,  and  a 
high-powered  advertising  staff,  the  lat¬ 
ter  under  William  E.  (“Bill”)  Dona¬ 
hue,  who  is  termed  “the  high  priest  of 
high  power.”  Mr.  Donahue’s  selling 
psychology  is  summed  up  as  follows: 

“Besides  emotion.  Bill  Donahue  ex¬ 
udes  apothegms,  rules  and  formulas 
when  he  explains  the  success  of  the 
Tribune.  Most  of  them  are  from 
speeches  he  has  made  on  the  science  of 
advertising.  He  incessantly  quotes  the 
Donahue  Five  Foot  Rule  of  Advertis¬ 
ing:  (1)  Is  the  medium  right?  (2)  Is 
the  time  propitious?  (3)  Is  the  copy 
right?  (4)  Is  the  merchandising  right? 
(5)  Is  the  management  of  the  propo¬ 
sition  right?” 

By  way  of  a  companion  piece.  Time 
magazine  this  week  reviews  the  career 
of  Capt.  Patterson  and  his  New  York 
Daily  News  under  the  title  “Drone’s 
Progress.”  Commenting  upon  the  News’ 
recent  feature  called  “The  Doctor  Tells 
the  Story”  (relating  how  Burma’s 
White  Elephant  was  fed).  Time  sum¬ 
marizes  Capt.  Patterson’s  journalistic 
ability,  stating: 

“He  can  point  with  pride  to  a  first 
rate  layout  of  picture  pages,  thorough¬ 
going  and  breezy  coverage  of  city  news, 
sports  and  the  Broadway  scene,  an  irre¬ 
ducible  minimum  of  foreign  news  (as 
few'  as  one  or  two  stories  a  day),  a 
profusion  of  spry  comics  and  features, 
and  the  strangest  boast  ever  made  by  a 
tabloid :  ‘The  most  talked-about  edi¬ 
torial  page  in  New  York.’  ” — G.  B. 

*  * 

IF  the  President  is  wheeling  toward 
the  Right  and  if  his  real  purpose  is 
to  save  Capitalism,  then  maybe  “The 
New  Capitalism”  (Macmillan)  by 
James  D.  Mooney  of  General  Motors 
Export  is  a  statement  of  the  ultimate 
position  of  the  Administration.  Much 
more  likely  that  most  readers  —  it 
should  have  many  readers! — will  think 
it  an  attack  on  the  New  Deal.  The 
Preface  is  dated  October  15,  1933,  and 
the  book  was  published  in  February — 
an  unfortunate  hiatus:  so  much  has 
happened  since  last  October.  Whatever 
you  think  of  the  contents,  you  can’t 


help  being  impressed  by  the  method  of 
presentation.  Primer  style.  Pictures 
and  charts.  The  first  section  of  the  vol¬ 
ume,  entitled  “The  Scene  Challenges,” 
has  scarcely  a  dozen  pages  of  text  to 
four  dozen  of  half-tones  from  striking 
photos.  The  second  section  on  Econo¬ 
mic  Law  (especially  Supply  and  De¬ 
mand)  is  illustrated  with  How  charts 
in  color,  based  on  the  fundamental  an¬ 
alogy  between  business  operations  and 
hydraulics !  Some  of  the  high  spots 
in  tills  section:  High  prices  are  not  a 
cure-all,  but  "low  gold  prices  in  all 
commodities  and  consumer  goods,  pro¬ 
vided  they  are  in  equilibrium,  are  the 
economic  salvation  of  our  country... 
The  presumption  that  America  can  ef¬ 
fectually  practice  economic  isolation  is 
untenable.  Domestic  commodity  prices 
will  continually  gravitate  toward  world 
prices  for  such  commodities. .  .Govern¬ 
ment  projecting  itself  into  the  economic 
pictures  simply  supplies  administration 
or  control  —  and  unintelligent  control, 
for  governments  generally  are  the 
world’s  worst  economists. .  .Work  shar¬ 
ing  is  a  direct  invitation  to  a  lower 
standard  of  living.” 

The  third  section  of  the  book  paints 
the  new  American  Capitalism  and  “the 
Ideal  Economic  America” — with  no  new 
money  schemes  but  study  of  processes 
of  production  and  distribution.  The  au¬ 
thor  glorifies  Constitutionalism  on  a 
page  facing  a  stirring  photo  of  a  group 
of  warships  in  a  black  smoke  cloud. 
He  closes  with  pleas  to  “Leaders” — 
asking  Government  to  give  us  inspira¬ 
tion  and  leave  us  to  work  out  our  own 
salvation  in  the  light  of  the  inspiration; 
asking  the  bankers  to  come  back  into 
the  industrial  and  commercial  scheme 
to  guide  credit,  better  than  the  govern¬ 
ment  can,  into  self-liquidation. 

On  the  whole,  a  book  that  may  pro¬ 
voke  thought,  but  will  please  neither 
Old  or  New  School. — R.  W. 

•  *  ♦ 

PUBLISHED  DESPITE  FIRE 


Hasting*  (Neb.)  Tribune  Suffers 
Loss  Estimated  at  $20,000 

The  Hastings  (Neb.)  Daily  Tribuw 
got  out  on  time  April  26,  although  its 
plant  was  damaged  badly  by  a  $10,000 
to  $20,000  fire  the  night  before. 

The  eight-page  edition  streamered 
an  account  of  the  disaster. 

The  blaze,  of  unknown  origin,  oc¬ 
curred  at  10  p.  m.,  and  the  staff  worked 
the  rest  of  the  night  clearing  away 
debris,  preparing  stories  and  making 
ready  to  publish. 

Water  flooded  the  press  motor  pit, 
and  an  electrician  labored  for  hours 
putting  the  motor  in  working  order.  It 
was  ready  for  the  first  afternoon  edi¬ 
tion,  but  arrangements  were  made  to 
rush  the  mats  to  the  Kearney  Hub  plant 
30  miles  away  in  case  of  a  break¬ 
down. 

A  Linotype  and  hand  type  at  the 
Hastings  Eagle,  a  weekly,  were  used 
for  composition. 

The  fire  started  apparently  in  the  rear 
basement  of  the  40-year-old  building 
and  spread  through  floors  and  walls. 


Enjoy  A  NEW 
PIPE  THRILL 


9  Kipe  toDacco  ot  a  quality  equal  to 
the  very  finest  cigars— yet  at  far  less 
cost!  Of  course  you’ve  been  looking 
for  it. 

#  Then  try  Heine’s 
Blend  for  the  pipe 
thrill  extraordinary. 

You’ll  appreciate 
it.  You’ll  like  the 
mild  and  mellow 
flavor  of  its  choice 
tobacco. 


(lEINE'S  BLEND 


HEINE'S  TOBACCO  CO^  Massillon.  Ohio. 
Denver  West . . .  SUTLIFF  TOBACCO  CO.. 
San  Francisco,  Calif.  (G) 

Gentlemen:  If  there’s  any  new  thrill  in  a  pipe 
I  want  it.  Send  me  generous  sample 
of  Heine’s  Blend. 


Name  . 

Address _ 

City - Stau. 

My  tobacconist  is . . . 


C.  C.  CARR  RESIGNS  AS 
ST.  PETERSBURG  a  M. 

Times  Executive  Sell*  Stock  to  A.,, 
ciate*  to  Joint  Aluminum  Con- 
pany  at  Pittsburgh — Ottaway 
Succeeds  Him 


(.Special  to  Eoiroa  &  Publisher) 

St.  Petersburg,  Fla.,  April  3(L 
With  the  resignation  April  28  of  C.  C 
Carr,  veteran  Florida  newspapemun, 
as  general  manager  and  secretarj- 
treasurer,  changes  in  the  directing  ptf. 
sonnel  of  the  St.  Petersburg  Timts 
were  announced.  Mr.  Carr  has  (fc 
posed  of  his  stock  interest  in  the  paper 
to  his  associates.  On  May  15  he  wil 
join  the  Aluminum  Company  of  Amer¬ 
ica  in  an  executive  position. 

Mr.  Carr  has  been  active  for  man; 
years  in  the  publishing  fraternity,  ha». 
ing  served  as  a  director  of  the  Sowt- 
ern  Newspaper  Publishers  Associatkii 
and  as  president  of  the  Associated 
Dailies  of  Florida,  as  well  as  on  no- 
merous  committees  for  the  various  pub¬ 
lishers’  associations.  W.  W.  -Ottawa;, 
vice-president  of  the  Times,  become 
manager,  while  Paul  Poynter  remans 
in  the  capacity  he  has  long  occupied  as 
president  and  publisher.  No  changes  ii 
policy  are  contemplated. 

For  20  years,  except  for  the  period 
from  1923  to  1927,  C.  C.  Carr  has  bta 
the  active  directing  force  in  the  Time 
Publishing  Company  as  its  generai 
manager.  During  the  four  years  from 
1923  to  1927  he  was  president  and 
general  manager  of  the  Lesan-Can 
Advertising  Agency.  He  will  resik 
in  Pittsburgh. 

At  a  corporate  meeting  of  the  com 
pany  officers  and  direetors  were  eleettd 
as  follows :  Paul  Poynter,  presido, 
W.  W.  Ottaway,  vice-president;  Gla* 
Miller,  secretary-treasurer;  William J. 
Smith,  chairman  of  the  board.  In  addi¬ 
tion  to  the  officers  other  directon  an 
E.  J.  Ottaway,  Howard  Hathison  and 
Don  Grady. 
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newspaper  circulations 

TURN  UPWARD 


(Continued  from  page  5) 

Clarence  E.  Lemon,  St.  Joseph 
(Mo.)  News-Press  &  Gazette,  presi¬ 
dent  oi  the  Midwest  Circulation  Man¬ 
agers  Association:  "There  is  a  defi¬ 
nite  upward  trend  in  newspaper  circula¬ 
tion,  which  in  my  opinion  is  due,  at 
least  in  the  Middle  West,  to  three 
things:  news  makes  circulation.  We 
have  been  giving  our  readers  more 
news,  both  in  volume  and  in  impor¬ 
tance,  than  at  any  time  since  the  days 
of  the  World  War  and  the  Peace  Con¬ 
ference.  NR  A,  AAA,  eWA  and  other 
phases  of  the  new  deal  are  second  only 
in  importance  to  Chateau-Thierry,  the 
Argonne,  Nov.  11,  1918,  Doom,  and 
Versailles.  That  is  the  chief  reason 
for  circulation  hikes. 

“Swond,  the  CWA  and  CCC  have 
poured  much  money  into  the  Middle 
vV>st,  which  stimulated  the  flow  in 
natural  channels,  resulting  in  higher 
agricultural  prices  and  better  times  gen¬ 
erally  for  all  newspapers  in  commun¬ 
ities  served  by  farm  interests. 

•‘Third,  never  before  have  circula¬ 
tion  departments — and  we  may  thank 
the  new  deal  possibly — been  more  ener¬ 
getic,  better  organized  and  so  well 
equipped  to  garner  circulation.  The 
code  has  made  us  tighten  up,  give  en¬ 
couragement  to  the  go-getter  and  brush 
aside  the  laggard. 

“Hence  the  circulation  spurts.  I  be¬ 
lieve  we  have  only  needed  some  start¬ 
ing  influence,  some  initiating  incentive 
to  push  us  toward  permanent  recovery.” 

E.  D.  Hood,  Savannah  (Ga.)  News 
&  Press,  president  of  the  Southern 
Circulation  Managers  Association : 
"While  the  general  increase  in  news¬ 
paper  circulation,  as  shown  in  state¬ 
ments  for  March,  is  due  largely,  of 
course,  to  the  steadily  improving  eco¬ 
nomic  condition  of  the  country,  I  at¬ 
tribute  the  increases  in  circulation,  of 
Southern  newspapers  especially,  to  a  re¬ 
vival  of  confidence  in  the  Rcxjsevelt 
•Administration’s  policies,  which  are  re¬ 
sulting  in  rising  commodity  prices,  such 
as  cotton  and  tobacco,  and  a  renewed 
buying  power  in  the  suburban  districts, 
as  well  as  in  the  cities. 

“As  the  recovery  program  expands, 
a  keener  interest  has  been  aroused  in 
affairs  at  Washington  and  the  people 
realize  that  they  must  look  to  the  news¬ 
papers  to  keep  them  informed  of  the 
rapid  developments.  Publishers’  state¬ 
ments  for  the  six  months  ending  in 
March  show  very  substantial  gains,  es¬ 
pecially  in  the  South,  which  seems  to 
be  leading  the  way  in  the  march  back 
to  prosperity.  In  the  larger  cities,  in¬ 
cluding  textile  and  other  industrial  cen¬ 
ters,  increased  wages  have  resulted  in 
gains  in  newspaper  circulation. 

“Another  factor  which  is  leading  tow¬ 
ard  a  resumption  of  prosperity  among 
newspapers  is  the  improved  organiza- 
tiw  of  their  newspaper  boys,  who  have 
been  stimulated  to  more  zealous  effort 
in  securing  new  subscribers.  The  pub¬ 
lic  having  formed  the  habit  of  newspa- 
l»r  reading  has  been  quick  to  realize 
tMt  the  newspaper  is  a  necessity 
*hich  cannot  be  permanently  dispensed 
wrth.’’ 

Jesse  B.  Birks,  Decatur  (Ill.)  Her- 
•W  &  Review,  president  of  the  Central 
states  ^Circulation  Managers  Associa- 
“Newspaper  circulation,  being  a 
wrometer  of  home  purchasing  power, 
would  taturally  be  the  first  thing  to  re- 
(VI  bo  better  conditions.  Re- 

Hil  lines  report  upturns  and  this  is 
circulation  figures  in  the 

Middle  West. 

.  circulation  gains  were  en- 

with  a  minimum  of  effort  on  the 
Pn  of  the  newspapers.  By  effort,  I 
ean  a  spectacular  drive  or  a  substan- 
“I  price  concession. 

P®wspapers,  through  their  boy 
WnizafionS’  maintain  perpetual  solici- 
^n.  1  his  type  of  promotion  garners 
,  subscribers  one  by  one  as  soon 
*s  they  are  available. 

would  mention  three  major  fac- 
responsible  for  the  upward  trend: 
rst,  interest  in  the  news  of  the 


new  deal.  Washington  news  is  wanted. 
Even  the  unemployed  sacrifice  from 
their  meager  budgets  to  buy  a  news¬ 
paper. 

"Second,  more  money  in  the  pockets 
of  everyone.  The  CWA  was  good  for 
thousands  of  orders.  Some  stopped 
when  work  was  cut  off,  but  not  nearly 
all. 

“Third,  perpetual  boy  solicitation.  I 
doubt  if  many  publishers  would  have 
O.K.ed  a  special  circulation  drive,  but 
perpetual  boy  coverage  discovered  and 
secured  the  business.” 

R.  W.  Taylor,  Flint  (Mich.)  Daily 
Journal,  past  president  of  the  Central 
States  Circulation  Managers’  Associa¬ 
tion:  “The  trend  of  circulation  figures 
in  Flint  has  been  definitely  upward 
since  the  first  of  the  year.  The  inpease 
in  employment  and  the  increase  in  the 
number  of  families  moving  into  single 
homes  are  the  two  principal  reasons 
for  higher  circulation  in  the  territory. 
More  employment  and  larger  payrolls 
have  put  many  welfare  families  back  on 
their  feet  with  money  to  spend,  and 
one  of  the  first  orders  these  people 
have  placed  has  been  for  a  daily 
paper. 

"Our  small  suburban  towns  are  also 
benefiting  from  the  increase  in  employ¬ 
ment  at  the  automobile  centers.  High¬ 
ly  skilled  mechanics  and  white  collar 
workers  are  leaving  temporary  jobs  in 
small  garages  and  stores  to  work  in 
the  larger  cities.  This  has  created  jobs 
for  many  small-town  natives,  who  were 
formerly  on  the  welfare  list.  These 
people  are  easy  to  secure  for  sub¬ 
scribers  as  soon  as  they  have  a  steady 
income.  Families  that  were  doubling 
up,  two  or  three  in  a  house,  where  they 
only  took  one  paper,  are  moving  into 
separate  homes  where  each  family  sub¬ 
scribes  for  a  paper. 

“Six  months  ago  only  one  paper  was 
being  delivered  to  most  of  the  two- 
family  apartment  dwellings  in  our  city, 
but  since  the  increase  in  employment 
and  larger  payrolls,  we  find  that  car¬ 
riers  are  leaving  a  paper  for  each 
family  in  most  of  these  cases.  These 
two  reasons  seem  to  us  to  be  the  prin¬ 
cipal  reasons  for  the  increase  in  cir¬ 
culation  in  this  territory.” 

M.  A.  Miner,  Syracuse  (N.  Y.) 
Post-Standard,  president  of  the  New 
York  State  Circulation  Managers’ 
•Association:  “Members  of  the  New 
York  State  Circulation  Managers’  As¬ 
sociation  in  attendance  at  our  recent 
spring  meeting  at  Buffalo  told  of  in¬ 
creased  circulations.  This  condition  is 
no  doubt  due  to  a  greater  interest  in 
news  by  the  public,  aggressive  promo¬ 
tion  and  better  selling  by  the  news¬ 
papers. 

“The  carrier  teams  competing  at 
Buffalo  were  splendid  examples  of  the 
new  selling  technique  developed  bjr  our 
circulation  departments.  Training  our 
boys  in  good  business  principles,  and 
doing  everything  possible  to  develop 
them  into  worth-while  men  pays  for 
itself  with  increased  circulation.” 

Harry  Pollak,  San  Pedro  (Cal.) 
News-Pilot,  president  of  the  California 
Circulation  Managers’  Association : 
“General  uptrend  in  circulation  state¬ 
ments  for  the  period  ending  March  31, 
1934,  can  very  readily  be  traced  to  the 
improved  conditions  throughout  the 
country.  The  Los  Angeles  Chamber 
of  Commerce  Bulletin  for  April  30th 
shows  a  30  per  cent  gain  in  employment 
and  a  56  per  cent  gain  in  payrolls 
throughout  the  country. 

“Newspapers’  circulation  showed  a 
very  small  percentage  of  loss  during 
the  past  three  years  and  that  loss 
coming  from  people  being  out  of  work 
and  absolutely  unable  to  pay  for  the 
paper.  The  improvement  in  the  em¬ 
ployment  situation  is  making  it  pos¬ 
sible  for  these  people  to  subscribe  for 
their  favorite  newspapers  again. 


McchanicalfSupcrintcndcnl 

ComposinK-room  foreman  who  ia  not  an 
experiment  having  had  fuil  charge  of  ali 
mechanical  departments  of  one  of  the  large 
Metropolitan  newspapers  for  years  getting 
real  results  not  promises.  Best  references. 
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"I  feel  confident  that  this  uptrend  is 
the  beginning  of  greater  circulation 
gain,  and  newspapers  throughout  the 
country  will  be  making  new  high  marks 
in  circulation  in  the  very  near  future 
period.” 

B.  J.  Hoffman,  Columbus  Citizen, 
president  of  the  Ohio  Circulation  Man¬ 
agers’  -Association :  “Employment  con¬ 
ditions  were  much  better  in  Ohio  in 
the  six-month  period  ending  with 
March.  1934,  and  with  thousands  back 
to  work  because  of  CW.A,  etc.,  circula¬ 
tion  took  an  upturn  in  the  past  six 
months.  Some  heavy  circulation  pro¬ 
motion  by  many  Ohio  newspapers  of 
special  features  also  helped.” 

R.  R.  Stowe,  Gxistonia  (N.  C.) 
Gazette,  president  of  the  Circulation 
Managers’  Association  of  the  Caro- 
linas :  “Circulation  increases  in  the 

Carolinas  are  anywhere  from  20  to  50 
per  cent  above  low  of  depression.  This 
is  an  effect  of  better  business  brought 
about  by  NR  A,  better  wages,  more 
people  back  at  work  and  a  general 
spirit  of  better  times.  People  are  read¬ 
ing  the  papers  these  days  to  keep  them¬ 
selves  informed  on  current  topics  of 
government,  politics  and  business.  More 
than  ever  they  want  to  know  what  is 
going  on  in  Washington,  as  well  as 
in  their  own  county  and  state.  It  is 
bona-fide  circulation — no  mushroom — 
contest,  high-powered  circulation.  Not 
a  paper  has  used  any  undue  pressure 
in  bringing  circulation  back  to  pre¬ 
depression  levels.” 


LEAS*  FOURTH  APPEAL 
TO  U.  S.  COURT  DENIED 


Former  Publisher  and  Son  Lose  Ex¬ 
tradition  Battle  and  Will  Be 
Turned  Over  to  North  Caro¬ 
lina  Authorities 


WILL  NEGOTIATE  WITH  GUILD 


Toledo  Executive*  Will  Meet  With 
EditorisJ  Worker*  Soon 

Actual  negotiations  between  the 
Toledo  Newspaper  Guild  and  publishers 
of  the  three  Toledo  dailies  are  expected 
to  get  under  way  next  week  as  a  result 
of  an  exhange  of  letters  between  the 
executive  board  of  the  guild  and  the 
publishers  in  the  last  two  weeks. 

•After  nearly  a  month  of  discussion, 
during  which  a  sharp  difference  of 
opinion  arose  over  the  program  of 
objectives  to  be  sought  by  the  guild,  the 
matter  was  ironed  out  and  the  program 
completed  at  a  meeting  of  the  executive 
board  last  week.  As  finally  drafted  the 
program  includes  four  objectives:  1. 
Salary  increase;  2.  40-hour  week  ad¬ 
herence;  3.  Schedule  of  dismissal 
bonuses.  4.  -Arbitration. 

First  letters  asking  for  an  early  meet¬ 
ing  drew  immediate  responses  from 
Paul  Block,  publisher  of  the  Blade  and 
Times,  and  Carlton  K.  Matson,  editor 
of  the  News-Bee.  Mr.  Block  said  he 
had  referred  the  matter  to  the  local 
management  of  his  papers  and  felt  sure 
they  would  be  glad  to  meet  with  guild 
representatives  at  any  time.  Mr.  Mat- 
son  said  he  would  be  glad  to  meet  with 
the  guild  members. 

When  the  program  of  objectives  was 
completed  the  executive  board  wrote  to 
S.  C.  Speer,  business  manager  of  the 
Blade;  Grove  Patterson,  editor  of  the 
Blade;  R.  C.  Patterson,  business  man¬ 
ager  of  the  Times,  and  John  D.  Dun, 
associate  editor  of  the  Times,  asking 
them  to  set  the  meeting  date. 


(Sl't'.'iot  to  Editor  Publisher) 

Washington,  D.  C.,  -April  30 — Col. 
Luke  Lea  former  publisher  of  the  Nash¬ 
ville  Tennessean,  and  his  son,  Luke  Lea, 
Jr.,  today  were  denied  a  review  in  the 
Supreme  Court  of  the  United  States  in 
which  they  desired  to  question  the  legal¬ 
ity  of  Tennessee  extradition  proceedings 
to  Send  the  elder  Lea  to  North  Carolina 
to  serve  a  prison  term,  and  the  younger 
defendant  to  the  same  state  to  go  to 
prison  or  pay  a  fine.  Unless  something 
unforeseen  develops  the  court’s  action 
means  the  Leas  will  be  turned  over  to 
North  Carolina  authorities.  It  was  the 
fourth  plea  the  U.  S.  Supreme  Court 
has  refused  in  the  case. 

Conviction  of  the  Leas  in  North  Caro¬ 
lina  grew  out  of  the  failure  of  the  Cen¬ 
tral  Bank  &  Trust  Company  of  .Ashe¬ 
ville,  N.  C.,  a  $17,000,060  concern. 
Colonel  Lea,  a  former  United  States 
Senator,  was  sentenced  to  serve  from 
six  to  ten  years,  and  his  son  was  given 
the  alternative  of  serving  two  to  six 
vears  in  prison  or  paying  a  fine  of 
$25,000. 

The  defendants  contended  they  could 
not  be  legally  extradited  to  North  Caro¬ 
lina  because  their  conviction  in  that 
state  was  based  on  acts  alleged  to  have 
been  committed  in  another  state.  'On 
this  basis  they  raised  the  question  of^ 
jurisdiction  to  try  them  in  North  Caro¬ 
lina.  ! 

The  conviction  was  entered  in  August, 
1931,  and  the  case  has  been  before  [the 
courts  of  Tennessee,  North  Carolina, 
and  the  United  States  Supreme  Court 
since  that  time.  1 

The  Leas  were  said  to  be  at  tljeir 
home  in  Nashville  at  the  time  the  deci¬ 
sion  was  announced. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


APRIL  gains  of  10  per  cent  to  51.96 
per  cent  in  total  linage  over  the 
corresponding  month  last  year  are 
shown  in  preliminary  Media  Records 
rneasurements  of  newspapers  in  a  dozen 
cities  east  of  the  Mississippi  and  north 
of  the  Ohio  river.  The  figures,  which 
were  the  first  ones  completed  in  the 
monthly  measurement  ot  newspapers 
throughout  the  nation,  also  show  gains 
in  retail  advertising  as  high  as  43.76 
per  cent,  with  only  one  city  making  a 
small  loss  in  this  division. 

Here  are  the  figures,  with  this  year’s 
litiage  stated  in  percentage  of  that  in 
.\pril,  1933: 


Retail 

Total 

Linage 

Linage 

in  % 

in% 

of  ’33 

of  ’33 

New  York  .... 

.  112.08% 

117.9% 

Boston  . 

.  110.30 

117,5 

Chicago  . 

.  104.14 

110.8 

Providence  .... 

.  116.89 

117.92 

.Akron  . 

.  143.76 

151.96 

Cleveland  . 

.  131.49 

132.72 

Davton . 

.  131.22 

134.87 

Fort  Wayne  . . 

.  133.44 

135.99 

South  Bend  . . . 

.  128.09 

137.53 

Columbus  . 

.  119.68 

120.75 

Toledo . 

.  123.05 

130.11 

Cincinnati  . 

.  98.14 

112.75 

_  The  figures  of  course  cover  too  few 
cities  to  be  a  good  indication  of  the 
national  situation,  but  Samuel  P.  Wes¬ 
ton,  newspaper  counselor,  estimated 
from  them  that  the  whole  country  total 
linage  in  April  may  show  about  a  20 
I^r  cent  gain  over  April  of  last  year. 
Several  unusual  factors  affect  these 
April  linage  figures.  One  would  ex¬ 
pect  them  to  be  substantially  higher 

than  those  for  April,  1933,  which  were 
still  abnormally  low  following  the  na¬ 
tion-wide  bank  holiday.  Naturally, 
however,  the  April  gains  are  smaller 
than  those  recorded  in  March,  when 
total  linage  was  35.7  per  cent  ahead 
of  last  year’s  scanty  March  advertis¬ 
ing.  Another  complicating  factor  is 

the  fact  that  April  of  last  year  in¬ 

cluded  two  weeks  of  Easter  buying, 
which  was  lacking  from  April  this 
year. 

Considering  all  these  things,  Mr.  Wes¬ 
ton  viewed  the  reports  as  indicating 
steadily  increasing  buying  capacity,  with 
women  b^ers  still  active  in  the  mar¬ 
kets  despite  the  passing  of  Easter. 

*  *  * 

New  YORK  state  restrictions  which 
require  advertised  milk  to  be  sold 
at  one  cent  a  quart  higher  than  non-ad- 
vertised  brands,  as  described  in  this 
column  on  April  7,  are  to  have  a  ju¬ 
dicial  hearing  to  determine  whether  the 
discrimination  is  constitutional.  Bor¬ 
den  Farm  Products  Company,  one  of 
the  two  biggest  advertising  milk  con¬ 
cerns  in  the  state,  has  obtained  a  tem¬ 
porary  injunction  in  the  matter,  and  a 
Federal  Court  hearing  was  scheduled 
for  May  4.  Officers  of  the  two  com¬ 
panies  point  out  that  their  advertising 
costs  are  only  a  small  fractions  of  a 
cent  for  each  quart,  and  that  to  dis¬ 
courage  advertising  by  permitting  un¬ 
fair  competition  on  price  would  mean 
reduction  of  sales  volume — which  would 
not  help  the  dairy  farmers  who  are 
supposed  to  be  benefited. 

*  *  * 

PROBLEMS  involved  in  selecting 
newspapers  for  advertising  schedules 
were  debated  at  a  luncheon  of  two-score 
space  buyers  for  New  York  agencies, 
held  at  the  Advertising  Qub  of  New 
York  April  30.  Best  methods  of  using 
data  published  by  the  Audit  Bureau  of 
Circulations  formed  one  topic  of  dis¬ 
cussion.  The  meeting  was  held  as  part 
of  the  continuing  educational  campaign 
of  the  American  Association  of  Ad¬ 
vertising  Agencies  to  improve  space 
buying,  it  was  explained  by  Frederick 
R.  Gamble,  Four-A  executive  secre- 
tarv. 

♦  ♦  * 

ANOTHER  agency  meeting  was 
that  of  the  New  York  Council  of 
the  Four-A  at  the  Yale  Club,  New 


York.  .April  26,  when  75  or  80  agency 
men  heard  Malcolm  Muir,  president  of 
McGraw-Hill  Publishing  Gimpany,  and 
former  divisional  NRA  administrator, 
talk  on  the  possible  effects  of  NRA  on 
advertising.  Mr.  Muir  was  cheerful. 

Manufacturers  who  are  forbidden  by 
codes  to  sell  below  their  cost  of  produc¬ 
tion.  he  pointed  out,  are  not  forbidden 
to  sell  below  competitors’  costs.  Con¬ 
sequently  there  is  a  great  mtirket 
among  manufacturers  for  modernizing 
equipment.  Further,  the  manufacturer 
with  modern  equipment  and  low  costs 
will  have  a  wider  margin  of  profit  “with 
which  to  enlarge  his  activities  through 
increased  advertising  and  manufactur¬ 
ing  efforts.”  Consequently  this  manu¬ 
facturer,  according  to  Mr.  Muir,  “is 
going  to  say  to  his  partners :  ‘Now  we 
can  get  going.  We  can  use  more_  ad¬ 
vertising  space  in  the  class  magazines, 
the  women’s  magazines,  and  in  news¬ 
papers.  We  will  put  on  a  big  mer¬ 
chandising  campaign — get  our  product 
into  bigger  and  better  stores.  Call  the 
agency.  Tell  Mr.  Account  Executive 
to  come  right  over.’  ” 

.Again  Mr.  Muir  said:  “NRA  has 
stepped  into  the  picture  and  with  a  vig¬ 
orous  stimulus  to  practically  _  all  busi¬ 
ness  it  is  helping  us  to  capitalize  on 
the  depredations  of  depression-created 
needs.  A  direct  reflection  of  this  NR.A 
help  is  seen  in  increased  linage  report¬ 
ed  by  practically  all  media,  and_  the 
promise  of  constantly  larger  advertising 
appropriations  which  are  being  made 
possible  by  NRA-increased  purchasing 
power.” 

*  *  * 

Remember  way  back  when  adver¬ 
tisers  were  excited  over  the  con¬ 
troversy  between  manufacturers  of  auto¬ 
mobiles  with  all-steel  bodies  and  the 
makers  of  cars  with  steel-and-wood 
bodies?  Announcement  is  now  made 
by  the  National  Lumber  Manufactur¬ 
ers  that  Chrysler  advertising  executives 
have  agreed  that  advertising  and  cata¬ 
logs  of  the  Chrysler  lines  will  here¬ 
after  “refrain  from  mentioning  wood 
4or  the  composite  type  of  body.”  The 
association’s  announcement  hints  at  the 
background  of  negotiation  by  the  word¬ 
ing  in  which  it  tells  of  inviting  the 
Dodge  Brothers  Corporation  “to  revise 
its  advertising  so  that  it  would  no 
longer  raise  sales  resistance  among 
those  associated  with  the  lumber  indus- 
trv.” 

*  *  * 

Advertisers  who  do  no  newspa- 

■  paper  advertising  themselves,  yet 
urge  the  local  newspaper  to  solicit  their 
dealers  for  copy,  are  the  pet  peeve  of 
one  newspaper  man  whose  complaint 
reached  this  office  a  few  days  ago.  The 
manufacturers  might  at  least  start 
things  off  with  some  national  newspa¬ 
per  advertising  with  which  the  dealers 
might  tie  up,  he  commented,  citing  three 
recent  instances. 

“A  few  months  ago,”  said  this  man. 
manager  of  general  advertising  for  a 

large  Eastern  newspaper,  “the  - 

Company  sent  through  their  sales  man¬ 
ager  to  call  on  newspapers  in  connec¬ 
tion  with  their  campaign  running  in 
magazines,  over  the  air,  etc.  Special 
portfolios  containing  copies  of  maga¬ 
zine  advertisements  and  telling  about 
radio  programs  and  other  forms  of  ad¬ 
vertising  were  to  be  furnished  to  the 
newspaper  free.  Of  course  there  was 
to  be  no  paid  newspaper  advertising 
and  no  assistance  was  being  given  to 
the  local  dealer.  However,  the  news¬ 
papers  were  to  take  this  specially 
printed  portfolio  to  all  bakers  who  had 
tied  up  with  the  contest  and  endeavor 
to  secure  advertising  from  them  to  ap¬ 
pear  in  our  paper  at  our  expense. 

“A  few  weeks  ago  the - Com¬ 

pany  came  through  with  a  similar 
projwsition  and  the  story  of  how  a  St. 
Louis  newspaper  had  developed  pages 
of  local  advertising  by  capitalizing  on 
the  money  which  this  company  had 
spent — reputedly  half  a  million  dollars 
—on  billboards,  radio,  magazine  and 
direct-mail  advertising. 


“Now  along  comes - with 

a  splendid  suggestion  as  to  how  we 
can  develop  advertising  in  connection 
with  another  account  which  has  taken 
its  money  from  newspapers  to  spend 
over  the  radio. 

“Fortunately,  all  the  newspapers  of 
this  city  appear  to  be  of  about  the  same 
mind,  and  are  not  willing  to  encourage 
an  expenditure  of  money  in  other  media 
at  our  expense.  Consequently  all  of 
the  schemes  have  fallen  flat  here.  It  is 
our  opinion  that  newspapers  throughout 
the  country  should  discourage  every 
attempt  to  get  support  for  advertising 
programs  that  do  not  include  newsi)a- 
pers.” 


ADVER’nSING  WOMEN  ELECT 

Helen  Rising,  of  Rising-Hammond, 
Inc.,  Los  Angeles  agency,  was  elected 
president  of  the  Los  Angeles  Advertis¬ 
ing  Association  of  Women  on  April  26 
Other  officers  elected  are  Florence 
Houck,  of  J.  C.  Houck  Motor  Coach 
.Advertising  Co.,  vice-president;  Martha 
Greenberg,  of  I.  Magnin  &  Co.,  secre- 
tar>-,  and  Ruth  Hamilton,  of  Gudes. 
treasurer.  Directors  are  Esther  Fel¬ 
lows,  Margaret  Lewis,  Helen  Bussey, 
Mabel  Llewellyn,  and  Norma  Young 
(Prudence  Penny),  The  officers  and 
directors  will  be  installed  June  14. 


CHURCHILL-HALL  ACCOUNTS 

The  William  G.  Bell  Company  of 
Boston,  manufacturers  of  Bell’s  Season¬ 
ing  and  Bell’s  Prepared  Dressing,  and 
D.  &  L.  Slade  Company,  also  of  Bos¬ 
ton,  manufacturers  of  Slade’s  Spices 
and  other  grocery  specialties,  have  ap¬ 
pointed  Churchill-Hall,  Inc.,  200  Madi¬ 
son  Ave.,  New  York,  to  direct  their 
advertising. 


LARGEST  SIGN  UGHTED 

Said  to  be  the  largest  sign  in  the 
world,  the  electric  signboard  advertise¬ 
ment  of  Chevrolet  Motor  Company, 
located  above  the  Illinois  Central  tracks 
at  Michigan  Ave.  and  Randolph  St., 
Chicago,  was  illuminated  for  the  first 
time  April  27.  The  sign  is  286  feet 
high  and  158  feet  long.  It  is  the  only 
billboard  to  have  an  elevator. 


TUNG-SOL  TO  L.  H.  HARTMAN 

Tung-Sol  Lamp  Works,  Inc.,  New¬ 
ark,  N.  J.,  maker  of  incandescent  lamps 
and  the  Tung-Sol  Vacuum  Tube  for 
radios,  has  appointed  the  L.  H.  Hart¬ 
man  Company.  New  York,  to  handle 
its  advertising  and  publicity.  Radio  and 
automotive  trade  publications,  newspa¬ 
pers  and  magazines  will  be  used. 


NEW  JOB  FOR  H.  A.  JONES 

Howard  Alfred  Jones,  formerly  with 
the  Chicago  office  of  Ruthrauff  &  Ryan 
agency,  has  joined  the  Chicago  staff  of 
Blackett-Sample-Hummert,  Inc.,  effec¬ 
tive  May  1,  it  was  announced  this  week. 
Prior  to  his  association  with  Ruthrauff 
&  Ryan,  Mr.  Jones  was  with  the  old 
Albert  Frank  agency. 


JOHNSON  CANDY  APPOINTS 

The  Walter  H.  Johnson  Candy  Com¬ 
pany,  Chicago,  has  appointed  George  J. 
Kirkgasser  &  Co.,  Chicago,  to  direct  its 
advertising. 


HARVARD  BREWERY  APPOINTS 

Harvard  Brewing  Company,  of  Low¬ 
ell,  Mass.,  has  appointed  Charles  W, 
Hoyt  Company,  Inc.,  New  York,  to 
direct  its  advertising. 


TEXAS 

Propariy  to  eoror  tkio  (root  8UU  yon  anal 
uao  tko  loadora: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (ETcninO 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Pnbttohod  by  tba  oldoot  bnoiaon  iaatHntioa 
la  Tosm. 

JOHN  B.  WOODWARD.  Inc. 

/Tmtirntml  Btprmmlmti*m 
Now  York  Chioaso  Dotroit  Baa  Fraaiiaoo 


TO  PUSH  AUTO  PRODUCTS 

Adolph  Jansen,  Jr.,  has  been  ap¬ 
pointed  assistant  sales  manager  in 
charge  of  advertising  for  the  General 
Accessories  Company,  Inc.,  a  sales  and 
merchandising  organization  for  several 
privately  owned  associated  manufactur. 
ing  companies,  all  of  New  York  City. 
He  has  been  associated  with  several 
New  York  advertising  agencies’  and 
during  the  past  year  and  a  half,  he  has 
been  a  new  business  account  executiw 
with  the  New  York  office  of  the  United 
States  .\dvertising  Corporation.  He 
will  have  responsibility  for  sales  pro¬ 
motion  work  on  the  company’s  entire 
line  of  automotive  products. 


ICE  CREAM  FIRMS  ADVERTISE 

Full  page  advertisements  in  practical¬ 
ly  every  daily  newspaper  in  New  Jersey 
were  used  April  30  and  May  1  by  the 
New  Jersey  division  of  the  Metropolitan 
Association  of  Ice  Cream  Manufacturers 
in  a  campaign  to  drive  bootleg  ice  cream 
from  the  state.  The  advertising  stated 
that  the  Public  Health  I^ws  of  the  state 
make  it  illegal  to  sell  imitation  ice  cream, 
or  ice  cream  substitute.  In  addition  i 
was  cited  that  the  New  Jersey  Bottle 
Act  was  also  passed  to  protect  the  dis¬ 
tributors  of  genuine  ice  cream. 


HUDSON  SUCCEEDS  MACK 

H.  U.  Brandreth,  vice-president  oi 
the  Best  Foods,  Inc.,  San  Francisco, 
announced  last  week  that  J.  J.  Mai 
sales  manager  for  the  Pacific  Coast  di¬ 
vision,  has  resigned,  to  become  vkj- 
president  and  general  manager  of  At 
Simon  Levi  Company,  Ltd.,  Los  ht- 
geles.  Edward  F.  Hudson,  who  has 
been  in  charge  of  Pacific  Coast  promo¬ 
tion,  has  been  named  sales  manager  to 
succeed  Mr.  Mack. 


WALDRON  AGENCY  NAMED 
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The  Doo  Tee  Sales  -Agency,  Oak¬ 
land,  has  named  L.  H.  Waldron,  Saa 
Francisco  advertising  agency,  to  dira 
its  advertising  campaign  for  an  artidc 
used  in  infants’  training. 


F.  J.  SOLON  PROMOTED 

Owens-Illinois  Glass  Company,  of 
Toledo,  announces  the  appointment  of 
F.  J.  Solon,  general  sales  manager,  to 
the  new  position  of  vice-president  and 
general  sales  manager. 


AD  TIPS 


Mattenon,  Foirarty  ft  Jordan,  307  NtiO 
MichiKan  avenue,  Chicago.  luolil 
orders  to  newspapers  on  Blue  Rlbba 
Beer  and  Blue  Ribbon  Malt  from  Preniet' 
Pabst  Sales  Company,  Chicago. 

Maxon.  Inc.,  2761  East  Jefferson  iTtiit 
Detroit,  Mich.  Reported  to  be  using  aoii 
newspapers  on  Holland  Furnace  Cm- 
pany,  Holland,  Mich. 

Philip  Morris  Advertlsinc  ServiM. 
South  nearborn  street,  Chicago.  tJiUi 
newspapers  In  Illinois  and  Indiini  a 
States  Distributing  Company,  Chian 
liquor  distributors. 

J.  Walter  Thompson  Company, 
North  Michigan  avenue,  Chicago.  Sot 
ing  some  orders  to  newspapers  on  I'lia 
Central  Life  Insurance  Company,  ClKk^ 
nati,  Ohio. 


FINLAND 


The  net  paid  circulation  of  suomkn  Kuwlim  j 
HBTi,  weekly  magazine  in  sepia  rotoWTj 
vure  of  Helsingfors,  Finland,  is 
copies. 


SUOMEN  KUVALHBTi  is  a  magazine  ofto- 

mary  importance  in  Finland.  Its 
are  on  the  whole,  intelligent,  cultureo,  w 
comparatively  wealthy.  It  is  very 
produced  and  each  issue  is  made  up  a 
genuinely  interesting  news,  pictuW. 
stories  and  other  features. 


The  advertising  columns  of  sum® 
KUtALHETi  contain  a  great 
tisements  originating  in  the  United  Sttw 
and  Great  Britain. 
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SUOMEN  KUVALHETI 

Helsingfors  (Helsinki),  Finland 


Represented  exclusively  abroad  by: 

JOSHUA  B.  POWERS,  INC- 

336  Bast  43nd  Street.  New  York  Ckf  ^ 

CHICAOO  LONDON  PAMC 

OUENOa  AIRES  RIO  OE  JANEIRO  SMS 


Editor  &  Publisher  for  May  5,  19  34 


Advertising  Agencies  nNANCIAL  MAN  TO  AYER 


JENNINGS  WINS  PRIZE 
IN  CHICAGO  CONTEST 


Erwini  Wasey  Man**  Hoover  Vacuum 
Cleaner  Copy  Given  First 
Honor*  In  Fine  Print¬ 
ing  Exhibit 


A  Hoover  vacuum  cleaner  newspaper 
advertisement,  submitted  by  J.  \V.  Jen¬ 
nings  of  Erwin,  Wasey  &  Company, 
Chicago,  won  first  honors  in  the  news¬ 
paper  advertising  section  of  the  eighth 
annual  exhibition  of  Chicago  fine  print¬ 
ing,  sponsored  by  the  Society  of  Typo¬ 
graphic  Arts,  and  on  exhibit  at  New¬ 
berry  Library,  Chicago,  May  7  to  June 
30.  The  black  and  white  Hoover  ad 
he^ed  "Response”  was  chosen  the  most 
outstanding  of  the  Hoover  series. 

Other  awards  were  as  follows : 

Case-bound  book :  R.  R.  Donnelly  & 
Sons,  Chicago. 

Paper  specimen  book :  "Leverage  for 
Letters,”  Ellis  T.  Gash  &  Company, 
Inc. 

Folders:  Neenah  Paper  Company 
series,  Ellis  T,  Gash  Company. 

Stationery:  Letterhead,  designed  by 
Fred  Hauck. 

More  than  300  entries  were  received, 
according  to  Joseph  Carter,  chairman 
of  the  exhibit  committee.  The  exhibit 
at  the  Newberry  Library  includes  140 
of  the  outstanding  specimens  of  books, 
booklets,  folders,  broadsides,  newspaper 
advertisements  and  stationery. 

Judges  of  the  exhibit  were  Fred  Bol¬ 
ton,  art  director  of  J.  Walter  Thomp¬ 
son  Company ;  Albert  Schlag,  R.  R. 
Donnelly  &  Sons;  and  Bond  Morgan, 
bureau  of  design,  Montgomery  Ward 
&  Company. 


TWO  JOIN  McCANN-ERICKSON 

Harold  Sansbury,  formerly  of  J.  Wal¬ 
ter  Thompson  Company  and  recently  of 
Blackett-Sample-Hummert,  Inc.,  Chi¬ 
cago,  has  joined  the  Chicago  office  of 
McCann-Erickson,  Inc.,  as  account  ex¬ 
ecutive.  Bradley  P.  Williams,  formerly 
of  the  old  Williams  &  Cunnyngham  ad¬ 
vertising  agency,  has  joined  McCann- 
Erickson  as  head  of  the  research  de¬ 
partment. 


joined  the  Phila¬ 
delphia  office  of 
N.  W.  Ayer  & 
Son,  Inc. 

Mr.  Remer  has 
had  long  experi¬ 
ence  in  the  field  of 
investment  bank¬ 
ing.  Graduating 
from  Williams 
College  in  1915, 
he  took  a  posi¬ 
tion  in  the  bond 
department  of  the 
Oavid  Remer  Guaranty  Trust 
Company,  New 
York,  becoming  the  head  of  the  Chicago 
office  in  1921  after  an  interval  of  war 
service. 

In  the  latter  year  Mr.  Remer  went 
to  Philadelphia  as  assistant  manager  of 
the  bond  department  of  Drexel  &  Com¬ 
pany,  where  he  remained  until  January, 
1928,  when  he  joined  Stone  &  Webster 
and  Blodget  as  a  director  and  vice- 
president  in  charge  of  the  Philadelphia 
office.  He  is  a  director  of  the  General 
Refractories  Company  and  a  member  of 
the  Bondholders’  Protective  Committee 
for  the  Philadelphia  Company  for  Guar¬ 
anteeing  Mortgages. 


KNOX  HAT  TO  GETCHELL 

Announcement  has  been  made  of 
the  appointment  of  J.  Stirling  Getchell, 
Ik.,  Chrysler  Building,  New  York,  to 
direct  the  advertising  of  Knox,  Byron 
and  Dunlop  hats  for  men  and  women. 
Besides  New  York,  the  Getchell  organ¬ 
ization  now  has  offices  in  Detroit,  Kan¬ 
sas  City  and  the  Pacific  Coast. 


A.N.A.  MEETS  JUNE  4-6 

The  semi-annual  meeting  of  the  Asso¬ 
ciation  of  National  Advertisers  will  be 
hwd  at  the  Edgewater  Beach  Hotel, 
^icago,  on  June  4.  S  and  6.  Robert  F. 
Flood, ^  of  the  Gulf  Oil  Refining  Com¬ 
pany,  IS  chairman  of  the  program  com¬ 
mittee. 


SmOjidae  ^ 

CerwMnv  ****&— 


— (ram  Frank  E.  Milligan, 

FORT  SCOTT  (KANSAS)  TRIBUNE:  ^  gratitude  to 

“I  want  to  take  thU  op^tunity  o(  I  think  the 

you  for  your  fino  oiul  officiont  oorvi^«  J  connot  conunowl  y 

PL^N  U  X  ^er  to  the  circuUtM*  V«^Snampaign..  Fr^  tta 

highly  for  the  type  of  men  Scott  Trihune.  we  ^ 

ttandiMint  of  being  a  permanent  -udly  recommend  the  PARTU 

campaign  has  heen  meet  succesaful  •?“  .  execution.” 

PLAN  unreservedly  both  as  to  orgaiuxation  and  execuc 


Ehe  Glharl  ts  Part  loiue  Co. 


^  Circulation-Building  Experts 

loor,  Occidental  Buildinj^  lndianapolis,lndian3 . 


GETCHELL  APPOINTS  TWO 


. .  PLACING  COPY  DIRECT 


David  Rentier  Joins  Philadelphia 
Office  of  Agency 

David  Remer,  formerly  vice-president 
and  director  of  Stone  &  Webster  and 
Blodget,  has 


Adda  W.  R.  Huher,  of  General  Mo¬ 
tor*,  and  H.  S.  Meighan,  Radio  Man 

W.  R.  Huber,  who  for  the  past  15 
years  has  been  connected  with  the  Gen¬ 
eral  Motors  Corporation,  and  Howard 
S.  Meighan,  former  vice-president  of 
Scott  Howe  Bowen,  Inc.,  have  joined 
J.  Stirling  Getchell,  Inc. 

Mr.  Huber  will  be  located  in  the 
Detroit  office  of  the  agency.  He  was  at 
one  time  general  sales  manager  of  the 
Delco  Light  Company,  and  later  director 
of  sales  promotion  of  Buick-Olds-Pontiac 
Sales  Company. 

Mr.  Meighan,  who  joins  the  radio  de¬ 
partment  of  the  agency  in  New  York, 
was  with  Scott  Howe  Bowen  for  three 
years.  Prior  to  that  he  was  in  the  radio 
department  of  J.  Walter  Thompson 
Company. 


Colgate-Palmolive-Peet  Experiment¬ 
ing  in  Midwe*t  Papers 

Colgate- Palmolive- Peet  Company  is 
experimenting  with  a  new  type  of  news¬ 
paper  advertising  in  middle-western 
dailies.  The  copy,  often  double-truck 
in  size,  is  being  placed  directly  by  the 
retail  sales  division  in  effort  to  deter¬ 
mine  the  effectiveness  of  consumer  re¬ 
sponse  to  local  copy  appeal. 

The  copy  contains  the  names  of  local 
retail  stores  handling  the  Colgate- 
Palmolive-Peet  products.  These  names 
are  listed  by  the  national  advertiser  and 
are  paid  for  at  the  national  rate.  Last 
week  the  company  used  the  Aubitm~ 
Parker,  Chicago  south  side  community 
weekly,  in  a  test  to  determine  the  value 
of  community  newspaper  advertising 
for  nationally  advertised  products. 


GOODWIN  PLAN  CRITICIZED 

The  use  of  the  churches  to  carry  on 
commercial  distribution  of  foods  and 
manufactured  products,  through  the 
so-call^  "Goodwin  Plan”  or  other  like 
promotion  plans,  was  severely  criticized 
at  the  state  convention  of  the  Retail 
Grocers  and  Meat  Dealers  .Association 
of  Indiana,  at  South  Bend  .April  23  and 
24.  The  convention  {»ssed  resolutions 
criticising  the  "bringing  of  churches 
into  the  business  field  with  schemes  of 
raising  money,”  and  urged  all  members 
to  undertake  public  opposition  to  the 
plan. 


TWO  JOIN  L.  &  T.  STAFF 

Gordon  Hoge,  for  the  past  seven 
years  with  Young  &  Rubicam,  and  more 
recently  manager  of  that  agency’s  Chi¬ 
cago  branch,  has  joined  the  New  York 
office  of  Lord  &  Thomas.  J.  Burton 
Stevens,  formerly  chief  art  director  of 
R.  H.  Macy  &  Co.,  has  joined  the  art 
staff  of  Lord  &  Thomas.  Prior  to  his 
connection  with  Macy’s,  Mr.  Stevens 
was  with  Erwin  Wasey  &  Co.  and  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc. 


ACME  BEER  CAMPAIGN 

The  California  Brewing  Association, 
maker  of  Acme  beer,  has  released  the 
summer  advertising  schedule,  which  in¬ 
cludes  a  list  of  approximately  300 
newspapers  in  the  eleven  Western 
states.  Copy  theme  is  that  .Acme  beer 
is  non-fattening  for  feminine  figures. 
The  newspaper  copy  is  being  supple¬ 
mented  by  24-sheet  poster  showings  in 
selected  markets.  The  advertising  is 
under  the  direction  of  San  Francisco 
office  of  Emil  Brisacher  &  Staff, 


TWO  ACCOUNTS  TO  L.  &  T. 

Cohen,  Goldman  &  Co.,  New  York 
manufacturer  of  Worsted-tex  and 
Saxon-weave  suits,  Knit-te.x  top  coats 
and  Winter-tex  overcoats,  has  appointed 
Lord  &  Thomas  as  advertising  agents. 
The  Hickok  Manufacturing  Company, 
Rochester,  N.  Y.,  manufacturer  of  men’s 
belts,  buckles,  braces,  garters,  etc.,  has 
also  appointed  the  New  A’ork  office  of 
Lord  &  Thomas. 


TWO  MADE  VICE-PRESIDENTS 

William  T.  Malone  and  Joseph  Hus¬ 
band  have  been  appointed  vice-presi¬ 
dents  of  Cowan  &  Dengler,  Inc.,  New 
York  agency.  Mr.  Malone  has  been  a 
member  of  the  executive  staff  of  the 
agency  since  its  inception  ten  years  ago. 
Mr.  Husband  joined  the  staff  recently, 
and  has  been  in  the  advertising  business 
since  1926. 


NEW  POST  FOR  PUFFER 

Charles  O.  Puffer,  former  Kansas 
City  newspaper  and  advertising  man, 
has  been  appointed  manager  of  the 
Beaumont  &  Hohman  advertising 
agency  office  in  Kansas  City.  Mr. 
Puffer  previously  had  been  employed 
by  the  Katisas  City  (Kan.)  Kansan 
the  Topeka  (Kan.)  Journal,  the  Kansas 
City  Journal-Post,  the  General  Outdoor 
Advertising  Company  and  the  Ferry- 
Hanly  Advertising  Company. 


BERNHEIM  CO.  APPOINTS 

Bernheim  Distilling  Company,  Louis¬ 
ville,  Ky.,  has  appointed  Lawrence  Fer- 
tig  &  Co.,  Inc.,  as  its  advertising  agents. 
The  company,  which  includes  in  its  line 
such  famous  whisky  brands  as  Belmont 
and  I.  W.  Harper,  is  headed  by  Emil 
Schwarzhaupt  and  Leo  Gerngross,  who' 
have  been  leaders  in  the  distilling  indus¬ 
try  for  many  years. 


BENEDICTINE  CAMPAIGN 

Julius  Wile  Sons  &  Co.,  Inc.,  New 
York,  agent  in  the  United  States  for 
Benedictine,  is  planning  an  advertising 
campaign  in  class  magazines  and  news¬ 
papers.  Hommann,  Tarcher  &  Sheldon, 
Inc.,  New  York,  is  the  agency. 


JOINS  PARIS  &  PEART 

P.  C.  Fox,  formerly  with  J.  Walter 
Thompson,  New  York  office,  has  joined 
the  copy  staff  of  Paris  &  Peart,  New 
A'ork. 


GARFINKEL  UQUOR  ACCOUNT 

Sidney  Garfinkel,  advertising  agency, 
San  Francisco,  has  been  appoint^  ad¬ 
vertising  counsel  for  Royal  Liquor 
Products.  Inc.,  formerly  Pacific  States 
Liquor  Distributors,  Inc.  .An  advertis¬ 
ing  campaign  is  to  be  released  covering 
Northern  California  territory  with  pos¬ 
sibility  of  e.xtension  to  Eastern  mar¬ 
kets.  Newspapers,  radio,  billboards,  di¬ 
rect  mail  and  dealer  promotion  material 
will  be  used. 


FACTS- 


The  Personnel  Bureau  has  the  personal,  education, 
and  eimerience  records  of  925  members  of  Sisma 
Delta  Chi  in  46  states,  the  District  of  Columbia,  two 
island  possessions  and  three  foreiqn  countries. 

Their  ase  ranse  is  from  21  to  52,  with  the  averase 
at  29. 

They  are  trained  for,  and  experienced  in,  every 
branch  of  journalism. 

Ninety-six  have  money  to  invest  in  good  publica¬ 
tions  properties,  in  amounts  ransins  from  $100  to 
$20,000. 

Their  minimum  salary  requirements  range  from 
$520  to  $15,000  yearly. 

All  have  college  educations;  most  are  graduates 
of  major  schools  and  departments  of  journalism. 

A  great  and  growing  list  of  employers  of  editorial 
talent  who  have  used  the  Personnel  Bureau  to  meet 
all  problems  of  personnel  will  testify  to  the  average 
superiority  of  Bureau  registrants. 

When  you  need  a  GOOD  man  write  or  wire — 
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ALBERT  W.  BATES,  Diioetor 

836  Exchange  Ave.  Chicago 


NO  CHARGE  TO  EMfM.OyERS 


V 

1 


{ 


{ 


.  V 


due  to  the  press  alone.  “Any  candidate 
could  have  won,”  he  said. 

In  particular,  he  thanked  for  his  vic¬ 
tory  the  Xew  York  Herald  Tribune, 
the  A’nv  York  Times  and  the  IVorld- 
Telcyram,  crediting  their  efforts  with 
having  brought  about  the  Seabury  in¬ 
vestigation  which,  he  said,  made  the 
citizens  determined  to  turn  Tammany 
out. 

Professor  Phelps  discoursed  in  lighter 
vein  on  his  wide  reading  through  met¬ 
ropolitan  and  rural  newspapers,  and 
praised  Franklin  P.  Adams  (F.  P.  A.), 

Hey  wood  Broun,  John  Kieran,  sports 
columnist  of  the  New  York  Times,  and 
Grantland  Rice  for  brilliant  and  divert¬ 
ing  writing. 

Edwin  S.  Friendly  of  the  New  York 
Sun,  presiding  officer  of  the  evening, 
who  introduced  Mr.  Stahlman  as  toast¬ 
master,  enumerated  what  he  regarded 
as  the  ten  most  important  news  develop¬ 
ments  of  the  least  year,  in  order  of 
their  importance,  as  follows : 

President  Roosevelt's  recovery  pro¬ 
gram  and  the  NRA. 

Change  in  the  gold  content  of  the 
dollar. 

Progress  of  the  Nazi  movement. 

Repeal  of  the  Eighteenth  Amend¬ 
ment. 

Kidnappings  and  lynchings. 

Defeat  of  Tammany. 

Recognition  of  Russia.  ...  . 

General  Italo  Balbo’s  flight  across  the  Bureau  is  represented,  the  membtrs 
the  Atlantic  with  the  Italian  seaplane  will  be  ask^  to  cooperate  to  bring  in 
squadron.  all  their  neighbors.  The  chairman  oi 

Rioting  in  Paris.  the  committee  agreed  to  direct  this 

Overthrow  of  “Boss’’  Curry,  movement. 

Mrs.  Roosevelt  sat  between  Mr.  The  personnel  of  the  Committee  in 
Friendly  and  Howard  Davis,  president  Charge,  as  appointed  by  President  How- 
of  the  A.N.P.A.  Among  others  on  the  ard  Davis,  is  as  follows: 
dais  were  Roy  Howard,  chairman  of  Edwin  S.  Friendly,  chairman;  W.E 
the Scripps-Howard  Newspapers,  Frank  Macfarlane,  vice-chairman;  G«rge  J. 

E.  Gannett  of  the  Gannett  Newspapers,  Auer,  New  York  Herald  Tribme; 


AGAIN  HEADS  AD  BUREAU 


A  TOAST  TO  FIRST  LADY  OF  THE  LAND 


The  only  toast  of  the  evening  at  the  13th  annual  dinner  of  the  Bureau  of  Adver¬ 
tising  of  the  American  Newspaper  Publishers  Association  at  the  Waldorf-Astoria 
Hotel,  New  York,  April  16,  was  that  to  Mrs.  Franklin  D.  Roosevelt,  who  attended 
and  was  one  of  the  speakers.  Pictured,  from  left  to  right,  are:  Mrs.  Roosevelt, 
James  G.  Stahlman,  the  toastmaster,  of  the  Nashville  Banner;  Edwin  S.  Friendly 
of  the  Neu)  York  Sun;  and  Mayor  Fiorello  H.  LaCuardia,  of  New  York. 


closely  to  them,  for  broader  interests. 

“A  good  many  women,”  she  said, 
“have  decided  they  know  all  about  cakes 
and  pies  that  there  is  to  know,  and  some 
think  they  know  a  good  deal  about  chil¬ 
dren.  and  even  about  the  child  labor 
amendment.” 

Because  the  depression  has  affected 
the  home  so  greatly,  she  continued,  the 
average  woman  today  is  taking  a  wider 
"WHEREAS,  postage  stamps  are  now  and  wider  interest  in  the  affairs  of  the 
three  cents  and  many  articles  formerly  government  and  of  the  world  at  large, 
priced  at  five  cents  are  now  priced  at  To  prove  her  point,  she  cited  her  vol- 
three  cents,  such  as  package  gum  and  uminous  correspondence  with  women, 
package  candies;  and  most  of  whom  write  to  her  about  home 

“Whereas,  millions  of  daily  news-  owners’  loans,  farm  loans,  old-age  pen- 
papers  are  now  sold  at  three  cents,  a  sions,  the  tariff,  foreign  trade,  war, 
three  cent  coin  would  simpify  the  pur-  labor  problems,  economomic  conditions 
chase  of  newspapers  and  be  a  conveni-  and  so  on. 

ence  to  the  buying  public;  and  As  a  rule,  she  said,  women  are  not 

“Whereas,  chambers  of  commerce,  so  much  interested  in  abstract  questions 
banks,  chain  stores  of  all  kinds,  news-  such  as  the  currency  problem  as  they 
papers  and  postmasters  all  over  the  are  in  social  questions  affecting  human 
country  are  supporting  the  ap^al  for  relationships. 

*  coin;  therefore  be  it  “Women  are  beginning  to  understand 

Rewlved,  That  the  American  News-  the  motives  that  lie  behind  the  things 
paper  Publishers  Association,  in  annual  that  happen,”  she  said.  “Women  are 
convention  assembled,  hereby  endorses  beginning  to  understand  why  certain 
the  appeal  to  the  Seecretary  of  the  Trea-  papers  take  certain  positions.  They  are 
sury  of  the  United  States  that  he  _se-  no  longer  living  in  a  dream  world, 
cure  from  the  Congress  authorization  Women  want  the  real  facts  about  all 
lor  the  minting  of  a  thr^  cent  coin  phases  of  life  today.” 

Md  that  he  put  said  coin  into  circula-  As  they  began  to  consider  social 

questions,  Mrs.  Roosevelt  said,  the 
s  speedi  j  as  ^ssible.  women  were  not  afraid  to  face  the 

future.  "Women  have  an  inborn  cour- 
f  evening  in  inevitable,”  she  ex- 

j.  .  k”'!?-  plained,  “and  are  perhaps  more  ready 

Se  whh  think  things  through 

"IS  ”r>'  o'  >o"  >'■ 

F. IJSlto'’ a" Riosl™?  who*  A"? “'d';  Ah'  “v'*'”  i 

—  V*  k  ^  editor  of  the  *\ew  York 

assemDiea  pMDlisners  that  women  news-  ry  u  r  i 

wpar  reader,  are  no  longer  content  with  S'  ’ 

the  average  woman  s  page  but  that  they  w ,  ^  speakws  tap  . 

want  news  of  politics  and  economics,  „  shared  with 

with  special  emphasis  upon  the  human  Professor  Phelps  the  h^ors  of  being 
relations  and  social  implications  of  such  President  s 

news  wife,  also  spoke  a  word  for  the  child 

Other  distinguished  speakers  were  labor  amendment,  and  struck  out  at 
Mayor  Fiorello  H.  LaGuardia  of  New  Hamiltonians  who  turned  Jeffersonian 
York  and  Professor  William  Lyon  protect  state’s  rights  when  the  Fed- 
Phelps  of  Yale.  ®ral  government  tried  to  equalize  con- 

After  the  assembly  had  risen  to  drink  dit'ons  between  the  states, 
the  one  toast  of  the  evening  in  the  First  “Personally,  I  can’t  see  any  connec- 
Lady’s  honor,  and  Toastmaster  James  ^ion  between  state’s  rights  and  exploit- 

G.  Stahlman,  president  of  the  Nashi<ille  '"8  child  labor,”  he  said.  “This  coun- 
Banner,  had  chaffingly  introduced  her  fry  has  been  woven  into  one  economic 
as  a  lady  whose  excursions  by  land,  sea  fabric,  and  as  long  as  we  have  states 
and  air  have  thrilled,  astounded  and  which  permit  the  exploitation  of  child 
sometimes  terrified  her  fellow  country-  labor  we  have  a  great  need  to  transfer 
men,  the  President’s  wife,  in  equal  good  some  power  to  regulate  it  to  the  Fed- 
humor,  gently  hinted  at  a  rebuke  to  the  eral  government.” 

publishers  for  their  opposition  to  the  Mayor  LaGuardia  paid  glowing  trib- 
child  labor  amendment  which  she  is  ute  to  the  newspapers  of  New  York 
advocating.  City  for  their  campaign  against  Tam- 

She  told  how  women  had  deserted  the  many  Hall,  before  his  election,  and  said 
women’s  pages,  if  indeed  they  ever  stuck  the  victory  for  the  Fusion  forces  was 
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Frank  H.  Burgess;  Norman  Chandk, 
Los  Angeles  Times;  William  G.  dun- 
dler,  Scripps-Howard  Newspapers; 
Frank  G.  Huntress,  San  Antonie  Es- 
press  and  News;  F.  I.  Ker,  Hamiltn 
(Ont.)  Spectator;  Col.  Frank  Knoi 
Chicago  Daily  News;  Roy  D.  Moore, 
Canton  (O.)  Repository;  Fleming  New- 
bold.  Washington  Star;  David  B.  Pli* 
Troy  Record  ;  William  F.  Refers,  Bol¬ 
ton  Transcript ;  Fred  Schilplin,  Si 
Cloud  Times-J oumal ;  James  G.  Stalil- 
man,  Nashville  Banner ;  S.  E  TIkw- 
ason,  Chicago  Daily  Times;  Frank  E 
Tripp,  Gannett  Newspapers;  Loo 
Wiley,  New  York  Times. 

The  advisory  members  of  the  coo 
mittee  are  George  A.  Riley,  represea- 
ing  the  Six  Point  League  of  New  Y(rt 
and  John  T.  Fitzgerald,  representnt 


the  Newspaper  Representatives’  Associ¬ 
ation  of  Chicago. 
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A  N.P.A.  SURVEY  SHOWS 
EDITORIAL  WAGES 

(Coulintu'd  from  page  10) 


. .  . 

hours  per  week  for  all  groups  combined. 
Qurt  (j  shows  the  range  between 
weighted  minimum  and  maximum  hours 
for  the  respective  editorial  department 

occupations.  j.  .  , 

The  distribution  of  editorial  em¬ 
ployes  of  all  groups,  according  to  weekly 
earnings,  is  contained  in  Table  No.  8. 

Table  N'o.  9  reveals  the  percentage  in 
each  group,  according  to  weekly  eirn- 
ings,  showing  that  as  the  circulation  of 
the  Japer  increases,  the  number  of  em¬ 
ployes  receiving  less  than  $20  a  week 
decreases.  The  percentage  of  employes 
in  the  higher  salary  brackets  is  greater 
in  the  larger  circulation  groups.  The 
largest  percentages  in  the  groups  with 
more  than  5,000  circulation  are  in  the 
J32  to  $60  classification.  Table  No.  9 
shows  the  following  weekly  earning 
distribution  by  groups 

Group  1  (Less  than  5,0(J0  circula¬ 
tion)  ;  37.07  per  cent  paid  less  than  $20 
per  week;  29.8  per  cent  paid  from  $20 
to  J32  per  week;  27.55  per  cent  paid 
from  $32  to  $60  per  week ;  5.11  per  cent 
paid  from  $^  to  $100  per  week;  and 
44  per  cent  paid  over  $100  per  week. 

Group  2  (5,000  to  10,000) :  29.11  per 
cent  paid  less  than  $20  per  week ;  29.37 
per  cent  paid  from  $20  to  $32  per  week ; 
34.14  per  cent  paid  from  ^2  to  $()0  per 
week;  6.49  per  cent  paid  from  $60  to 
$100  iier  week ;  and  .866  per  cent  paid 
above  $100  per  week. 

Group  3  (10,000  to  25,000) :  21.62 
per  cent  paid  less  than  $20  per  week ; 
26.92  per  cent  paid  from  $20  to  $32  per 
week;  42.81  per  cent  paid  from  $32  to 
$60  per  week;  7.55  per  cent  paid  from 
$60  to  $100  per  week;  1.08  per  cent  paid 
above  $100  per  week. 

Group  4  (  25,000  to  50,000) :  19.71  per 
cent  paid  less  than  $20  per  week ; 
2326  per  cent  paid  from  $20  to  $32  per 
week;  45.74  per  cent  paid  from  $32  to 
$60  per  week ;  8.99  per  cent  paid  from 
$60  to  $100  per  week;  2.28  per  cent 
paid  above  $100  per  week. 

Group  5  (50,000  to  75,000) :  16.93  per 
cent  paid  less  than  $20  per  week;  17.46 
per  cent  paid  from  $20  to  $32  per  week ; 
53.43  per  cent  paid  from  $32  to  $60  per 
week;  9.78  per  cent  paid  from  $60  to 
$100  per  week ;  2.38  per  cent  paid  alxjve 
$100  per  week. 

Group  6  (  75,000  to  100,000) :  15.44 
per  cent  paid  less  than  $20  per  week; 
19.81  per  cent  paid  from  $20  to  $32  per 
week;  49.95  per  cent  are  paid  from  $32 
to  $60  per  week;  11.22  per  cent  paid 
from  $W  to  $100  per  week;  3.55  per 
cent  paid  above  $100  per  week. 

Group  7  (Above  100,000) :  15.54  per 
cent  paid  less  than  $20  per  week;  13.46 
per  cent  paid  from  $20  to  $32  per  week ; 
42.35  per  cent  paid  from  $32  to  $60  per 
week;  20.84  per  cent  paid  from  $60  to 
$100  per  week ;  7.79  per  cent  paid  above 
$100  per  week. 

Chart  I,  printed  with  this  article 
^ws  graphically  the  percentage  of 
editorial  employes  in  the  different  wage 
groups  for  the  respective  classifications 
®*^f^lled  in  Table  No.  10  of  the  report. 

Table  No.  11  explains  why  the  col¬ 
lected  data  on  854  daily  newspapers  is 

reasonably  representative”  of  100  per 
W  of  all  daily  newspaper  editorial  em¬ 
ployes  in  the  United  States.  This  sec- 
*'*JIl^**ls  with  the  question  as  follows : 

‘here  were  employed,  by  daily  news- 
l*iwrs  of  the  United  States,  on  editorial 
staffs  as  of  November-December,  1933, 
aroroximately  24,593  persons.  Of  these. 

persons  are  covered  by  the  854 
'■eplies  to  questionnaire  sent  to  the  1,914 
^ly  newspapers  listed  in  Editor  & 
f^BusHER  Year  Book.  We  believe 
w  following  data  will  make  apparent 
replies  to  questionnaires  from  all 
.  newspapers  would  not  change 
Wwially  the  results  shown  by  the  data 
yreinbefore  presented,  for  the  larger 
■•yspapers. 

1,059  daily  newspapers 

ot  replying,  873  are  in  Groups  1  and 
t,  j  10,000  circulation.  One 

"undred  and  five  are  in  Group  3,  10,000 
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to  25,(HXJ  circulation.  Unly  81  are  un¬ 
heard  from  in  all  circulation  groups 
above  25,0(X).  Manifestly,  were  we  to 
persist  until  the  1,059  missing  replies 
are  procured,  the  effect  would  be  to 
lower  general  averages,  because  of  liAver 
wage  rates  in  Groups  1  and  2. 

"The  method  of  arriving  at  the  total 
number  of  editorial  employes  on  United 
States  daily  newspapers  follows;  (1) 
The  number  of  replies  received  from 
newspapers  in  each  of  the  seven  groups 
is  detmite.  (2)  The  number  of  news¬ 
papers  in  each  of  the  seven  groups  not 
replying  to  the  questionnaire  is  detinite. 
(3)  The  number  of  editorial  employes 
for  each  newspaper  replying  to  the 
questionnaire  is  definite,  and  this  in 
turn  makes  reasonably  definite  the  ag¬ 
gregate  number  of  editorial  employes 
covered  by  the  replies  for  each  group 
of  newspapers.  (4)  The  only  indefinite 
factor  is  the  number  of  editorial  em¬ 
ployes  of  newspapers  not  replying  to 
the  questionnaire.  This  factor  is,  how¬ 
ever,  determinable  with  reasonable  ac¬ 
curacy  through  a  simple  formula  in 
ratio  and  proportion,  as  follows: 

“The  number  of  newspapers  in  each 
group,  which  replied  to  the  question¬ 
naire  .is  to  the  number  of  newspapers  in 
each  group,  which  did  not  reply  to  the 
questionnaire  as  the  number  of  editorial 
employes  covered  by  the  replies  is  to 
X  X  equals  the  approximate  total 
number  of  editorial  employes  of  all 
newspapers  in  each  group.” 

Table  No.  11  lists,  according  to  for¬ 
mula,  figures  for  the  seven  groups,  giv¬ 
ing  total  editorial  employes  for  each 
group,  per  cent  of  total  for  all  groups, 
and  calculated  number  not  covered  in 
replies  to  questionnaire. 

The  balance  of  the  report  is  devoted 
to  the  footnote  remarks  from  231  of 
the  individual  newspapers  replying  to 
the  questionnaire,  revealing  the  peculiar 
circumstances  under  which  small  dailies 
are  operating  and  indicating  the  diffi¬ 
culties  encountered  by  many  papers  in 
reference  to  hours  of  work  for  their 
editorial  employes.  In  general,  it  ap¬ 
pears  from  these  remarks,  that  all  those 
receiving  $35  or  less  work  40  hours  per 
week  at  the  present  time,  with  other 
editorial  employes  working  whatever 
time  is  necessary. 


ADVERTISING  AID  UNITED 
BY  42  CODES 
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count  for  advertising  or  for  payment  for 
space  in  newspapers,  magazines,  guides,  or 
directories  on  behalf  of  any  retailer  to  be 
used  in  promoting  the  sale  of  merchandise 
by  such  retailer  to  the  consumer.  The  sup¬ 
plying  of  cuts,  matrices,  and  window  cards 
shall,  however,  not  be  included  in  such  pro¬ 
hibition."  (VI,  7.) 

175.  Medium  and  Low  Price  Jewelry: 
‘‘.Advertising  allowances  which  have  the  ef¬ 
fect  of  a  concession  in  price,  provided  that 
this  provision  shall  not  be  so  interpreted  as 
to  prohibit  legitimate  advertising,  or  the  pur¬ 
chase  of  a  reasonable  space  in  a  school  or 
college  publication,  based  on  approximately 
3%  of  the  business  secured  by  the  member 
of  the  Division,  as  advertising,  from  such 
school  or  college."  (Sch.  .A,  7,  c.) 

177.  Silverware  Manufacturing:  ‘‘No 
member  of  the  industry  shall  grant  to  any 
retail  distributor  special  discounts  or  rebates 
or  any  allowances  direct  or  indirect,  for  ad¬ 
vertising  purposes,  unless  granted  to  all  re¬ 
tail  distributors  under  like  terms  and  condi¬ 
tions."  (VIII,  12.) 

182.  Retail  Food  and  Grocery:  “No  food 
and  grocery  retailer  shall  accept  payment 
from  a  wholesaler  or  manufacturer  for  a 
special  advertising  or  other  distribution  ser¬ 
vice  (a)  except  in  pursuance  of  a  written 
contract  explicitly  defining  the  service  to 
be  rendered  and  payment  for  it;  and  (b) 
unless  such  service  is  rendered  and  such 
payment  is  reasonable  and  not  excessive  in 
amount;  and  (c)  unless  such  contract  is 
separate  and  distinct  from  any  sales  price 
and  is  not  designed  or  used  to  reduce  a 
sale  price;  and  (d)  unless  such  payment  is 
equally  available  for  the  same  service  to 
all  competitive  retailers  In  the  same  com¬ 
petitive  market;  and  (e)  unless  a  copy  of 
each  contract  is  retained  on  file  for  a 
period  of  one  year.  In  order  to  investigate 
alleged  violations  of  this  Code  the  Admin¬ 
istrator  may  require  a  food  and  grocery 
retailer  to  report  such  contracts  made  by 
him  and/or  to  produce  a  copy  thereof  for 
inspection.  (IX,  If.) 
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Let  Bourges  “outline”  other  angles  of 
service  your  ADVERTISING,  ART, 
PROMOTION  AND  ENGRAVING 
departments  can  be  using  to 
advantage.  Send  copy  of  your  publi¬ 
cation  and  maps  for  FREE  DEMON¬ 
STRATION  - ^ 
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Newspaper  Brokers 
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Consolidating — Appraising 
M.  C  MOORE 

94M  Dayton  Way.  Bavariy  Hills,  Call!. 


Circulation  Builders 


READING  PAPERS  IS  URGELY  A  MAHER 

ot  habit.  One's  selection  may  be  changed  to 
Include  a  try-out  ol  a  dlflerent  paper.  Our 
function  la  to  bring  new  "try-ouf'^  readers  to 
publications. 

We  often  double  and  triple  droulatlons.  Many 
transient  subscriptions  bewme  permanent. 

Consult  the  "World's  Record  Circulation 
Builders" — 

HUDSON  DePRIEST  &  ASSOCIATES 
244  FIFTH  AVE.,  NEW  YORK 

THIS  SPACE 

9000 

TWENTY-SIX  TIMES 

A  YEAR 

Clipping  Bureaus 

Travd  Bureau 

BUSINESS  MAGAZINE  CUPPINGS 

We  read  for  clipinnf  purpoees  almost  every 
good  buuness  magasine  published  in  America 
—tome  2000  of  them’^-aa  well  as  labor,  church, 
medical,  farm,  and  other  class  papers. 

AMERICAN  TRADE  PRESS  Clippmg  Bureau 

435  W.  234  Street  New  York  City 

"Tha  Diraet  To  Yoa"  Service 

SEE  SYD  CLARKE 

(Travel  Eapert) 

FIRST 

7C,  Rue  dee  Petlte-Champe 

PARIS 

Cable  Addreeet  Rleantaltr  Parle 

Employment 

Type  Metals 

The  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 

Can  lupply  you  with  eompetent  dreulatlon 
men  of  eapaelty  and  abUlty  capable  te  take 
entire  charge  of  your  department  or  to  nu 
Important  poata  In  the  department. 

Addreii  the  Seeretary-Treeeurer  please. 
Mr.  Clarence  Eyeter,  care  Star  Building. 
Peoria,  lU. 

Q  Type  Metal  Helps 

With  a  awipe  and  a  wipe  of 

LUBRIX 

the  plunger  ii  cleaned  instantly.  Price  2Sc. 
UNITED  AMERICAN  METALS  CORP’N 
200  Diamond  Street,  Brooklyn,  N.  Y. 

451  N.  Oakley  Boulevard,  Chicago.  III. 

195.  American  Match:  “To  allow  a  credit 
or  discount  to  customers  on  account  of  ad¬ 
vertising."  (VIII  h.) 

203.  Carpet  and  Rug  Manufacturing:  “To 
make  any  donation  or  contribution  in  the 
form  of  a  cash,  credit  advertising,  excepting 
allowances  filed  with  the  Code  Authority.” 
(VII.  6.) 

“To  make  any  donation  or  contribution 
in  the  form  of  cash,  credit,  advertising, 
or  other  gratuitous  consideration  to  any 
customer  in  connection  with  any  sale." 
(IX,  6.) 

211.  Robe  and  Allied  Products:  “To  pay 
directly  or  indirectly  any  part  of  the  ad¬ 
vertising  expenses  of  any  purchaser,  pros¬ 
pective  purchaser,  or  their  agents;  .  .  . 

(VIII,  8.) 

215.  American  Glassware:  “To  give  or 
offer  to  give  any  gifts  in  the  form  of  money, 
advertising  contributions,  or  otherwise  to 
customers  or  groups  of  customers  in  connec¬ 
tion  with  the  sale  of  products,  or  an  in¬ 
ducement  thereto  by  any  scheme  which  in¬ 
volves  lottery,  misrepresentation  or  fraud." 
(VIII,  12.) 

219.  Bedding  Manufacturing:  “The  giv¬ 
ing  of  an  allowance,  rebate,  or  any  credit 
or  other  remuneration  to  a  customer  for 
advertising  or  promoting  in  any  way  the  tale 
of  a  manufacturer’s  goods,  unless  the  dealer 
shall  spend  at  least  an  equal  amount  with 
the  manufacturer,  and  no  sum  shall  be  paid 
by  the  manufacturer  except  upon  the  pres¬ 
entation  of  documentary  proof  »f  the  ex¬ 
penditure  by  the  dealer.  The  documentary 
proof  submitted  by  the  dealer  shall.  In  all 
cases,  be  preserved  by  the  manufacturer  for 
inspection,  as  directed  by  the  Code  Author¬ 
ity."  (VII,  2.  12). 

230.  Paper  Bag  Manufacturing:  “Pay  or 
allow  secret  rebates,  refunds,  credits,  or  un¬ 
earned  discounts,  whether  In  the  form  of 
or  extend  the  certain  purchaser  special 
money,  advertising  allowances  or  otherwise. 


prices,  concessions  or  privileges  not  extended 
to  all  purchasers  under  like  terms  and  con¬ 
ditions."  (IX,  h.) 

234.  Macaroni:  “No  member  of  the  in¬ 
dustry  shall  pay  a  trade  buyer  for  a  special 
advertising  or  other  distribution  service  by 
such  buyer  except.  ...  (a,  b,  c,  d,  e, 

identical  with  exceptions  granted  in  No.  182, 
Ret.  Food,  and  Croc.) 

246.  Paper  Disc  Bottle  Cap:  “The  giving 
by  members  or  their  representatives  or  sales 
agents  of  secret  commissions,  secret  or  open 
rebates,  refunds,  or  credits  in  the  form  of 
money,  presents,  free  goods,  advertising  allow¬ 
ances,  or  otherwise  for  the  purpose  of  in¬ 
ducing  sales  or  contracts."  (X,  3b.) 

250.  Wire,  Rod  and  Tube  Die:  “Granting 
secret  rebates  in  the  form  of  special  ser¬ 
vices.  discounts,  advertising  allowances,  or 
free  samples.”  (VIII,  1.) 


PRESS  RATE  REDUCED 

The  Commercial-Pacific  Cable  Com¬ 
pany,  affiliated  with  Postal  Telegraph 
in  the  International  system,  has  redu^ 
its  deferred  press  rate  to  (Thina  to  nine 
cents  a  word  from  San  Francisco  and 
to  13  cents  a  word  from  New  York 
The  old  rates  were  12  cents  and  16  cents 
re.spectively.  Mackay  Radio  has  made 
a  similar  reduction. 


ARTHUR  WOODWARD 

Arthur  Woodward,  president  of  the 
A.  W.  Advertising  Corporation,  New 
York,  died  in  a  fall  April  30  from  his 
apartment  on  the  twelfth  floor  of  the 
Hotel  Beverly,  New  York.  He  had 
suffered  a  stroke  the  day  before  and 
sat  up  through  the  night. 
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GUILD  REQUESTS  NEW 
WAGE  SURVEY 


(Continued  from  page  11) 


Association,  representing  113  daily 
newspapers,  urged  local  collective  bar¬ 
gaining.  He  said  he  saw  no  reason  for 
regulation  of  the  newspaper  business 
by  those  outside  the  industry.  He 
added  that  he  believed  any  establish¬ 
ment  of  a  limited  working  day  would 
result  in  flagrant  violations. 

Mr.  Broim  said  the  guild  had  en¬ 
deavored  unsuccessfully  to  bargain  col¬ 
lectively  w'ith  the  local  members  of  the 
New  York  City  Publishers’  .\ssociation. 
One  letter  requesting  a  meeting  for 
such  bargaining  had  been  answered.  Mr. 
Broun  said,  but  two  others  written  to 
the  New  York  City  Publishers’  Asso¬ 
ciation  had  not  been  answ'ered. 

Mr.  Bidder,  Hce-chairman  of  the 

City  Publishers’  Association,  said  the 
last  two  letters  had  not  been  answered 
because  the  association  wanted  to  see 
what  the  outcome  of  the  hearing  would 
be.  Mr.  Broun  asked  why  a  letter 
so  stating  had  not  been  written.  Mr. 
Ridder  replied  that  “we  didn’t  think 

of  it.” 

W.  G.  Davis,  publisher  of  the  Bridge¬ 
port  Sunday  Herald,  said  he  had  found 
it  practical  to  work  on  the  forty-hour 
week. 

Deputy  .Administrator  Buckley  said 
that  if  either  the  NR.A  Administrator, 
Gen.  Hugh  S.  Johnson,  or  other  in¬ 
terested  parties  took  exception  to  the 
recommendations  for  hours  and  mini¬ 
mum  wages  submitted  by  the  code 
authority,  that  upon  application  the 
NR.A  would  call  a  public  hearing. 

-Amount  those  present  at  the  meet¬ 
ing,  in  addition  to  those  mentioned, 
were:  Paul  Bellamy,  Cleveland  Plain 
Dealer;  John  Stewart  Bryan,  pub¬ 
lisher  of  the  Richmond  (Va.)  News- 
Leader;  Verne  E.  Joy,  publisher  of  the 
Centralia  (Ill.)  Evening  Sentinel;  Wil¬ 
liam  Hale  Reed,  publisher  of  the  Taun¬ 
ton  (Mass.)  Daily  Gazette;  J.  L. 
Stackhouse,  publisher  of  the  Easton 
(Pa.)  Express;  Harry  S.  Webster, 
publisher  of  the  San  Bernardino  (Cal.) 
Sun-Telegram;  Cranston  VV'^illiams, 
manager  of  the  Southern  Newspaper 
Publishers’  Association,  Chattanooga, 
Tenn.,  and  William  H.  Cowles,  pub¬ 
lisher  of  the  Spokane  (Wash.)  Spokes- 
man-Retdew,  proxy  for  J.  F.  Young, 
business  manager  of  that  paper. 

Elisha  Hanson,  counsel  for  the  code 
authority',  also  was  present,  as  was  S. 
M.  Williams,  secretary  of  the  body. 

Members  of  the  c^e  authority  at¬ 
tended  a  private  luncheon  in  the  Wal¬ 
dorf-Astoria  following  the  hearing. 


Considering  Wage  Request 

(Special  to  Editoi  &  Pcbushbs) 

Cle\’eland.  May  2 — The  Cleveland 
Newspaper  Guild’s  office  quarters  are 
in  room  264  of  the  Hollenden  Hotel, 
where  meetings  *of  guild  executives 
and  others  meet  every  Tuesday  even¬ 
ing.  William  Davey  is  secretary  in 
charge. 

The  question  of  pay  restoration  for 
editorial  workers  on  the  Press  and  a 
readjustment  of  salaries  on  the  News 
is  still  in  abeyance.  Editors  of  these 
papers  have  been  out  of  the  city  much 
of  the  time  for  several  days. 

.As  yet  no  direct  move  has  been  made 
by  Plain  Dealer  workers  to  organize 
a  chapter  of  the  guild  and  the  request 
for  restoration  of  a  1932  salary  cut  is 
still  under  consideration  by  the  paper’s 
management. 


Will  Confer  with  Publishers 

Decision  to  seek  early  recognition  by 
the  (wblishers  was  reached  at  a  dinner 
meeting  of  the  Buffalo  Newspaper 
Guild  last  week  end.  The  guild  named 
Frank  Morrison  of  the  Courier-Ex¬ 
press,  Lance  Zavitz  of  the  News  and 
Fred  Charles  of  the  Ttmcj  as  its  negoti¬ 
ating  committee  with  James  Bull, 
president  of  the  Buffalo  chapter,  as  an 
ex-officio  member. 

Members  voted  down  a  proposal  to 
submit  definite  demands  to  the  pub¬ 


lishers  in  favor  of  negotiations  for  im¬ 
proved  conditions  based  on  mutual  con¬ 
sent  between  the  parties  involved.  .A 
constitution  for  the  local  guild  will  be 
drawn  by  a  committee  including  P.  D. 
Fahnestock,  Edward  Tighe  and  Mr. 
Bull. 


tion  of  salary  cuts  and  a  live-day  40- 
hour  week.  The  guild  committeemen 
were  told  that  pay  cuts  could  not  be 
restored  until  business  improved. 


NEWS  MEN  WIN  PLACE 
ON  INDUSTRIAL  BOARD 


Organizing  in  Kansas  City 

Kenneth  P.  Middleton,  political  re¬ 
porter  for  the  Kansas  City  Journal- 
Post,  has  been  made  chairman  of  the 
Newspaper  Workers’  Guild  being  or- 
^niz^  in  Kansas  City.  .An  organiza¬ 
tion  meeting  will  be  held  May  6. 


Guild  Formed  in  Wisconsin 


The  Newspaper  Guild  of  Superior, 
Wis.,  believed  to  be  the  first  newspaper 
guild  to  organize  in  the  state,  has  voted 
to  apply  for  a  national  charter.  The 
group  was  formed  April  26.  Officers 
are:  Marshall  Finsted,  president;  Ed¬ 
gar  Ayers,  vice-president;  Ray  Mc¬ 
Bride,  secretary,  and  Mrs.  Burnette 
Peterson,  treasurer.  Ten  members  have 
enrolled  and  indications  are  that  the 
guild  will  have  all  Superior  newspaper¬ 
men  on  its  membership  roll  within  a 
short  time. 


Shepper  Heads  Delegation 

Fred  Shepper,  chief  editorial  writer 
of  the  Atlantic  City  (.N.  j.)  Evening 
Union,  will  lead  the  delegation  from 
the  local  guild  to  the  -American  News¬ 
paper  Guild  Convention,  June  5  to  8, 
in  St.  Paul.  Others  tentatively  sched¬ 
uled  to  go,  all  from  the  same  paper, 
are  Joe  Walker,  police  reporter;  C. 
D.  Mansfield,  courts,  and  J.  Harrity 
Carr,  city  desk.  .An  effort  is  being 
made  to  have  the  trip  expenses  paid  by 
the  newly- formed  Atlantic  City  Press 
Commission,  because  of  the  fact  that 
the  shore  delegation  will  endeavor  to 
obtain  the  1935  national  convention  for 
Atlantic  City.  The  Atlantic  City  Guild 
was  formed  last  January  and  thus  far 
has  18  members. 


General  Johnson  Enlarges  Body  to 
Ten,  One  New  Member  to  Be 
Named  by  Guild,  One 
by  Publishers 


BANKS'  SENTENCE  AFFIRMED 


Pay  Restoration  Refused 

A  committee  representing  the  San 
.Antonio  Newspaper  Guild  has  had  its 
second  informal  meeting  with  Pub¬ 
lishers  Frank  G.  Huntress,  Express 
and  Evening  News,  and  W'illiam  Mc¬ 
Intosh,  Light.  At  the  first  meeting  the 
committee  merely  acquainted  the  pub¬ 
lishers  with  the  fact  of  the  guild  or¬ 
ganization  and  its  general  aims.  The 
second  time  it  submitted  a  set  of  pro¬ 
posals,  not  as  demands,  but  as  a  basis 
for  discussion.  They  requested  restora- 


Oregon  Supreme  Court  Approves 
Life  Sentence  for  Publisher 

(By  telegraph  to  Editos  &  Publishes) 

Medford,  Ore.,  May  1 — Without  a 
dissenting  opinion  the  state  supreme 
court  today  affirmed  the  circuit  court 
conviction  of  Llewellyn  A.  Banks,  for¬ 
mer  publisher  and  editor  of  the  Med¬ 
ford  Daily  News.  Banks  was  sentenced 
last  June  to  life  imprisonment  in  the 
state  penitentiary  for  the  slaying  of 
George  Prescott,  police  officer. 

The  appeal  to  the  supreme  court  was 
taken  on  allegations  of  error. 

The  shooting  climaxed  the  political 
feud  prevalent  in  Jackson  county  dur¬ 
ing  the  winter  of  1932-33  in  which  Banks 
and  his  newspaper  were  leading  partici¬ 
pants. 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  2 — "ro  give 
newswriters  their  promised  representa¬ 
tion  on  the  industrial  board  set  up  un¬ 
der  the  newspai^r  code.  General  Hugh 
S.  Johnson  has  issued  an  order  increa^ 
ing  the  membership  of  that  agency  from 
eight  to  ten. 

As  now  constituted,  four  members 
represent  the  publishers  and  a  like  num¬ 
ber  the  mechanical  trades.  One  of  the 
new  members  will  be  designated  by  the 
.Administrator  upon  nomination  by  the 
.American  Newspaper  Guild,  and  the 
other  will  be  selected  by  publishers 
subject  to  the  approval  of  Adminis¬ 
trator  Johnson. 

Announcement  of  increase  in  the 
board  membership  was  made  after  Jona¬ 
than  Eddy,  executive  secretary  of  the 
Guild,  had  conferred  with  (ieneral  John¬ 
son. 


NEWS  WRITERS  ORGANIZE 

Glenn  Rutledge  of  the  Biloxi  (Miss.) 
Daily  Herald  was  elected  president  of 
the  Mississippi  Coast  News  Writers  at 
their  first  meeting  at  the  Edgewater 
Gulf  Hotel  in  Biloxi  recently.  Other 
officers  elected  were  W.  H.  Sparkmar, 
Pascagoula  (Miss.)  Chronicle  Star, 
vice-president;  Cosman  Eisendrath.  Pi- 
loxi  Daily  Herald,  secretary ;  Paul  Tib- 
lier.  Daily  Herald,  treasurer.  The  or¬ 
ganization  in  an  announcement  of  its 
plans  said  it  will  take  in  all  Mississippi 
news  writers. 
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Stereotype  Room 
Efficiency 


Means  quick  productson  of  good 
plates  and  the  elinsinatioa  of  ro- 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  SizM) 


Space  Pacldnc  Felt 
4  Thickneasee— No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  placa 


New  England  Nenvapa^ter 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

CabU  AddrMs  NENSCO 
Worcaater,  Mass. 


Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also 
Modem  Unit  Type  Multi-Unit  Presses. 
Quad,  Sextuple,  Octuple. 


GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 


HOE  40-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 


DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  cquipownt 

Available  for  early  delivery. 


WALTER  SCOTT  &  COMPANY 


Mais  OSk*  a  PiclBt, . riaMkU,  N.  1. 

N«w  T«rh  oau . tM  Waa  41a  Swmi 


For  Everything  Electric 
See  General  Electric 


Sxtis 
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A  iBV 
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The  complete  G-E  line  enablet 
you  to  entrust  one  manufac¬ 
turer  with  the  undividcii 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 
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For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GENERAL  m  ELECTRIC 


SPECIAL  SERVICES  for  adver¬ 
tising  and  circulation  promotion 
can  be  marketed  most  economi¬ 
cally  through  the  Classified  Service 
of  EDITOR  &  PUBUSHER.  The 
demand  is  active — now  is  the  time 
to  advertise. 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 


A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 
A  FEW  FEATURES 

VORM  GEAR  PATENTED  SUP  GEAR  ALL  PUSH  BUTTOM  | 
DRIVE  RUNS  ASSURES  BETTER 
lATO  MATS 

SEND  FOR  DETAILS 


34-30 


MICROMETER 
IMPRESSION 
ADJUSTMENT  IN  OIL  BA’ 


ELHCnUC  CONTlOl 


IRVING  TRUST  COMPANY.  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &.  CO.,  INC. 


GENERAL  OfnCBS 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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t' d  i  t  o  r  A  t*ubli»ker  f  ip  r  Wav  5,  I  **  J  i 


rfu'm^rry  >  ^  ' 

TMK  bitter  cl'ic  rivalr>  betneeii  ttw 
"twin  citie>.'’  You  can  hardlv  tell 
wliere  one  lea\es  v*rt  ami  ‘toiher  bejtms. 
ami  It  tliey’d  merse.  retannnj:  best  lea 
tures  ot  each,  the  would 

rank  sixth  largest  in  I’  S.  A - 

Frederick  F.  Murphy’s  llV-year  tarui 
plan. .  .Carl  lones  oiKe  told  us  that  “t»a»l 
printing  is  tW  wivst  ot  new  sixaiier 
ad\ertising.”  and  we  think  'tis  true. 
d/Minca^'/u  Stjr  outgrowth  ot  radw'ai 
lann-laK'r  nK>ven»ent..  .Larry  Ashtvaiigh 
and  the  "Clover  Leal  New  si>ai*ers.’‘. . . 
Billy  Sliepherd  gains  early  ianie  through 
impressionist  story  written  in  a  Ival- 
K\»n. .  .Lev'  E.  Owens  started  as  a  news- 
U'y.  then  as  pressman. ..  Kidiler  Brv'th- 
ers  buy  >'r.  /\iu!  Piidy  .\Vtfj  atul  ci*n* 
tinue  It  as  exemng  rival  ti»  their  own 
Pw/kWiA  . . .  I'he  "gag  law"  that  seemevl 
intamv'us  v'utside  oi  the  state,  and  was 
upset  bv  C.  S.  Supreme  Cvmrt,  was 
never  bitterly  U'ught  by  state  journal* 

ISts. 

•  •  • 

G.\RD\EK  CC^W'IJ'IS,  who  was 
never  vx'iinected  with  a  newsiut*er 
until  he  was  i>ast  40,  m'w  maintains  one 
of  tlie  largest  -’4-hour,  seven-day  plants 
in  the  country.  His  two  svins  iK'ssess 
unusual  newspaper  aptitude. .  ."l>ing’’ 
has  syndicaterl  his  stuff  across  the  na 
tiiHi  from .  Des  Moines  for  svMiie  A) 
years. .  .Harvev  Ingham,  an  evlitor  with 
convictions. .  .Phil  Stoiig,  author  of  the 
successful  iK'vel  and  movie,  "State  Fair," 
makes  a  quick  fortune  and  returns  to 
his  native  state  to  buy  back  the  farm 
his  daddy  lost  in  tlie  great  deffation... 
L  uiversity  at  .\mes  and  its  wonderful 
aninial  hustiamiry  plant ...  Farmer  riots. 
...K.  P.  .Adler,  who  appreciates  etlito- 
rial  talent  and  regards  reixirters  as  the 
nerve  system  of  journalism,  demon* 
.strates  extraordinary  moral  ami  phys¬ 
ical  courage  when  kidna|>ers  attempt  to 
trap  him  in  Chicago  hotel. 

Tlie  Dakota.s — land  of  immense 
reaches. .  .Tow  nley  and  Nonpartisan 
League  excitement. .  .Oceans  of  billow¬ 
ing  wheat . . .  We  drop  off  at  every  sta¬ 
tion,  coming  through  from  Vancouver, 
U)  ask  railroad  telegra|>h  ojierators  if 
Col.  Lindbergh’s  baby  has  lieen  found. 

A  tall  gentleman  with  black  curly 
locks  draped  from  a  tiald  dome  is  a  can¬ 
didate  for  President  of  the  U.  S.  and  we 
are  sent  to  interview  him.  Receives  us 
in  the  parlor  of  his  roomy,  frame  house. 

1  es,  he  would  "be  glad"  to  grant  us  a 
15-minute  talk— for  $100.  We  pay... 
Victor  Rosewater,  live- wire  news|>a|)er- 
nian ...  Gilbert  M.  Hitchcock,  newspa¬ 
perman  who  gave  comfort  to  many  a 
jKditical  reporter... The  busy  /fee  gob- 
bles  the  Arewj...Ruth  Bryan  marries  a 
British  army  officer. 

*  *  * 

LIOME  of  Iioets,  playwrights,  prose 
publishers,  and  politicians 

D  '  w  Thomas 

K.  Marshall,  a  man  with  a  vision  of 
public  service,  but  who  stalled  in  the 
\  ice- Presidency  and  made  a  swell  na- 
bonal  joke  of  his  fate... The  typical 
Hfxisw  IS  tall  and  lanky. .  .Tarkington. 
Ade,  Dreiser... The  outcast  Delis  and 
nis  happy  hrmir  and  friendly  neijchUjri 
...Charles  W.  Fairbanks,  tall  as  a 
poplar  and  once  called  the  "Wood-chop¬ 
per  Vice  President”. .  .The  mayor  who 
was  sent  to  prison  and  ordered  Uj  work 
OT  the  stone  pile...Ihjyd  fiurlev  wins  a 
Pulitzer  prize,  liut  later  Uitn  out  and 
needs  a  job  as  this  is  written. 

•  •  • 

of  the  most  romantic  newspa|jer 
cities  in  the  land... Three  or  four 
generatiims  of  independent  journalists, 
proud  of  their  stuff... If  you  want  to 
know  who  is  going  to  win  imporunt 


clectK'iw,  uu'iith>  in  ads  auce  ot  the 
event,  ask  .1  .1  Me  \ulirte,  aeeiiiate 

eleetK'ii  tv'reva'ler  .  F.  I  auviitg  Kay 
his  t'ublisher,  has  built  a  great  prv'ivrtv 
K'seivh  Pulitzer  is  rarely  at  the  I't 
iiv'e,  but  wherever  he  ma.v  l>e  vvamler- 
iu.g  keei'N  track  v>t  the  ivatvr,  day  bv 
dav  (.■>  K  I’w'vard,  silent  v>i'eratv>r, 
kiU'vvs  what  the  ivaivr  will  sav  vhi  every 
tvage  FLev  Rvlvits  makes  a  highly 
MK’cessiiil  iiewsivaivi  irv<ni  twv>  sec- 
k'lid  raters  Haivl-hiitiiig  aiivl  keen 
M  F,  Frank  laylv'i  .  The  citv  that 
rmaneevl  the  I  invll»etgh  triumph  \iul 
an  evix'situ'ii  .  I  v'ves  tine  nuisie  anil 
giHxl  l>eer. 

Xel-si'ii’s  city,  with  his  new s)va|>ei s, 
lu'w  vvvviied  l*y  the  start,  iK'ininating 
as  in  his  dav...tiOvKl  tine  lirawings 
('referred  to  half  ti'iies  . C  lean  tyis'g 
rapliy,  able  writing,  I'lihhc  spirit  The 
immense  Nelsi'ti,  wearing  a  inch 
ci'llar,  repiitevl  ruthless  dictator,  seems 
calm  aiul  gentle  m  his  office  I'very 
desk  e\|X'seil  in  the  t»ig  evlitoi  ial  iv'om 
. . .  Hoiitits  and  Tammen  enter  Kansas 
C'ity,  hut  the  city  will  not  "take  it"... 
Mr.  Dickey  attempts  tv»  clean  ii|»  the 
COTU'etitive  ne\vs(>a(>er  sitnatU'ii  and 
puts  on  lively  rivalry. ..  Ills  sou  \\’ 
l.aureiice  Dickey  succeeds  him  anil  is 
allied  hy  ginxl  nevvspa|>eiinan  Dick 
Smith. ..  h'ighting  the  .Star,  against 
which  he  has  I'ileil  a  recv'rd  volume  ot 
liliel  suits,  in  ptihlic  utility  warfare, 
Henry  L.  Doherty,  I’ilies  .Service  mag 
iiate,  hiiys  into  the  JouitHil  1‘osl  amt 
claims  title  ’’coiitrihiiting  editor",., 
Gei'rgr  B.  I.ongan,  Henry  .1.  Haskell 
and  Roy  Rolierts  guide  editorial  ties 
tinies  of  the  Star  and  T’lmer .  . .  Fvei  y 
journalism  scIiimiI  should  siihsi  rilie,  as 
here  is  a  model  I'iece  ot  iievvspa|ier 
work . . .  L'lash :  Herliert  Hoover  is 
nominated. ..  H.  L.  Menckeii,  writing 
acid  criticisms  of  the  "koimI  doctor"  and 
the  (i.  O.  P.,  has  a  hinly  guard  in  the 
press  stand,  and  the  .Star  runs  liis  inut 
ter  as  W’ritten . . .  Long  parade  of  discoii 
tented  farmers  who  nturch  to  the  con 
vriition  hull  are  turned  hack  hy 
IMilice. .  .  .A.  II  Maciloiiuld,  re|xirter 
who  outdoes  .Sherliak  Holmes  fiction 
in  real  life. ..  Nelson  Memorial,  to 
build  which  the  Slur  was  sold,  is  art 
center  of  the  mid  west .  ,  Years  ago 
the  late  hi.  W.  Scriiqis  ullempled  iiews- 
|>a|ters  in  Imth  Kansas  (  ily  and  .St 
lamis,  hilt  did  not  gel  to  first  base  in 
eitlier  city... St.  laiiiis  used  to  have  a 
woman’s  ilaily,  the  ('/iroMii /e,  hut  it 
flopped ...  .Mr.  Yost,  chief  eilitor  of  St 
l.ouis  Clubf-Dfmotrat,  says  lhat  the 
liest  loved  man  in  Missouri  tmlay  is 


HEY? 


VrecMi/y  drvum  for  Kinr'tt  k  Puslishsk  try 
Ttd  DomoT,  Sbrrmtn  (T**.)  IJtmocrot 


\\  alter  illidiii.s.  Prvsivivnt  the  Mitv 
1.  uivvrsilv  and  Dvan  v't  its  journalism 
schivl,  which  Has  sent  gravluates  tv* 
practice  this  proiessiou  in  mauv  vssrts 
v*i  the  wv'rld. .  .  He  is  a  wllvge  Pvesi- 
vlent  who  iK-ver  attemk-vl  w'llege  .  . 
Years  agv>  a  Louis  new s(>av'-riuau 
tv'lvl  Us  v'i  a  harvt-U'ilevl  girl  iepv*itei  wIk* 
saw  a  man  haugevl  at  letteisv*u  tvly, 
staiKlii'.g  oil  the  svattv*kl  ami  with  nerve 
eiK'Ugh  to  look  through  the  trap  anvl 
take  holvl  o!  the  rv>(v  to  which  a  human 
l>eiivg  was  sUs(<eiKk-vt  by  the  iievk 
Headline  in  a  .''t  I  v>uis  new  s(*aper . 
"t  v'lidition  or  slasher's  vicliin  uiialleievl 
I'he  public  servivv-  }v>uiiialisiii  ot  the 
Nacter  Brothels 

»  «  « 

Sl’NFl A>\\  KRS  ami  voru  K  vv»un 
irv  dmtov’s  sv*n  makes  iialwaial  lame 
ami  K'rtune  m  the  town  ol  his  hiith... 
t>i  his  many  writings  we  Issst  vemeni 
ler  a  l>eautiinl  hiograidiy  v>i  the  late 
vv  ite  V'I  Senatv*!  t  ap(>er,  pnhlishv-vl  m  the 
author’s  v*wn  vlaily  news(*a(>ei  . .  .t<eiiial 
ysenatv»r  w  ho  remains  taithf nl  at  \\  ash 
iiigtv'it  tv'  viriginal  news(>at*ci  piiiivi 
I'les.  .  I  I'Uscieiitii'iis  v*hjevtv>i  s,  war  v  iv 

Hills,  in  Leavenworth  (uisoii  Lusty 
lieiie  Howe  I  he  ilevvs(*aper  war  v'f 
the  rival  hiothrii  oi  Wiihila,  vv*iitimi 
mg  vv  illu>ut  rml  aiul  l»v>d  save  iis  all 
the  evlUv'i  win*  was  a  distingiilshe*! 
ii!eiiil>er  i>I  the  hevleral  Trade  I  v*inniis 
sii>n  aiul  triemi  i*t  \\  *kkIiv*w  \Vil3**n 
,\  t  hervikee  thiet,  smkleiilv  wealthy 
lioiii  v'il  ihsCviverv  on  the  "strip,"  in  a 
"Keep  np-vvith-the-jones”  s|<iilt,  Uiiighl 
all  aiiloniohile  heafse,  tiad  tovkliig  vhaiis 
placed  within,  and  drove  giamtiy  lioinc 
Iroin  town  with  his  stiiiaw,  pill  |>le 
(ilnnies  tiling  in  vlrtiamr  ot  the  owners 
ot  all  mere  t'aihllacs,  1  nicohis  and  Rolls 
Royces  Edna  IVrlier’s  nntorgettahle 
"t  iiiiarion"  Oil  del  ricks  thick  as  hair 
on  a  dog’s  hack  Rivers  ot  lire  .  F  K 
(lavloitl,  exiM-rt  |iiihhsher,  and  Waller 
.M.  Harrison,  managing  editor  (xissesseil 
ot  liilelligeiue  anil  giHul  iiatiiie.  , .  I'ol 
nier  New  York  magazine  editor  makes 
gomi  in  daily  jonriiahsm.  .  .Eugene  1  or 
Ion  started  as  a  (irinter's  devil ...  Pei  aits 
sweeter  than  the  E'lorida  variely 
What's  lieiolile  ol  "Wild  Mill.'"  .Mils! 
have  distielisevl  with  his  press  agent  or 
lieril  lamed  III  office 

«  »  « 

PDPIM  -AkLY  called  "the  vvoiiiler 
stale,"  owing  to  Us  itch  natural  re 
sources. ,.( >il  and  cotlou  and  many 
rivers  that  soiiietiines  luge  and  provide, 
exciting  news  A  taiiieil  resort  hiiilt 
ai  iiiiiiil  gusinng  hot  s|ii  nigs ...  Perhaps 
ties!  known  over  the  nation  tor  a  certain 
tiaveler  (not  Hernando  de  Soto)  who 
larried  a  liddle  tinder  his  arm...Eroui 
tlie  air,  iMie  sees  saiitly  hill  totw,  daik 
biiltiiius  idled  with  liisli  vegetatiiHl  and 
vast  towering  toresls. 

Out  where  tile  West  hegills,  accord¬ 
ing  lu  Will  Rogers  and  his  pal,  Anion 
I  after, . ,  Mall  on  horsetiack, ,  .l.ouglioru 
steers.  ,  .Stale  ot  lliaglliticent  distant  es 
and  fahtiluus  naltirai  wraith. ,  .E'lash  ‘ 
Tornado  atul  tidal  wave  destroy  b.INN) 
lives. ,.  Brave  city  rrhuilds,  hehind  an 
mimeiise  sea-wall. .,  Waving  tields  of 
blue  Ixiiineis, .  .Towering  cities  and  high- 
s|ieed  ineirotMililan  iiewsiMtiers, . ,  A 
tamily  iiioiiopoli/es  the  (joveriior's 
chair. .. K.K.K.  stories.,, A  city  cuiililii'l 
go  to  tidewater,  so  tiilewater  came  to  the 
t  Ily,  now  taie  of  the  principal  (airts  of  tlie 
U.  S.  in  (loini  of  shipments. .  .Biggest 
braggarts  in  the  land,  and  every  word 
they  say  is  thrice  lrne...Hui  we  try  to 
boy  onr  kid  a  iiuir  ol  i  batis  in  a  Hoiision 
drijariineni  store  and  the  lloor-walker 
asks:  "What  are  they,  please  f"  Nor 
di<l  the  store  slot  k  chaparejos.  .  A  inil- 
Inai  acre  raiM  li.  .  .(.'olton,  oil,  rice,  livc- 
sPak,  truck  crops  f'»r  Nurlliern  mar¬ 
kets,  citrus  fruits,  vast  watermelons, 
wide  forests  and  pretty  munh  everything 
e|se  you  call  (liiiik  </f,  including  a  sjie- 
« iai  brand  of  sunslnne.  .  legendary  San 
Anl'ini**.  ]|oust<ai,  wlirre  we  see  tlie 
Happy  Warrior  m>minaled  .  .Cowtary 
baigf,  led  by  a  lieaiiiiful  girl  on  a  wbite 
slee«l,  paraifes  info  tlie  cmivenibai  hall 
playing  "Sidewalks  tA  N'Vork." 

A  turia-nline  fiyrest . , .  Slriix'd  viyiivicis 
working  on  roads  .  (otton  plantattons 
aigj  ilieti  s</me  imyre  id  tliem  .  .Muddy 
waters  aiwj  lyrokett  levees ...  J'inesI  g<df 
ci/iirse  ever,  at  Biloxi . .  .Soft  trade  winds 
fr<«n  ll*e  (>ulf  Clad  file  day's  saene 


y  .•lU'll.  volll.  sugar  valic.  svvv<j|  ^ 
UU>c.s  .  .  .  Antivluc  ami  mmlvru 
which  uicUs  ill  vtic  cve  v«i  the 
U'f..  .(.>1^  Hivkv>r>  came  and 
ihc  city  frvin  the  Rcckvvals,  but  Kii(|t| 
his  tiaUle  L'  vUtvs  after  peace  has  Ww 
made  at  Viheut  .  .  .  Medexn  vvtiuuig^ 
tivuis  wv*viki  have  saved  ttn'iisawi^  g 
live.s.  Tfve  imcst  iiicturesque  Urge 
in  the  V  S  Wrv'ught-irv>u  :*alc<i*^ 
kv*bblvxl  courts,  shuUerevl  vka>rs. 
shawls  and  tails.  Sv*aiiish  vlishes  ni 
vv*v*l  drinks.  Mardt  gras,  wivie  sl(«^ 
immense  pv*rt,  evpteas  svvamps,  stuttg 
Umlmarks  v*t  the  \  teux  t. 'arre. , .Uojg. 
nick  D'Malley  Hv*t  hk*v>ds  v*i  the^ 
aa>s  rv-.sentevl  free-si>eakiiig  newspsigfi 
and  a  m*t  nitrevineiit  eJv(*ert<m(e  g 
new  s(*a(*er  v'fflCes  was  to  slide  Wiki 
ally  convenient  desk  nnttl  the  shootki 
was  v*vv-r  Dv»rv»th>  Iffx  lives  keg  I 
ami  Is  v*iten  tetevl  hy  wvvrshi(>Jn(|  rti;|i|.. 
eis  \ttcvlioiiaie  menivines  nj  i'li 
I. wing  who  began  life  as  s  gk- 

giapti  o(ieiatv>i  . .  jiiii  Crown,  fsoMl 
vity  cdiiv*i,  whv*  gv*t  his  start  in  Cfag||s 
III  the  'lays  ol  vleeiiest  saffrv*n. . .  Jewi 
M  1  homsv*ii  all  c.thti*i  and  pulilnkt 
who  writes  si>iritedly  tot  civic  causes... 
Marshall  Mallard,  iinict  s(...keu  ed^, 
ami  Clark  Sahm*n,  ingenious  li^.  5.,.. 

I  or  gocnl  new  si*a(*er  yarns  cateni 
Nichcilsoii  in  a  reminiscent  niuod,..]. 
Walker  Ross,  editor  with  an  engyclo- 
pedic  mind  the  late  Martin  Digkiii 
innqKsi  to  the  M  L  desk  of  tk 
Pi,  nvmrc  irom  the  husiness  office,  with¬ 
out  (•rev  unis  exfierieiKe,  and  udi 
giH.d  Roark  Bradtord’s  Chiig  ai 
God"  Hney  i-oiig.  King  ot  the  Hill 
Millies,  who  (iiimhes  newspa(icrmeH  wlu 
c  l  OSS  him  tcains  national  miaaiy  fat 
vulgaiily,  leading  to  Ills  being  smidiif 
down  in  a  New  Volk  cInhhoiiM  by  He- 
known  "hero "..  “Show  Uo#f"-. 
.Meigs  ErosI,  a  ret'orter  we  admin,  wjlti 
a  record  tioin  .NVtP  Wak 
assignments  to  interviewing  Dies  ia 
Mexico  l  itv,  I'amho  \  ilia  in  bis  ibab 
by  cain(>  In  B(iare  lime  Meigs  (yriUi 
swill  tiowing  tirlion. 

1  7  i>  be  .  l•li(miird  I 

RADIO  NEWS  SERVICES 
GET  HAVAS  REPORT 

Two  Cuinpatilurs  to  Prass  Radig  iV' 

raau  Hava  tilturl  Cuntracts  Wiili  I 
Frauch  Agancy — Wurld  Nay) 
.Shurl-Wavad  from  Pari* 

rile  world  wide  news  reDOff  d 
I  '.Ageme  Havas  is  being  sold  to  Mh 
indr(iel|ilent  orgdllisatiolls  tUfllldlWI 
news  In  radio  stdliolls,  EmiUB  t  filk 
IlsHta  learned  ibis  week 

Cdinille  Lemcrcier,  manager  fiorlMk 
.America  ot  ibe  iTeiuli  news  agM^, 
wlieil  questioned  ill  New  York  thisilMi, 
sai<i  bis  agency  bad  signed  caotrack 
wiib  the  Trans  Radio  I'ress  S«VM 
and  ibe  Radhi  News  Service  of  Annf- 
iia  T  lie  latter  organization  i/lR 
sill  cessfutly  (letitioned  tlie  i'ederal  Rifk 
(  oininission  tor  short-wave  radio  fiW^' 
ties  tor  ibe  (Hlipose  of  iraiisiMMl 
news  Both  are  competitive  in  (iriijW 
to  the  I'ress  Radio  Bureau  e&taUiwf 
by  newspaiiers,  news  services  and  brotd- 
casieis  to  settle  the  cieitroversy  nd 
news  hroadiasling 

The  Trans  Radio  Press  Servi^  b» 
lieen  receiving  tile  complete  Havil 
imrl  siiae  April  J.i.  'J'iie  ••/ntraii  iritt 
Radio  News  Service  has  tuA  yet  bacaax 
olierative. 

Mr  lemercier  said  Ixitfi  ojatriw' 
were  for  slairl  terms.  He  said  ff*r( 
was  an  agreement  with  tlie  radio  o' 
ganizaiimis  lhat  they  do  lUA  give  Ha»» 
credit  in  any  form.  I'^ach  roceHWS  bi 
lull  Havas  reixirls,  comiifismg,  »ocorC 
ing  to  .Mr.  Jemercier,  s<en*  Itf" 
lablese  words  a  day.  iTre  HavW  ® 
[Hii't  d<ies  not  cover  events  ill  the  Gn''* 
Stales.  ^  . 

'i'lie  reiiorl  is  received  in  the  Gn* 
Stales  liy  short-wave  radio  froi*  ^ 
quarters  in  I'aris.  It  is  recerved  o 
Press  Wireless^  Jtic.,  facilities. 

Mr.  lemercier  said  lie  Imd  oo*  .• 
femiittd  to  sell  his  service  to  Uwj 
States  paiiers  as  yet.  althow^  ^ 
ageix  y  has  lieeii  supplying  its  r^i^  j 
the  Canadian  Press  since  tlie  inidw  ^ 
March.  I 
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